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ABSTRACT 

The obj ect ive o f  thi s  res earch was to inves t igate whether i t  i s  

pos s ib l e  t o  con struct a computer system that provides good pri ce 

recommendation s  for marketers in the export wool industry . The 

computer system is a program that stores and makes u s e  o f . expert 

knowledge in the course of providing recommendation s  to a u s er . 
' 

" Good'l price recommenda t i ons are ones  that c lo sely resemble those 

o f  a consensus of experts . 

Fu z z y  l ogic, a method o f  inexact reason ing, is used to derive 

recommendation s  from inexact rules in the system . The system 

a l l ows users to  input vague expres s ion s  used in natur a l  l anguage , 
I 

tran slates them into n on fuzzy va lues and then performs a set o f  

operat i ons on them to produce a nonfuz zy recommended price . 
' 

The e f f ect iveness of the system in making good price ' dec i s ion s  

was tested by compar ing the sy stem ' s  recommendations w ith 

consen sus recommendat i ons from a pan e l  of experts . The 

correlat ion coe f f i c ien t  between the sy stem's recommendations and 

the c on s ensus recommendations was found to be higher than .any o f  

the correl a t i on coe f f icients between the individua l manager's 

f ir st recommendation s  and the c on s ensus r ecommendations . Thi s  

suggests that the system constructed i s  capable o f  providing good 
I 

price recommendat ions . 

i i  
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