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ABSTRACT

This article examines the prevailing assumption by donors that connecting
smallholder women to value chains will close the gender gap and empower
women. Based on a case study of a programme that seeks to empower
women through their integration into value chains in Vietnam, the article
assesses women’s empowerment across four dimensions: economic, psycho-
logical, social and political. The authors argue that women’s engagement
in value chains does not always financially benefit and empower women
because patriarchal power structures within families, communities and busi-
nesses make it challenging for women to gain authority over production
decisions in higher-value crops. Women in the study gained more autonomy
over ‘women’s crops’ which yielded small incomes, while men had control
over production that was seen as ‘men’s work’, and in large-scale and more
lucrative production. Gendered power relations affect women’s access to
economic opportunities: in this context, development agencies should
reconsider their approaches to women’s economic empowerment by focusing
on relational rather than individual empowerment. This means that women’s
economic empowerment programmes should involve both men and women,
with targeted interventions ensuring women are empowered within the
household and in their connections with the community, local authorities and
businesses.

INTRODUCTION

Women’s empowerment, which first entered development discourse in the
1980s (Moser, 1989), has continued to be a common goal in development

We would like to acknowledge the valuable contributions and assistance of the research assist-
ants, GREAT programme management staff, and research participants. The lead researcher also
thanks the Ministry of Foreign Affairs and Trade (MFAT) and the Aotearoa New Zealand Inter-
national Development Studies Network (DevNet) for the research grant. Without this support,
the research could not have been completed.

Development and Change 0(0): 1–25. DOI: 10.1111/dech.12852
© 2024 The Author(s). Development and Change published by John Wiley & Sons Ltd on behalf
of Institute of Social Studies.
This is an open access article under the terms of the Creative Commons Attribution-NonCom-
mercial License, which permits use, distribution and reproduction in any medium, provided the
original work is properly cited and is not used for commercial purposes.

https://orcid.org/0000-0001-9341-0719
https://orcid.org/0000-0002-4227-4910
https://orcid.org/0000-0001-9618-9669
https://orcid.org/0000-0003-2072-7699
http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/


2 Phuong Nguyen et al.

programmes. In 2015, one of the United Nations’ Sustainable Development
Goals (SDG 5) set specific targets addressing women’s empowerment.
However, women’s empowerment (hereafter, WE) has shifted from early
feminist views, which took a holistic approach to empowering women
through redistributing power (Kabeer, 2012), towards an instrumentalist
approach, which narrows WE down to women’s economic empowerment
(WEE) (Batliwala, 2007; Eyben and Napier-Moore, 2009). A common
instrumentalist approach to WEE amongst development agencies centres
around the idea that investing in women for economic growth is ‘smart
economics’ (Esplen and Brody, 2007; Kabeer, 2012). This approach has
been criticized for considering WE within the economic sphere only in
terms of engaging women with market forces, and not in terms of address-
ing barriers that prevent them from benefiting (Buvinić and Furst-Nichols,
2014; Cornwall and Rivas, 2015; Fox and Romero, 2017). Cornwall (2018)
calls this approach ‘empowerment lite’.

Definitions of WEE commonly share two components: access to skills and
resources to compete in markets, and power and agency to make decisions
over resources and profits, time use and physical mobility (Golla et al., 2018;
Markel, 2014). In development programmes, WEE is often used to refer to
interventions that provide women with access to economic resources, pro-
ductive assets, goods and services, jobs and skills to increase productivity
and incomes (Cornwall, 2016; Kidder et al., 2014; OECD, 2012). Thus,
connecting smallholder women to value chains is perceived by development
agencies as a way to close the gender equity gap and empower women
(DFAT, 2015; European Commission, 2019; Morioka and Nicholas, 2014).

This article explores whether development agencies achieve their object-
ives to empower women by engaging them in commercialized production
value chains. We examine a case study of a development programme that
explicitly seeks to empower women through engagement in agricultural
value chains — specifically, tea, benzoin and medicinal herbs — in highland
Vietnam. Previous studies have found that women’s engagement in com-
mercialized production value chains may empower or disempower women,
depending on the context, culture and gender norms (Forsythe et al.,
2016; Ntakyo and Van Den Berg, 2022; Tavenner et al., 2019). However, the
assessment of WE in much of the research focuses on the economic aspect of
empowerment (Grover, 2022; Pavlović et al., 2022); that is, women’s control
over production and income, while there is less focus on non-economic ele-
ments of empowerment, such as psychological, social and political aspects.

We adopt a conceptualization of women’s empowerment as the process of
changing power relations in order to activate women’s self-confidence and
capabilities so that they can exert greater control over their lives, have better
access to and control over resources, and raise their voices about their needs
and concerns in ways that challenge inequitable structures, rules and norms
(Rao and Kelleher, 2005; Scheyvens, 2020). We draw from Scheyvens’s
(2020) framework, which examines four dimensions of empowerment:
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Challenges to Empowerment of Women through Value Chains 3

economic, psychological, social and political (see Table 1, below), thus
identifying non-economic factors that empower or disempower women. We
acknowledge that it is possible to include other dimensions; for example,
van de Watt (2022) considers cultural empowerment and Mendoza-Ramos
and Prideaux (2017) add environmental empowerment. For the purposes
of this study, however, we found that the four dimensions taken from
Scheyvens were most relevant, especially as the social dimension has
sufficient scope to embrace cultural components as well.

The article discusses literature on WEE in commercialized production
programmes. It also examines the importance of the relational aspect
of empowerment, that is, how power relations within the household, the
community, local authorities and businesses affect WE in all four dimen-
sions. We do not assume that economic benefits translate into broader
social, psychological and political empowerment for women (Ferguson,
2011; Scheyvens, 2000). While this can gradually happen (Movono and
Dahles, 2017), in most cases it will need to be facilitated by development
agencies (Scheyvens, 2000). We propose that development agencies should
rethink their WEE approach by focusing on relational rather than individual
empowerment. This means understanding WE in terms of women’s relation
to men and their connections with the community, local authorities and
businesses.

WOMEN’S ECONOMIC EMPOWERMENT IN COMMERCIALIZED
PRODUCTION PROGRAMMES

Increasing development of commercial agricultural value chains produ-
cing high-value products for domestic and export markets has had mixed
impacts on women (FAO, 2011). While Dolan (2001) asserts largely nega-
tive impacts, Maertens and Swinnen (2009) argue that there can be direct
benefits and reduced gender inequalities, and Limuwa and Synnevåg (2018)
and Loconto (2015) find no correlation between women’s participation and
their control over generated incomes. According to Doss et al. (2021: 308),
commercialization of smallholders’ agricultural products ‘opens up new
opportunities for women, but without access to markets and control over the
income earned, the changes may worsen gender equality’ (see also Ntakyo
and Van Den Berg, 2022).

Many development interventions for WEE rely on the theory of change
assumption that engaging women in commercial value chains will benefit
them through increased income and, in turn, increase their influence in the
family (Golla et al., 2018; Markel, 2014). However, worldwide, empirical
evidence demonstrates that increasing access to markets does not necessar-
ily benefit women. This is because men tend to dominate, appropriate and
control production decisions and income earned when the family engages
in high-value and commercialized products, especially when these become
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Challenges to Empowerment of Women through Value Chains 5

embedded in global value chains and generate more lucrative incomes
(Curry et al., 2019; Kent, 2018; Mayanja et al., 2022). Development pro-
grammes focused on increasing incomes through improving women’s access
to resources or services do not help expand women’s agency unless women’s
empowerment and the enhancement of agency are ‘front and centre’ of
their work (Guerrero et al., 2022: 49). Blattman et al. (2013) found limited
evidence of the connection between increasing household incomes and
enhancing women’s bargaining power within the household, due to gender
norms. This is because these programmes do not address long-term strategic
needs, which include challenging unequal structures and creating transform-
ative agency outcomes for women (Kabeer, 2012; O’Hara and Clement,
2018). WE thus requires change at both the individual and systemic levels
(Kabeer, 2018; O’Hara and Clement, 2018; Rao and Kelleher, 2005).

The materiality of particular crops and local gender norms associated with
them also affect how women benefit from value chains. This includes the
biophysical attributes of the crop — how it is grown, harvested and pro-
cessed — and whether crops are grown as food, for local markets or export,
which all shape how specific crops come to be understood as the domain of
men or women (Carr, 2008; Fischer and Qaim, 2012). Women face barriers
to benefiting from high-value cash crops. Handschuch and Wollni (2016)
and Curry et al. (2019) assert that women benefit more when working
together in farmer groups for traditional food crops and have more control
over the income earned from sales of fresh food production in local markets,
rather than the much higher incomes from export markets. These restricted
abilities to benefit are due to established norms in society and the inequality
in power relations within households, implying that WE requires specific
interventions focusing on gendered power relations (Pyburn et al., 2021).

RELATIONAL ASPECT OF EMPOWERMENT

There is broad recognition that empowerment is relational and is developed
and experienced in relationships with others (Huis et al., 2017; Lombardini
et al., 2017; Rowlands, 1997). Galiè and Farnworth (2019: 16) offer the new
concept of ‘power through’ to reflect the ‘involuntary aspect of empower-
ment and disempowerment’ because it is beyond personal control. They
argue that ‘empowerment of an individual is not bound to that individual
only but resides in others around her and is mediated by communities and
their values’ (ibid.). Therefore, women can be empowered or disempowered
by the power relations they are involved in within the household, in the
community environment, and in interactions with businesses and local
authorities (Adam et al., 2022; Lombardini et al., 2017; McKinnon et al.,
2016).

Spark et al. (2021) posit that men play a critical role in enabling or
undermining women’s access to economic opportunities. Rubin and Manfre
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6 Phuong Nguyen et al.

(2014) confirm that women often have fewer opportunities than men to
participate in higher or more competitive value chains. Family members and
the community can also affect WE as women’s participation in economic
activities is constrained by the social norms in the domestic sphere that
restrict them to staying home and taking care of the family (Ahmed et al.,
2018; Galiè and Farnworth, 2019; Singhania et al., 2021). Women can
even be judged as being ‘unfaithful or promiscuous’ for selling agricultural
products outside their homes (Ragasa et al., 2021).

Businesses and local authorities can disempower women through exclu-
sionary practices such as requirements that women must own assets and
must have the permission of their husbands, as well as undergoing gender-
biased reference-checking processes, in order to join a cooperative. Due to
these requirements, men tend to represent the family as official members of
cooperatives (Munir, 2022). Other studies find that similar requirements for
land ownership, as a key criterion for participation in value chains, exclude
women (Quisumbing et al., 2015; Rubin and Manfre, 2014). In addition,
the assumption of male household headship, often adopted by businesses,
communities, village leaders and extension officers, can disadvantage
women: it is men who sign contracts with businesses because they are
considered the household heads and because they have access to land titles
(Dolan, 2001; Rubin and Manfre, 2014). This practice also affects women’s
participation in training and community meetings and strengthens existing
unequal power relations (Mudege et al., 2015).

Cornwall and Rivas (2015) highlight the lack of consideration of rela-
tional dimensions in many development programmes or, as MacArthur
et al. (2022: 5) describe it, ‘placing the burden of change solely on women,
rather than viewing empowerment as an integrated individual and collective
transformation’. In other words, the donor approach to empowering women
by connecting them to commercialized production value chains will not
work if there are no changes in power relations between women and men
within the household and in women’s connections with the community,
local authorities and businesses.

RESEARCH CONTEXT

This research examined WE through a case study in Vietnam of an
Australian aid programme1 which aimed to empower ethnic minority
women by improving their access to production inputs and training, and
enabling them to engage with agricultural value chains. The programme is
expected to help women, mostly ethnic minorities, to improve their incomes,
become more confident, and increase decision-making power through

1. See: www.dfat.gov.au/sites/default/files/gender-responsive-equitable-agriculture-and-
tourism-program-vietnam-design.pdf
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Challenges to Empowerment of Women through Value Chains 7

participation in agricultural value chains. The focus of the programme was
to build a supplier network and facilitate linkages between smallholder
farmers and businesses. It did not work on the vertical interconnections
between processors, distributors and consumers in agriculture value chains.
Thus, our research focuses on the horizontal linkages between farmers,
farmers’ groups and cooperatives.

Vietnam has achieved remarkable economic growth and made signifi-
cant progress in alleviating poverty over the last four decades (World Bank,
2018). Its economy has become integrated into regional and global markets
through bilateral and multilateral free trade agreements. This integration has
created opportunities to amalgamate Vietnam’s products into global value
chains and access high-end markets. Improving access to the market for
local products and involving smallholder farmers in value chains for both
domestic and export markets is considered the best approach to generating
income and enhancing rural livelihoods (IFAD, 2019; MARD, 2018).

Since the Doi Moi reforms, the Vietnamese government has aggressively
pursued a market-based economy while maintaining a one-party state, or
what some term a ‘socialist-oriented market economy’ (Duc et al., 2023).
Vietnam has a high rate of involvement in global value chains compared
to other middle-income countries (Białowąs and Budzyńska, 2022), and the
Vietnam context is somewhat unique because the government has a strong
hand in the design and implementation of value chain interventions (Even
and Donovan, 2017). Even and Donovan state that the government’s focus
is on ensuring economic development through integration in global value
chains, rather than poverty alleviation per se, providing opportunities for
state and private sector partners to work with farmers who are most able to
produce quality products for export, rather than working with the poorest
farmers. There is a risk that donor programmes will reproduce this exclu-
sion of the most marginalized farmers unless they are clearly designed to
enable poorer farmers to participate, and work closely with actors through-
out the value chain to ensure that poverty alleviation remains a core
focus.

The research was conducted in Lao Cai province, a mountainous area
of northern Vietnam. This region has the highest poverty rate in Vietnam
(UNDP et al., 2018; World Bank, 2018). We examined three businesses
in which the development agency connected smallholder farmers with
value chains: a tea company, a benzoin company, and a herbal cooperative
(see Table 2 below). The tea value chain involves women collecting and
selling shan tea from their family farms to a tea company for high-value
domestic and premium European markets. The second value chain, ben-
zoin, is dominated by men. Women are involved only in planting small trees
and removing substances from benzoin. Benzoin is a fragrant resin extrac-
ted from bodhi trees (styrax tonkinensis) and used in medicines, perfumes
and incense. Lastly, the herbal value chain involves growing herbal plants
and selling them to a cooperative to produce traditional Red Dao ethnic
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Challenges to Empowerment of Women through Value Chains 9

herbal bath products and medicinal essential oils for tourists and customers
in the domestic market.

The three ethnic groups involved in the research were Tay, Hmong
and Dao. Hmong and Dao are two of the least developed ethnic groups in
Vietnam, each with a high multidimensional poverty index (MPI) in 2015 of
88.2 per cent and 68.5 per cent, respectively (World Bank, 2019), while the
Tay are relatively better off (MPI of 46.1 per cent) (ibid.). The three ethnic
groups are patriarchal cultures in which women hold subordinated positions
to men (Bonnin and Turner, 2013; Lohne, 2019; Luong, 2015). Women
in these groups therefore face ‘double inequality: one is the conventional
gender inequality, and the other is inequality of being an ethnic minority’
(World Bank, 2019: 90).

METHODOLOGY

The research used qualitative methodology. The first author is a Vietnamese
woman with around 20 years of experience as a development practitioner;
however, she conducted this research independently when she left this work
and became as a doctoral candidate at a foreign university. Remote fieldwork
was carried out during the COVID-19 pandemic, employing three local
female research assistants (RAs) from Tay, Hmong and Dao ethnic groups.2

A total of 57 structured in-depth interviews and five focus group discus-
sions were conducted, involving 103 people (65 women and 38 men). This
included programme managers, government officers, donor and NGO rep-
resentatives, business owners, and men and women from the three ethnic
minority groups. Interviews lasted between 25 and 90 minutes; in some
cases, husbands and wives were interviewed together. This was done to
provide a mixed picture of gender relations in the research areas. All inter-
views were audio-taped with the permission of interviewees. The interviews
were transcribed after the field trips by the RAs and by the first author.
The research analysis was done using Nvivo and coding based on the four
empowerment dimensions developed in Scheyvens’s framework, as shown
in Table 1. Pseudonyms were used in coding rather than respondents’ real
names. The research findings were shared and discussed with the RAs to
ensure the correct interpretation of the data, and with people involved in
the project management to gather feedback. Research ethics approval was
granted by Massey University Human Ethics Committee (Ethics number:
4000023579).

2. A paper on the lessons learnt from the selection, preparation and support of the RAs with
regard to overcoming the challenges of remote fieldwork has been published in the Interna-
tional Journal of Qualitative Methods (Nguyen et al., 2022).
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10 Phuong Nguyen et al.

FINDINGS

The research findings below show the status of WE in the three value chains
(tea, benzoin and medicinal herbs) in four dimensions: economic, psycho-
logical, social and political empowerment.

Economic Empowerment

Table 2 presents a summary of the three value chains and the level of control
that women have over production and income. Tea is the primary source of
cash income for women in the researched areas. Tea can be harvested once a
month from February to October every year. Income from tea varies within
households depending on the size of the production area and the location
of the tea fields. According to Hmong farmers, tea grows faster in lower
and warmer areas. Tea harvesting is considered women’s work because it
is manual, detailed and repetitive, and the amount of income each harvest
time is insignificant. The estimated income that one person could earn from
a day of tea picking was VND 200,000–480,000 (US$ 8.60–21), and the
average annual revenue from tea for the whole family was VND 3–4 million
(US$ 130–174). Some families with large tea plantation areas reported aver-
age annual earnings of about VND 10 million (US$ 435). Since it is seen
as relatively insignificant, women have most control over the income from
tea; they use it to cover daily expenses, buy rice and maize seedlings and
fertilizers, and pay for children’s school fees and medical treatment. When
asked about the importance of income from tea for the family, a female focus
group participant responded: ‘It is crucial, as without the tea, we don’t know
where to earn our income’.3

The case of the herbal value chain is different. The level of control
that women have over production and income depends on the scale of
production. When Hmong women grow herbs in small plots of land near
their houses, their income from selling this medicinal plant is considered
insignificant to their families. In these cases, men are not interested in
planting and expanding production areas; in our interviews, they commen-
ted dismissively that women ‘can do whatever they want’ with this cash
crop. Even though the income from the herbal plants is only VND 250,000–
700,000 (US$ 10–30) per year, women choose to grow the plants to have
independent incomes, as one Hmong couple discussed in an interview:

Female: It was also because registration to plant chùa dù did not cost any money. So, I
registered to cultivate and sell to earn some cash.

Male: Besides planting chùa dù like this, the Hmong and Dao women have jobs to earn their
own income. So they also like it.

3. Interview, Dao female tea grower, focus group, 26 March 2021.
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Challenges to Empowerment of Women through Value Chains 11

Female: So they don’t have to work as a hired worker (laugh).

Male: It’s also not hard to do … they like it.4

However, when the herbal cultivation areas are much larger, 1 hectare and
above, revenue can reach VND 9–20 million, equivalent to US$ 391–870.
We found that in these larger production systems, women did not have
autonomy. Men dominated in signing contracts and selling the produce to
the herbal cooperative. Women accounted for less than 5 per cent of the
people who signed production contracts with the local authority to sell their
products to the cooperative. Dao men we spoke to did not feel the need to
consult with their wives when signing the contract:

Interviewer: Who decided to join the [business]?

Male respondent: It was my decision.

Interviewer: Did you talk to your wife or discuss it with her before deciding?

Male respondent: No, I did not say anything.

Interviewer: Then, after you signed the [contract], did you tell your wife?

Male respondent: After signing, [I] went back to discuss it with my wife. The wife must
follow her husband. She had no choice as I had already signed it.5

Male domination is more obvious in the case of benzoin because benzoin
extraction is considered ‘men’s work’. Benzoin products provide a one-off
higher income each year for five to six years before the trees are logged for
wood. The amount of benzoin a family in the region can produce ranges
from 12 to 60 kg per year. With a price of VND 350,000 per kg, each fam-
ily in the area could earn between VND 4.2 million (US$ 183) and VND
21 million (US$ 913). Men signed most of the contracts and dominated
participation in training sessions. Benzoin extraction requires two labour-
intensive periods per year. From February to March, workers climb trees to
tap them from the top for resin extraction. In December, workers climb up
again to collect the dried benzoin. Women are involved in weeding when the
trees are small, preparing food for men who work in extraction and collec-
tion, and cleaning the benzoin products.
It is not clear how women benefit from the income of benzoin. Four out of
five interviewed Dao women reported that they were not involved in the pro-
duction and sale of the product, so they did not have much information about
it. While women in Dao culture are usually money-holders and keep money
earned from selling benzoin, men in the community make final decisions on
spending large amounts of cash income:

Interviewer: Is the income from the bodhi tree important to your family? Did you sell a lot?

4. Interview, Hmong couple, herbal growers, 6 April 2021.
5. Interview, Dao male, herbal grower, 7 April 2021.
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12 Phuong Nguyen et al.

Female: [We] sold some last year

Interviewer: How much [did you earn]?

Female: He did it, so I did not know. I had never done it, so I did not know.

Interviewer: So didn’t he tell you?

Female: No, he didn’t tell me.6

Psychological Empowerment

Psychological empowerment relates to the extent to which women experi-
ence enhanced self-esteem, self-confidence and a sense of dignity as they
become involved in business-related activities, and the camaraderie and
training that may be involved when being part of a value chain. In this study,
psychological empowerment was only observed in the families cultivating
tea and small-scale herbal plants. Women in these families reported more
respect and appreciation from men, which enhanced their sense of dignity,
and they were proud that they were able to contribute more to household
finances. Evidence from interviews also made it clear that there was grow-
ing respect from some men for their wives, as extracts from two individuals
show:

I think my wife is good — knowing how to make money. [She] did not ask me for my support.
Almost anything my wife could do, she does it.7

I admit that my wife is excellent and hardworking because I did not go [to the field], but my
wife went by herself … and carried the children along.8

Women who produced for the tea company and the herbal cooperative repor-
ted that they were more financially independent; they earned more and there-
fore did not have to worry so much about their daily expenses. This meant
they did not need to ask their husbands for cash for daily expenses, nor
borrow money from others to cover their shortages, as evidenced by these
interviews:

We can cover the daily expenses ourselves and do not need to ask our husbands. When we
do not have money, we pick tea for a day or two to sell and earn a million dong to use. We
do not have to worry about running out of money; no need to borrow everywhere. [We] have
enough money to buy fertilizers and cover medical treatment. We have enough money for
children to go to school.9

Like in the past when I worked as a street vendor, if I couldn’t sell anything on that day, then
at night, I would have to think, what to eat tonight. For example, if I had 100,000 dongs left
in my pocket and [I] bought meat for 50,000–60,000 dongs, what would I eat tomorrow? So

6. Interview, Dao female in the benzoin study, 30 March 2021
7. Interview, Hmong male tea grower, 17 April 2021.
8. Interview, Hmong male tea grower, 17 April 2021.
9. Interview, Hmong female tea grower, focus group, 18 April 2021.
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Challenges to Empowerment of Women through Value Chains 13

I had to think about what to eat each meal. But now that I have more income from here [the
cooperative], I don’t have to think about it anymore. After selling medicinal plants [to the
cooperative], I just buy food for my family if I want to eat anything. Next time, when they
need more medicinal plants, I will buy food again. I don’t need to worry much as the money
from [selling] the medicinal plants will be enough for my [family] meals for a few days.10

As a result, they reported that their lives were much better, and they felt
happier. This shows a strong link between economic and psychological
empowerment:

Interviewer: Has your life changed since you linked with the tea company?
Female: I feel happier as the tea has a higher price.11

Interviewer: How do you feel since selling tea?
Female: I feel less miserable. We did not have anything before. [Now] I have tea I have
money. If I run out of money, I go to pick tea.12

Dao women of the herbal cooperative experienced improvement in their self-
esteem. They have money to ‘give to a husband when he ran out of money’,
and because of this, they feel that they are ‘as good as their friends and equal
to so many others’. This is evidence of the connection between economic
and psychological empowerment. They compared their previous lives with
their lives after joining the cooperative:

I have a job, and I have money to buy things for my children. It changed a lot. [I have money
to] buy salt, MSG, fertilizers for the corn plantation. In the past, [I] did not know how to
earn money. Life was very difficult. It has changed a lot now.13

In the past, when [I] didn’t have any income, the children could not have a regular breakfast.
But now they can eat more regularly.14

Social Empowerment

This section looks at signs of women’s social empowerment such as recog-
nition and respect in society, access to healthcare and education and changes
in social norms to support women’s involvement in economic activities. It
considers whether or not they are facing social disempowerment associated
with discrimination, violence or feeling overburdened.

There was no obvious evidence from the study that income from tea and
small-scale herbal production helped women to be more recognized and
respected in wider society. This is probably because income from these busi-
nesses is usually not significant enough to play a role. The exception is the
director of the herbal cooperative; she is respected in society for leading a
herbal cooperative and having a higher income. Nevertheless, connecting

10. Interview, Dao female herbal grower, 8 April 2021.
11. Interview, Dao female tea grower, 22 March 2021.
12. Interview, Tay female tea grower, 22 March 2021.
13. Interview, Dao female herbal grower, 6 April 2021.
14. Interview, Dao female herbal grower, focus group, 8 April 2021.
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14 Phuong Nguyen et al.

with business provides opportunities for women to socialize and learn from
others at business-related social events or when they bring their products
to sell to the business. In addition, the connections between farmers and
the cooperative have the potential to bolster community relationships. For
example, a Hmong woman mentioned that the opportunity to attend musical
performances with other women in the community was one of the reasons
for her linkage with the herbal cooperative, even though the income from
herbal plants was limited. This suggests that participating in value chains
can strengthen community connections for women: ‘From time to time, they
have some [music and singing performance] on occasions like Tet [a new
year festival]. [I] love it’.15

Social norms and practices in these communities do, however, hamper
women’s access to assets and resources and their ability to make decisions
and participate in training and community activities. These norms disem-
power women in their households, in the community, and in interactions
with businesses and local authorities. For example, the gendered division
of labour affects women’s workload. Women are burdened with a lot of
housework which limits opportunities to participate in community meetings.
While some women reported that whoever had time in the family would par-
ticipate in training and meetings, in reality it was usually men who had more
time to participate. A Tay woman indicated that taking care of children and
being overloaded with housework was the reason she participated less:

Interviewer: You said you participated in the meeting [community meetings], right?

Female: Yes, but my husband participated more.
Interviewer: So what meetings did you participate in. Do you remember?
Female: I have a baby, so I didn’t go often.
Interviewer: What about when you didn’t have your baby? Why didn’t you go to the meeting?
Female: I let my husband participate.
Interviewer: Why didn’t you go?
Female: Because no one took care of the housework.16

Both men and women noted in interviews that men do not want to do work
that is manual, detailed and repetitive. They want to go out, participate in
trading and look for business opportunities. This practice reduces women’s
social empowerment opportunities as men are the ones dealing with traders
while women carry the burden of daily work plus reproductive labour. It
also makes women depend on men in other ways, as men go out more often
and have greater access to news and information, while women usually stay
home. This led one Tay female tea grower to say that men ‘know more than
women’,17 while a male interviewee remarked: ‘In general, to be honest,
women of our ethnic group do not go out to interact much. They are not

15. Interview, Hmong female herbal grower, 6 April 2021.
16. Interview, Tay female tea grower, 23 March 2021.
17. Interview, Tay female tea grower, 24 March 2021.
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Challenges to Empowerment of Women through Value Chains 15

intelligent and afraid of this and that’.18 A female tea grower told us: ‘They
[men] even say it [picking] is women’s work, so women should go and do it.
They still go with us to help clear weed, but they are too lazy when it comes
to picking. They say they would rather go trading than pick tea. Moreover,
[men say] tea [production] is light work; it should be left to women’.19

The three ethnic groups involved in the research are patriarchal, whereby
males hold most decision-making power and dominate in signing contracts
with businesses. The perception that men were chủ hộ gia đình (heads
of households) emerged from all the interviews across the three business
case studies. It meant that men were tru. cột — the pillar of the house
and ‘responsible for all important and big tasks’.20 A Dao man used the
metaphor of a leader of ants to demonstrate how the family followed his
lead. This perception affects women’s access to assets and resources, train-
ing and information, and their participation in family decision-making pro-
cesses (economic empowerment). It also affects women’s participation in
community meetings (political empowerment).

Male: This [comes] from the old days. The wife is the one I brought home [paying money
for the marriage] …. She is not allowed to rule in my family. Firstly, this is something from
the past that we couldn’t give up. Secondly, our people still follow that which cannot be
abandoned, respecting men.
Interviewer: Is she allowed to represent your family at meetings and then sign [the contract]
with the company?
Male: No. [Even] if I allowed her, she would not go. If she had gone [attended the meeting]
and been required to sign a contract, she would have asked if she could sign it or not. She is
not allowed to sign it by herself.
Interviewer: Can her name be put on all kinds of real estate and land documents? [Is she] not
allowed?
Male: It’s not that she’s not allowed. But, in general, everything is under my control.
Interviewer: Is it her who does not want to be named [on these documents]?
Male: It’s not that she doesn’t want to. It’s a practice here.21

Women are only heads of households when their husbands die or they
divorce. In some families, if a husband dies, the son becomes the head of
the household: ‘In my village, there are 64 households, none of which are
headed by women. Only those whose husbands have passed away have their
names [as the heads]. Most of the household heads are men’.22

Both women and men accepted the practice of male household headship.
Women often perceived their position as second in the family after their
husbands (the head) or third if they lived with their parents-in-law.23 They
explained that when they got married, they had to follow their husbands.
They quoted a proverb to explain this: thuyền theo lái, gái theo chồng —

18. Interview, Dao male benzoin farmer, 29 March 2021.
19. Interview, Hmong female tea grower, focus group, 18 April 2021.
20. Interview, Hmong male tea grower, 23 March 2021.
21. Interview, Dao male benzoin farmer, 29 March 2021.
22. Interview, Tay male benzoin and ginger farmer, 29 March 2021.
23. Interview, Tay female group of the benzoin case study, focus group, 2 April 2021.
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‘the boat follows the driver, the woman follows the husband’. According to
the women’s focus group discussion: ‘no matter how good you are, husbands
are the heads’.24 A Hmong woman explained that if women were the heads
of families, it was perceived that they were cưỡi lên đầu chồng — ‘sitting
on a husband’s head’.25 Nobody wanted to do that.

This norm creates pressure on both men and women. Men are expected to
be pillars and breadwinners. Their masculinity is challenged when women
earn more than them. People in the community might look down on these
men and say that they are bám váy vợ — clinging to their wives’ skirts —
or đàn ông không bằng đàn bà — men who are not as good as women.
Women are expected to stay at home and take care of the family. If a woman
worked far away from home and earned more money than her husband who
stayed home to do housework, there were suspicions of unfaithfulness or
promiscuity, leading to quarrels or even divorce in some families. The local
government, the community and businesses all adopted this norm. As a
result, everything was channelled through the household head, including
social activities. ‘For neighbourhood work, people also invite the head of
the household. It is up to the head of the house to appoint a family member
to attend’.26

Political Empowerment

Political empowerment encompasses women’s access to meetings, the
confidence to raise their voices about their needs and concerns in public dis-
cussion, their participation in decision-making bodies and the possibility of
having some influence (Bayissa et al., 2018; Chavarro et al., 2020; Cherayi
and Jose, 2016). In our three cases, there was no evidence that accessing
commercial production value chains and having access to increased income
gave women more confidence to participate and speak in community meet-
ings. Men tended to dominate in important community meetings. Women
only participated if there were specific requirements for them to do so, or
when the meeting invitation mentioned their names. For example, women
participated in the meetings organized by the women’s union. Women’s
limited ability to communicate in the Kinh language (the official language
of government administration) also affected their confidence in community
meetings. Two of our interviews reflect this situation:

If meetings are held in the commune [office], I am the one who attends the most. But if there
is an invitation from the commune with a specific name, that person will go.27

Interviewer: Does your wife still attend meetings for you sometimes?

24. Ibid.
25. Interview, Hmong female of the benzoin case study, 30 March 2021.
26. Interview, Tay couple, benzoin farmers, 29 March 2021.
27. Interview, Hmong male tea grower, 17 April 2021.
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Challenges to Empowerment of Women through Value Chains 17

Male: Yes. But only if the meeting is not important …. If it is about important things, it’s
mostly men who attend.28

DISCUSSION

Our research findings show that women’s engagement in value chains does
not always entail financial benefit or empowerment for women. They reveal
that the benefits women derive from commercialized production depend on
the materiality and local gender norms associated with the crop, the scale of
production and the level of revenue. Our findings echo those of other studies
(Curry et al., 2019; Handschuch and Wollni, 2016; Kawarazuka et al., 2021),
indicating that women have more control over the production and income of
crops considered in the Vietnamese context to be ‘women’s crops’, such as
medicinal herbs and tea, while men have more control over the production
and income of products such as benzoin because this crop is physically
demanding and is considered to be ‘men’s work’. However, our study also
contributes to work on ‘gendered crops’ by showing that the gendered norms
associated with crops are not static; while herbal plants were considered
women’s crops at small-scale levels of production, men asserted control
over this crop at larger scales. This has implications for WE, as we discuss
below.

Incomes from tea and small-scale herbal plants are usually small and
spread over several months of the year, making them less attractive to
men, who are more interested in higher-profit products, as authors in
other contexts have found (Devi and Buechler, 2009). However, these
incomes help women cover daily expenses; they value earning inde-
pendent income and contributing to household finances, which improves
their self-esteem. Hmong women engaging with the tea value chain
and Dao women members of the herbal cooperative reported that they
received respect, appreciation and support from their husbands because
they are more financially independent and make greater financial contri-
butions to their families. Nevertheless, when the revenue is larger, in the
case of herbal plants, men assert dominance over income and activities,
thereby reproducing patriarchal power. This reproduction of patriarchal
power is also evident in other contexts where development projects have
sought to empower women through value chains (Forsythe et al., 2016;
Manzanera-Ruiz et al., 2016).

This finding raises an interesting tension for development agencies to
consider if they want to support WEE by connecting women with com-
mercialized value chains: if women begin to increase production and earn
greater revenue, the benefits may be captured by men. This tension poses
a challenge for development programmes that look at empowering women

28. Interview, Hmong male tea grower, 17 April 2021.

 14677660, 0, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dech.12852 by M

assey U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/10/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://onlinelibrary.wiley.com/action/rightsLink?doi=10.1111%2Fdech.12852&mode=
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as individuals and ignore the relational aspect of empowerment (Huis et al.,
2017; Lombardini et al., 2017; Rowlands, 1997). While women appear to
have more autonomy in ‘women’s crops’, we are not recommending that
development programmes should facilitate and encourage women to act
only within these perimeters. Instead, we encourage donors to think about
how they can support women to overcome the challenge of men asserting
power and claiming the main benefits from commercialized value chains.
There is a need for development interventions that involve both men and
women to bring transformative changes in critical consciousness, attitudes,
behaviours and power relations (MacArthur et al., 2022; Ragasa et al.,
2021; Singh and Babbar, 2022).

Our research also shows that the community can affect women’s par-
ticipation in economic activities. The barriers and exclusionary practices
discussed above are deeply rooted in the social norms of patriarchal soci-
eties, which value men above women. Gender norms shape expectations of
women’s roles as ‘secondary earners’ and caregivers, while men conduct
business activities. As revealed in the research, men are humiliated and
looked down on in the community if they are financially dependent on their
wives. When women take over leadership in the family, they face social
repercussions for challenging prevailing gender norms. These existing
norms create pressure for both men and women (Ahmed et al., 2018;
ISDS, 2020), and could potentially disempower women. Masculinity is
challenged when women are empowered and have a more independent
income, and men do housework (Adam et al., 2022; Boonabaana, 2014;
Meinzen-Dick et al., 2019). The question is whether this can occur in a way
which leads to better outcomes for society, rather than a backlash against
women.

Moser (1989) and Rao and Kelleher (2005) suggest that informal
social norms and formal laws and policy structures are the root causes of
women’s status of subordination. WE programmes that solely concentrate
on involving women in economic activities to enhance their incomes
overlook the significance of non-economic aspects, such as reproductive
labour essential for sustaining life and the varying perceptions of gender
equity across different cultural contexts (McKinnon, 2021; Shamier et al.,
2021). This implies that developmental approaches to empowering women
by increasing their households’ participation in commercial value chains
will not work if there is no appropriate intervention to address social norms.
In many cases in this study, women simply accepted gendered norms and
the perception that men are household heads, breadwinners, heirs to the
ancestral land, and key decision makers, and that they themselves are in the
second or third position in the family.

Furthermore, our research shows that interactions between women and
local authorities and businesses also affect women’s access to product-
ive inputs, training, control over production, and incomes. Businesses
can provide women with opportunities to socialize and learn from other
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Challenges to Empowerment of Women through Value Chains 19

women through participating in business activities or social events (social
empowerment). However, businesses can also disempower women through
exclusionary practices. Businesses often sign contracts with men because
they are considered to be household heads and have access to land titles,
a practice seen in other studies (Dolan, 2001; Rubin and Manfre, 2014).
We see this practice in the tea company, the benzoin value chain, and the
contracts of large-scale herbal farms. Dolan argues that the preference
for signing contracts with landowners, in a context where men own the
majority of land, has excluded women and triggered gender conflict because
it enables men to control labour and payment from contracted firms (Dolan,
2001). The practice of male household headship adopted by community and
village leaders also affects women’s participation in training and community
meetings and strengthens existing unequal power relations. Mudege et al.
(2015) and Nguyen et al. (2021) suggest that prevailing patriarchal social
structures, in which men occupy the roles of household heads and decision
makers, impact women’s access to training opportunities. With a more
gender-sensitive approach, businesses and local authorities can remove
these barriers to training by directly targeting the training toward women,
and selecting times, locations and languages which are more appropriate
and more accessible to women. In addition, they can change the approach
to signing contracts to include women or to involve both husbands and
wives. The social recognition that women receive when they are able to
take on tasks that used to be dominated by men can greatly enhance their
self-esteem (da Mota et al., 2020).

CONCLUSION

There are no ‘quick-fix solutions’ for women’s empowerment (Cornwall and
Rivas, 2015). WEE development programmes that aim to connect women
to commercialized production value chains run the risk that men will seek
to dominate and control production and income when the product becomes
more lucrative. Our research reinforces the fact that WE is influenced by the
power dynamics in women’s relationships with men, community members,
local authorities and businesses (Adam et al., 2022; Cornwall and Rivas,
2015; Lombardini et al., 2017; McKinnon et al., 2016). It also demonstrates
that social norms impact power dynamics between women and men within
households and affect women’s interactions with the community, local
authorities and businesses, impacting in turn on WE. There is a risk that the
introduction of economic opportunities might intensify inequalities or intro-
duce new kinds of disparities if the inequalities in power relations within
households and wider interactions have not been addressed. We argue,
therefore, that development agencies need to rethink their approaches
to WEE by focusing on relational, not individual, empowerment. WEE
programmes should not be thought of solely as activities to target women
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20 Phuong Nguyen et al.

but should also involve men and include activities to address social norms
and widespread exclusionary practices against women. This can be done by
encouraging both men and women, family members and the community to
engage in gender equality and WE programmes, such as preventing gender-
based violence and engaging men in sharing housework. WE programmes
should involve local government, NGOs and other community partners,
such as women’s unions, in dismantling the underlying barriers that block
women from being empowered in psychological, social and political, as
well as economic, dimensions.
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Buvinić, M. and R. Furst-Nichols (2014) ‘Promoting Women’s Economic Empowerment: What
Works?’, The World Bank Research Observer 31(1): 59–101.

Carr, E.R. (2008) ‘Men’s Crops and Women’s Crops: The Importance of Gender to the Under-
standing of Agricultural and Development Outcomes in Ghana’s Central Region’, World
Development 36(5): 900–15.

Chavarro, M.J., M. Moreno, J. Muriel and J. Twyman (2020) ‘Indicators for Gender Equality
and the Empowerment of Women: From Concept to Practice’. Policy Brief No. 48. Cali:
International Center for Tropical Agriculture (CIAT).

Cherayi, S. and J.P. Jose (2016) ‘Empowerment and Social Inclusion of Muslim Women:
Towards a New Conceptual Model’, Journal of Rural Studies 45: 243–51.

Cornwall, A. (2016) ‘Women’s Empowerment: What Works?’, Journal of International Devel-
opment 28(3): 342–59.

Cornwall, A. (2018) ‘Beyond “Empowerment Lite”: Women’s Empowerment, Neoliberal
Development and Global Justice’, Cadernos Pagu 52: e185202. https://doi.org/10.1590/
18094449201800520002

 14677660, 0, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dech.12852 by M

assey U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/10/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://www.ifpri.org/publication/tracking-empowerment-along-value-chain-testing-modified-weai-feed-future-zone-influence
https://www.ifpri.org/publication/tracking-empowerment-along-value-chain-testing-modified-weai-feed-future-zone-influence
https://doi.org/10.3390/su14031389
https://doi.org/10.3390/su14031389
https://doi.org/10.1590/18094449201800520002
https://doi.org/10.1590/18094449201800520002
https://onlinelibrary.wiley.com/action/rightsLink?doi=10.1111%2Fdech.12852&mode=


Challenges to Empowerment of Women through Value Chains 21

Cornwall, A. and A-M. Rivas (2015) ‘From “Gender Equality” and “Women’s Empowerment”
to Global Justice: Reclaiming a Transformative Agenda for Gender and Development’, Third
World Quarterly 36(2): 396–415.

Curry, G.N., G. Koczberski and S.M. Inu (2019) ‘Women’s and Men’s Work: The Production
and Marketing of Fresh Food and Export Crops in Papua New Guinea’, Oceania 89(2):
237–54.

Devi, G. and S. Buechler (2009) ‘Gender Dimensions of Urban and Peri-urban Agriculture in
Hyderabad, India’, in A. Hovorka, H. de Zeeuw and M. Njenga (eds) Women Feeding Cities,
pp. 35–50. London: Practical Action.

DFAT (2015) ‘Gender Equality and Women’s Economic Empowerment in Agricul-
ture: Operational Guidance Note’. Canberra: The Department of Foreign Affairs and
Trade. www.dfat.gov.au/sites/default/files/operational-guidance-note-gender-equality-and-
womens-economic-empowerment-in-agriculture.pdf

Dolan, C. (2001) ‘The “Good Wife”: Struggles over Resources in the Kenyan Horticultural
Sector’, Journal of Development Studies 37(3): 39–70.

Doss, C.R., A. Qaisrani, K. Kosec, V. Slavchevska, A. Galiè and N. Kawarazuka (2021) ‘From
the “Feminization of Agriculture” to Gender Equality’, in R. Pyburn and A. van Eerdewijk
(eds) Promise and Contradiction: Value Chain Participation and Women’s Empowerment,
pp. 297–328. Washington, DC: International Food Policy Research Institute (IFPRI).

Duc, N.A., M.V. Thang and H.T.K. Que (2023) ‘The Socialist-oriented Market Econ-
omy in Vietnam: From the Constitution to Free Trade Agreements’, Revista de
Direito 15(01): 1–19.

Esplen, E. and A. Brody (2007) ‘Putting Gender Back in the Picture: Rethinking Women’s Eco-
nomic Empowerment’. Bibliography No. 19. Brighton: Institute of Development Studies.

European Commission (2019) ‘Closing the Gender Gap through Agri-food Value Chain
Development (VCD)’. Brussels: The European Commission. https://capacity4dev.europa.eu/
library/closing-gender-gap-through-agri-food-value-chain-development-vcd_en

Even, B. and J. Donovan (2017) ‘Value Chain Development in Vietnam: A Look at Approaches
Used and Options for Improved Impact’, Enterprise Development & Microfinance 28(1–2):
28–43.

Eyben, R. and R. Napier-Moore (2009) ‘Choosing Words with Care? Shifting Meanings
of Women’s Empowerment in International Development’, Third World Quarterly 30(2):
285–300.

FAO (2011) ‘The State of Food and Agriculture: Women in Agriculture. Closing the Gender
Gap for Development’. Rome: Food and Agriculture Organization.

Ferguson, L. (2011) ‘Promoting Gender Equality and Empowering Women? Tourism and the
Third Millennium Development Goal’, Current Issues in Tourism 14(3): 235–49.

Fischer, E. and M. Qaim (2012) ‘Gender, Agricultural Commercialization, and Collective
Action in Kenya’, Food Security 4(3): 441–53.

Forsythe, L., H. Posthumus and A. Martin (2016) ‘A Crop of One’s Own? Women’s Experiences
of Cassava Commercialization in Nigeria and Malawi’, Journal of Gender, Agriculture and
Food Security 1(2): 110–28.

Fox, L. and C. Romero (2017) ‘In the Mind, the Household, or the Market? Concepts and Meas-
urement of Women’s Economic Empowerment’. Policy Research Working Paper No. 8079.
Washington, DC: World Bank Group.

Galiè, A. and C.R. Farnworth (2019) ‘Power Through: A New Concept in the Empowerment
Discourse’, Global Food Security 21: 13–17.

Golla, A.M., A. Malhotra, P. Nanda and R. Mehra (2018) ‘Understanding and Measuring
Women’s Economic Empowerment: Definition, Framework and Indicators’. Washington,
DC: International Center for Research on Women (ICRW).

Grover, K.L. (2022) ‘Economic Empowerment through Micro Entrepreneurship: A Study on
SHG Women Entrepreneurs’, International Journal of Advances in Engineering and Man-
agement (IJAEM) 4(2): 375–82.

 14677660, 0, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dech.12852 by M

assey U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/10/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://www.dfat.gov.au/sites/default/files/operational-guidance-note-gender-equality-and-womens-economic-empowerment-in-agriculture.pdf
https://www.dfat.gov.au/sites/default/files/operational-guidance-note-gender-equality-and-womens-economic-empowerment-in-agriculture.pdf
https://capacity4dev.europa.eu/library/closing-gender-gap-through-agri-food-value-chain-development-vcd_en
https://capacity4dev.europa.eu/library/closing-gender-gap-through-agri-food-value-chain-development-vcd_en
https://onlinelibrary.wiley.com/action/rightsLink?doi=10.1111%2Fdech.12852&mode=


22 Phuong Nguyen et al.

Guerrero, I., S. Iyer and M. Walton (2022) ‘Supporting Women’s Collective Enterprises. What
We Do and What We Do Not Know: A Critical Literature Review’. Washington, DC: Imago
Global Grassroots.

Handschuch, C. and M. Wollni (2016) ‘Traditional Food Crop Marketing in Sub-Saharan Africa:
Does Gender Matter?’, The Journal of Development Studies 52(3): 343–59.

Huis, M.A., N. Hansen, S. Otten and R. Lensink (2017) ‘A Three-dimensional Model of
Women’s Empowerment: Implications in the Field of Microfinance and Future Directions’,
Front Psychology 8: 1–14.

IFAD (2019) ‘Socialist Republic of Vietnam Country Strategic Opportunities Programme 2019–
2025’. Rome: International Fund for Agriculture Development.

ISDS (2020) ‘Men and Masculinities in a Globalising Vietnam: Key Research Findings and
Implications for Gender Equality’. Hanoi: Vietnam Women’s Publishing House.

Kabeer, N. (2012) ‘Women’s Economic Empowerment and Inclusive Growth: Labour Markets
and Enterprise Development’. Discussion Paper 29/12. London: Centre for Development
Policy and Research.

Kabeer, N. (2018) ‘Gender, Livelihood Capabilities and Women’s Economic Empowerment:
Reviewing Evidence over the Life Course’. Report prepared by the Gender and Adolescence:
Global Evidence Programme (GAGE). https://eprints.lse.ac.uk/90462/1/Kabeer__gender-
livelihood-capabilities.pdf

Kawarazuka, N., T. Bui, H.C. Phan and X.T. Hoang (2021) ‘Women’s Roles and Opportuni-
ties in Cassava Value Chains in Son La Province in Vietnam: A Technical Report’. Lima:
International Potato Centre.

Kent, R. (2018) ‘“Helping” or “Appropriating”? Gender Relations in Shea Nut Production in
Northern Ghana’, Society & Natural Resources 31(3): 367–81.

Kidder, T., D. Bright and C. Green (2014) ‘Meaningful Action: Effective Approaches
to Women’s Economic Empowerment in Agriculture’. Oxfam Background Report.
Oxford: Oxfam. https://policy-practice.oxfam.org/resources/meaningful-action-effective-
approaches-to-womens-economic-empowerment-in-agricu-334788/

Limuwa, M.M. and G. Synnevåg (2018) ‘A Gendered Perspective on the Fish Value Chain,
Livelihood Patterns and Coping Strategies under Climate Change: Insights From Malawi’s
Small-scale Fisheries’, The African Journal of Food, Agriculture, Nutrition and Development
18(2): 13527–46.

Loconto, A. (2015) ‘Can Certified Tea Value Chains Deliver Gender Equality in Tanzania?’,
Feminist Economics 21(3): 191–215.

Lohne, L. (2019) ‘Recognition by Participation? Social Justice and Equality in Community-
based Ecotourism among the Hmong in Sa Pa, Viet Nam’. Master’s dissertation, Lund Uni-
versity.

Lombardini, S., K. Bowman and R. Garwood (2017) ‘A “How to” Guide to Measuring Women’s
Empowerment: Sharing Experience from Oxfam’s Impact Evaluations’. Oxford: Oxfam.

Luong, M.P. (2015) ‘Enhancing Cultural Competence in Teaching. An Intervention to Secure
the Right to Quality Education of Minorities: A Case Study of the Hmong in Vietnam’. PhD
dissertation, Rostock University.

MacArthur, J. et al. (2022) ‘Gender-transformative Approaches in International Development:
A Brief History and Five Uniting Principles’, Women’s Studies International Forum 95:
102635. https://doi.org/10.1016/j.wsif.2022.102635

Maertens, M. and J.F.M. Swinnen (2009) ‘Are African High-value Horticulture Supply Chains
Bearers of Gender Inequality?’. Paper presented at the FAO-IFA-ILO Workshop on Gaps,
Trends and Current Research in Gender Dimensions of Agricultural and Rural Employment:
Differentiated Pathways out of Poverty, Rome (28 March–2 April 2009).

Malhotra, A., S.R. Schuler and C. Boender (2002) ‘Measuring Women’s Empowerment as a
Variable in International Development’. Background paper prepared for the World Bank
Workshop on Poverty and Gender: New Perspectives (28 June 2002).

 14677660, 0, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dech.12852 by M

assey U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/10/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://eprints.lse.ac.uk/90462/1/Kabeer__gender-livelihood-capabilities.pdf
https://eprints.lse.ac.uk/90462/1/Kabeer__gender-livelihood-capabilities.pdf
https://policy-practice.oxfam.org/resources/meaningful-action-effective-approaches-to-womens-economic-empowerment-in-agricu-334788/
https://policy-practice.oxfam.org/resources/meaningful-action-effective-approaches-to-womens-economic-empowerment-in-agricu-334788/
https://doi.org/10.1016/j.wsif.2022.102635
https://onlinelibrary.wiley.com/action/rightsLink?doi=10.1111%2Fdech.12852&mode=


Challenges to Empowerment of Women through Value Chains 23

Manzanera-Ruiz, R., C. Lizárraga and R. Mwaipopo (2016) ‘Gender Inequality, Processes of
Adaptation, and Female Local Initiatives in Cash Crop Production in Northern Tanzania’,
Rural Sociology 81(2): 143–71.

MARD (2018) ‘Quyết Ði.nh Ban Hành Kế Hoa.ch Triển Khai Chương Trình Mỗi Xã Một Sản
Phẩm Giai Ðoa.n 2018–2020’ [‘The Decision to Issue the Implementation Plan for the One
Commune One Product Program Phase 2018–2020’]. Hanoi: Ministry of Agriculture and
Rural Development.

Markel, E. (2014) ‘Measuring Women’s Economic Empowerment in Private Sector Devel-
opment: Guidelines for Practitioners’. The Donor Committee for Enterprise Develop-
ment (DCED). www.enterprise-development.org/wp-content/uploads/Measuring_Womens_
Economic_Empowerment_Guidance.pdf

Mayanja, S. et al. (2022) ‘Commercialisation of the Sweetpotato Value Chain: Impacts on
Women Producers in Mozambique’, Outlook on Agriculture 51(3): 349–58.

McKinnon, K. (2021) ‘Framing Essay: The Diversity of Labour’, in J. K. Gibson-Graham and
K. Dombroski (eds) The Handbook of Diverse Economies, pp. 116–28. Cheltenham: Edward
Elgar Publishing.

McKinnon, K., M. Carnegie, K. Gibson and C. Rowland (2016) ‘Gender Equality and Economic
Empowerment in the Solomon Islands and Fiji: A Place-based Approach’, Gender, Place &
Culture 23(10): 1376–91.

Meinzen-Dick, R.S., D. Rubin, M. Elias, A. Mulema and E. Myers (2019) ‘Women’s Empower-
ment in Agriculture: Lessons from Qualitative Research’. IFPRI Discussion Paper No. 1797.
Washington, DC: International Food Policy Research Institute.

Mendoza-Ramos, A. and B. Prideaux (2017) ‘Assessing Ecotourism in an Indigenous Com-
munity: Using, Testing and Proving the Wheel of Empowerment Framework as a Measure-
ment Tool’, Journal of Sustainable Tourism 26(2): 277–91.

Morioka, K. and G. Nicholas (2014) ‘Women’s Empowerment and Value Chains: Experiences
of Women in Cambodia, Palestine, and Uganda’. Camperdown, NSW: ActionAid Australia.

Moser, C.O.N. (1989) ‘Gender Planning in the Third World: Meeting Practical and Strategic
Gender Needs’, World Development 17(11): 1799–1825.

da Mota, D.M., D.A.S. do Nascimento and H. Schmitz (2020) ‘Women with Integration Con-
tracts for Oil Production in Pará: Redefining Gender Relations?’, Journal of Economics and
Rural Sociology 58(3): 1–19.

Movono, A. and H. Dahles (2017) ‘Female Empowerment and Tourism: A Focus on Businesses
in a Fijian Village’, Asia Pacific Journal of Tourism Research 22(6): 681–92.

Mudege, N.N., T. Chevo, T. Nyekanyeka, E. Kapalasa and P. Demo (2015) ‘Gender Norms and
Access to Extension Services and Training among Potato Farmers in Dedza and Ntcheu in
Malawi’, The Journal of Agricultural Education and Extension 22(3): 291–305.

Munir, L. (2022) ‘Do Cooperatives Improve Female Miners’ Outcomes? A Case Study of
Rwanda’, The Journal of Development Studies 58(11): 2349–65.

Nguyen, M.P., H. North, M.T. Duong and M.C. Nguyen (2021) ‘Assessment of Women’s Bene-
fits and Constraints in Participating in Agroforestry Exemplar Landscapes’. Working Paper
315. Nairobi: World Agroforestry (ICRAF). https://apps.worldagroforestry.org/downloads/
Publications/PDFS/WP21021.pdf

Nguyen, P., R. Scheyvens, A. Beban and S. Gardyne (2022) ‘From a Distance: The “New Nor-
mal” for Researchers and Research Assistants Engaged in Remote Fieldwork’, International
Journal of Qualitative Methods 21. https://doi.org/10.1177/16094069221089108

Ntakyo, P.R. and M. Van Den Berg (2022) ‘The Unintended Side-effects of a Major Develop-
ment Strategy: Commercialization of Smallholder Production and Women Empowerment in
Uganda’, The Journal of Development Studies 58(8): 1605–26.

OECD (2012) ‘Poverty Reduction and Pro-poor Growth: The Role of Empowerment’. Paris:
OECD Publishing.

O’Hara, C. and F. Clement (2018) ‘Power as Agency: A Critical Reflection on the Meas-
urement of Women’s Empowerment in the Development Sector’, World Development 106:
111–23.

 14677660, 0, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dech.12852 by M

assey U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/10/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense

https://www.enterprise-development.org/wp-content/uploads/Measuring_Womens_Economic_Empowerment_Guidance.pdf
https://www.enterprise-development.org/wp-content/uploads/Measuring_Womens_Economic_Empowerment_Guidance.pdf
https://apps.worldagroforestry.org/downloads/Publications/PDFS/WP21021.pdf
https://apps.worldagroforestry.org/downloads/Publications/PDFS/WP21021.pdf
https://doi.org/10.1177/16094069221089108
https://onlinelibrary.wiley.com/action/rightsLink?doi=10.1111%2Fdech.12852&mode=


24 Phuong Nguyen et al.
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