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Abstract

This thesis examines the way in which art museums develop and use Web sites to

promote greater access to their resources.

It does this by considering the type of transactions that occur between the museum and
its visitors in the physical and virtual location. The thesis is based on an investigation of
three San Francisco Bay Area art museums, (Fine Arts Museums of San Francisco,
University of California Berkeley Art Museum and Pacific Film Archive and San

Francisco Museum of Modern Art).

The thesis illustrates the attempts of art museums to adopt innovative approaches to the

provision of access through the virtual environment of the World Wide Web.

The thesis concludes that art museums are unsure of their place in the technological
foundations of the Internet. Furthermore, museums are unclear in their vision of the
purpose of virtual environments. Unlike the world of education, which is familiar with
the theory and practice of distance learning, and the world of private enterprise, which
focuses, increasingly, on e-commerce, museums lack a singular, clear vision of how
best to adapt the user-centric foundation of the Web to provide greater access to their
resources. Not until art museums successfully evaluate the needs of their virtual visitors
and create a transactional base that caters to those needs, will museums find their place

in the Information Age.

il



Acknowledgements

I wish to acknowledge and thank the staff of the Fine Arts Museums of San Francisco,
University of California Berkeley Art Museum and Pacific Film Archive and San
Francisco Museum of Modern Art, who took a supportive interest in my research and

participated in my extensive interviews.

I would like to thank Peter Samis and Professor Joe Camacho for their thought

provoking discussions
[ also thank my supervisors Susan Abasa and Henry Barnard for their assistance.
Finally, I thank Louise Barnicoat, Rochelle Simmons and Linda Tyler for their constant

encouragement, and my foster son, Emilliano, for waiting so patiently to “hang-out’

with me.

iii



Table of Contents

Title page

Abstract
Acknowledgements
Table of Contents
List of Abbreviations

List of Illustrations

Introduction

Chapter One: Access and new technologies
Chapter Two: Transactions

Chapter Three: World Wide Web site case studies
Chapter Four: Analysis

Chapter Five: Conclusion

Appendix A
Appendix B
Appendix C
Appendix D
Appendix E

Bibliography

v

ii
iii

v

vi

26
42
63
86

103
108
120
121
123

125



List of Abbreviations

BAM: University of California Berkeley Art Museum and Pacific Film Archive
FAMSEF: Fine Arts Museums of San Francisco
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