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ABSTRACT 

An investment value model is fitted to data 

from the market for store cattle and a pri ce 

expectations model developed for use by a 
prospective purcha ser of steers . The model 

uses liveweight as the within- sctles variable 

and responds to the major between- sa les variables 
which are lound to be ruling beef price , market 

mood , and climatic considerations . 

A computer model of the feeding and growth 

of a steer is constructed and used in conjunction 

with least- cost rations derived from a proxy 

schedule of feeds tuf f cos ts arid qualities to 

identify feeding strategies which maximize the 

present nett discounted value of candidctLe steers . 

The conditions under which a prospective 

feedlot operator planning to make use of the 

optimal feeding strategy can expect the market 

price of candidate steers to fall below their 
nett present discounted value are found to include 

a product price advantage for the feedlot . 
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