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Abstract 

This study aims to formulate a conceptual framework regarding foreign direct 

investment (FDI)  location choice made by multinational enterprises (MNE) and to 

investigate factors determining FDI  location choices, through empirical ly testing the 

framework and associated hypotheses in the research sett ing of one of China's inland 

regions. FDI has been widely recognised as a major driving force of global isation, 

which is  a powerful catalyst for achieving national economic development and global 

i ntegration of MNEs.  I n  respect to the various key issues of MNE's FDI ,  the location 

choice is  complex, multidimensional ,  and critical and it affects the economic growth of 

host countries, as wel l  as the effic iency and effectiveness of the MNE's  investment 

abroad. Considering that the emergmg economies, such as China, have achieved 

dramatic development on FDI  flows, this new phenomenon of FDI  location in emerging 

economies chal lenges the existing FDI location theories, which were bui lt in the sett ing 

of developed countries .  The existing l iterature also suggests that more attention should 

be paid to the examination of FDI locat ional determinants, as the existing l iterature in 

this field has been dominated by research into FDI  location at a cross-national leve l .  At 

the sub-national level regional d ifferences in  terms of FDI location choice can be 

examined at great length.  I t  i s, therefore, expected to bring forth more accurate and 

concrete evidence regarding the sensitivi ty of FDI  decisions to locational determinants. 

To address the research gap of F D I  location choice, this study develops a conceptual 

framework regarding FDI  location choice by MNEs based on an integration of various 

FDI  theories. Hypotheses derived from the framework are empirical ly tested using data 

col lected through a postal questionnaire survey. The survey was conducted during the 

period from December 2006 to March 2007 in Gansu - an inland province of China. A l l  

foreign-invested enterprise firms in  Gansu were inc luded in  the sample and the survey 

resulted in 1 06 firms returning valid responses. The conclusions drawn from this study 

suggested that an investing firm's FDI location choice is made based on the 

consideration of a series of factors, including the firm ' s  capabi l ity, location factors from 

host region, strategic motives, and internal i sation factors. This study contributes to the 

l iterature of FDI  location choice by constructing a conceptual framework that can 

explain foreign direct investment location choice of MNEs in a setting of an inland 



Ill 

region of a developing country. The empirical evidence from the study supports the 

contention that firm size, international experience, cost factor, investment incentives, 

agglomeration, investment risk and other factors in regards to the firm's  strategic 

motives, play a critical role in FDI  location choice in  China's in land regions. 



IV 

Ac knowledgements 

This study could not have been completed without the guidance, help and support of a 

number of people .  I would l ike to express my heartfelt gratitude and appreciation for the 

encouragement and support of many individuals before, and during, the course of my 

study, which enabled me to first attempt, and then complete this study . 

First, I would l ike to thank Dr. Kang Yuanfei, my chief supervi sor, for his generous 

support and encouragement throughout the course of my studies. His  di l igent 

supervision, constant support , and inte l lectual inspiration made me strong, and his 

guidance and trust are so precious that I wi l l  cherish them forever. His  patience, 

insights, suggested refinements, and editing have been important factors in completing 

this thesis .  He not only provided me with enough space to grow as a researcher, for 

which I wi l l  always be grateful ,  but he has also been very thoughtful and supportive in 

many other aspects of my study. 

I would also l ike to thank my eo-supervisor, Dr. Keith Macky, who supervised the 

empirical part of this study, spec ifical ly the empirical part of the research. H i s  scholarly 

insights and advice were very much appreciated. I offer nothing less than my deepest 

thanks for his support. 

My colleagues at Massey University have also encouraged me during my studies and 

have provided me with opportunities for discussion. In this regard I would l ike to thank 

Dr. Greg C lydesdale. I would also particularly l ike to thank Dr. Margaret Brunton, who 

read various chapters and gave me precious feedback. I would also like to thank Dr. 

Jane Jegget at Auckland University of Technology and Dr. Henry Chung at Massey 

Universi ty for their suggestions on the design of the survey questionnaire. 

On a personal note, I want to thank my parents for their love and support. Thanks go to 

my parents, Liu Zhong and Liu Hanying, for their tremendous love, support, and 

encouragement, which is the source of my strength . My thanks also go to my friends, 

Dr. Qiu Mei, Ding Qiang, Zhong, Xiaoning, Feng Zhenping, Wu Mingyu, and Robert 

Lay, for their unfai l ing enthusiastic and understanding. 



V 

Last, but certainly not least, I wish to acknowledge al l  the institutions which assisted me 

with the data col lection and those individuals who gave freely of their time and energy 

to participate in this research.  I especial ly wish to thank Mr. Li Zhijun from 

Government Policy Research Office of Gansu Province and Mr. Xie Jix iang from Audit 

Bureau of Gansu Province for providing me with many practical supports for my 

questionnaire survey in Gansu Province of China. I would also l ike to express my 

appreciation to the anonymous survey respondents from 1 09 foreign firms in Gansu 

Province. Without them, the research could not have been carried out and I own them a 

great debt. Special thanks must also be given to Mrs.  Susan Moyle for her timely and 

careful proofreading. 



VI 

Ta ble of Contents 

Abstract ............................................................................................................................ ii 

Acknowledgements ......................................................................................................... iv 

Table of Contents ........................................................................................................... vi 

List of Tables ................................................................................................................. xii 

List of Figures ............................................................................................................... xiv 

Abbreviations ................................................................................................................ xv 

CHAPTER 1 INTRODUCTION ................................................................................... ! 

1 0 1 Overview of  the Study 0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  0 0  I 

1 0 2 The Problem S ituation of the Study 0 0 0 0  0 0  0 0 0 0  0 0 0 0 0 0 0 0  0 0  0 0 0 0 0 0 0 0 0 0  0 0 0 0 0 0 0 0 0 0 0 0 0 0  0 0  0 0 0 0 0 0  0 0 0 0 0 0 0 0 0 0  0 0  0 0  0 0 0 0 0 0  4 

1 0 3 Research Site o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o  7 

1 .4 Significance and Scope of the Study 0 0 0 0 0 0 0 0  0 0  0 0 0 0  0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0  0 0 0 0  0 0  0 0 0 0  0 0 0 0 0 0 0  0 0 0 0 0 0  0 0 0 0  0 0 0 0 0 0 0 0 0 0 0 0  1 1  

1 . 5 Research Question, Objectives, and Process of the Study o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o 12 

1 0 6 Definitions - FDI O O O O O O O O O O O O O o o O O o o O o o O O O O O O O o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o  14 

1 0 7 The Outl ine of the Thesis o o o o o o o o o o o o o o o o  . . . .  0 0 0 0  . .  o o o o o o o o o o o o o o o o o o o o o o o o o o o o  0 0 0 0 0 0 0 0 0 0 0 0 0 0  0 0 0 0 0 0  0 0 0 0 0 0 0 0  0 0 0 0  18 

CHAPTER 2 FDI INFLOWS IN THE GLOBALISATION ERA ........................... 20 

2 0 1 Introduction O O O O O o o o O O O O O O o o o o o o o o o o o o O O O O O O O O o o o o o o o o o o o o o o o o o o o o o o o o o O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O o o o o  20 

2 0 2 Global FDI Inflows o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o  20 

2 0 3 FDI in China during the Reform Era O O O O O O o o O O O O o o O O O O o o O O O O O O o o o o o o O O o o o o O O o o o o O O O O o o O O O O O O O O O O O O o o O O O O  24 

2 0 3 0 1 Overview of F D I  in China o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o 25 

2 0 3 0 2 Trends and Unique Characteristics of FDI  Flows to China o o o o o o o o o o o o o o o o o o o o o o o o o o o 28 

2 0 3 0 2 0 1 The Stages of FDI Development in China o o o o 0 0 o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o 28 

2 0 3 0 2 0 2 Sources of FDI by Country O O O O O O o o O O O O O O O O O O O O O O o o O O O O o o O O O O O O O O O O O O o o O O O O O O O O O O O O o o O O O O o o o o o o o  3 1  

2 0 3 0 2 0 3 Entry Modes of FDI O O O O O O O O O O O O O O O O O O O O O O O O O O o o o o O O O O o o o o o o O O O O O O O O O O o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o 32 

2 0 3 02 .4 Sectoral Distribution of FDI . .  . . o o o o o o o o o o o o o o o o o o o o o o  0 0 0 0 0 0 0 0 0 0  o o O O O O O O O O O O O O O O O O O O O O o o O O O O  0 0 0 0  34 

2 0 3 0 2 0 5 Location Distribution of FDI o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o  35 

2.4 FDI  F lows into Gansu Province o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o 38  

2 0 5 Summary 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0  0 0 0 0 0 0 0  0 0 0 0 0 0 0 0  o o o o o o o o o  0 0 0 0 0  o o o o o o o o o o o o o o  0 0 0 0 0 0  0 0  0 0 0 0 0 0 0 0 0  0 0 0  0 0 0 0 0 0 0 0 0 0 0  0 0 0 0 0 0 0 0 0 0 0 0 0 0  4 1  



Vll 

CHAPTER 3 LITERATURE REVIEW ..................................................................... 43 

3 . 1  I ntroduction ... . . . . .... . .. . ...... . .. . . . . . . . . . . . .. . . . .. .. ... .. .. ..... . . . . .. . . . . . . .. .. . . . . . . . . . . . . . . . . . . . . .. . .. . .. . . .. . . .  43 

3 .2 The Overview of FDI  Theories . . . .. . . . . . .. . .. . . . . . . . . .. . . . . ... .. . . ... . . . . . . . . . . . . . ... . . . . . . . . . . . . .... . . . . . .  43 

3 .2 . 1 Theories Assuming Perfect Markets . . . . . . . . .... . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. .. . . .  . 44 

3 .2 .2  Market Imperfection Theory . . . . . . . . . . . . . . . . . . . . . . . . . ..... . . . . .... . . . . . . . . . . . . . . . . . . . . . . . . . .. . .. . . .. . .  45 

3 .2 . 3  Internal isation Theory . . . . .. . . .. . . . . . . . . . . . . . . . . . . . . ... . . . . . . . .. . . .. . . . . . . . . . . . . . . . .. . . . .. . . . . . . . .. . . .. . . .  47 

3 .2 .4 Transaction Cost Theory . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . .. . . .. . . ... .. . . . . . . . . . . . . .  48 

3.2.5 Product Life Cycle Theory . . . . . . . ... .. .. . . . . . . . . . . . . . . . . . .... . . . . .. . . . . . . . . . . . . . .... . . . . .. . . . . . . . . . . . . .  50 

3.2.6 Macroeconomic Theory . . ... .. . . . . ..... . . . . . . . . .. . . . . ... .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . .  53 

3.2 .  7 International isation Theory . . . . . . . . . . . . . . . . . . . .. . . . . ... .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ..... . . . . . .  54 

3 .2.8 The Eclectic Paradigm . . . . . ... . . . . . . . . . . . . . . . . . . ... . ...... . . . . ... .. .. . . . . . . . . . . . . . . . . . . . . . . . . . .. . . .. . . . . .  55 

3 .2.9 Summary of FDI Theories . . . . . . . . . . . . . . . . . . . . . . . . . . ... ..... ... . . . . . . . . . . . . . .. . .. . . . . . . . . . . . . . . . . . . . .. . 60 

3 . 3  Empirical Research on FDI Location Choice . . ... .. .... . . . .... ... . . . . . . . . . . . . . . . . . . . . . ... . . . . . . . . . . 62 

3 . 3 . 1  Overview of Empirical Studies of FDI Locat ion Choice . . . . .. . . .. . . . . . . . ... . . . ...... . .  62 

3.3 .2 Empirical Studies of FDI Location Choice .... . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . ... . . . . . . . . . . .  63 

3 . 3 . 3  Empirical Studies of FDI Location Choice in China . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 68  

3 .3 . 3 . 1  Determinants for FDI Location Choice at the National Level . . . . . . . .. . . . . . . . 68 

3 . 3.3.2 Determinants for FDI Location Choice at the Regional Level . . . . . . . . . . . . . . .  71 

3.3 .4 Summary of Empirical Studies of FDI Location Choice in China . . ... . . . . . . . . . . .  76 

3 .4 Strategic Motivations for FDI  .. .. ... .. .. . . . . . . . . . . . . . . . . . ..... . .. . . . . . . . . . . . .... .... . . . . . . . . . . . . . . . . . . . .. .. . 79 

3 .4 . 1 Resource-seeking Motivation . . . . . .... . . .... . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .... .......... . . .  80 

3 .4 .2  Efficiency-seeking Motivation . . . . .. . . .... . . . . .... . . . . . ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ... ... . . . .. .  80 

3.4 . 3  Strategic Asset-seeking Motivation . . . .. .. ... . .... .... . . .. . . . . . . . . . . . .. . . ... ... . . . . . ... . . . . . . . . ... 8 1  

3.4 .4 Market-seeking Motivation .... ... . . . . .... . . . . . . . . . . . . ... . . . . . . . . ... .. . . . . . . . . . . . . . . . ... .... . . . . . .. . . . .  82 

3.5 Research Opportunities: FDI Location Choice and China . . . . . . . . . . . .. . ..... . . . . . . . . . . . . . . . . .  82 

CHAPTER 4 CONCEPTUAL FRAMEWORK AND HYPOTHESIS 

FORMATION ............................................................................................................... 86 

4 .1 Introduction . . . . . . .. . . .... . . .. . . . .. . . . . . . . . . . . . . . . . . . .... . . . . . . . . . . . . .. . . . . . . . .. . . . . ...... . . . ......... .... . . . ... . . .... . 86 

4.2 Conceptual Framework of FDI Location Choice . .. . ... .. .. . . . .... . .. . . . . . . . . .... . . . . . . . ... . . . . . . .  86 

4 .2 . 1 Exist ing Approaches for the Study of FDI Location Choice . . . . . .... ......... . . . . . . .  86 

4 .2 .2  Approach of Eclectic Paradigm . . ... . .... . . .. . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . .. .. . . . . . . . . . .. . . . . . . . . . .  88 

4 .2.3 Approach of Strategic Investment Motivations . . . . . . . . . . .... . . . .. . .. . ... . . .. . . . . . . . . . ... . . .  91 

4 .2.4 Formulation of the Conceptual Framework .... . . ..... . . .... . .. . . .......... . . .. . . . ... . . .... . .. 92 



Vlll 

4 . 3  Hypotheses . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  94 

4 .3 . 1  Factors from Ownership Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 95 

4 . 3 . 1 . 1  Firm S ize . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  95 

4 . 3 . 1 .2 Investment Experience . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  97 

4 . 3 .2 Factors from Location Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  98 

4 . 3 . 2 . 1 Cost Factor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 99 

4 . 3 .2 .2  Market Factor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 03 

4 . 3 . 2 . 3  Investment Incentives . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  I 07 

4 .3 .2 .4  Cultural Distance . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 09 

4 . 3 . 2 . 5  Infrastructure . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  I l l  

4 .3 .2 .6  Agglomeration . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 1 2 

4 . 3 . 3  Factors from Internalisation Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 1 5 

4 .3 . 3 . 1  Investment Risks . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . l 1 6 

4 . 3 .4 Factors from FDI  Strategic Motivations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 1 7 

4 . 3 .4 . 1 Market-seeking Motivation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 1 8  

4 . 3 .4 .2 Effic iency-seeking Motivation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 1 9 

4 . 3 .4 .3  Resource-seeking Motivation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 1 9 

4 . 3 . 5  Control Variable . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 20 

4 .4 Summary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 2 1  

CHAPTER 5 RESEARCH METHODS ................................................................... 1 23 

5 . 1  Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 23 

5 .2 Research Design . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 23 

5 .2 . 1 A Focus on the F irm Level. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 23 

5 .2 .2  Survey Method . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 25 

5 . 2 . 3  Mail Questionnaire Survey . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 27 

5 .2 .4  Ethical Issues . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 28 

5 . 3  Sampling Plan . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 29 

5 . 3 . 1  The Population and Sample . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 29 

5 . 3 .2 Data Collection Process . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 30 

5 .4 Development of the Survey I nstrument . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 32 

5 . 5  Variable Measurements . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 33 

5 . 5 . 1 Dependent Variable . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 33 

5 . 5 .2 Independent Variables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 35 



IX 

5.6 Data Analysis Methods . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 40 

5 .6.1 Overview of Data Analysis . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 41 

5 .6.2 Data Analysis Techniques . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 42 

5.6.2. 1 Non-response Bias Test . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 42 

5.6.2.2 Reliabil ity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 43 

5 .6 .2 .3  Regression Analysis - Logistic Model . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 45 

5.6.2.4 Model Specification and Variable Description . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 49 

5 .7  Summary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 5 1  

CHAPTER 6 PRELIMINARY ANALYSIS OF DATA .......................................... 1 52 

6. 1 Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 52 

6.2 Sa1nple Profile . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 52 

6 .2 .1  Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  152 

6.2 .2 Timing of FDI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 54 

6.2.2. 1 Timing of FDI by Responding Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 54 

6 .2 .2 . 3  Timing of FDI by Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 54 

6 .2 .3  Scale of FDI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 56 

6 .2 .3 .  I Scale of FDI by Responding Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  156 

6 .2 . 3 . 2  Scale of FDI by Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 56 

6 .2 .3 .3  Scale of FDI by Timing of FDI  . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 57 

6.2.4 FDI Entry Mode .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . .. . . . . . . . . . . . . . . .. 1 5 8 

6 .2 .4 .1  FDI  Entry Mode by Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 58 

6.2 .4.2 FDI  Entry Mode by Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 59 

6 .2 .4 .3  FDI  Entry Mode by Timing of FDI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 60 

6 .2 .4.4 FDI  Entry Mode by Scale o f lnvestment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 61 

6 .2.5 Ownership Structure of FDI  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 62 

6.2.5. 1  Ownership Structure of FDI  Projects . . . .. . . .. .......... ............ ........ .. ...... ..... 1 63 

6.2.5 .2 Ownership Structure by Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 63 

6 .2.5.3 Ownership Structure by Timing of FDI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 64 

6 .2 . 5.4 Ownership Structure by Scale of l nvestment . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 65 

6 .2.6 S ize of FDI Enterprises . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 66 

6 .3  Summary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 67 



X 

CHAPTER 7 DATA ANALYSIS ............................................................................... 1 68 

7 . 1 Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 68 

7.2 Non-response B ias Test . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 68 

7 . 3  Scale Reliabi l ity Test . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 70 

7 . 3  . 1  Ownership Variables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 7 1  

7.3 .2  Location Variables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 72 

7 . 3 . 3  Internal isation Variables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 77 

7 .3 .4 Motivation Variable . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 78 

7 .4 Correlations among the Variables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 78 

7 . 5  Logistical Model - FDI  Location Choice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 80 

7 . 5 . 1 Independent Sample T-tests . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 80 

7.5 .2  Multivariate Analysis of the Variance Test . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 83 

7 . 5 . 3  Logistical Model for FDI Location . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 84 

7.5 .4  Hypothesis Testing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  l88 

7.5 .4 . 1 Test Results for the Variables from the Perspective of Ownership 

Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 88 

7.5 .4 .2 Test Results for the Variables from the Perspective of Locat ional 

Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 9 1  

7 .5.4 .3  Test Results of Variables from the Perspective of Internal isation 

Advantages . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 95 

7 . 5 .4 .4 Test Results of Variables from the Approach of Strategic Investment 

Motivations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 96 

7 .6  Summary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 98 

CHAPTER 8 CONCLUSIONS .................................................................................. 201 

8 . 1 Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 0 1  

8.2 Overview of the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 0 1  

8.3 Contributions of the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  202 

8.4 Impl ications of the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  206 

8 .4. 1 Impl ications for Theoretical Development . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  206 

8 .4 .2  Implications for Business Practice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  207 

8 .4.2 . 1 Managerial I mpl ications for Investing Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  207 

8 .4.2 .2 Pol icy I mpl ications for Local Governments . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  208 

8 .5 Limitations of the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 1 0  



XI 

8.6 Suggestions for Future Research .. . . . . . . . . . . . . . . . . . . . . . .. . . . . .. . . .. ... . . ... .... . ... . .. . . .. . . . . .. .. . . . . . . .  2 1 1 

References .................................................................................................................... 213 

L ist of Related Publications ........................................................................................ 242 

Appendices ................. ............................................................................................... . . .  243 



XII 

List of Ta bles 

Table 3 . 1  Main L iterature of FDI Location Choice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  74 

Table 3 .2 Main Variables of FDI Location Choice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  78 

Table 4 . 1 Summary of the Variables in the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 22 

Table 5 . 1  Variable Measurement Scheme . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  I 40 

Table 6. 1 Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 53 

Table 6.2 Types of Investment Assets . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . .. . . .... . . . .  !53 

Table 6.3 Timing of FDI by Responding Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  I 54 

Table 6.4 Timing of FDI by Country of Origin . .. . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 5 5 

Table 6 .5  Scale of FDI  by Responding Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  !56 

Table 6.6 Scale of FDI by Country of Origin . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 57 

Table 6 . 7  Scale of FDI  by Timing of FDI . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 58 

Table 6 . 8  FDI Entry Mode and Ownership Pattern . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . !59 

Table 6.9 Country of  Origin and Entry Mode . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  I 60 

Table 6. 1 0  Timing of FDI and Entry Mode of the Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 6 1  

Table 6. 1 1  Scale of I nvestment and Entry Mode of Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 62 

Table 6. 1 2  Share of Ownership in the Respondent Firms . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 63 

Table 6. 1 3  Country of Origin and Share of Ownership . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 64 

Table 6. 1 4  Timing of  FDI and Share of Ownership . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 65 

Table 6. 1 5  Ownership Structure by Scale of I nvestment . .  . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 66 

Table 6. 1 6  Employees in  the Firm Setup in  Gansu . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 67 

Table 7. 1 Non-response Bias Test Results . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 70 

Table 7 .2  Scale Rel iabil ity Test - International Experience . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 72 

Table 7 . 3  Scale Rel iabi l ity Test - Cost Factor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 73 

Table 7 .4 Scale Rel iabil ity Test - Adj usted Cost Factor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 73 

Table 7 .5  Scale Rel iabi l ity Test - Market Factor . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 74 

Table 7 . 6  Scale Rel iabil ity Test - Investment Incentives . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 75 

Table 7 .7  Scale Rel iabil ity Test - Infrastructure . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 76 

Table 7 . 8  Scale Rel iabi l ity Test- Agglomeration . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 76 

Table 7 .9  Scale Reliabil ity Test - Investment Risk . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 77 

Table 7 . 1 0  Scale Reliabil ity Test- Adjust Investment Risk . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 78 

Table 7 . 1 1  Correlation of Independent Variables . . . . . . . . . . . .. . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 79 



XIII 

Table 7 . 1 2  Independent Sample T-test . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 8 1  

Table  7 . 1 3  MANOVA Test . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 84 

Table  7 . 1 4  Logistic Regression Results - FDI  Location Choice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 85 

Table  7 . 1 5  Hypothesis Testing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 90 

Table  7 . 1 6  Summary of  the Results of Hypotheses Testing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 97 



XIV 

List of Figu res 

Figure 1 . 1  F lowchart of Research Process of the Research . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  1 4  

Figure 2 . 1 G lobal FDI inflows, 1 980 to 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 1  

Figure 2 .2  FDI  I nflows o f  Developed and Developing Countries, 1 970 - 2006 . . . . . . . . . . . .  23  

Figure 2 .3  China's FDI I nflows, 1 979 - 2006 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  26  

Figure 2 .4 Comparisons of Global FDI  and China FDI  Inflows, 1 970 - 2006 . . . . . . . . . . . . . .  27 

Figure 2 . 5  World FDI I nflow Stocks, 1 985 ,  1 990, 1 995,  2000, 2006 . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2 8  

Figure 2 . 6  Location of Gansu Province in  China . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  39  

Figure 2 .7  FDI  inflows a t  Gansu province, 1 985 - 2007 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . 40 

Figure 3 . 1  The Framework of Dunning ' s  OLI Paradigm . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5 6  

Figure 4. 1 The Conceptual Framework of the Study . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  93 



CEO 

CSY 

DEFDI 

DIFDI  

EJV 

EU 

FDI 

F IE 

F IP  

GDP 

IMF 

JV 

MNE 

SSB 

NIC 

OECD 

OLI 

PLC 

SEZ 

TNC 

UNCTAD 

UNCTC 

WB 

WFDI 

WFOE 

WTO 

Abbreviations 

Chief Executive Officer 

China Statistical Year book 

FDI  F lows to Developed Countries 

FDI F lows to Developing Countries 

Equity Joint Venture 

European Union 

Foreign Direct I nvestment 

Foreign Invested Enterprise 

Foreign Invested Project 

Gross Domestic Product 

I nternational Monetary Fund 

Joint Venture 

Multinational Enterprise 

S tate Statistical Bureau (China) 

Newly Industrial ised Country 

Organisation for Economic Cooperation and Development 

Ownership, Location and International ization 

Product Life Cycle 

Special Economic Zone 

Transnational Corporation 

United Nations Conference on Trade and Development 

United Nations Counci l  for Transnational Corporation 

World Bank 

Global FDI 

Wholly Foreign-owned Enterprise 

World Trade Organisation 

XV 




