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The rapid development of diversified multi-functional integrated
shopping centres throughout the world has led one American observer to hail the
"shopping environment" of such centres cne of the new urban forms of the twentieth
century. Palmerston North cannot even boast a large size plamned shopping centre.
It does, however, have a wide range of variously distributed centres, develoge@%z
accord with demand or as speculative ventures. This paper seeks to order and
direction planning views on shopping centres in Palmerston North. A tentabive
strategy is comstructed and briefly applied to the Terrace End shopping centre

complex.

The author acknowledges the dual compilation and application of the
Questiomnaire for Rebailers and Shoppers, with Mr B.R. Kells, a fellow geography
masterate student at lassey University. The information collected and presented
in +the Shopping Centre Strategy could not have been obtained without the cocper-
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SCOPE OF THE INVESTIGATION:

The structure of business centres within a city can be considered from
several points of view. Central »lace theorist would regard such sitructure as
an extension of central planning theory. Sociologists would note the relation of
the population to the centres, while planners, taking a comprehensive view, are
interested in the organisation of the centres, both within and around the centres
in comparison to predetermined measures of efficiency and benefit.

Evidence presented by Berry, 9 suggests that empirical regularities
govern the number and size of shopping centres within cities.  Structurally,
centres are thought to include "string street developments" and business nuclea—
tions . The nucleations are structured hierarchically from a central business
district through to regional shopping centres of community facilities, local
centres and single store centres.

Berry, 57 suggests a Five~fold classification of shopping centres

Convenience centres up to 17 sle-es

Neighbourhood more than 17 stores

Community more than 25 stores
Regional 30~40 stores
CoeBolo i Covdeal  Bisimess Domben ot

A regional cenire has been defined in terms of function in Manchester University,
21, i.e. "to serve a large population with a wide variety of goods and services
including those which shoppers buy after much thought at irregular and infrequent

intervals, selecting carefully between alternative shops or goods'.

Terrace Bnd has reached the size, and has sufficient duplication o be classed as
a regional centre. The term "local" in the questionnaire refers to a centre size

intermediate between the single store and the regional size.

If it ie accepted that any unit of development within a city is, in fact
part of the city, then shopping centres can be argued to be a functionally re-
lla%ed product of city growth. This paper is directed towards the nature of the
product, the shopping centre itsell, fogether with the plamning environment that
existed during present centre growth and a consideration of future planning
measures. The development of a hiearchy of districts within the city of Pelmer-
gton Forth is not pursuved in detail, nor is the concept of goods range. These,

investigated in New Zealand by Clark in Christchurch and King in Canterbury; are



part of the total plamming encompass but are not considered in depth, as they are
only one part of the process of strategy formulation.

A great amount of research has been undertsken on aspects of shopping
centre function and character. The emphasis, however, has been not on plamning,
but on central place relationships. This paper sesks to establish some poiniters
for shopping centre planning in Palmerston North. The following fields were ine-
cluded in the investigation. Firstly, an shalysis of the rating structure of
centres. Secondly, a questionnalire survey of sheppers and retallers 1o gaih scne
measure of their preferences, dislikes and purchasing habits. By generating in-
formation for Palmerston North to accompany any theoretical analysis of the centres,

an estimation of the usefulness and attraction of variocus centres can be made.

Thirdly, the construction of a strategy (a broad frame of reference) for shopping
centre planning by interpolating information obtained in the questionnaire survey.
Omission of pointe such as the historical development of shopping
centres, locabion in relation to other urban land uses, problems of development,
redevelopment of the C.B.D., good range, market potential, centre management and
financing, though all part of a total planning matrix were not consgidered either,
hecause of complexity, or time (which includes insufficient background knowledge).
The first proposed avenue of investigation, on rating characteristics,
was proposed as & means to gain the name and address of the owner, the year of
construction of the shop or centre, dimensions of the shops and internal facilities,
rentals, lease length, and the name and address of the lessee. By approaching
the owner, it was hoped to find out motivations to build, the reasons behind the
choice of design and layout and the owner's feeling on planning shopping centres.

The lessees were also 0 be approached to establish from credit liste the areal

range of patronage for each shopping centre. Congiderable difficulties were en-
countered in extracting current information from the Palmerston North Valuation
Department records, and it was, accordingly, decided not to pursue the following
lines of study

a( Rentel and lease comparisons because of lack of data conformity on records
b) Dimensions of shops and internal facilities as these were a minor aspect of

the planning picture end would also require elaborate analysis to be useful.

It was also thought this line of research could be adequately carried cut using a
different technique, namely a Retailers Questionnaire.

Though the problem under discussion is a tentative planning strategy,



a geographer can Jjustify tackling the problem on several grounds. Before any
planning decision can be made, the town plappmer or his employing body must have
all the relevant facts at his disposal and it is in the collection and analysis
of these facts that the geographer can mske a major contribution. The geog-
rapher with some planning interest can at least attempt to suggest a framework

of reference for planning shopping cenires in Palmersbon Forth (Or any other
city). The geographerts training in the analysis of vlace, spatial distributions,
man centred distributions (ecological geography) and understanding of techniques
of cther disciplines allows him te work in ceriain stages of the planning process.
Mayer, 143 follows a similar line of thought, i.e. "geogrephers may study cities
for the purpose of formulating basic concepts of city growth, city lccation, or

city character, or they may study cities in order o contribute to the solution

of practical problems of urban planning!. This study attempts to formulate smol-

utions using the techniques of an interdisciplinary trained geographer.



ASPECTS OF THE EXISTING PLAWNING FRAVUEWORK.

The Palmerston North District Scheme Statement records the following

comments on "shopping centres" in the city
"Clause 6

(1) Permitted Useg - the commercial zones provide primarily for business or

commercial development, and consist predominantly of areas for shops, offices and
storage. The uses of land in shopping streets shall as far as possible provide
continulty of shop frontage without the intrusion at sitreet level of any other
use which would tend to affect detrimentally the business or goods of retailers
or would tend to draw unnecessary or cbstructive vehicular traffic into the
streets fronting retail shopping premises.
(3) Commercial "AM in the outer areas to meet the day to day needs of the
neighbourhood.,

Commercial B where the large store or a large number of stores can provide
a sultable range of articles to meet the widely varying needs of the whole

[

community". {Scheme Statement, 12).

'

According to the Palmerston Worth District Scheme Code of Ordinances

the predominant type of construction "shops" means "any land, building, or part of
a building on or in which goods are sold or offered or exposed for sale by retail
and includes any auctioneer's or land agent's premises, a lending library, resitaure
ant, a hairdresser's premises and a depot for receipt of drycleaning; but does
not includs premises used for the sale of fuel for motor vehicles'.
(Code of Ordinances, 5).

Two inclusions on shopping centre planning are found in Part XI of

the Scheme Statement. The first, under development of car parks, reads

" The following are the proposed number of additional car spaces to be provided

in each area during each five year periocds
Humber of car spaces.
1 w 5 years 6 = 10 years 11=20 years

(1) Terrace End Shopping Centre

(a) BRuahine Street - - 105
(b) Main Street to Broadway - 55 55

1e  The planning period is the years 1967 4o 1987.

The second, concerning land to be acquired, notes

P

1) Terrace Znd Shopping Centre.



(b} Main Street to Broadway - it is enticipated that the portion to be
developed during years 6 - 10 of the planning period will involve those
properties which front Broadway Avenue'.

(Scheme Statement, 20)
The above are prefaced by a comment on '"policy as 1o zoning". A number
of objectives are stated.
* a) To avoid the indiscriminate mixture of incompatible uses,

b} To economise in the servicing of the District.

¢) To mainbain the stability of individual properity values.

d) To maintain and provide amenitles appropriate to every locality"

(Scheme Statement, 10). These objectives aré;éia%o%ated and supported in a

rigorous analysis later in this study.



DEFINITIONS AND THEIR IMPLICATIONS.

The term "shopping centire" for the purpose of this paper refers to any

shop or shops outside the C.B.D. and within Commercial A or B moning. Thus, a
dairy grocery can be a "shopping centre". In Palmerston North two distinet types
of shopping centres emerge. The first under the above definition is the single
store. The other, shop associations, each unit of which is within an arbitrary
distance of another retail shop (200 feet is suggested by Garrison)94). If this
is accepted, then Terrace End can be regarded as one centre, composed of Broadway
Court, Broad Top and Terrace End/Main Street. This is adher%9 to throughout
this discussion. The second category, consisting of shopping centres 3 shops
and over in size, is characterised by discrete (linked unbroken shop frontage)
and ribbon form {along street development with broken shop frontagef{ In add-
ition, the centres can be classified into pseude planned, planned, and unplanned
centres. Pseudo planning in this context refers to the predetermined development
of one site of more than one shope Where there are two such site developments
in one centre (Terrace End zoning area is an example, with Broadway Court, Breoad
Top and Terrace Ind) conformity and coordination are not implicit. Plamned
shopping centres are those centres whose development took place in one operation,
or under one owner. Though this planned category fails 1o reach overseas stand-
ards, or the standard of the composite planned developments found elsewhere in
Hew Zealand under private or Ministry of Works promotion, limited attention is
given to social as well as economic aspects of shopping. Palmerston North,
perhaps because of its small size (as a city) and because the planned and pseudo
plammed centres are small in size, has a marked concentration on shops providing
essential (necessity) and convenience goods. Very few shopping centres offer
luxuryfééggéfabut many include incidental goods that are largely in the catsgory
of impulse (as distinct from comparison) buying. Table I tabulates the fre-
guency of cccurrence by business type for Palmersion North shopping centres,
three or more shops in size. Category & of business type can be equated with
low ocrder goods. Coods are principally essentials, characterised by predeter—
mined purchasing {refer section on questionnaire analysis for verification of
this point) and low average cost per item. Category B on the other hand is
characterised by goods demanded less frequently, of a bigher order (petween ess—
entlials and luzury goods) and usually purchased after deliberation. The

planned and pseudo planned centres do not deviazte from the predominant functions

of Category A. Table II substantiates this.



4 distinction between planned shopping centres and shopping centre
planning is necessary. A planned cenltre involves several decisions. Development
is usually completed in one operation. Cwnership of the site is usually restric-
ted by the municipal body or, alternatively, purchases agree to abide by develop-
ment decisions of a coordinating body. The development seeks to be comprehensive
and is designed with certain goals in mind. Rimmer, 76=77 stresses the following
in large planned centres: "eooe Plammed centres fall into two categories re-
flecting either government or private sponsorship. Government centres are

designed specifically to cater for both the shopping and community needs of new

suburban areas. The private developments, in contrast, are primarily merchandising

centreg bullt to capitalise on trading opportunities existing in elither the clder
or newer suburbs, because of the inability of downtown shopping areas to provide
suitable facilities for the motorist.®

Planmed centres are usually integral parts of housing developments and
are sited so as to be within walking distance for a large properiion of the pop-
ulation in their service area, or are sirategically designed to capture the motor—
ist. The size of the planned centre varies {60 shops at Porirua) but all provide
an integrated rshailing service, developed and managed as a single unit. The tlear
dichotomy of objectives of 'planned! centres could indicate an absence of partice
ipation by the public and municipal bodies. Farther to the above is the apparent
use of economic criteria itc locate the centres. Shopping centre planning should
consider the city in total. In the case of a2 new isclated development like
Aokautere, this is made easprby a fresh start. Eage of implementation is not
possible in the established urban form of Palmerston North. The issues invelved
are complex, and many may not have been considered.

' Despite the relative novelty of the plamned schemes, retailsrs and shop-
pers are thought by Rimmer, 79, to find them "infinitely superior to the tradition-
al ribbon-like shopping areas vwhich grew up in a fortuitous and haphazard manner
along arterizl rcads - inappropriately placed and completely unplanned". It is
interesting to noite later in the text the feeling of shoppers on planning, who ffa%&

have not shopped in large vlanned centres.



Several possibilities over who should be involved in the plamming of
shopping centres in Palmerston North must be considered. An apt phrase "Planning
and Politics" sels the tone for any discussion on citizen participation in planning
Many problems arise when further public participation is sought. By what machin-
ery would the public exercise participation, or would "opinion" be sufficient?

At present, planning in Palmerston FNorth is not dependent on the will of the
public. It can be asked, should planning be dependent on a generally uninformed
public. The Palmerston North planning department welcomes comments but it seldom
takes the next step and invites comments. Nor does the department actively s£ole-
icit public opinion on any project, in a form not heavily loaded with the "if you
agree you must pay" comnotation. Subcon’racting of information researching on
many local issues would inform the planners of public preferences etc.{It is
understood by the writer that a survey of "segments" of the city is to be imple-
mented by the Research Plamner, Mr P. Crawford, in the near future). In this
paper, the writer and a fellow masterate student, Mr B. Kells, sought to generate
information on wnexplored aspects of shopping centre development in Palmerston
Horthe

The planning process framework adhered to in researching and analysing
is elaborated below. The first step was the emergence of the idea %o invesbigate
planning aspects of shopping centres. This was followed by a survey and anale
ysis which allowed an estimate of whether planning would or would not be worthwhile.
The absence of any broad strategy shopping centre development led to the decision
to establish a strategy. Data collection (by questionnaire survey) for goals was
then carried out. The choice of goals from projection of information, and policy
suggestions are devoid of any financial considerations. This was unavoidable
because of a lack of time. The decision to formulate a strategy was made on the
premise that the future can be influenced for the better, i.e., any planning oper—
ation is based on the idea that plamming can achieve something that non-planning
cannot. This is a2 positive idea that can be effected either in a negative or
restraining sense, or by deliberate positive action. The "better" future is couched
in terms of pointers and expectations derived from a quesiiomnaire survey.
The benefits that could be obitained in the present context are the maximising, min-

imiging and optimising of the objectives statsd later in the analysis on & strategy.
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sidering first the worth of planning in the field of shopping centres
The haphazard development and an undsrcurrent of opinien that Palmerston Nerth is
"over shopped" (evidenced by 14 vacancies in the 28 centres in Appendix A) prompted
the writer to assume, as a base point, that invesitigation along planning lines

NEEE S et b
could be & profitable avenue of research. (This does not meanthere is o need to

plan shopping centres). Two areas of concentration immediately appear. In the
first place, the centre itself could be planned. In the second place, the
distribution of centres could be plammed. The strategy considered later in the
text attempts to direct attention of planners to these fields. It should pe
mentioned that planners are frequently not the deciders of whether to plan or
not. I» Palmerston North the employing body, the City Council, decides on all
institution of planning research and alsc decides whether it will action PTOPOg=
als. In later discussion this situation is kept in mind. What it means in the
present context, is that any planning strategy is, in effect, a suggested avenue

of appreach for both the planner and the implementing body.

TECHNIQUES AND ANATYSIS.

By starting with an estimate of expectations of shoppers, subsequent

questioning on other aspects allow comparison to gauge whether existing shopping
arrangements fulfil expectations of shoppers. The data from a random survey
conducted on 3/9/68 for the centres of Highbury, Melford, Central Roslyn, Hokowhitu
and Albert Street and a sample of 36 (6 per centre) indicates the diversity of
expectations held by the shopping public. Only one question was asked, "What do
you expect from a shopping centre," Interpretation of the term "shopping centre"
was left to the respondent and no categories were outlined when the question was

asked. The replies fell into two groupings:

Shoppingébentre Function Centh'Form.

Little duplication 1 Layout for convenience 4
Range of goods 6 Attractive appearance 6
Essential shops T Parking space 0
Facilities (restroom, bicycle Layout for access

rails, rubbish bins, caretaker) 14 Comprehensive development 5
Service from shopkeepers 9 Clean "
Courtesy from shopkeepers 2

Fair prices 3



Those questioned were more concerned about functiom and not form. Any planning
proposal on shopping centres in Falmerston North would need to clarify this point
and if 1t were found to be so, attempt to arrive at a shopping centre that fun-
ctions to the satisfaction of as many shoppers as pogsible.

Ko mention was made by any shopper to the extension of functicms to
include community activities. This is, perhaps, the result of the small sized
centres in Palmersion North and the haphazard growth of the only large centre,
Terrace End, preventing the inclusion of facilities other than merchandising es-
tablishmenis.

A guestiomnaire, entitled PALMERSTON NORTH SHOPPING CENTRE SURVEY
QUESTIONIAIRE, was compiled and aspplied im four shopping centres, namely

Terrace End 43 (rep?iss) 1 (refusal)

Melford 23 ¢

Pioneer 14

Hokowhitu 13 2 K=63

The choice of the centres was based on the need to guestion a large number of
guesy

LGP A s

shoppers in a short time and to establish patterns of.relationship, if any, bet-
ween shoppers and centres and between centres. Terrace Bnd and Pioneer were
chosen because of their supposed (verified) city wide function. Hokowhitu and
HMelford were randomly selected from the following centres: Highbury, Melford,
Central, Takaro, Roslyn, Milson, Albert Street and Hokowhitu. Since the aim of
the questionnaire was to obtain information useful in the construction of a
5&«a§égg, the method of selection is of minor importance. A copy of the

Shoppers! questionnaire can be found in Appendix B. Criticisms and inadequacies

are discussed in Appendix C. It is, however, necessary to qualify the validity

of some aspects of the survey. Firstly, the centres surveyed are concentrated
(in location) in the south eagt portion of the city. Inconsistencies in time
were also involved. For example, the survey was conducted over two days, and the
shoppers interviewed at any time might have shown different grouping of age, em-
ployment, income, class, number of dependenis eicC.. The requirvement in this
paper iz for "emphasis" information and, in many cases, supporting evidence.
Statistical techniques such as Chi-gquare and analysis of variance would test out
null hypotheses, but data inconsistency prevented meaningful use. Regression and
correlation asnalysis are not applicable, as most distributions are not bivariate

normal, or even approaching it, and in the case of regression, not normally
distributed about the theoretical mean of the recorded distributions. The



analysis of means, using normal distribution significance tests would not be
ugeful in this context, as confidence limits are not reguired. Accordingly,
most supporting deta is in tabulated form, to indicate only trends. Further,
computing statistics off subjective and opinionated data does not increase the
worth of information interpretation, as too many restrictive assumptions are
required of data before any analysis could be applied. In many instances,

reasons are offered below tables as to why tesis are not applicable.
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In constructing a strategy, the procedure followed is broadly
i definition of the problem

ii assumpticas

iii 1ocation of the strategic variables

iv establishment of objectives and their justification

v  determine the relationship of variables to the system and

introduction of constraints
vi relaxation of assumpiions
vii criticism.

Feme
Definition of the problenm: The problem is the formulation oféplanning conside

erations necessary in shopping centrs development.

ASSUMPTIONS ¢
The assumpbions listed below are derived primarily from observation of

the present planning framework and interpretation of the published workson shopp-
ing centres listed in the bibliography. In some instances the situation is
refined to prevent flexibility. The assumpbions are included %o order the dis=-
cussion.
Lot Digtribution of centres iz a function of smoning (and location exceptions
are not possible).
A.2 The number of centres is a function of city growth (market), projected city
growth (speculation development of centres), location, other centre locations
and municipsl decision.
4.3() Persons who can rent or build s shop within zoning areas and providing that
shop specifications conform to the city code of ordinances, are restricted by
council discretion. (b) Businesses will accept any zoning decision.
A.4  Central City growth rates, shop distributions and functions do not influence
municipal planning decisions on suburban shopping centres (as these have not been
computed for such a purpose).
A.5 The shopping centre is functionally related to its hinterland, but the
hinterland is limited.
4.6 People have wants (no numerical qualifications such as unlimited can De
given) that are catered for by suburban businesses retailing

(e Essentials (Category A goods)

(b Incidentals (Category B goods)

(c High value or bulky purchases.



AT

A‘S

A.G
4.10

The city population has a "memory" of shopping centre types
{a grocery dominated centres (corner stores)
(b 2 number of new centres based on supermarkets,
The city population has a "memory" of shopping centre growth
{a growth with demand {but not seen to be within the zoning framework
(b "planned" growth, in thet a centre is established in one cperation
(seen as a private development)
There are no municipal restrictions on centre patronage.

Patronage is a function of personal preference (undefined but could ine

clude distance, access, service, personality).

A.11
(i.e.
L.12
4.13

Facilities and design are a function of the developer's intentions =
shopkeepers and public do not participate in design or facility choices).
Transport means to the centre may vary.

Shoppers' opinions are based on the nature of existing shopping centres

in Palmerston North.

AJ14

The status of retailers is only lessee, but as owner of the business.

LOCATION OF THE STRATEGIC VARTABLELS:

Four major variables are present in the Palmersion North planning sit-

vation. They ares

Each

of in

1. The City Council

2. Shoppers (assumed to be synonomous with public)

3. Retailers.

4. The developers, p-ivibe o~ ‘aubﬂat

variable is dependent in some measure on all the others, though the degree

fluence varies.
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QRJECTIVES:

Justification of objectives comes from the questionnaire data. The
majority of sheppers have as a point of origin on shopping trips, their homes,
See Table ITT. Several pointers arise from this, i.e. the shopping trip is an
outing, children could accompany the sheopper and the distance to the centre might
not be great. A wide range of shops were visited and, in number, was bebtween 2
and 3 per shopper on the survey days. Table IV suggests the majority of visits

sgities. However, in the previous week, the number of single purpose

-1y

are Tor nece

(.}

ané multiple purpose trips were not far from z 1¢1 ratioc. Table V is accompanied

(&

by a discussion on the validity of the results recorded. Predetermined purchasing
appears as the general case. Shopping centres are probably more dependent on
regular necessity custom than on impulse custom. Regardless, & range of goods
is essential (Table VI).

The disbtance of travel to the centre varies as Figure 1 illustrates.
Both Terrace End and Pioneer show high percentages of shoppers travelling a dis—
tance 2 miles or greater. The size of the Terrace End Centre, with its "mag-
netic" sub unit, Broad éop Coop, and the "mono" store character of Ploneer with
Parlane's Supermerket is probably the reason. This is substantiated by the
11/13 "visit to Supermarket' fracbion in the Pioneer centre. In Terrace Ind,
21l questioned in the Broad Top sub unitb affirmed the attraction of the Coop,
while for the remainder of Terrace Ind, 7/26 indicated the Coop attraction. The
two 'suburban! centres were characterised by very high percentages of shoppers
travelling less than 2 miles to the centre. This aspect appears to be sustained
in car usage statistics. Hokowhitu and Melford record comparatively low percent-—
ages of car usage over the survey week (less than 70%). Terrace End and Pioneer
appear to have different atiributes with percentages of 81% and TOO% (refer Table
VIT and VIII) The small distance of travel %o Hokowhitu and Melford is countered
in part by trips incurring excess travel. Table IX points to & substantial prop-
ortion of shoppers by-passing other shopping centres. Again car usage can be

partly attributed to the various origins of shoonpers.

Facilities zre frequently haphazardly developed in Palmerston North
Shopping centres. Terrace End has access problems based on the Broad@ay/ﬁuahine
Street intersection, and only limited parking spaces in Broad Top (28 cers) and

Broadway Court (20 cars). The Main Street portion has abundant parking room



with an unsealed surface. Pioneer, with 68 car spaces, has an all weather bit-
umen surface, but has Friday night congestion at one exit. Hokowhitu, with only
18 car spaces and Melford with 30 spaces suffer recurrent daily peak hour con=
gestion. However, the dsgree of dissatisfaction for each centre was low, though
Melford had a higher proportional comment rate, as compiled in Table X.

In =2 different, but complementary, category is the layout of the
shopping centre. The four categories outlined in Table XI do not provide con=
clusive evidence as to the seriousness of complainits. OFf interest is the absence
of complaints for Pionser. Perhsps the dominant function of Parlane's Supermarket
(only three other shops are occupied) with a transient cne stop custom accounts
for this anomaly.

Replies to the question on shopping centre sponsorship if the interview
centre were further congested, are found in Table XIT. Clearly, shoppers have an
allegiance for a centre based on proximity to the centre and convenience. A sur-
prising result was the dearth of suggestions on improvements to traffic access
and parking. Several commented on pedestrian crossing locations and delivery van
inconveniences. Nost, however, recognised the difficulties of changing an exist-
ing centre layoutb.

Shoppers' preferences constitute a wide span of personally orientated
choices, but when aggregated, often show acknowledged or surprising trends. Pari
of the questionnaire was aimed at securing an estimate of some preferences. In
keeping with overseas trends, shoppers show a marked preference for self service,
a8 seen in Table ATII. Table XIV, aside from the obvious anomaly of the Four
SBquare centre of Picneer, evidences a pronounced Coop preference (this is compared
to all other forms of stores). The reascns for such preference cover a broad
spectrum and are not esseniial to the present study. Included within the quest—
ionnaire was a quesiion on the day of greatest shopping. Admittedly the word
"hulk" was not defined =~ bulk in terms of expenditure or number of commodities?
The results of Table AV are further complicated and perhaps biased by the day of
interview, which is marked below the table proper. It would appear (and thig is
substantiated in the retailers questionnaire) that there is greater shopping
activity on Thursdays and Fridays.

By posing a question on the service and profit aspects of each centre,

it was hoped some insight intc the shoppers! total assessment of the centre would

be gained. The conclusion that can be drawn from Table XVI is the feeling e€ither



of acceptance or ignorance of the existing situation, or that the present shopping
centres of Palmersion North are, in fact, suitable for both gocd service and 2
fair profit (in the eyes of the shepper}. The planning pointers emerging are

the desirability of the shop number/function ratio at present found in the centres
and that a general satisfaction of shopper needs hinges on the personality of
retailers and not shop numbers, though range is specified in the results of the

Bxpectation Guestiocnnaire.

The spatial relationship between centres ig partly clarified by the
results of Questions 19, 21 and 22. A high count of shoppers stated "town" as a
source of food were the interview centre non existent. This is complemented by
the interest expressed in pariticular supermarkets, such as Woolworths, Save Nore,
Save a Dellar and Parlanes. The atiraction of other centres was also important,
but not dominant (see Table ZVII). The role of dairies would not be greatly enw-
hanced by any particular centre absence. Several reasons could be offered to
account for such a selecticn. The rapid and recent rise of large supermarkets,
vsually located in town or at other centres, might have inculcated a psychological
attraction to the "new" and "popular" stores. Linked with this, shoppers alleg-
iance to a centre at the moment (ezcept in the cage of Pieneer) is, perhaps, based
on proximity. Table XVIII suggests distance is the prime motivating factor,
though in the large centre of Terrace End and ﬁhe“mon0wshopdcentre of Pioneer
other reasons are alse important. This could account for the greater proportion
of distance shoppers in that centre. Running counter to the last argument is the
overwhelming ncemination of "Hown" as the purchase point for items other than food.
Does this mean that Palmerston Horth centres preovide s service orientated (unconw
sciously?) to necessities? If Terrace Bnd, a regional sized centre, is discarded
for the moment, only two persons nominated another centre (in this case Terrace
End) as the expected purchasing point. Perbaps Palmerston North is not suffice
iently large to support, as yet, a shopping cenire competing with the C.B.D.

The nominated minor rele of the dairies in Table XVII is not borne out
in Table XIX, where nearly half of the shoppers interviewed expressed satisfaction
with the present hierarchy of centre size. The other half nominated change (if
the two remaining percentages are aggregated). In constructing a strategy, the
equality of this choice is borne in mind. Likewise, the apparent equality of

preference for planned or unplanned centres will be adhered to, as in Table XX.
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A compromise will be used in some aspects - that of initial planning through
zoning and site specificationg, but development on the one site o proceed with
accord demand or business willingness to establish. Considerably, more atten-
tion is given to the range and type of facilities to be included in any shopping
centre project. These are outlined by centre in Table ZXI. Evidence definitely
points to high expectations by shoppers for an interestingly designed and come
prehengive shopping centre development. Design preferences for the three overall
design types depicted in Pigure 3 was away form the conventional street type
shopping centre. It would be reasonable te¢ incorporate the principle of designs
B and C (that of off-street developments with large parking areas) into future
shopping centre planning in Palmersion North.

Complementing the Shoppers' Questionnaire Survey was that for REtA1I1E&PS.
The final statement of cbjectives for planning shopping centres is baszed on the
two questionnalres. A comprehensive coverage was envisaged in the Retail Quest—
ionnaire, and all shops in each centre were visited. The replies and refusals are

listed below. HRefusals include retailers, who refuged to fill in the questionn-

Humber of shops: Repliess Refusals:
Terrace End 54 20 34
Pioneer 7(2 vacant) 3
Hokowhitu 12
lelford 13 7 6
TOTAL 35 49

aire or had not done so after two collection calls. Consequent. upon the low rate
of reply is the limited use of some of the data. The variations in the amount
of information supplied nullify further the conclusions that can be made from
some data.

Trading hours in the centres conform to usual hours for each business
type, with only limited exceptions, such as fish retailers (shoriter hours) and
greengrocers (longer hours). Table XXIT suggests again normal business practices
of some credit and some cash transactions (by shops). Question 5 was largely
misinterpreted {discussed in Appendixz D and E). The cross checking of retailer
status with rating records suggeste that "owner" was interpreted as "owner of the
business" and not the premises. The lessee count should be far higher = at

least 90%, as indicated on rating records. The two questions relating to per—



centages of sale and customers thay are once a day, more than once a week, once
2 week and less than once a week proved to be hard to assess. Too wide a range
of shop types exist for every retailer to supply meaningful answers. By aggreg~
ating the categories into two as in Table ZXIV and XXV, the guess work on the
part of retailere is eliminated to some extent. The weighting of totals still
does not give a clear picture of patronage. As the resulis gtand, 50% of cug-
tomers for the shops interviewed in the centres are regular, the other 504 are
not so regular.

The absence of a large number of shope in each centre ( and a large
range of business types with high duplication indexes, apart from Terrace End,
see Appendix F) was probably respensible for the complete absence of trade inc-
reases through competitor closures — Table XZXVI. love retailers felt an
expanding business (the reagson for this was not askedi) was the mogt important
rezson for customer increase. On the other hand, existing competitors con=
sisbted of four mein categories, those of the town retailers and cooperatives,
privately owned shops and supermarkets (in the centre). The Palmerston North
situation, with recent developments and absence of renewal, does not allow come
plete examination of Parker's statement for England, that'"the emergence cof
supermarkets, the extension of chains, the incipient growih of discount houses,
and the high rentals of redeveloped premises are reducing the opportunities for
the small business man, so that there is a tendency for retailing to be concen-
trated in fewer and larger establishmentis" (Parker, 210). Coempetition with
larger supermarkets was generally acknowledged by retailers elther in the
questionnaire or in discussion, i.e. jewellers and chemists expressed concern
over establishment of specialist counters in large supermarket-department stores.
An interesting preference emerges from Table ZXVII, where 82% of those questioned
stated a desire to remain in the present cenire. Some reasons for the pref-
erence can be ascribed from non financial location decisions as recorded by
retailers in Table XXVIIT. The absence of compebtitors is borne out in row three,
and the proxzimity to retailers residence 1s some acknowl edgement of convenience.

The objectives for plamning shopping centres could be as follows:
(Wot included are problems of internal functioning of centres)

To maximise: centre attraction, necessities, provision, parking space,
facilities for motorists, facilities for pedestrians, range

-

of shop functions, choice, room for growth.
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To minimise:. access problems, service problems, inconvenience ouiside
gheps, flow problems.

To optimise: shopping environment, self service preference, centre hours,
service, dairy-grocery input, planning contribution,
design and layout, status of retailers, duplication index,
relations between shoppers, retailers and owners, relations

with surrounding areas.

The stated objectives should be pursued by first the Council, second
by the developers and thirdly by the retallers.

The Council Contribution: Under the initial assumption one, council can zone

any area for Commercial A and B and centres will appear according to assumption

two., However, in order to introduce cbjectivity into the problem, council can
action on the following general points:
(a) compulsory inclusion of sufficisent room fer growth for any proposed shopping
centre. The follewing criteria could be explored
i) If the centre o be egtablished has less than 10 shops, then it, if

H [
EASA I T8

Figure B and Appendix G is interpolated correctly,,a greater chance of
having a2 high percentage of foed group shops. These have been clasg~
ified as Category A or necessities in Table I. Accordingly, consider-
able room for expansion is likely fo be necessary, as the centre could

increase in both necessities and incidentals.

ii) Ae the city grows, so will shopping demand, especially with increased
mobility. This should be estimated.
iii) The sompulsory inclusion might be divided inte parking space, service

space, building space and amenitises space. (The demend for parking is
obvious, some complaints have heen recorded over service congestion,
buildings have been established where possible and esmenities, such as
restrooms are lacking in most ceatres in Palmersien Forth. This is
definitely so at Terrace End, where three distincet sub-developmen
have failed to provide resﬁrooms).

(b) minimise access problems by providing any necessary roadings or by plamning

the development of any Commercial A and B zones

(¢) compilation of a desires hiervarchy of centres. i.e. if no isolated single
stores were to be permitied (as Table ZVII would suggest would be accepted in the
%

long run) then the minimum centre size could be increased. If council decides



on g hierarchy, then only larger cenires could have compulsory growth inclusions.
If no hierarchy is proposed, then all should have room for growth. Such a move
by council would be possible were the whole city development viewed at once.

(this would mean relaxation of A.4)

(a) By relaxing A.7, and arguing that if a controversial plamning decision is
implemented people will graduslly forget the controversy and accept the planning
decigion, then council could prevent new daivy-grocery developments as single
gtores.

(e) The adoption of a duplication raticr. It is difficult to ascribe a suitable
maximum, though in & single development centre, an index of 50 is probably a

[S2¢ alse  fhppecddia € .
reasonable meximum as Table XXIX would suggest.,. Some thought Could bhe given to

the overall function of the centre, i.e. is it for necessities (food) or should
it have a broader base? Will restrictions be based solely on the number of each
shop type, or for the whole centre as in the duplication index?

(£) Incorporation of any shopplng centre within either hierarchy or area devel=
opment schemes. This would assure greater optimisation of cshopper and retailer
demands. This would, in conjunction with zoning, prevent "opposition'" shopping
centre development near established suburban centres.

(g) Fncourage the development of centres in one operation (plammed centres as
defined earlier) or subsequent additions by the original developer only on
included growth land, or up tc the assigned hierarchy level. This would allow

plamned growth within the confines of a planning strategy.

(h) Encouragement either by compulsion or coercion of necessary developmendh

inclusions as discussed under developers. At present no restrictions (pasgive

planning) are placed on projects. Rating incentives @ould be a means of guiding
developers efforts.

(i) Under A14, council would he negotiating with developers whose functions don't
include business ownership. The problem then also includes encouraging ophtimal

relations between developers and lessee retailers.



THE DEVELOPERS' CONTRIBUTION:

Under A1, A2, A10, A11 and ATZY, the developer is assumed to maximise

centre attracticn, so that his tenants can afford %o pay substantial profit gen-
erating rentals. The developer cannot influence Al butcan take advantage of A2
by speculative development. Should this take place, centre attraction must be
a prime consideration. The developer might give careful comsideration to the
following points:

(a) Parking space: The proponderant use of the car for transport appeared in
the survey results. The different character of the larger centre with a magnet
gimulating supermarket or department store was also noted. Developers in Palm—

erston North have endeavoured +o provide parking areas with most centres and the

proposed new Coop Supermarket development in Broadway has, in publicity, stressed
parking space.

Despite provision in this anslysis for transport of any means (A12)
most people will either motor or walk. Very few travel by bus (3/93 mentioned
this} and so there is little probability of extensive bus services te existing
centres as is currently found in Helbourne or Sydney, Australia.

(b) Centre attraction through "centre" adveritising, limitation of advertising
in the centre, provision of necessary amenities such as restrooms and telephone
boothe

(¢) Inclusion of facilities for motorists. Garages have occasionally emerged
in existing centres, but are usually badly located and a source of congestiocn.
If the garage was more suitably located, the shopper would have a service, the
T centre more custom and the garage assured trade.

} (d) Facilities for pedestrians: (all choppers are pedestrians once they leave
their cars}. Table XXI points to expectations by shoppers for landscaped
pedestrian walkways. This implies also, the provision of seating, suitable
pavements, adequate surface drainage and some landscaping.

(e) Construction of the centre to separate pedestrian and vehicle flows. This
includes service vehicle separation. In the centres interviewed, most centres
hed some service access, but use was restricted through private differences,
road congestion and subsequent building construction.

(f} Reduction of inconvenience outside shops. This includes service vehicle

congestion, sensible placing of rubbish bins end distinct segregation of parking

areas from the shops.



(g) Raising the standard of the shopping environment (based on replies in
Table TKL on expectations). Simple inclusions such as a play area could be
an attraction for the centre. Creation of a total centre effect might alse
be desirable, l.e. as seen from the parking area, road and on pavements in the
centre.
(h) The two design types nominated by most shoeppers (see Figure;g} are not
based on lineal shopping centre development. Continued nucleation of centres
appears to be satisfactory for shoppers. The "large" centre, design C, was
often discussed with interest by those questioned.
(W.B.) (It is acknowledged that designs are usuelly external in origin and

that shoppers! opinions are a result of existing phenomena.)
(i) Layout should seek to aveid the complaints zet out in Table XI.
(j) Relations between developers and retailers could be improved by the estabe-
lishment of a fenante' asgociation. INeo centre surveyed had & tenants® assce-
iation. The associztion would act as a grievance platform and as a centre
voice, especially for group adveriising. Under Al4, the tenante! association
would have a grester chance of full membership (there being only one owner).
(k) Bome consideration should be given to the relationship of the centre with
its surrounding area. 1f, for example, the centre is not proposed to grow,
facilities could be made available for the most desivable types of economic
shops as propesed by the council.
(1) A cenitre atitraction, such as s supermarket or department store (not visewed
favourably by many interviewed}, could cater for much of the necessity provision.
If dairy-groceries were only allowed to establish in centres, care would have to
be taken in the number and location of such shops. ILikewise, other necessity
shops in Category 4 would have to be balanced against the dominance of a super~
marketb.
(m) Point (1) covers, in part, the marked preference by shoppers for self-
gervice shops.
(n) Centre hours are related to the type of shop function offered by the centre.
Some shop funections complement each other. It was hoped that Question 16 in the
Questionnaire would provide information on the relative repulsion and attraction
of various shop types. Though mest rebailsrs acknowledged a desire to be 1o=
cated near high turnover, regular and non regular itrade, it was not possible

because of the limited sample to assess attraction or repulsion. However, it



can be hypothesised that in limited instances, shop functions are mutuvally

attractive, i.e. fish and hamburger bars.

(o)

Tenant associations could aid in maintenance of service performance for

the centre as a whele.

The two active parameters in shopping centre planning in Palmerston

North have been discussed in the framewoerk of the other +wo.

To complete the rigid analysis of a shopping centre planning strategy,

the limiting assumptionswill be successively relaxed.

A.1
Le2
4.3

Led

A.H

A9

Individual petitioning as for dairies becomes permissible.

The number of centres can be a product of any relationship.

Competing sub-centres, located in the same zoning area, are possible, as

in Terrace End. The raiscn d'etre for this is growth with demand. Part b
means pressure groups could secure excepbions $o zoning decisions.

Council could then implement a survey on the relationship between the C.B.D.
and shopping centres of Palmerston Nortk. The results could be used as
planning guides,

The source area for any centre is then totally a function of individual
choice. Considerable distances could be travelled as with Pioneer and
Terrace End.

It would be possible to argue that instead of wants, there are habits
(perhaps initiated by wants) which are incorporated in shopping. Should a
centre seek to continue this or carry out "want creation's

As has aglready been mentioned, people could forget the original distribution
of centres.

Pecple might not even ponder upon shopping centre origin, in a planning
context. This would be an unrealistic approach, as even if such a limited
consideration was prevalent, a vocal minority could be at least providing
some informaticn on planning. Thus, so long as the publicity was regular,
the city population would constantly "know" about opinions, even withoui a
"memory" being implicit.

Indirect restrictions can be conceived, i.e. bus routes, roading conditions,
road patterns, new area development rates, areas selected for Commercial

A and B zoning.

Ad1 Developer's intentions could be influenced by council participation, shoppers!

opinions =~ if surveyed and retailers grouping over adjustments subsequent to

development.



A.12 Cvertime regional (out=cf=town cenbres or suburban centres) and neighbour—

A,

13

hood centres could compel changes in patiterns of transport use. Nothing is
gained by relaxing this assumption.

By relaxing this assumpbion, experiences elsewhere can be included. In
the survey, it was hoped that in interviews, the first thought was the
Palmerston North situation. It alse allows for the valid assertion that
any observed fact is also a property not only of the system under ohsel=
vation, but also of the system measuring questiommaire.

Immediately, a businessman can build and own his premises, as well as the
buginess. The web of relationships is complicated. Instead of the council
dealing with only one developer in a planned shopping centre of a zone,
there could be several developers whose aims and concerns might be diff-

erent and, at the worst, in opposition.



CRITICISH:

The strategy previously discussed was developed as a bread framework for approacdhng
the individual planning of shopping centres and the overall planning of all
shopping centres in Palmerston Horth. The analysis has attempied to btranepose
certain informavion cellected on shopping centres into an objective guide line for
assessing future planning proposals on shopping centres. The generality of the
conclusions derived from data on 4 out of 28 cenires three sheps or more in size
is open Hs question. This can be defended by the method of analysis where only
trends and not probabilities were sought. It ig alse likely that +the teche
nigue of drawing up a strategy is a questionable one. The writer set up the
assumptions (certainly not ccmplete) to serve asg a reference peint in discussion.

The complexity of the existing matriz for reference en any planning consideration

is highlighted by the exceptions that could be found to assumptions that are for
the most part direct derivatives ef the existing planning machinery. The active
working of only twe eof the four significant variables stems from the difficulty
of including, except as reference peints, the role ef the shopper and retailer
in the centres. For the most part these are presented with a given situation

as at present. The direction of Change cam be effecied by comparing epinion
against the existing pattern, as has been attenpted in this study.

A problem which is difficult to estimate ils the degree and rate of
scceptance of the products of new planning regulations or the introduction into
the city of new layout arrvangements eof shepping centres. Thig alsc ralses the
question of how much weight should %be placed on public opinicm for plamning

developments which probably have not been seen befere by the shopping public,

Considerable gaps appear in the study and could be profitable avenues
of investigation by subsequent researchers. Some include:
a) The question of a hierarchy of shopping centres is a key one. Initially,
any study weuld have to ceonsider the existing Hetarchy, decide whether the
principle extended would be of any benefit in Palmersten North and propose a
skeleton outline for the future.
b) An investigation inte the rental patterns of the shopping centres to resclve
the criteria of rental charge and pessible deviations were a hierarchy of shepp=
ing centres established in the city.
¢} The study of the future inclusions in centres for the FPalmerston North case.

ad

How many community and office facilities should be included in large centres and,



if so, what might determine such inclusiocns.

d) A closer investigation of the areal dynamics of shepper distribution and
travel patterns with some measure of prediction on future flow patterns with the
existing road pattern unaltered and with it altered. To what extent does the
predominant grid pattern of roading affect shopper traffic flow patterns?

e) Further study into the type of shopper and the time periods involved. This
might alse include the areal plotbting of shopper visiting frequency to centres

as a guide to the overall patronage pattern of cenbtres of various sizes.



APPLICATION OF THE STRATEGY:

Caze Study on Terrace End Shopping Centre:

The existing compenents are as follows:

i) Two discrete developments of Broad Top and Breoadway Court, and one linear
growth along Main Street and Buahine Street.
ii A roading pattern consisting of three major roads with high traffic den-
gities.
iii) Areas of residentisl dwellings within the szoned area of Terrace Ind.
These are of varying age, bubt on sections of considerable ratable valus.
iv) An area of unused land, formerly the railway land, between the two arter—
ials of Mein Street.

A Proposed component s as follows:

i) A4 series of parking complexes as shown in Figure 4 which illustrates the
pattern of the centre. Beginning first with the developers' contribution to the
centre, the need for parking space and the expectation of parking space hsg been
discuseed earlier. FProblems of access were noted and for this centre included

H

Broad Top Poor access to road", "congestion in the parking area'

Broadway Court "Traffic flow through the parking area

lain Street "¥o pedestrian crossing", "Delivery veans", "absence of signs",

"congestion at Ruahine/Main Street intersection'.
If car patronage continues to increase {and there is every chance of this, es=
pecially as the centre attracts shoppers from a considerable distance and a
proportionately high number travel more than two miles), then the Terracs End
Commercial 4 and B zoning area will have to offer considerable parking areas
in addition to the 1 car lot per 400 square of shop. The council has accepbed
responsibility to add 215 parking lots in the planning period 1967-87.
Under existing planning regulations in FPalmerston North, the centre

2llows free development by any developer within the zoned area. The proposed

development at the corner of Albert/Eroadway will constitute asreally, function-

ally and probably visually, & separate centre. No assessment can be placed

on the development decision except that it could act as a gompetitor to the
Terrace Bnd complex and to the C.BoD.. This cannot be resolved until the next
section. (Linkage between the existing centres and some understanding of
traffic flow problems is outside the scope of private developers). The intro=-

duction of o draw card, a supermarket, would be welcomed by meny shoppers in the
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Terrace Fnd centre, Considering the overall zoning area, the one garage is

poorly located in terms of the present pattern, and probably provides 1little

'service for shoppers. The segregation of traffic flow patterns is only partly
‘within the developers control, but facilities for pedesitrians should be included

iif Table XXI provides any indication. More attention should be given in this

conbext to the separation of service vehicles from sheopping traffic. Figure 4
points to several alternatives currently proposed. Shepper expectations def=
initely invite some atiention to the overall appearance of the centre. The
design preferences could alse be referred to. At the same Time, effort sheuld
be made to minimise complaints of 1ay0utwand facilities, particularly restrooms.

More pigid application of the siraiegy can be achieved in proposing
poinks of council contribution. The total layout of the Commercial A and B ares
cen be approached in many ways. Assuming that the zoning area need not end up
as one centre doeg not remove the problems that invite remedial action. They
are

i) Traffic flow patterns.

ii)  Reom for growth.
If it is thought the zoning area should eventually grow into an internally
varied centre, then the following aleo appear as important issues.
1. The final form, function and size of the area zoned Commercial A and B,
2. The development of & comprehensive planning proposal for the centre and the
encouragement of necessary inclusions.

The traffic flow pattern could be modified in several ways. TFirstly,
as indicated in the four proposed parks and the existing ome in Broadway Court.
W.B. No modification of the roading pattern is suggested.

Secondly, by suggesting alteration of roading pattierns. This would depend upon

which vari of the centre is regarded as the focus or if there are zgeveral focuses

(as in the first alternative). If the Ruahine Street frontage is regarded as
the focus, then Rushine Street between Broadwsy and Main Streeb could be made
into a precinct (with complete re-landscaping and not as an "asphalt juﬂgl@").
On the other hand, if Broadway is favoured, the portion from Martin Street to

Ruahine Street could be converted into a precinct. In the former preopesal,

three traffic re-~reutings would be necessary. See Figure 56 aand 5 (b).
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In the latter, only one would be implicit. Depending upen which alternative
was incerporated, one or other of the preposed public car parks could be con=
verted inte shops -~ focused towards the appropriabe pracinch.

Roam for growth is another consideration. Admittedly dhis could be
prevented by limiting the size of the centre with a Palmerston Horth hierarchy.
The funchtioning of the centre as a whole would require considerable re-organis-—
ation, re~feocusing and renewal {of the Main Street portions nearest town).
Council should, after deciding on the ultimate physical limits of the centre
and its size, develop a comprehensive, progressive development plan. 2?9 fd hzc

; a2 Ok ST

e ool . . :
development of, existing centreﬂneeeSS1tate¢ (if thought necessary); the inclug-

ion of community and office functions.
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APPENDIX C.

Ammendrents to a Lvestionnaixes

No deliberate question or record on the sex of the respondment was includdd
‘It is possible male and female opinion could differ in many answers. Age is also

-

another variable ommitted., Question 3 should include a third a category \c)
“to townﬁ The distinction between other shopping centre and town was not always
clear. Cuestion 7 should read ”déstaace tp centre from home” since with this
limit on answering more meaning could be introduced into results. Nuestion 11
could be shortened by merely asking on how many days a person shopped by care
Juestion 14 reguires separation of the two parts, layout and parking. A

general gquestion on improvements to the centre should ke included. As a further
guide to shopping 4a habits a guestion such as "'what do you prefer: to do

all your weeks shopping on one trin per week, severxal trips per week or every day
of the week?¥

Criticism of Questicnnaire:

The success of any questionnaire depends upon the skill of the enumerator.
Judgement of the respondents meaning is especially importsnt when questioning, i
time is limited and the questions ars put verbally. %Qéiéﬁif time often reant
answers to extensive questions were not complete. Consequently, questions 6, 16,
and 21 were frequently inadequately answered. 4although the questionnaire was 3
lengthy it consisted largely of yes/no or category answers, which admittedly
sped up questioning but may have reduced the worth of the-gnswers. 1i.e. categories

may not have been comprehensive. Yes/no answerg require snap decisions~.c§oes

he enumerabor rephrase the questiond £  an  auswer s not  provided guickly.

N, The (?;,ag-l—'wm\a‘-:a g !'u,(»eﬁ l&j o ‘7; i,y&" [ ruwﬁj o*‘ 6 Vé&,?@ m&&v\{’a)
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AFFENDIX E.

Ammendments to Retailer's Guestionnaire:

Trading hours are extremely diverse and analysis is accordingly difficult. The
questi&ﬁfigﬁid be deleted. duestion 6 and 7 proved hard to compute and

not sufficiently general in application. Lstimates were usually guesswork.
Guestion 17 was deleted because the ext:za sheet & of diagrams was not available
at the time of distribution. This shonld be included, Questionwgo failed

to extract much information on customer numbers. Any ammendmenq\mgggc;&ke

into consideration a time factor - i.e. customers per week,

Criticism of guestionnaire:

Some of the information asked of the retailer could be observed by the

enumerator or obtained from City Council records. Had this w avenue of collection
been pursued, data continuity would have been difficulg. It was d cided to let
the retailer provide such information. GQuestion 5 produced many discrepancies,
when compared with rating records. OUne can own, wanage and lease a business all:
at one time. ﬁetyfﬁggy respondents marked more than one category i.e.

wner of business and leasee. The werd owner, undefined did leave room for mim
@ésin&erpretation i.e. owner of business or premises. In Question Sjcategary
®closure of a competitor” was found not to apply - perhaps in am small

centre studies this could be omitted.




Luplication Index

Egkg:.lﬁG - Number of business types x 100

Number of shops (excluding vaceant shops)

0 = no duplication. 50 = number duplication once.

Index Vacancies
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APFERDIX G.

Palmerstom Moxth

Food shops as proportion of total number of shops per centre.

M.
%
i. 43
2. 66
3. 60
by 75
5 40
6. 100
7 50
8. 30
9. 38
10, 66
ii, 75 In the results tabulated, the small
12. 100 centres are influenced by the
i3, 60 proximity of the closest centre. For
14, 75 example Vogel Street has 3 centres,
15, 80 Roslyn, VYozel & and B, Vogel A, No. 20
16, 66 has 3 shops while B has 4 shops. Une
17. 66 centre caters for food requirements
18, 6GC totally, the other a wider spectrum
19, 38 - a bockseller and drycleaning depot.
i 20, 100
Sl1. 50
22. 60
23, 66
24, 43
25. 66
26, 75
27. 33

28, 22



Footnotes:

1. By defining shopping centre in this mznner there is no need to set a
This inctodtes comndbivaal  oeeg
lower limit of shop numbers for a ‘centie®., I+ does roty hee however,

the problem of classifying centres according to size. N-&.

2. See Appendix 4,
3. DBiscrete centres are Cock St/Colleze St.
Pioneer
Rugby
Righbury

Cheiwood

Park zead
Manuka St.
Victoria Av.
Alvert/ferguson

Lgcot

THE remainder are ‘'ribbon” in form.
4, Flanned centres are by this criteria
fioneer
Highbuty (part of & housing develooment/
those of pseudo planned corigin are
Cook st.
Hodzson Flace
~Roslyn
Alvert/Ferguson

The remainder grew with demand.
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Category
A

Category

TABLE 1

FREQUENCY OF OCCURRENCE.

of Business Types

H=

Grocery

Dainyf

Meat

Beauty Salon
Fish ;
Drycleaning Agent
Clothing
Chemist
Bookseller
Garage
Fruit/Vegetable

Variety

P.C.

Cake

Garden Supply
Doctor
Librery
Wine
Hemburger
Hardware
Cycle
Florist
Hairdresser
Bank

TeA.B.

2, 3

(Centres greater than two shops)

28
.822
.T790
665
.535
.394
2358
. 320
.286
.286
250

214

.79
107
07
107
107
071
071
071
071
071
071
071
071



Lo

NOTES

1. As a separate business, Supermarket stores often have a butcher attached,

ieee 13 out of 22 supermarkets.

2. Clark, 27 in a similar study on Christchurch included all centres reached
similar percentages. By applying linkage analysis, he was able to group shops

according to "low" or "high" order goods sold.

3. Data compiled from observation.

TARLE IT PSEUDC PLANNED AND PLANNED CENTRES
By business type.
Category A )
Albexrt St 6 0
Cook S% 2 1
Highbury 9 3
Hodgson Flace 4 i
Pioneer 3 2
Roslyn 9 6



TABLE IIT POINT OF ORIGIN ON SHOPPING TRIPS BY CENTRE, 2-3/8/68.

Home Work  Elsewhere Time
Terrace End 32 6 5 102.me = 4PDeme
Pioneer 11 2 2 4 = 5,30 peme
Hokkowhitu 10 1 2 9 - 10.30 a.m.
Melford 20 3 2 10.452.m. = 1.30p.m.
% Total 78 11.6  9.4.
TABLE IV NORMAL FURPOSES SHOPPING CENTRES 1, 2 2-3/8/68
Purposes Shop Number
Category A B Table IZI Category A B
Terrace End 3 57 30 29 T4
Pioneer 4 13 1 3
Hokowhitu 27 1 10
Melford 66 1 12 2

1. This table does not include any shoppers questioned at garages in the four
centres.

2. Clothing is an aggregation of draper, frock, milliner, women's and men's wear
etc,

3e  Either Terrace End shoppers do not shop at as many stores or they did not
volunteer all information, or at the time of questioning, they had not been im~
pulsed t¢ buy much. The lagt is countered by the high percentage who acknow-
ledged predetermined purchasing.

4. Only ocne shopper was questioned whe had visited any of the two shops in
Category B. The data is, therefore, biased. (These shops have patronage on

different days and times).

TABLE V RATIO SINGLE PURPOSE/MULTIPLE PURPCSE

ALL SHOPPER'S TRIPS 1. Veek 22/7/68 tc 27/7/68
{this includes town)

Jingle Purpose Multiple Purpose.
114 132
1. Ko Chi=Square test can be applied to this table to test the Nullghyp@thesis

e
that the ratio of single purpose/multiple purpose Ltrips is fs1 (%hisﬁhypoﬁhesis
means no deliberation takes place on the number of purchases made) as the data

collected had the following ancmalies:



ji=

a) For each centre, town trips were sometimes included in answers.

b) Answers were not always consistent in totals (computed against number of
trips).
c) Occasionally misunderstandings of the time period involved occurred.
TABLE VI TRIPS TQ CENTRE TN WEEK 22/7/68 o 27/1/68
Fumber of Trips with predetermined Other centres
: Trips purchaging interview centre
Terrace End 83 68 49
Pioneer 16 16 2
Hokowhitu 44 32 17
Melford 78 76 18
TABLE VII VEANS OF TRANSPORT Week 22-27/7/68
Terrace End Car ownershiy/non owvnership ratio 36:7
Trips to By Car Other Heans
Centre Use all Occasional
the time use
No. 4 6 2 1
2 5 1 1
3 5 - 2
4 1 1 2
5 2 1 -
6 1 - o
T 1 - -
% of total brips 65.5\ 155 19.0
81% 19%
B
Pioneer 1221 By Car Other MMeans
No. 1 8 - -
2 2 - -
3 - - -
4 1 - -
5 - - -
% of trips 006 @ —



Table VI combimued |
&
HORKCWHITU  13:0 By Car Other Means
Trips to
Centre
Woo 1 - - 1
2 2 - 1
3 1 - 2
4 2 - -
5 3 - 1
% of total trips 61.5 38.5
2
HELFORD 1934 By Car Other Means
Trips o
Centre
Fo. 1 2 - -
2 3 1 3
3 P - 1
4 - - -
5 4 3 3
% of trips 50.0 18.0 32.0
68% 32%
TABLE VIIT COMPARTSON CAR USAGE SHOPPERS, BY CENTRE, WEEE 22-27/7/68
AND DAYS 2-3/8/68 1
2,;u Terrace End Pioneer Hokowhitu Melford
WETY Percentage use
CERY L week surveyed 81.0 100.0 61.5 £8.0
FINE Percentage use,
“UYS days surveyed 55,0 100.0 46.0 39.0

1. Discrepancies arose with the inclusion by respondents of town trips in the

week totals. This did not arise in the day totals.

2.  Even though four days were wet 9% of 21l shoppers interviewed claimed the wesk

wag 2 normal shopping week.



1

TABLE IX TRIPS INCURRING EXCESS TRAVEL, BY CENTRE, 2-3/8/68
Number interviewed Trips incurring 4 excess travel
excegs travel

Terrace End 43 15 34.0
Pionear 15 8 53.0
Hokowhitu 13 5 37.5
¥elford 23 7 30.5

Total 94 35 37-4

1. Excess refers to extra distance incurred through passing another centre on

the way to the interview centre.

TABLE X ADEQUACY OF PARKING FACILITIES BY CENTRE 1
Satisfied Not Satisfied No comment
Terrace BEnd 26 7 10
Pioneer 14 0 0
Hokowhitu T 1 5
Melford 8 & 9

1. This category includes those who did not use a car to travel to the centre

and those who declined to comment.

TABLE XT COMPLAINT WITH LAYOUT

Melford Hokowhitu Pioneer Terrace End Total
Difficult to park car 2 2 - 5 9
Slow movement in and out 2 - - 6 8
Dangerous 2 - - 2 4
Lack of parking space 5 2 - 1 8

REACTION TO INCREASED CONGESTION.
Continue shopping

at Centre

TABLE XTT

Shop at Shop in ftown

another Centre

Terrace End
Pioneer
Hokowhitu
Helford

% Motal

22
11

1
11

76

4

6

i2



TABLE XTTT SERVICE TYPE PREFERENCE.

Self Help Counter Service.
Terrace End 33 8 |
Pioneer 11 1
Hokowhitu 12 3
lelford 19 2
TABLE XTIV INDICATED COOP SERVICE PREFERRED
SHOPTER REASOES1
Terrace End Pioneer Hokowhitu delford
Coop Member 18 1 8 17
Cheaper i1 - 3 8
Variety greater 11 - - 11
Self help S - 1 11
Delivery Service 9 - 3 8
Ratio Coop Preference/ '21:13 124 815 19:4

Won Preference
1o Not all shoppers offered reasons for Coop. preference. In addition, many

nominated several reasons. Totals, therefore, do not correépond.
TABLE XV SHOPPING DAY PREFERENCE

Terrace Fnd Pioneer Hokowhitu HMelford
Honday 1 4
Tuesday 4
Wedneaday 2 5 2
Thursday 19 1 2 1
Friday 20 10 8 14
Day of interview Friday Friday Thursday Thursday
TABLE XVTI SHOPPERS ESTINATES OF CENTRE

:POR (GOOD SERVICE

Terrace End Pioneer Hokowhitu Melford Total
Too few shops 7 1 - 4 12
Right number 35 8 4 19 66

Too many shops i 2 9 - i2



Table XVI (cont'd)
- FOR FAIR PROFIT

Terrace Fnd Pioneer Hokowhitu  lMelford Total
Too few shops 4 1 3 2 10
Right Number 36 8 10 20 T4
Too many shops 2 - s 1 3
TABLE ZVIT HOUTNATED PURCHASE POINT IF CENTRE DID HOT EXIST
; FOOD
Nearest Another Named Supermarket  Town
Dairy Centre in town or another
o Centre
Terrace End 5 11 8 16
Pioneer - 2 7 3
Hokowhitu 4 5 2 2
Helford 1 7 4 10
Total 10 25 21 31

© CPHER TTEUS

Another Centre Tomn

Terrace End 2 34
Pioneer - 4
Hokowhitu 2 9
Helford - 21
TABLE ZVIIZT SHOPPER MOTIVATION TO SHQP AT CENTRE

Close/Handy/  Facility Parking® Hange  Other’

Convenient
Terrace End 30 3 5 5 2
Pioneer 3 4 3 - 1
Hokowhitu 11 - i - 2
Helford 21 1 - 1 3

1.  Shop types, i.e. P.0., Bank, Shoe Shop, Supermarket etc.

2. Imncludes access ?"not too busy'.

3.  Includes 'buting', "walk", "service", "pleasant".



TABLE XIX SHOPPER PREFERENCE FOR CENTRE TYPE
Terrace End Pioneer Hokowhitu Melford % Total
C S5 A, Hegional
Centres 13 2 3 2 21.5
C S A, Regional and
local centres 4 9 4 10 29.0
C S A, Regional, local
centres and 26 3 6 11 49.5
single or
corner stores
Reg "-c-'tu\
TABLE XX PLANNING CONTRIBUTION IN EEE%HBOURHQOD—AND LOCAL. CENTRE
Flanned Grow with demand
Terrace End 22 21
Pioneer 10 4
Hokowhitu 7 6
Melford 12 10
% Total 55 45
2 f—ﬁ.“ﬂd\
TABLE XXI FACILITY EXPECTATION NEIGHBOURHOSGP AND LOCAL CENTRES.
Terrace End Pioneer Hokowhitu Melford Total
Adequate parking 41 13 13 22 89
Children's play area 23 6 6 17 52
Landscaped pedestrian
walkways 32 9 9 18 68
Be centred on a large
Department store 24 9 5 13 51
Design A = ) i 0 2 T
B 24 7 T 9 37
C 15 7 4 13 39
TABLE XXII CREDIT TRANSACTIONS.
Yes No.
Terrace End 9 10
Pioneer 1
Hokowhitu 3
Melford 6 1



TABLE XXIIT. RETATIER STATUS.

Qmer Manager Lessee
Terrace End 12 4 12
Pioneer 2 " 4
Hokowhitu 3 1 5
Melford 5 o
TABLE XXIV PERCENTAGE SALES'*”

Terrace End Pioneer Hokovhitu Melford

Once a day customers ) 1% 1 3 3

)

Less than day, wmore than once a week,

Once a week ‘ )

Less than once a week 5% 0 1 1

1

1. For convenience, the categories are grouped so that if the first twe groups
contain over 50% sales, one count is recorded. Where 50% is recorded, 4 count in

each category is recorded

-7

TABLE ZXV PERCENTAGE CUSTOEERS1

Terrace End Pioneer Hokowhitu HNelford
Once 2 day % i
Less than cnce a day butb ) Tz L 3 2
more then once a week
Once a week
Less than once a weelk T 2 i 1
1. Similar division as in Table XXIV
TABLE XXVI REASON ATTRIBUTED TO CUSTOMER INCREASE

Terrace End Pionecer Hokowhitu Melford

Closure of competitor - - - =
Expanding business 16 1 5 6

6

iy

Population - 6 2



Table XXVI (contd)
' ALLEGED COMPETITORS,

Terrace Fnd Pioneer Hokowhitu Melford

Town retailers 10 - - 3
Cooperatives 4 - 2 3
Privately owned shop 5 2 1
Departmental stores 2 - - 1
Mini market - - - -
Super market 4 1 1 3
TABLE ZXVII LOCATION PREFERENCE.
Terrace End Pioneer Hokowhitu Melford
Remain 14 3 4 T
Move to town 6 - 1 -
TABLE ZXVIIT LOCATICN DECISION.
Aggregate

Low Rental 3
Near residence 7
No competitor/opportunity/longer hours 9
Only shop available 5
No need to specialise 1
Other 2
TABLE XATX DUPLICATION TUDEX EXAMPLES

Total Number of single Duplication Index

retail, or service stores
Riccarton Mell {Christchurch) 22 9
Lynall (Auckland) 37 23
Pakuranga " 47 23
Terrace End (Palmerston North) 5 44
Porirua 60 50

1. Derived from Rimmer, 78.



