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Al3STRACT 

Tourism in Taupo is almost as old as t he town itself . 

During that time it has had a signif i cant impac t on the 

l ocal economy and is recognised expli c itly and supported as 

a gr.o'.lth indu::;try of the region . Por this sa1ne r ecognition 

and support to be afforded tourism at a national l evel the 

ind~stry must show that i t can compete effectivel y for the 

same hui,,an , physical ancl f i nanci.al resources which are 

sought af:ter by other sectors of the economy . 

l\ prerc~uisitc to formulating policies aim-.:d at sound 

resour.ce utilisation is information on the clcrnand (or and 

supply of those resource~ and the impact which their uoe has 

on the C?cono:ry , envii:onr.,er,t and s<>cicty . '!'h is ther;is 

examl"' :r.; the economic j mpucl: o( the touri::;m industry in 

't'aupo through estimation of the inco~,e anil c.nploym,~nt 

gen'e:rated by tour ism spcadi ng. Detu iled <ht\:« is obtained 

tlirough surv<"ys of the tou1: i &t population and local 

bus; ncsscs to 1.<.:vca l the size and pattern of spend i n9 and 

the ~ay in whicl1 this initial injection is circulated withi n 

and leaked fro•.1 the local econo::,y . Mul t iplier values f:or 

various tourist types arc estimated and these r eflect the 

propensity for ~ach tourist type to generate income and 

employment . Observations are mudc on t he uses t o which t he 

i nformation cc:n be put and the limitations of both t he model 

used and the i nformat i o n generated ai:e a lso examined . 



1 

1. INTRODUC'£ION ----
Tourism in New Zealand is one of the_growth sector s of the 

national economy. Central government r e cognises t hat t he 

economic benefits of e ncoura ging tourism are considerabl e . 

I t has been i dentified as a ctrategy to counter balance of 

payme nts problems and to reduce unemployment and dispar i ties 

in regiona l growth. (Quigley 1982) 

For 1980 it was estimated that the industry contr ibuted $800 

to $1000 million towards the country ' s Gross National 
Product. Betwee~ $500 and $600 million of this amount 

corr,ing from domc:;tic tourism, the remainder being foreign 

c~cl1ange contribution or i nv i sible exports . In 1980 jus t 

un<kr O!l(! haJ.[ of: a mill ion visi i.ors c;;.1~e to ile,i Zealand 

sustaining hot.cl cliains , motels , transpor tation linkages , 

t ouri~t attractions , restaurants, hisloric places, chops and 

t ravel agencies. In employment terms , the Tourism Advisory 

Co~ncil estimates Lhat in 1980 some 55 000 j obs can be 

d irectly attributed to tourism. (All data Quigl e y 1982) . 

C01,1parntive dat.:, [oi: 1976 cst.imatl'd that touri sm contributed 

$150 rn illion in fo ,:c ign exc:,.:rngc ear n i.ngs from 384 000 

o\·c•rsC'as visitors . (N. z. •roud st and Publicity 19 i6) 

While successive governinents have r ecog nised the benefits of 

the industry , t ourisin r emains the cinderella of developme11t 

portfolios . The commi tment to tourism in terms of monies 

adva nced, the status of the portfolio in government cab inets 

and the secondary role whic h tourism plays in the national 

growth strategy to wha t became known in 1980 as ' think big ' 

projects all reflect this position . 

Arquments for and against this strategy continue . Central 

to these arguments has been the implications for the best 

use of New Zealand ' s indigenous resources - physical, human 

and financial - on both intersectoral and intertemporal 

dimensions. Some of the energy projects which are part of 

' think big ' are in <lirect compet~tion with tourism in the 



use of physical (eg geothermal energy) and to a lesser 
~xtent human resources. 

Almost certai.nly the financing of these proj ects will lead 

to some degree of ' crowcli ng out' in the fi nancial sector , 
making inveslruent monies for tourism scarcer and more 
expensive . (See Dlinclc,r and Solow 1973) Why wasn ' t 

tourism i ncluded as a foca l point o f the growth strategy? 

2 

It would appeilr to measure favourably usi ng /lccepted growth 
yard sticks . For example the e~fect on private consumption 
and employment of an increase of $100 mil.l ion in tourism, 
agri.cultural and manufacturing exports has been estimated as 
follows : 

TBble 1,1 Increase in Private Consump~!on and Employment 
Resultinq from a $100 l'. i ll.ion IncH,a~" j n £;:port..~ 

_________ $,_l"-'00 1-lillion :i nci:e,ase 

Estimated 
Incr~ase 

Private 

Tourism Aqricult1irc ···---· · ---· J..anu ~nct:ur in9_ 

Consumpt i on 2 89 302 224 
( $ mill ion_,.) _______ ____ ______________ _ 

Empl oyrnen t 2 6 0 0 0 ______ :;.2~2--'-0-'-0-'-0 ______ --'1~7_0_0'--0---

Sou r ce B. E . R.L. 198 2b 

The tourism product i s home-grown and certa inly no less 
indigenous than the development of our energy resources . 
Tourism also has t he ability to earn overseas exchange while 
not making heavy demands on imports . (B . E . R.L. 1982b) 

Environmentally tourism is a ' clean ' industry and strong 
public support has been identified by one study for the 
continued growth of tour i sm. (Mings 1980) 

Perhaps it i s t he nature of the industry itsel f which has 
kept it in its present position . Tourism is both ubiquitous 
and ill- defined . It i s everywher.e using a wide range of 

resources but at the same time it is difficult to 
distinguish many parts of the tourist industry as being 
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separate from their role in non- tourism economic activities . 

Our national parks , accommodation , r.estaurants , transpor­

tation and all those who are empl oyed in these services are 

examples of the human and physical r esourc0;s involved in 

touri sm which have this dual function. As a conseque nce of 

this the inveslrn_11~ in or promotion of touris::i by the 

government at a scale necessar y to make it a leading 
gener.-,\.or o( national growth woulrl involve the co-operation 

and organisation of thousands of people and h undreds of 

organisations. There is little wonder then that the choice 

has beei1 to rely on the expertise of a few large companies 

to mancoe well-de[ined naLional resources and ten figure 

investGc11t sun1 than to spread the use of a r esource or 

inve~trr.cnt respoo1sibi li ty over a wide geograph i c area .:nc.1 

manaocmcnt system . 

The naLurc of the tourism product has rnean t also th '1 t unti l 

very _recently it has nol bcc11 recognised as a sector in 

national economic modelling or national accounts . (Min . of 

Work:; f, Develop:nci:t 1980; N. z. Ye.irbook 1981) 

l-!odcls !lave bee,, appl i ed to the national investment i mpac ts 

of agriculture , foresLry and energy developm,:,,1t . While 

these models could be adapted for use in the tourism sector 

or for as,:essing tile impact of a particular tourism injec­

tion or project no explicit mention i s given to the 

indu ,;try . Neither do the nation .. l input-output tables 

cus tomar ily included in the New Zealand Yea r book exhibit 

touri sm as a sector in its own right . However very r ecent 

work at Victori a University has sought to r emedy t his 

situation through a recomposi tion of the Official New 

Zealand Input Output Table 1976/77 whi c h has been especially 

devised to accent tourism sectors . (B . E. R. L. 1982a) 

The table is used to estimate capital requirements , 

employment genera tion , i mpor ts , foreign e xchange earnings 

and the contribution to Gross National Pr oduct o f fore i gn 
and domes tic tourism output or exports . It a l so compares 

how tllese inpu~ variables compar e with other· sector s of the 

economy for a given change i n output . 
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rn undertaking this study it has been explicitly realised 

that in order for decisions on resource allocation to be 

made the relative contribution that each sector makes to the 

economy must be measured. Also recognised is that before 
the tourist industry can demand greater cmisideration by the 

government , quantitative evidence of t o ur ism's potential 
cor,ti: ibution must be obtained . 

It will be national decision making which gives tourism a 

grc.iter share of nation.i l investment . However the impact of 

tt,osc decisions will not be evenly distribulcd and it is New 

Kealand ' s tourist regions tl1at will enjoy or suffer the out­

come. The ability o( these regional econo,rties to maximise 

the benefits of any tourism injection will depend on their 

self-sufficiency in all inputs Lo the tourism product . 

For the national economy the inter-regional flow of inputs 

nec .. c:sary to sustain a local tourist economy are a desirable 

and ~xpccted part of income and employment generating 

multiplier process . But for a regional economy the primary 

objective is to max i mise the circulation of the tourist 

injection within the regional economy . 

1'his study seeks to measure ho·,1 one tourism-oriented 

regional economy functions. It measures the initial receipt. 

of tourism expenditure and follows the successive rounds of 

spending in the economy which create income and employment . 

At the same time it is established how touclsm in Taupo 

benefits other regions t hrough the inter-reg ional flow of 

certain inputs . Overseas, income and empluyrnenl generation 

has usually been measured through the application of 

multiplier analysis at both national and sub-national 

levels . This form of analysis allows the est imation of both 

direct and indirect effects of a specified tour i sm injec­

tion. This study applies the multiplier technique to 

touri sm in the Taupo urban area and estimates income and 

employment multiplier values . 




