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PREFACE

Adm

The aim of the thesis is to try to establish, through a study of
suburban shops and services in Palmerston Horth, some of the past and
present trends and patterns which might assist in the future planning
of suburban facilities.

Chapter 1 desgcribes the general patterns of suburban shops and
services. In Chapters II, 111 and IV shopping centres of four or
more shops and services are examined in greater detail, while Chapter V
is a case study ol shops, services and shopping patterns in Milson suburb.
Method

Direct ebservation and classification of suburban shops and services
was followed by interviews with shopkeepers in some suburban shopping
centres, and finally a random sample of Milson shoppers was interviewed
in their homes.

The first task wag to order and define suburban shops and services
80 that they could be studied. The Palmerston North City Council Town
Planning Department's definition of the central business district (or
city centre) was used, and shops within its boundaries excluded. All
other shops listed in the Town Planning Department's booklet "Suburban
Shopping: List of Activitiess HMarch 138" were marked on large-scale
maps of the city and checked in the field; new shops were added and
defunct ones deleted., All the different functions found in suburban
shopping centres were listed (Table 111) and groups of shops were
classified according to the number of shops and services situated toge-
ther (Table 1}.

The location of shops and services and the association of functions
wvere mapped, and the larger groups of shops with four or more functions,
‘termed shopping centres, were studied in detail, All the owners or
managers of shops; &s well as hairdressers and barbers in all the major
shopping centres (10 - 16 functions) and some of the minor centres (4 - &
functions) were interviewed. Only three people refused to answer the
questionnaire (Appendix A), and in tvo of these cases some of the infor
mation vas obtained from the firms' managers.

In order to obtain detailed information on shopping patterms, and
to compare the use of suburban shops with visits to the city centre and
other shops, 2 random sample of 95 Milson shoppers was interviewed in
their homes (ippendix B)e
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Introduction
Palmersten North, with a population of 50.9001 is one of New

Zealand's major provincial cities. It is situated on the extensive
Manawatu River plain in the southern half of the North Island, and its
central position on some of the main transport routes has made it a
significant mariecting and commercial centre for the surrounding rich
agricultural reglom. More recently, education has become an important
function with the growth of Massey University and the establishment of
a Teachers' Celleye and a developing Area Technical Institute.

The city was plarmed round a central square with four main arterial
roads leading irom it, and spread over the flat, river terraces to form
a compact, oblong settlement 3! or 4; miles in extent. Additions to
the city in 1367 cxtended the boundaries irregularly on all sides.

Classificaticn
There were two main types of shopping groups in Palmerston Horths

suburban centre¢g wiich served the suburbs, and special centres which
wvere situated in or near the centre of the city and served a more
widespread, non-local population (Figure 2). When classified by the
number of fumctions in each centre they formed a distinct size hienrchy2
(Table I).



24
Table I

Classification of Shopping Groups in Palmerston North

The term "function" was a general one used to describe all the different
types of suburban shops and services found in minor and major shopping
centres. Two shops with the same function,(for example two dairies) in
one shopping centre were listed as two separate functions. Consumers
Co-operative Society stores and supermarkets were listed as two
functions (grocer amd butcher), but where there were only two other
shops in a group the total of four was not defined as a shopping centre,
but as a small groupe.

Type of cemntre No. of Functions

A. Special Ziopping Lentres

city ceucre -
Terrace .ud 47 (2 vacant)
Pioneer .iigiway 3 (3 vacant)
supersar.et varies

B. Suburbam “hopping Centres

major znopping centre 10 = 16
minor shopping centre &= 8
small Jroup B A
single wuit 1

Special Centres

The largest and most important special centre was the city
centre or central business district which wvas the main shopping
centre of Palwerston NHorth, with a very vide range of goods and services,
catering not culy for the whole city but also for the region. The
shops at first developed mainly around the perimeter of a very large
central square and the origimal nrarby railway station, with more recent
extensions along langitikei Street and Broadway Avenue. The City
Council's Town Plamming Department's definition of the central business
district wvas used; it imcluded residential and industrial areas as well

as shops, and was bounded by Featherston, Campbell, Cuba, Cook and
Ferguson Streets and Victoria aAvenue (Figure 2).
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Terrace End had a large shopping centre, with a wide range of goods
and services, and vas used by some people as an alternative to the city
centre. It developed originally in a favoured residential area close
to a nearby railway sidingy recently new shops and parking facilities
have been added. [t included the shops along Main Street and lNuahine
Street as well as two recent car-oriented shopping groups in Broadway
Avenue - Breadway Court and Broadtop Shopping Centre, and had more in
common with thie citvy centre than with the suburban centres: "Terrace
End's more metropolitan nature with its greater degree of specialization
and greater range of services.....”3

Pioneer ighway (Plate 1) was an unusual centre. In size it was
comparable witl. tiie major suburban centres, but it was located near the
city centre, and had a large car parke. Its main attractions wvere
Parlanes Supermarket, the Totalisator Agency Board, and two take-away
food shops, which were all geared to passing rather than local traffic.
Although there were eight shop premises, several of the smaller ones
had had a succession of unsuccessful small businesses, and three were
empty for most of 1203,

There werc tirce supermarkets, ¥oolwortas Food ifair, Parlanes
Supermarket, and tne .elf Help. These large, new food saops vere
gituated on main roads with high traffic velumes not far from the city
centre and provided large car parks for their customers. They sold a
wide range of feocod, including groceries, meat, fruit and vegetables, as
vell as some nardware and drapery. The large car parks, a wide range
of goods under one roof and some cut prices were their main attractions.
Although supermarkets were included as part of the group of shops with
which they were associated, (Woolworths was situated on the edge of the
city centre and the self Help in a small group), because of their growing
importance as competitors to the local suburban food shops, they were
also classified and mapped separately (Pigure 2).

The Consumers Co-operative Society butchers and groceries, and the
Save-more groceries were similar to supermarkets in their range of goods
and emphasis on discounts or lower prices, but because of their usually
smaller scale, they were not classified separately.

Suburban Centres

Suburban centres were divided into four sub-groups. First,
there were five major shopping centres, Roslyn, Highbury, Awapuni,



Se

4
AW want?
sipiaaAdT

Plate 1

Pioneer Highway, a special shopping centre, showing
Parlanes Supermarket, and an off-street parking area.
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Hokowhitu and Takare, each with ten or more shops and a wide range of
functions including basic food shops, specialist shops and services.
They developed after Vorld War I] to serve the new suburbs which were
built on the outskirts of the city.

Second, tue cleven minor shopping centres were small centres with
from four te ¢iyhi separate functions, mainly basic food shops with one
or two specialist or service functions. There were six early minor
centres, Featnersion LHireet, Albert Stireet, huahine Street, Sunglow,
ilodgens Place and Hilson, the first five of which were situated between
the city centre and the major centres and had their first shops built
before, or al i1.¢ Lejimuning of, VWorld var 1I. The sixth early minor
centre, Milson, waz established before the war to serve an old railway
settlement wiicn vas originally beyond the city boundary. Two minor
centres, Ascot  treel and Manawatu Street, built since World War 11,
were both situalecd near the Hokowhitu wajor centre, and there were three
new minor centres, "reyberg, Tremaine Avenue and College Street which
grev to minor centre size by the addition of one shop during 1363.4

The thiru sul~roup was small groups of two or tiree shops which
were situated ¢ rovcocout the suburbs, and sold mostly basic iocodstuffs
(Flate <), wrile the fourth sub=-group, single units, consisted of shops
or services standin; alone, wostly dairies (Fiate 3), service stations

and women's [ airdreosers. They were also located throughout the suburbs.

History
Falmerston lortih began in 1070 as a clearing in the bush about

1; miles from v.¢ right bank of the HManawatu River, on the extensive,
flat Manawatw “lain., It wvas originally laid out on a geometrical plan
based on a central square at the junction of four main arterial roads
which divided the city into four quarters (Figure 2). The railway vas
built along Main street through the ceantre of the square, but later
re-routed along the north-west side of the city vhere land had been set
aside., At first the gity wvas able to expand fairly evenly omn all sides
of the square, but later development was limited on two sides by the
railvay in the norti-west and the river in the south-east, producing the
present obleong-shaped settlement, with recent irregular boundary
extensions,.



Plate 2

A small group of shops in Zussell Streety Consumers
Co-operative groter and butcher with a small drapery
between, and a dairy. A linear ceantre with kerb-
side parking.

Te
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Plate 3

Blackwelli's ocodmarket: a typical dairy in an old
building witl: a house attached, situated near an
intersection and mext to a primary school.
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Historical accident and commercial enterprise accounted for most of
Palmerston Norta's shopping and service facilities. Early commercial
and industrial development took place around the railway, concentrated
mainly on the ceatral station near tae square, with a secondary
development at tae Terrace End siding to the north-east. At first
the settlement was swall enough to be served by these shops but as it
grew, more shups, usually butchers and grocers, wvere built away from
the railway and ta¢ square.

Before t:2 war, in the 13205 and 1330s, the first suburban shops
were establisned by private enterprise in what vas to become a band of

minor shopping cenires around the city centre, up to 1; miles from the

square - feaincriton -treet, sunglow, xuahine Street, and Albert Street
(Figure 2). ‘iison's snopping centre also began in the 1320s as two
shops servin, o w.ail railway settlement, bullt beyond the then north-

westera city soundary. The band of potential aminor centres vas

completed ipn 1 - wvhen Hodgens Place was built by the government as
a complete Lliog orf five shops to serve 3 new State nousing area.

All these miug: wonlres, except Hodgens Flace, began with one basic
food shop (dxir’, ~uicher or grocery) in an area of pre-war nousing
and expanded gp w.illy with additions of one or two snops at a time,

as furtner houccs ware buillt, liodgens Place opened with two basic
food shops (cair, 2nd bulcher) and three specialist shops.

After vorld ar 11 (1939-45) population increased and housing spread
out to form pew suburbs. More shops were built. Some of these formed
the nucleus of rie¢ present major shopping centres - Takaro, Awapuni,
Hokowhitu and oslyn - situated 1; to 1j miles from the city centre,
and forming a second band outside the band of minor centres built
earlier (Figu:c g Again, there is one major shopping centre for
each quarter of the city, but the liokowhitu quarter has two extra centres,
both minor enes, egua iam the 19508 at Ascot and Mamawatu Streets, and
the Takaro gquarter also has an extra centre, the major centre at Highburye.

Four of these post-war centres began, as had the earlier minor
centres, as one or two basic food shops, most oftem dairies, but a new
trend began iz 1,54, when shops were built in larger blocks: a block of
three shops was begun at the Ascot Street minor cemtre, a block of eight
shops vas added to the Hokowhitu centre, and a complete block of 14 shops
was built at loslyn. The trend continued in the 1960s whem a block of
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four shops and angther of seven shops vere completed at Awapuni shopping
centre. All these were private developments. The Takaro quarter of
the city acquired a second major shopping centre, partially duplicating
Takaro's service waen the State, in 1964, plamned a complete block of

15 premises at Hignbury to serve a new State housing area. Smaller
groups and single shops were also added to other centres in the 1960s,
80 that all except "uanine Street expanded again,. Although basic food
shops formed tiuc basis of all centres, minor and major, they all had one
or more specizlized sheps or services, most of which relied on the trade
brougnt by the food shops.

Two examples, of an early minor centre and a more recent major
centre illustrate the historical development of suburban shopping centres.
The first skhep 1o the Albert Street centre, on the corner of Ferguson
and Albert Stresis, three quarters of a mile from the square, was a
butcher, opensd about 1530 and bought by the Manawatu Meat Company in
134¢€. In 1344 a barber joined the butcher, followed by a dairy im 1950,
and in 196<c twe rore siops were bullt by Watson HLrothers who operated
one as a grocery and let the other to a fruiterer., Awapuni, a major -
snopping cemtre (/i ures 3 and 5), began in the 135Us as a dairy on the
corner of Pitan» ocad and College Street, about 1 miles by road from
the sguare, In 1.0 the Consumers Co-operative society built a block
of four shops =cress the road from the dairy; one was used for their
own grocery and ~uicher's shop, while the three which were let became a
dairy, a chesis:'s and a fruiterer's. Two years later a service statiom
was built, and the iruiterer moved from the Consumers Co-operative
Society's blaock to is own mewly-built shop. Finally, in 1%:¢ a company
which had beu t 2 nalfeacre section next to the service station and had
it re-zoned Uomsercial By, built College Court, a block of seven shops,
with parking space in front, at right angles to the road. The shops
were occupied by 2 butcher, a variety of specialist shops and a post
office.

The Consuners Ceo-operative Society (Manawatu) Ltd. is an unusual and
important feature of Palmerston North's suburban shopping scene. Members,
mostly citizens of Palmerston North and district, by investing a small
sum, qualify for am amsual rebate on all purchases from Co-operative
shops. There arc now seventeen suburban groceries, mostly with butchers
attached, as well as shops in Terrace Emd and the city centre. The first
shop, a grocery, was built in Broadway in the city centre, in 1935, and
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further shops followed the subdivision of the city (Plates 2, 4, 8 and
15)e Sites zomed by the City Council for shops were bought by the
Co-operative Society as they became available and as population
increased in each area, a grocer-butcher combination was built to

serve 500 houses. “here there was no dairy in the immediate vicinity
one was built and rented out, to meet people's after-hour needs.

Over the past twenty years the Society has been the main builder of
suburban groceriee but the old policy is now in some doubt, as although
most of the peoplc still use local shops, in sone cases it is for only
a small percentaie of their needs. Many loyalties are no longer local.

In 1966 ine Lc-operative bSociety closed the original Broadway shop
and one in pearty uvahine Street, and combined the two businesses into
one large, new shoj, =readtop, in Terrace Lad. Parking space wvas
provided, as well as oremises for a group of specialist shops. Other
new shops, and a ncw tSlock with parking space, were also established
amonyst the old lurrace Lnd snopsy, 80 that it is now a large centre which
attracts soce peopic irom Four miles away.j

The most recent development in shopping facilities is based on
increased car ownersiipg. ¥any people are no longer tied to local shops
but can "shop arcwwl’” and cnoose areas with easy parking and lower
prices. Une resuly i@ the new, large, "one-stop" supermarkets,
represented in ; alserston Nortn by Woolwortns Food Fair, the Self Help,
and Parlanes “upernarket (Figure 2 and Plate 1), They are situated
within a mile o: Cne square on the arterial roads whicn lead into the
city centre. There is one on each of tihree sides of the city centre,
with a gap to the south-east because of zoning restrictions on
Fitzherbert Avenue.

An old-established, local grocery firm, Watson Brothers, has recently
opened a chain of new-style food shops termed Save-more grocers, similar
to the superasisrets but on a smaller scale, and with no butcher's shop.s
They sell all their groceries, fruit, vegetables and hardware at reduced
prices. Apart from the shop in the city centre and a special delivery
store, there are three suburban shops, one of which, at College Street
shopping centre, has a ssmall off-street parking lot. The others are in
Vogel Street and the Nighbury shopping centre.

The Consuacrs Uo-gperative Society have also recently added some cut
prices to the discount they offer, and the newly rebuilt shop at Tremaine
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Avenue shopping centre has been set back from the road to allow for an off-
street parking lot.

Many privately owned dairies and groceries belonging te the Good
Housekeeping or [our Square groups also offer regular special prices for
some goods. Fevertheless, the new cut-price stores are a threat to some
dairies, grocers, butchers and fruiterers,

The special centres (Table 1) are excluded from further detailed
discussion, which deals with the suburban shops only.

Geoyraphy

There wa:z = close relationship between tne distribution of suburban
shops and services and the volume of traffic on suburban roads (Figure 2).
Palmerston Horth had 2 distinctive road pattern, with six different types
of streets (Table 71), each with a related pattern of shops. First there
were the fouwr arterial roads leading from outside the city to the central
square, These Jivided the city into four quarters and within each
quarter a similsr road pattern of central city streets, main and secondary
suburban strocts apd local roads was repeated. Lecond, Sroadway Avenue,

whicn was inter 2diaie in nature between tne arterials and the next two

Jroups. The third yroup of roads, central city streets, led, like the

arterials, straiviii (9 the city ceéntre, but from within the city. The
main suburban zir=ets, the fourth group, were the long main roads leading
from the arteri:ls (o tae suburbs, and the fifth group, the secondary
guburban stroecis, wo, ¢ usually shorter, and straight. The last group,

the local roads, wiich were not mapped, comprised all the remaining streets.
A tally of «: u.iec volumes was closely related to the road pattern
and to shops and services (Table II). The arterials, which had the very
highest traifie velumes outside the city centre - an average of 6,700 or
more vehicles per day - divided the city into quarters and acted as main
traffiic arteries bringing traffic into the city centre and avay from the
city to other areas and cities such as ¥ellington, Wanganul and Napier.
Shops and services on the arterial roads - Terrace End shopping centre,
supermarkets, service stations amd dairies - were geared to passing car
traffic. Terrace Ind, by providing off-street parking and thus adapting
to car traffic had become an important shopping centre, and two of the
three supermarkets were on arterials. Over half the service stations
(55 percent) were alss there, with a further 29 percent on Milson Line



Table 1II.

Loads, Traffic Volumes and Functions, 1963

Traffic voluses formed a hierarchy, not a continuum

Type of Eoad

arterial roads

Broadwvay Avenue

central city
streets

main luburbann
streets

secondary
suburban
streets

local roads

Hame of Road

Aangitikei St.
“itzherbert Ave.
Hain Ste

Pioneer Highway

(a special central
city street)

Church 5te.
Cuba Ste
irey Ste

‘uahine Ste
lilson Line
eatherston St.
ollege S5t.
Sotanical Ed.
Vogel St.
ferguson Ste.
1bert St
Tremaine Ave.
Victoria Ave,

00k Ste
ﬁighb“ry Ave,.
fiscot St.
5°°d Sto
seddon St
Lyndhurst St.
Tugby St.
rangiora Ave.
Limbrick St.
fussell St.
Jickell St.
Hanawatu St.

all the remaining
roads

13.

Traffic Volume Typical Shops and

average vehicles

per day outside
the city centre.

over 6,700

about 6,650

5,800 - 5,400

4,100 - 2,050

2,000 and

Services

service stations,
supermarkets,
dairies.

variety of shops
and services.

most shops
vithin the
city centre.

most of the
lhoppina
centres.

small groups,
mostly basic
food shops

hairdressers.

very few shops,
all single units,
mainly dairies
and hairdressers.

& Only Highbury, Manawatu Street and Ascot Street shopping centres
were on other streets.

» Victoria Avenue vas an exceptional main suburban street, as only one
shop vas located om it.

Palmerston North City Council, City Engineer for Traffic volumes.
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and Tremaine Avenue, the other two important roads leading out of the city:
there wvere only three other service stations outside the city centre,

The high trafiic volumes seemed to have discouraged other shops, as apart
from a scattering of single shops, mostly dairies, the only group was

one of three food shops on Fittherbert Avenue.

Broadway Avenue, one of the city centre's main shopping streets, wvas
intermediate inm all respects between the arterial roads and central city
streets. It had a variety of shops, - part of the Terrace End shopping
centre, a supermarket, a butcher and two specialist shops - thus mixing
the characteristics of arterials and main suburban shopping streets.

But in traffic voluse it was nearer to the arterials, with an average
of about 6,650 vehicles per day.

The central city streets all led into the city centre, but did not
extend beyond the city boundaries as did tihe arterial roads. They were
shorter and of less importance than the arterials and Broadway Avenue.
There wvere some suburban shops on them, mostly dairies, but most of
their shops were concentrated within the city centre.

The main suburban shopping streets penetrated the suburbs, joining
them, via the arterials, to the city centre. Traffic volumes (4,100 to
2,350 vehicles per day) were higher than on the smaller suburban streets
but far lower than on the arterials, Broadway Avenue and the central
city streets. The main concentration of suburban shops was here,
including over half of all shops and services in groups of two or more
and nearly all the minor and major shopping centres. A wide range of
services was therefore included, from dairies to florist, hairdresser
and bank, to serve the suburbs and passing car-travellers.

The secendary suburban shopping streets, usually short and straight
roads confined within one suburdb, contained all the remaining groups of
shops - one major cemtre, two minor centres, and many small groups -
most of vhich consisted of food shops.

The local reads - all the remaining suburban streets - vere usually
short and often curved or ending in cul-de-sacs. Only a few isolated
shops vere situated here, mainly hairdressers operating from their own
homes and the occasiomal dairy or butcher.
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Association of Functions
Suburban shops and services were classified into functions according

to the goods sold or services offered, and 24 functions vere identified
(Table III).

Table III

Range of functions in Suburban Shopping Centres

All shops and services found in suburban shopping centres were included.
The following were excluded: dry cleaning agencies, taxis, three large
nurseries which sold direct to the public but not from a shop on the
street frontage, factories, and a few isolated functions such as a
dentist and a photographic studio which were not found in any of the
shopping centres.

Generzl Specialist
Shops services Shops Services
dairy hairdresser draper Plunket rooms
butcher service station fish and chips post office
grocer fruiterer barber
supermarket chemist bank (branch)
bocks Totalisator Agency
home cookery Board (T.A.B5.)
garden supplies library
miscellaneocus doctor
second-hand
clothing

footwear and
shoe repairs
florist
wine shop

The term “"function"” was a general one used to include all the different
shops and services foumd in suburban shopping centres in Palmerstom Nerth
(Tables I and 11I). The full range of services such as Plunket rooms

and library was included in this study, as it vas felt that they wvere as
important te the consusers as shops. "Shops" were defined as businesses
vhich sold geods (Jome offered services such as a dry cleaning agency as
wvell), whereas "services" provided mainly a service, although some goods
vere sold as well., Functions were sub-divided into general and specialist
according te the mumber of each type of shop or service in the suburbs of

Palmerston North (Table 1V); there were 19 or more of each general
function but enly 12 or fewer of each specialist Ffunction.
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small group
(2 -« 4 functions

See note to Table 1.
are included.

Table

IV

Asseciation of Suburban Functions

Only full post oifices and services as listed in able III
There were 17 Consumers Co-operative fociety grocers, 14 of which

vere associated with Co-operative butchers, five Yatson Brothers greceries,
including three Save-more stores, and four Manawatu Meat Company butchers.

of
group

Milson

Featherston 5t.

. Tremaine Ave.d
Albert St.
Manawatu St.
Ascot §t.

. Sunglow d
Freyberg

- Ruahine St.
Hodgens Place

Broadway
Vogel 5t.
Russell S5t.
Lyndhurst St.
College St.
Vogel St.
Fitzherbert Ave,
Marne St.
Jickell St.
Seddon St.
Limbrick St.
Pergusen St.
Eugby St.
Church St.
Ruahine St.
Botanical Rd.
Vood St.
Borth St.
Vard St.
Rangiora Ave.

single Umit
Total

b
c
d

eneral
| basic food
| o5
|
g &
B s 3
- 3 &
| x X x
i X b > AX
xx b 4 x
xx xx
X x
X x' X
x XK
b 4 X X
X x x
XK K. i.
b 4 X X
P
X
X x X
} X
X x
' XX x
4 4 X
x X x
b 1 X x
X X x
x
X X x
X X
X x
X X x
K X X
b 4 x x
X X X
K X
x X
X
b 4 x
X
X
x
33 2 ?
63 30

Cyeles
One vacamnt shop
liev miner centre

services
[
(& ]
oo
-
£ ™~
® +>
n =
]
L ®
HoO g
L‘; 3 S
7 Loz
i @ bt > |
£ x
% xx
A x X
X x
X X
A K X
x X
e IS
X X X
.4
b
F 4
x
e
x
x
X
X
X
x
12 13 0
24 19 12

9

a Second-hand clothing and footwear

¥ XK XX figh and ehips

* fruiterer

= M ox

shops
+
ﬁ @
® B
K+ (=]
Q 0
X x
X
X x
X X
X x
X
X
X
1 9
7 €

“eme cookery

Specialist
services
1]
a =
2 3 g .
3 8 ° g
@ o —
g = & &8 &
§ ® o ®
% &8 = §8 & % '§
g 7 ¢~ & £ 8
X X X X X
a
XX X X X
x x
b X
X x
X X
x
X
£
X
xil
x
h
x
Q 1‘ 4 3 J Q2 0
¥4 5 ;3
€
£ Added in 1969
3 Florist
h ¥ine shop

Shoe repairs

X PaB.

X library

total
number of
functions

[P g g |
O=hron

PPN RDWWWLWWWWWDLDLDDLD h&h-‘#\l\l\.ﬁd\ﬂﬂm

~
3

255

9l
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The classification used in Table IV was an original one, designed to
suit the particular local situation, where suburban shops in a relatively
small area were studied in detail, but based on ideas from several
overseas and New Zealand studiesT and particularly Barber and Clark,
most of which dealt with larger areas, usually including non-suburban
centres, and therefore with a much wider range of business types. Most
dealt mainly vith sheops (as defined above) either listing them individually
as groceries, dairies, butchers, draper, shoes etc..b or grouping them in

categories such as food and drink, apparel crtc:..9

vhere services (as
defined here) were included, there was no general pattern throughout the
different studies, r.:larkw listed hairdressers, bank, etc, as specific
L mentioned offices, bank branches and a post office
agency, and G'Uonnellld and Pearson 13 uscd the term personal service

14

with various sub-divisions: Berry, Barnum and Tenant = used only

types, while Munro

particular business types such as bank or barber to represent the full

15

range of functions, and Percival mentioned the library, service station

and post office as "other uses" in contrast to the shops. Service
stations were sonetimes listed with similar functions as "lutoaative,"e
but as they were tae only such function in this study, they were included
under services. fimilarly the Totalisator Agency Hoard branch was
listed as a service, and not in a special category "amuaenents."’

The association of different functions in a hierarchy of different-
sized shopping groups, was listed in Table IV and summarized in Tables V
and VI.

The association of different types of shops and services vas as
important as their location. Some shops stood alone, while others
tended to be associated with other businesses. This was not haphazardj
certain functions attracted sufficient custom as single units, but others
needed the association of other businesses to survive, so that a distinct
pattern was formed, in both the size hierarchy and the historical
development of shopping groups.

General shops formed the basis of all groups: all had at least one
basic food shop, but mo matter how large the centre, there vas a limit
to the total mumber of basic food shops (Table IV). The highest nusber
was six in Highbury major centre and even Terrace End shopping centre,
which contaimed 47 shops, had only six basic food shops. Excluding the
single units, the only groups with fewer than two basic food shops wvere



See notes to Tebles I and V. Because of the generally ssmaller number of cases, percentages
are not listed for the specisl functions.

"ype of Lhopping fieneral pecialist
Group (number and percentages’ (mumbers only)
basic food shops servicea shops services
=
L
" : 5 SEI € 3
5 g 3 s, §FF 2z @
0‘* : L= a '3 g 5 - EE &
“ b b o @ 1 e ¢ - 6 4L
e B g E . 5T 840 %
i f Faiigpiiiisiy
sy 3§ m F g Ec Ed8s8dz8-343
no. =Bl no. no " no.
¥ajor centre b € 9 8 22 6 20 4 17 2 1 6 5 4 5 4 0 2 3 2 1 4 1 2
¥inor centre 11 12 8 1N 3 6 20 5 20 4 21 3 2 91T 2 868 1T 11T % 8
‘mall group 20 17 25 16 43 13 43 3 13 © C 1 1+ 10110300010
“ingle unit 74 3 48 2 5 5 17 12 5 13 68 0 0 010001 4 3000
Total 110 68 Hwe 37 120 30 100 24 100 19 1060 12 9 7T 7T 6 32 7T 71T 5 % 3 2
Table VI
Association of “uburban Panctions: Teneral _usmary
See notes to Tables I and IV
Type of Shopping Croup Ye. eof GCeneral Specialist Total
each
type basic food shops servicea shops services
Gr% no. % no. ’ no. ‘,f no. % no. ;
“ajor shopping centre 5 2C 15 6 “ 29 55 12 52 67 26
“inor shopping centre 1" 29 2 9 21 14 26 4 17 56 22
Sub total -
shopping centres 16 49 36 15 35 43 81 16 [+] 123 48
Small group 20 46 M 3 7 8 15 1 4 58 23
Single unit 4 © 20 3 RN 2 4 7 "2
Sub total - s=mall
groups and single units 94 86 64 28 (51 10 19 8 3 132 52
Total 110 135 100 43 100 53 100 24 100 255 100

library

T.A.B.

©C O O -
O O O -
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Sunglov,(a somewhat unusual centre catering mainly for car travellers),
wvhich contained a dairy, a service station, a fish and chip shop and a
home cookery, and four of the small groups of two or three functions.
Basic food shops tended to associate with each other in small groups,
and were often joined by specialist shops and services which could not
stand alone, so that a hierarchy of shopping centres of different sizes
wvas formed. leading from the bottom of Table IV, single units and
small groups consisted mainly of general snops (basic food shops), with
very few specialist shops or services, while in minor centres a
considerable nunber of general services was added to the basic food
shops, as well as some specialist shops, but there were very few special
services. Hajor centres, and especially the two largest ones, included
shops and services irom the full range of general and special business
types. They onad grown from minor centres by the addition of specialist
services and/or more specialist shops, and by the duplication of basic
food shops.

Tne historical succession of business types followed a similar
pattern (Figure 3. The first shop was usually a dairy, oiten joined
and occasionally preceded by, a butcher. In some centres a Lonsuners
Co-operative .ociciy grocery was built next to the dairy. (Co-operative
butchers were uswilly added to the grocery later, as population grew).
The next function was a specialist shop, usually one of those most
commonly found, sucn as a fish and chip shop, drapery or chemist's shope.
Then came a hairdresser, and this marked the dividing line between minor
and major centres (,late 4). Minor centres yrew no more; they had a
maximun of two diflerent functions in any group other than basic food
shops, and tuese were mostly drapers, hairdressers and service stations.
Major centres (‘igure 3, Plate 5), continued to grow, usually adding the
less common specialist shops such as books, garden supplies or miscellaneous
shops and finally a post office. Other specialist services such as a
bank or library were usually added last, or vere associated with the
largest centres which were built as a vhole.

Fish and chip sheps and home cookeries were anomalies. Fish and
chip shops were found in centres from small groups upwards, and had
joined shopping centres at various stages of their history. The three
home cookeries were all near the hospital, Two, established in other
shopping centres inm the past, had not survived. Several miscellaneous
specialized shops had been tried over the years in both minor and major
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1 119551 1 | 1 119401 ] 1 1 119531 1 1 1
fish
hair
dairy
Coop
(d) MANAWATU ST
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d(lll'[
PITAMA RD
Coop
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butcher
cycles i PO.
|
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hﬂl(
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(b) AWAPUNI

FIG.3 EVOLUTION OF SUBURBAN SHOPPING CENTRES
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Plate 4

Manawatu street, a minor shopping centre with a limited
nunber of functionss grocery and butcher, dairy, hair-
dresser and fish and chips. A linear centre with
angle parking.
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“Salen Pafricia

T — -
WOOK & GIFET SHOP

Plate 5

Takaro, a najor shopping cemtre showing a wider range
of function=: chemist, bank, fish and chips, fruiterer,
butcher, cycles, drapery, bookshop, hairdresser, and

a dairy (on the cormer, out of the picture). A linear
centre with amgle parking.,
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centres and had failed, These included furniture, electrical and
hardware, and plant shops and a drapery selling baby and maternity wear.
There wvas some difficulty ia establishing specialist shops, especially
in minor centres, where several changes of tenants and types of business
had occurred, yet in special circumstances some shops and services vere
long~liveds The ilbert Street barber had been in business for 21 years,
and the kuahine Street home cookery near the hospital for 12 years,
although with several tenantss A cycle and a footwear shop survived
in two of the major shopping centres, and three others, a wine shop,
shoe repairs and a {lorist were associated with basic food shops in
small groupss Generally speaking, the suburban shops sold mainly
convenience goods.1 "bread and butter lines" - unspecialized goods
such as stationery, sewing accessories, cheap cihildren's clothing and
basic cosmetics to meet immediate needs. Lxpensive or specialized
goods which people bouynt only after choosing carefully amongst several
shops were usually unsuccessful in the suburbs, even in the major centres.
Iable VI shows that rpearly the same total number of shops and services
were located in suopping centres with four or more shops and services as
in smaller groups, out different business types were concentrated at
diiferent levels in tihe aierarchy of snopping groups. Most of tne
general busimess iy ee (G4 percent of shops and G5 percent of services)
were in small grouss or single units, but specialist business types,
(31 percent of snops and €2 percent of services) were concentrated in
shopping centres. Thirty percent of basic food shops stood alone as
single units, and sest of tahese were dairies (Flate 3), nearly half of
which were single units (Table V). Over half of tae general services
alsc stood alone, including over two-thirds of the service stations and
nalf of the women's hairdressers (Table V), while all but two of the
specialist shops were in shopping centres or small groups (mainly the
former) and the two exceptions vere located very near to shopping groups.
0 specialist services except four doctors and three Plunket Rooms stood
alone (Table IV), and there vere none in small groups.

Summary
Shops and services in Palmerston Nerth were divided imnte suburban

groups, which served the suburbs, and special centres, located ian or
near the city centre, uhich served a more videspread population.
Suburban shops were auh-dividnd into a size hierarchy ranging from



24,

single units tc major centres with 10 - 16 functions. Two special
centres, the city centre and Terrace End shopping centre developed
first, followed Ly a series of minor centres witi four - eight shops
and services which were establighed around the city as it expanded.
Finally the outer ring of major ceantres which developed to serve the
post-war suburbs, were established one and a quarter or more miles
away from the coupetition of the city centre.

The location of shops and services was closely related to the
volume of traffic ¢n the roads, so that most of the shopping centres
wvere on the main roads leading to the suburbs which had the third
highest traffic volumes, while the arterial roads, and the central city
streets which had the highest traffic volumes, contained mostly single
units, such a3 dairies and service stations, which catered mainly for
passing traffic.

There was a pattern, also, in the association of shops and services
in groups, in boi: space and time, Bagic food shops were the core of
all groups, nnd usuwilly the first function to be established. Twe or
three basic food shops grouped together formed most of the small groups,
which contained ornly a few special shops and very few services. Small
groups grew 1o minor centres by the addition of more general services
and special siopc, nd major centres were formed by the duplication of
basic food shops nd the addition of more special shops and special

services,
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2. For det2ils of the classification, see the introduction to Chapter I1.
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II. SUBUEBAE GSHOPPING CENTRESs SOME GEOGRAPHICAL ASPECTS

Classification
Nearly half of Palmerston North's suburban shops and services were

in shopping centres of four or more businesses (Table VI ), and it is
with them that the remainder of this study is concerned. Owners or
managers of all the shops and hairdressers and barbers were interviewed
(Appendix A) but no details of service stations and specialist services
vere obtained,

Shopping centres were classified according to the number of shops
and services grouped together. Shops directly across the road from
each other, or separated by only a small gap of one or two houses, non-
residential uses or vacant land, were included together as a centre.

But where a shop was separated from its neighbours by three or more
houses it was regarded as a single unit. All Consumers Co-operative
Society and supermarket butchers' shops were counted separately from
the grocers' shops, but vhere there were only two other shops in a
group, the total of four did not qualify as a shopping centre. There
were 16 shopping centres: five major centres, with ten to 16 shops and
services (Plates 5, ¢, 7 and 5) and 11 minor ones vwith four to eight
shops and services (Flates 4 and 15, Table VII),

The classification used was original, based on local conditions but
using ideas from other studies. As a natural break fell between the
total of eight shops and services in Milson and Featherston Street
centres and the ten shops and services in Takaro centre, the division
between major and minor centres was placed there, but it could equally
well have been placed between the Featherston Street and Tremaine Avenue
centres.

There was no uniformity in the classifications used in other studies,
the term "meighbourheoed centre" being used variously for centres of one
to six shops.1 six te 15 shopn.z or from ten to 15 or 20 ohepc.s
Overseas studies dealt only with centres of ten or more shops, calling
them neighbourhood cemtres, vhich were comparable with Berry, Barnum
and Tarrant's v!llugcs‘ and Berry's neighbourhood centres.’

In New Zealand studies the division between the smaller amnd larger
centres was usually placed at six or seven shops. The terms Class I

and Class II ceatres were used by cxart‘ to denote centres of one to



minor centres
(4-8 functions)

major centres
{10-16 functions)

Genperal fpecinliot

%

Total

16

14
11
10

67
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ILocation

corner Vegel Street and Xipling Street
corner “ighbury ivenue and Pembroke Street
corner College “trecet and Pitaza foad
corner Te ive Are Street and Albert “treet

corner Hotanical Tfoad and Featherston Street

corner Yilson Iine and Melrezor Street

FTeatherston Sireet, Between Campbell and
%aldegrave Cireets

corner Tremaine Avenue and Sotanical foad
corner Albert treet and Ferguson "treet
corner College Street and Sotanical Toad
corner Mgnawatu Cireet and Crewe [rescent
Aecot Gtreet

corner Featherston and fushine Ctreets
corner Freyberg and Featherston Streets
corner Ruahine Street and Terrace Ttreet
cornsr College Street and Hodgens Flace

Liane |
 Basic
Food Servieseu Shops Services
B _ Ghops [ o
oelyn 3 1 4 6
Highbury | 6 1 4 3
Awapuni 5 2 4 1
Hokowhitu 4 1 5 1
Takaro 2 | & 1
Sub-total 20 6 29 12
¥ilson 3 2 1 2
Yeatherston Street 3 1 2 1
Tremaine Avumod 3 2 1 O
Albert Street 3 o 1 1
College Street® 4 1 0 0
Zanawatu Street 3 1 1 s)
Agcot Street 2 1 1 4]
—unglow 1 i 2 L#]
"reyberg” 3 0 1 Y
Hushine Tireet 2 4] 2 4]
Hodgens Flace 2 ) 2 o®
Sub-total 29 9 14 4
 Total 49 15 43 16
% 7wo shops were vacant esrly in 1969, dut were filled by the end of the year.
® one vacant shop.
® 4 partial post office service, run in conjunction with a dsiry, was not
counted as a separate business type.
d

New minor centre.
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six, and seven t¢ twelve business types. As Clark counted each business
type (or fumction) ence only, while in the present study every shop and
service was counted even when functions were duplicated, the centres were
nearly comparable in size, Different studies also used different units -
some used shops only, while othners included various services. The present
study includes 2 wider range of services than in most other studies.

The five major centres and six of the minor centres, Milson, Albert
Street, Manawatu Ltreet, Ascot Street, Kuahine 5treet and Hodgens Flace
were studied in doctail. The three nev minor centres and two of the
early minor cemires were excluded from detailed interviewing, but were
discussed im the general patterns in Chapter I.

Location

Shopping centres were located mainly on a limited number of main
suburban strects wiich led directly to the suburbs and had the highest
traffic counts =z:art from the central city streets and arterial roads
(Figure 2).7 111l but three of the 16 shopping centres were on these
roads.(Figure 4). liost of the minor centres were located about three
quarters of a =mile to 1; miles from the city centre on the main suburban
roads leading t¢ tio major centres which vere situated in the outer
suburbl.a Distance from the competing city centre has enabled the
major centres t¢ develop into large centres with ten or more shops and
services, while tne ninor centres remained smaller: people living over
1: miles frow the city centre tended to use a vider range of suburban
specialist shops and services than those living nearer to the city centre.

All shopping centres were situated on junctions. Seven vere located
at a four-road jusction, including four at the intersection of two main
suburban roads. Twe were on intersections of a main suburban road and
two minor roads, and all but one of the remainder on the junction of a
main suburban strcet and one minor road. There was no relationship
between the isportamce of the intersection and the size of the shopping
centre - only one major centre was on a four-road junction. Clark's
and Barber's studies’ of Christchurch shopping centres showed a similar
relationship, but not as complete a one, betveen intersections and
shopping centres.
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1 mile
l A ]

e A
major shopping cenfre
O minor shopping cenlre
—_——— route from cily centre

See Figure 2 flor nomes
L

FIG. 4 LOCATION OF SUBURBAN SHOPPING CENTRES
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Catchments

All the shopkeepers were asked to mark the catchment area of their
shop on a map of Falmerston North, and the shopping centres' main
catchment areas within the city'o shown in Figure 5 were an average
derived from the individual catchments for each shop in the shopping
centre, The sain catchments shown represented the area covered by at
least four of the individual shops' catchments. In most cases the main
catchment boundary lines were obviocus, as several shops had the same
boundaries, Bul the minor centres, because of their smaller number of
shops, and scme refusals or insufficient knowledge on the part of shop-
keepers, were cnly approximations based on limited evidence, To aveid
confusion, the catciwents of the cuter minor centres, Ascot Ztreet,
Manawatu Street and hilson were not shown on the map. The two former
fall within lickownitu and Albert Street areas and overlap them, and
Milscon is dealt with fully in Chapter 5. Hecause Highbury and Takaro
shopping centres ware so close together that their catchments overlapped
considerably, ticy were considered as one catchment, which closely
resembled those of the other major centres. Although on the map the
catchment bouncaricg fall short of the new 15595 city boundaries, the
blank areas, cxcopt in the north-east, had been recently brought into
the city by tie boundary changes and vere not closely settled.

The arterials were again of major significance; none of the main
catchments, anc very few of the individual catchments crossed an arterial
road. Mnly ==all areas of settled land were not covered by the catchments
of any centre, and all these were along the arterials: around Terrace End
and Pioneer !:i;'way shopping centres, and along the nangitikei" and
Fitzherbert arterials. People from these areas presumably used the
special centres (Table 1) because of their proximity and the direct route
leading to thesn. /. mumber of schools, industry and the showgrounds alse
contributed te the gape Nevertheless, the catchments of Roslyn and
Highbury - Takare centres reached to the north-east - south-west (Main
Street - Pionesr lighway) arterials,including some people who lived next
door to Terrace ind or Pioneer Highway shopping centres. Some people
living very cleose to the city centre used Takaro shopping centre, and the
minor centres, presumably mainly for foodstuffs.

The major centres were reasonably well-distributed; commercial
enterprise had met the demand and provided one in each outer suburb,

13 miles to 2 miles from the central square except for the isolated and
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smaller Milson area, where the present large minor centre of seven shops
and services could become a major centre in the future, Except along
north-east Main Street and in the Terrace End area, which had its own
large shopping centre, wmost people lived within about a mile of a

major centre.

Catchments were basically about a mile square, with distortions te
Hokowhitu and Awapuni because of bends in the river, and additions to
Highbury - Takaro of settlement to the north-east across Tremaine Avenue
and an extension in the north-west next to the showgrounds (Figure 5).

Except in oslyn, the shops were nearer to the inner corner of the
catchment boundary and the city centre, than to the outer catchment
boundary . People living between the city centre aggbgzgﬁgpping centre
tended to be diawn to the latter with its greater range, rather than to
a smaller centre. Those living beyond ?Efuiﬁﬁﬁbing centre vere much
further from the city ceantre than the shopping centre and tended to
use the latter. tevertheless, Hokowhitu and Takaro drew people from
within half 2 =mile of the city centre. Because the iokowhitu shops
were nearer to thc city centre, and with no intervening minor centre,
the Hokowhitu centre catchment reached to the Fitzherbert Avenue -
Fangitikei :“treet arterial, while most of the other catchments fell
short, although 4ijibury - Takaro reached the city centre in one place.

Apart from tue position of the sihops in the outer suburbs, and the
layout of the city and its relation to the river, the controlling factor
in the shape of tic catchments was the road pattern (Figure 6). One
main road leading tc the suburb ran across each catchment and it was
crossed or joined by a second important road. People were drawn
along these roads te the shopping centre vhich vas located at or near
their junctiem. The edge of the catchment in each direction usually
fell where the next long, parallel, main road crossed the one which led
directly to the shopping centre. In Avapuni, for instance, the centre
vas situated on the College Street - Pitama Road cormer; the next
parallel main road to College Street, Ferguson Street, formed the
catchment b-ﬁndary. In the other direction, the boundary was formed
by Botanical Poad which was the next parallel main road to Pitama Road.

The minor centres vere unevenly distributed (Figure 2). Most of
them lay between the major centres and the city centre, on a main
suburban road leading to the city.
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Position of minor centres between the major centres

and the city centre

major centre related minor centres
Roslyn Sunglow, Freyberg
Highbury-~Takaro Featherston Street

Hokowhitu Albert Street
Avapuni Hodgens Place, College Street
Milson Euahine Street

Four others lay on the outskirts of the city (Milson, Tremaine Avenue,
Ascot Street, Manawatu Street) and served areas beyond the major centres.
But three minor centres were situated in the Roslyn quadrant within a
quarter of a mile of each other around the Xuahine Street - Featherston
Street crossroads, and two others in the Awapuni quadrant were within
one quarter of & mile of each other in College Street. Ascot Street
and Manawatu Street (iokowhitu quadrant) were within half a mile of
each other and only one quarter of a mile from the major Hokowhitu
centre. Nevertheless, only a few shops seemed to lack customers.

The distance of the minor centres from the square varied from the
nearest, Featherston Street, which adjoined tne city centre and could
almost be considered as part of it, to Milson and HManawatu Street on
the outskirts of the city.

Generalizations on the minor centre catchments were approximations
only because of the smallness of the sample in both the number of shopping
centres studied in detail (five out of eleven) and the lack of information
from three shops. Catchments were oblong in shape with the long axis
along the main route to the city on vhich the centre vas situated (Figure 5).
Customers came from the area immediately around the centre, as well as
from cars passing the ceatre. The road pattern was thus the contrelling
factor in the shape of the catchments, as with major centres. The south-
west corner of the Albert Street catchment was cut off because travellers
from that area passed the competing and larger Hokowhitu centre or
travelled via the arterial road to the city. The same happened to
Hodgens Place in competition with Avapuni centre, but Ruahine Street
vas on the route to the city for many Milson householders and therefore
had a catchment vhich vas larger than that of Hodgens Place centre and
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more regular than that of Albert Street centre. The shops were located
nearer to the city centre than the outer catchment boundary, as with the
major centres.

The minor catchments overlapped the edges of the major catchments
for about a quarter of a mile in aosiyn and Avapuni. Albert Street's
catchment actuzlly included the Hokowhitu shopping centre and tvo other
minor centre catchments, Ascot Street and Manawatu Street, lay almost
wnolly within llokowhitu shopping centre's area. Within about a quarter
of a mile of Hekowhitu shopping centre one small block of houses came
within the catchments of all four centres.

Milson suﬁurb nad a separate minor shopping centre with its own
distinct catcameni area across the railway line and separated from other
catchments. Lut some people from the older-esgtablished areas of Milson
alsc travelled over 1, miles to use the Ruahine and Foslyn shopping
centres, because of particular services not available in Xilson at the
time (see Cnapter 5).

In overall size of catchment area there was only a slight relationship
between size of calcusent and number of businesses in the centre. Majeor
centres with L 7 uore businesses and a wide range of specialist and
service functiors nad, in general, only sligntly larger catchments than
miner centre- i four or five separate establishments, presumably because
of the passing travellers who extended thne catciunents of the minor centres.
1f the country customers who used kRoslyn and Takaro, and those from
beyond the river (where the city boundary was recently extended) who used
Hokownitu were .dded, these catchments would be much larger, A survey
of shoppers uszing each centre, including the addresses of country
customers, and passing travellers is needed to make 2 full and detailed
comparison of minor and major centre catchments.

Although the number of shops in each shopping centre bore no
relationship te the catchment population, when the total number of shops
in a catchment area was related to the population of that area, as in
Table VIII, a pattera in the population per shop was evident, but much
further research inteo the types of shops and their customers would be
needed to fully explain it.



Zsble VIII

Eelationship of Population and Number of Shops
within Suburban Shopping Centre Catchments

Shopping Cantre  Population No. of No. of Total APpProx.
Shops other Shops Popula-

in Shops in tion

Centre in Catch- per

Catch- ment Shop

ment Area
Area

dighbury-Taiarg 37¢3 24 25 45 139

E roslyn 6144 1€ 23 45 136

t Hignbury 5382 14 g 22 174
@

9  Awapuni 435¢< 13 3 18 242
¥

.5 Hokownitu 7133 10 e 32 123

g Takare ©450 19 17 27 235

Milson 1435 6 6 240

5 Albert Street 2026 b 17 22 92
H

fé Manawatu .treet 2651 4 7 1" 241

O Ascot Street 1509 4 T 216
[

£ Fkuanine Street 4123 4 13 17 242
-

Hodgens ©’lace 2800 4 14 215

Source of population figures: Palmerston North City Council Town
Planning Department.

The catchments of individual business types in shopping centres
varied greatly im size (Figuwre 7). The smallest were the dairies,
which vere usually less than one square mile in extent. There wvere
fev houses in the city without a dairy within a quarter of a mile, and
each dairy seemed to serve its small, local population, passing car-
travellers and weck-end shoppers. The other basic food shops, butchers
and grocers, had average-sized catchments, which did not seem to be
limited by competition from shops in near-by smaller groups of shops.
While people seemed to visit the nearest dairy whether it was in a
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shopping cemtre or mnot, butchers and grocers in shopping centres seemed
to attract peeopie irom a wider area than did dairies. The catchment
area of the Awapuni centre butcher, for instance, included two other
butchers®' shops.

Most of the specialist shops (see Table I1I) had average-sized
catchments of about 2§ square miles for those in major centres and
14 square miles {or those in minor centres. Even the hardware, cycle
and footwear shops did meot attract people ifrom more than about a mile
avay, It seemned that even where there wvas no competition people did
not use the leocal bookshop, draper, or even more specialized shops
unless they were reasgnably close.  Some immediate needs were met by
these shops, wit. ctuer pwchases left to the regular visit to town.

Chemists were an exception. Although they were also specialist
shops they 2ll Lud very large catchments, especially the two that were
in shopping cenires whnich alsc had doctors. As the Chemist's Guild
licits the nwiler ¢t chnemists' shops, there were only two outside the
major shopping cenlies and the catchments of those within tie centres
covered the whole city cxcept for the areas served Dy the Terrace tnd,
Featherston . trect -ud Lollege Street chemists. Again, chemists met
an immediate nco. _o: prescriptions, and for these pcople tended to go
te the neare¢st ¢.. oo a special trip, although they might buy other
chemigt's goods ifrca a different shop.

The only scrvices whose catchments were mapped - barbers and
hairdressers - J4suw.lly had larger-than-average catchments, in two cases,
Albert itreet anc  scot Street, exceptionally large, preswnably because
people were attracted by the quality of the service and the hours during
which the sheps werc cpen.

Very few individual catchments crossed the arterial roads to "invade"
other major cenire catchments. But the smaller size of Awapuni's
catchment compared with Highbury - Takaro's was partly because of
"invasion." Tour lighbury - Takaro shops had catchments extending
across Pioneer lijuway, two of them as far as the Avapuni shopping ceantre.
The Save-more grocery with its lower prices and the Highbury drapery both
attracted pecple, and one of the dairies had an exceptionally large
catchment which may have been exaggerated compared with other shops'
utchiuta. by the unuswal knowledge the shopkeeper had of the customers'
origins. The lighbury chemist also had an unusually large catchment,
as did the Roslyn one wvhich also “invaded" across the arterial, and vas
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the only shop outside Highbury to do so. Both chemists were associated
with doctors. Awapuni had been a major centre only since 1966, so that
its influence could increase in the future.

Customers

Basically, all shopping centres relied on the surrounding residential
area for their customers. Because of their position near the competing
city centre of Terrace End, most minor centres sold mainly foodstuffs to
people from a limited local area and casual passing customers, while major
centres, because of the distance between them and competing special centres,
were able teo sell a wider range of goods and services to people from a
larger area., liost of the minor centres were in areas of static population.
Three quarters of Albert Street centre's customers, for instance, were old
people and flat dwellers (nost of the rest were passing car travellers).
Milson, and many of the major centres, being on the outskirts of the city,
were in areas of recent or current housing development. Cne man may have
exaggerated when he spoke of Awapuni shopping centre as having "over 7,000
people within half a mile," but he had had a 25 percent increase in
turnover since e opened eight years before. The same had happened at
Hokowhitu where one business had expanded steadily for 15 years.
Competition in both cases was limited.

Most shopkeepers were aware of the type of area their shop was in,
and no-one wvas disparaging about his customers. iHokowhitu and Ascot
Street were favoured as being in "good areas" where "people have plenty
of money to spend,” Takaro and Awapuni shopkeepers liked the wide range
of people in their areasjy State housing and private housing in Awapuni
meant that both cheap and luxury goods sold wells The railvay settlement
people were solid supporters of Milson centre. A central position in
the middle of a large housing area vas alwvays appreciated by shopkeepers,
especially if the centre vas easily accessible and the area expanding.

The density of the State housing area at Highbury was favourably
regarded, but some areas of vacant land near centres vere criticised;
the church land opposite Avapuni centre and the bowling green near Takare
wvere mentioned, The local area, in nearly every case included a primary
school, vhose pupils used the nearest shopping centre, and especially the
dairy for lunches, ice creams and sweets. School books vere also
commonly bought at the local shops, and hairdressers and barbers, if
available, vere used by school children.
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As well as the local housing area, most centres had some special
customers, from passing traffic, or country customers, or particular
local influences. FPassing traffic brought car-travelling customers
who stopped briefly to buy one or two things at a shopping centre which
they passed on their way to the city centre. Shopkeepers in all the
major shopping centres except Highbury, which is off the main road,
mentioned passing customers, and they were of special importance in
two minor centres, making up about a quarter of Albert Street centre's
customers and half{ of those using kuahine Street centre. (The latter
would include many people connected with the hospital). Many men and
school boys used the three suburban barbers, stopping on their way past
for haircuts or tobacco. The local service was appreciated by mothers
who could send their young sons to the barber on their own, instead of
having to drive them to town.

Country custosers were important in the three centres situated on
main through roads on the outskirts of the city - Poslyn, Takaro and
Milson. Eighteen percent of the credit customers at the Milson Consumers
Co-operative .ocicly grocery were country people.

Particular local factors which brought customers to near-by shopping
centres included institutions, factories and recreational areas. The
Public Hospital was very important to the Fuahine Street centre vhich was
built opposite. liurses, and other staff, patients and visitors shopped
there, and one shop regularly took a trolley of goods round the wards.
The three suburban home cookeries wvhich were still in existence were all
near the hospital, including the one in Ruahine centre. Factories were
important to two shopping centres; Takaro centre was opposite the large
Glaxo Laboratories, and the Tremaine Avenue industrial and commercial
area wvas an important source of customers for the adjacent Roslyn centre.
It supplied about half of one shop's customers and 20 percent of another's,
the latter mainly women shopping after work, some of whom would live in
the area. Large numbers of vorkers also required morning and afternoon
teas, lunches and haircuts. Of minor importance were some recreational
areas, The park situated right next to Highbury centre brought some
people to the shops androthers were able to shop more peacefully or have
their hair cut while their children played in the playground. But
although Ascot Street centre had a park and playground opposite, none of
the shopkeepers mentioned this, although one or two said that the
kindergarten and Plunket Rooms situated by the park attracted some
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customers to the shops. The bowling green at Takaro, and the golf course
near the Hokowhitu centre brought a few customers to the shops.

Two special business types were important in attracting customers to
particular shopping centres: the Save-more and Consumers Co-operative
Society groceries and the post offices. At Hokowhitu and Milson in
particular, the family benefit drawing facilities attracted a considerable
number of people ocnce a month, many of whom spent some of their money in
the centre. Some Takaro shopkeepers, who had tried to get a post office
in their centre, were disappointed that it was put in the new Highbury
centre, thus attracting people to their near-by competitors. Shopkeepers
did not like competition from near-by shops.

Some tension was evident between Takaro and Highbury centres because
of their proximity. The State built the Highbury shops in the centre of
a State housing settlement, although Takaro shopping centre was only two
large blocks away. fAut in spite of Highbury's greater range of shops,
including the coveted post office, the Takaro centre seemed able to
compete and bad recently had two shops added to it. Highbury had tve
vacant shops for much of 1369, but they had been recently occupied.
liodgens Place alsc suifered from the competition of the College Street
centre wnich had recently acquired a Save-more grocer and butcher.

The recent advent of supermarkets and the Save-more groceries, and
their effect on competing smaller foodshops needs a special study.

An overseas' study1° of the effect of supermarket competition, on the
traditional greengrocer and butcher concluded tnat there had been no
significant impact up to the time of the study, except for some cut
prices and diversification, and that the best supermarkets and the best
traditional shops would continue to do good business. A subjective
assessment of the state of the various businesses in Falmerston Korth,
based on the shopkeepers' spontaneous comments, revealed that four
butchers had difficulty attracting sufficient customers, and tvo of them
mentioned new, larger shops amongst their competitors. Yet another
butcher felt that "the good ones would hold their own." Only one dairy
and one fruiterer (whose business had been prosperous a few years before)
found business poor, and one specialist shop. (Manmy of the latter had
failed over the years). Two fish and chip shops also had difficulties,
one partly because of the high power charges he had to pay because he
was under a different power supplier from his competitors. With 22 fish
and chip shops in Palmerston North he felt the competition was rather
severe.
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Summary
Suburban shopping centres were classified into two groups, major and

minor centres, according to the number of shops and services they
contained. |lMost of them were situated on the main suburban roads which
had the highest traffic counts apart from the arterials and the central
city streets, and all were located on intersections of varying sizes,

Average shopping centre catchments within the 1965 city boundaries,
were all contaired within one quarter of the city - none of them crossed
the arterial roads. The areas not covered by any suburban centre
catchment, apart from the country areas into which the city had recently
expanded, were adiacent to the four main arterials, along which people
travelled to the special centres. Major centres were well-distributed,
50 that most people lived within about a mile of a large group of shops,
but minor centres were unevenly scattered, with many duplications.
Although minor centres had oblong-shaped catchments while major catchments
were square, both were controlled by road patterns and the inclusion of
country customers would extend the areas of most of the major centre
catchments so that they would be larger than those of the minor centres.
With both types of centre the shops were usually located towards the
city centre rather than in the centre of the catchment area.

There was a pattern in the size of catchments for individual
functions. Dairies had the smallest catchments, while those of butchers,
grocers, and most of the specialist shops were all average in size, in
spite of the greater number of competing grocers and butchers. Chemists,
especially when associated with doctors, and some barbers and hairdressers
had exceptionally large catchments.

Each centre attracted customers from the surrounding houses and the
local schools, while passing traffic was important to many minor centres
and country customers to most of the major centres and Milson. Other
customers came from the hospital and factories. Two particular functions
vere especially important in attracting people to shopping centres -
Save-more and Consumers Co-operative Society grocers and post offices.
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IITI. SUBURBAN SHOPPING CENTRES: SOME PLANNING ASPECTS

Traffic

An anonymous article in the Dominion naw:paper‘ estimated that in
eleven years from 13¢9 car ownership would double. A study by Euddingz
discussed the importance of forecasting the future growth of motor
vehicle ownership in New Zealand and reviewed the methods available,
adapting them to New Zealand conditions. Kew Zealand had the third
highest motor vehicle ownership in the wvorld, and a high saturation
level of ownership because of the high standard of living and the
number of people, (&3 percent), aged between 15 and 75 years in 1966,
all of whom would probably want to own a car. Trucks and motor cycles
should also be included, giving New lealand a likely saturatiom point
of 630 moter vehicles per 1,000 people. Motor vehicle ownership vas
therefore likely to continue to increase from the 1966 rate of 274 cars
per 1,000 people to 320 in 1971, 402 in 1981, and 453 in 1990. Although
the forecasts of the two studies were very different, it is obvious that
planning for increased numbers of motor vehicles is essential.

Some Palmerston North figures illustrated the trend. In Milson,
a suburb of people with average incomes, many vomen had their own cars,
and only 15 percent of households never had a car for shopping, while
7¢ percent of ncuseholds had a car for shopping once a week or more
often. Even in the area of Milson settled by young couples in newly-
built group houses, three-quarters of the women had the use of a car
for regular shopping trips, and the lowest Milson figure, for the older
area near the airport, was 69 percent. A recent survey showved that
60 percent of the Massey University students who lived in flats owned
cars, and vhere working sons or daughters lived at home there could
often be two or more cars per household, or possibly three or more if
the wife had her own vehicle. The likely increase in car ownership in
the future wvas also supported by the Milson figures. The 30 - 39 year
old group had the highest usage of a car for shopping: all of them had
a car available for shopping, three-quarters whenever they vanted it,
and only five percent less often than once a week. As this group ages,
this pattern will presumably coantinue, leaving only the 20 - 29 year
old group with a lower usage; at present, 19 percent of the 20 - 29
year olds have a car for shopping less often than once a week,
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The effect of increasing car ownership on shopping centres has been
felt for many years as more people are able to shop by car. Traffic in
shopping centres is becoming increasingly important to both customers and
shopkeepers. It has three main aspects - parking, safety, and service
lanes.

Parking

The adaption of Terrace :End shopping centre to car shoppers and
the advent of supermarkets have already been mentioned. People are no
longer tied to local shops, but can use their cars to "shop around",
Increasingly sophisticated methods of parking have been tried as traffic
volumes have increased since World War II., Outside the earliest shops,
no special provision was needed, as traffic was limited and there were no
regulations governing parking spaces. The kerb-side was sufficient
(Flate 2). Examples are found outside the original shops in Hokowhitu
and Milson ceantres (iiguresSb and 11). But as traffic increased, parking
often became a problem. In response to the Town and Country Planning
Act of 1953 the ralmerston North City Council, in its District Scheme,
made the provision of one off-street parking space compulsory for every
400 square feet of gross floor area built in a commercial zone. The
response was often angle parking, with the shops set back from the streetj
this provided more spaces, but was still on the street. Manawatu Street
shopping centre and many newer additions to older centres have this type
of parking (Figure 8a, Plate 4). But recently, car ownership and the
competition of supermarkets, which provide ample parking, have increased
the need for parking in shopping centres. Larger areas are beginning
to be provided, as at Awapuni and Highbury (Figures 8 and 9, Plate €).

In 1969 only two minor centres, Albert Street and Hodgens Place had
no parking problems, according to the shopkeepers who vere interviewed.
All the others had insufficient parking space in some areas during busy
periods. This was true even of Highbury shopping centre where some of
the retailers im the central shops facing Highbury Avenue thought there
was not enough room at peak hours, although others were satisfied.

"Adequate parking” is a subjective term, and opinions will vary.
Some shoppers require parking right outside the door of the shop at all
times, vhile some make their shopping visits in the less busy times to
ensure parking, and others are prepared to valk some distance. There
are tvo aspects to be considered - parking for "long stay"” customers
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Plate 6

Highbury, 2 major, planned shopping centre with a wide
range of functions and an off-street parking lot.

The children's playground is just visible behind the
mobile library at the left of the photograph.
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who wish to stay someé time in the centre and visit several shops, and
those passing the centre who stop for a moment only to buy one article.
"Long stay" customers are usually prepared to walk a few yards from a
car parked somewhere near the shopping centre. The shopping trip is
often the only purpose of the outing, and the effort of walking is not
great in relation to the number of goods to be purchased, and the
expected length of the visit. For this type of centre, as at Highbury
(Plate 6), people will walk willingly from a large off-street parking
lot to the shops. Although the shops are set back from the road, the
size of the centre and its large range of goods and services are
sufficient to attract even passing traffic off the main road.

But some of the minor centres rely on a considerable amount of
passing trafiic, and here the problem is different. These are small
groups of shops which have no great drawing power. People passing by
stop their cars and hwrry into one shop to buy a particular article,
while on their way to another destination. 1f there is nc¢ parking
place immediately cutside the shop, many of these people will not stop
at all, because the effort of walking back to the shops seems too great
in relation to tiec one good to be bought and the limited time available.
One Ruahine | trect shopkeeper complained that many people who could not
find a parking place drove on to Terrace knd or the city centre, As
one-third of iis customers were passers-by parking was very important
to hime The problem was aggravated here because of the hospital opposite
(hospital visitors used up parking space), but a Milson retailer had the
same difficultiy. Ferhaps such shops need to stand alone or in pairs,
s0 that the maximun amount of parking space is available. Angle parking
in front of a pair of shops would probably be adequate in most areas, and
the shop fromtages would still be close enough to the road to be obvious
to passing car travellers.

There are two other parking problems - employees' cars and some
special local difficulties., FKuahine Street vas an example of a local
parking problem because of a big institution, the Public Heoxpital,
opposite it., Ome retailer complained that sometimes hospital visitors
monopolised the parking spaces outside the shops. Roslyn had a similar
problem ~ vhen the T.A.B, vas open, punters' cars filled up all available
parking space.

A final problem wvas provided by employees themselves. Nearly
41 percent of employees and shop owners came to work in cars, and 60 perceat
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of them parked on the road. Some made an effort to park along the street
or around the ceorner, awvay from the shop fronts, but many did not.

There vas obvious resentment felt by one shop-owner whose neighbour's car
filled one of the only two spaces outside his shop all day., Only 21
cars out of a total of 79 were parked at the back of the shops in the
service lane, which in itself could be a problem. Special consideration
of these cars is needed in the regulations governing provision of parking
outside shops. here seems to be a case either for special additional
parking to be set aside for employees and owners in enlarged parking
lots, or for space to be made available in service lanes. The number

of parking spaces for both customers and employees will need constant
revision as car ownership increases. Spreading of peak shopping times
would help, Most women did their main food shopping on Thursday or
Friday, and food shops accentuated this by advertising "specials™ in
Yednesday evening's newspaper, thus encouraging people to shop at the

end of the week., licarly all shops had their busiest days on Thursday
and Friday. fnly the bookshops, who had their main trade on Monday
when the magazines came in counteracted the end of week concentration,
and their trade was only a minor part of the total. The recent change
to Thursday late night shopping instead of Friday at lighbury shopping
centre, which has proved successful in attracting customers, may ease
some parking problems, There were also common peak hours which occurred
every day - lunch time and after school. rconomy and customers'
convenience are at loggerheads herej to provide enough parking spaces
for the peak periods szeems uneconomical, as many would be empty for the
rest of the day or week. Yet after a certain point car customers might
be frustrated enough to change to another shopping centre, and especially
to supermarkets with their wide range of goods and lower prices.

Service Lanes

Service lames in suburban shopping centres seemed fairly
adequate., Thke City of Palmerston North District Scheme's Code of
Ordinances states that adequate vehicular access must be provided to
the rear of commercial premises, and except in the Albert 3treet shopping
centre most of the shops had a service lane and 85 percent of the retailers
used them, Use depended on tvo main factors - type of shop, and adequacy
of access from the service lane to the storercom. Certain food shops -
grocers and dairies, fruiterers and fish and chip shops - had the greatest
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need of service lanes and made the most use of them. Large wvholesalers'
trucks and other trucks had to make regular deliveries, parking for some
time while goods were unloaded. Only two dairies and one fruit shop

had no lane, and only one dairy did not use the lane provided. Butchers,
because they opencd at 7.30 a.m., and unloaded their meat before other
shops were trading, and hairdressers and barbers, because of the small
volume and sizc ol goods unloaded, did not really need a service lane,

but those whe Lad one usually used it. A number of shops used the lane
only for heavy or bulky goods, finding it easier to bring smaller, lighter
parcels straigat inte the shop, especially when they arrived a few at a
time and were placed straight on the shelves,

The relatics of the store room to the service lane was a design
problem wnici siould cause no problems in newer shops. But one dairy
unloaded froa Li¢ road because it was nearer to the storeroom than the
service lane 2nd a Lokowhitu grocer's storercom opened across the foot-
path, blockin; both the footpath and a parking space.

Complaints about service lanes wvere few; only 14 percent of the
shopkeepers said, in answer to a specific question, that they had
difficulty in using a service lane. All were in major centres and
three related 1o pariing of retailers' own cars in the lane, for which
special provision needed to be made, Overcrowding was the other main
problem, witi lor e Lrucks delivering foodstuffs causing most of the
difficulty. 1 times they blocked the lanes, preventing others from
using theme This is similar to the parking problem in that to make a
parking area oz scrvice lane large enough for the maximum traffic which
may occur only cuce a week is uneconomice. Co-operation betveen shop-
keepers and a re-orgasisation of unloading times may be possible.

But larger venicles are now being used by some wholesalers and the size
of service lanes may need to be reviseds The larger groceries and
dairies need an unleoading bay wvhere they can pull out of the main part
of the lane, leavimg it free for others. Several people criticised
the provisiom of ouly one entrance to lanes. Highbury vas one example
(Figure %a)s Vith no through-way vans had to turn in the yard, leaving
little space for parking.

Service lanes are required to do twvo conflicting tasks - delivery
of goods to and from shops, and provision of parking for shop assistants.
Either they need to be designed for this dual role, leaving plenty of
room for parking as well as for the increased size of some trucks, or
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special areas need to be provided elsewhere for assistants' cars. This
could be in the enlarged parking lots which will be needed as car
ownership inecreases.

Safety

Safety ir shopping centres is in conflict with economic
necessities and .istorical development. Business men build on busy
suburban corners where the shop will be noticed and readily accessible
to the maximum nuwsber of people. fut corners are also potential
accident spotsz, and the likelihood is increased when extra traffic is
generated by the shops. When the early food shops were built, traffic
was much less and the problem minimal, but shops are still built onm
corners in sjp:*2 Oor reatly increased traffic. Although the Transport
Department -.t- centrel signs on dangerous intersections, all the shoppiny

centres exce,. ! Takaro and two minor centres had an accident involving

injury needi._ < =dical attention in 136¢, and Milson centre had two
accidents, 1. u:i of which a child was killed.

On the _.r.cv, Highbury, a planned shopping cemtre (Figure 3a)
seems to UL .4 L.w vay to solving the problem. The shops are on Highbury
Avenue, whic", =‘i::0ugh an isportant street within the State housing area,
is not a tarcuy: route. (Some Highbury shopkeepers complained that it
was Takaro, % muc. smaller centre, which attracted car travellers from

out of town bocoucse it is situated on a main through route, Rotanical
Foad). Higubury has a large parking area separated from the street and
all the shops wacoept one have access to a service lane at the rear which
they all use w: il gut difficulty. Hevertheless there were two accidents
at the centre ‘m 1202, The shops are built arocund a cormer, so that
traffic turning -rom or into Pembroke Street is added to that using the
parking area. Jedestrians have to cross the entrances to the parking
area, but this i: imevitable unless costly underpasses are built.
Traffic enters and leaves by both entrances, Future centres might be
more safely located away from street corners, and with ocne-way traffic
into and out of the centre, But these are technical matters requiring
the combined talents of a traffic engineer and an architect.

“Interrupted” centres which have a road running betveen the shops,
have other problems, VWith shops situated on both sides of the road
some shoppers have to cross the intervening street. Hokowhitu (Figure
9b, Plate 7) is the worst example of this. It has tve basic food
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shops on one side of the busy suburban thoroughfare, and a large block of
mixed shops and a service station across the road. It is also on a
crossroad junctiom involving four streets.

Service stations in shopping centres are a considerable nuisance to
pedestrians. Three centres have such an arrangement (Figures 8b, 9 and
11, Plates 7, ¢ and 15). Shoppers have to cross in fromnt of the service
station to walk from ene group of shops to the next, conflicting with
cars entering and leaving the service station. This is potentially
dangerous and inconvenient for both cars and shoppers. Cars wvaiting
to be repaired or picked up can add to the nuisance if left across the
footpath or using up kerb-side parking. One useful aspect is the
provision of toilets which are not otherwise available in shopping
centres, but unfortunately service stations do not usually encourage
anyone other than their own customers to use them.

Most service stations are single units, standing by themselves, and
it is probably better to exclude them from shopping centres. They do
not need other adjacent shops to draw customers - 65 percent stand alone.
Although their presence may draw a few customers to the centre, the
advantages are not worth the disadvantage of added congestion and possible
danger to pedestrians. It may be convenient for car drivers to have all
services together, but it is not difficult, once in a car, to drive a
few hundred yards 1¢c the nearest service station or garage. A service
station at the end of a block of shops may be a satisfactory compromise,
but there is always the possibility that further shops may be built
beyond the service station if that is the only land available, placing
the station between blocks of shops. This has happened at Avapuni
shopping centre (Figure 6b, Plate 8). The dairy on the Pitama Road -
College Street corner was the first shop, followed by others across
Pitama Road. Then the service station was built, at the end of the
rov of shops, and recently a nev block of shops, College Court, was
added on the other side of the service statiomn, so that it is m
enclosed by shops on both sides.

Pedestrian malls
Pedestrian malls could provide safer shopping in some future
major shopping cemtres, Shopkeepers vere asked if they knev what
pedestrian malls were, and if they thought them a good idea in suburban
centres. Sixty-eight percent had heard of malls, (some recognising the
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Plate 7

Hokowhitu, a major shopping ceantre, "interrupted" by
a main road and a service station.



Plate ¢

Awapuni, 2 =ajor shopping centre "interrupted" by a
service station and a road (beyond the Consumers
Co-operative grocery.) Note the lack of parking
space on a “riday morning.

W

W
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ters only after the term's meaning had been explained) and nearly half
thought them a good idea in general, although some felt that they were
suited only to centres larger than those in the suburbs of Palmerston
North. The few who yave reasons for objecting to pedestrian malls

felt either that they were not needed (which was true of minor centres)
or that people did net like walking from off-street parking lots and
needed to be parked nearby to pick up groceries. Shopkeepers recognised
that passing car-iravellers, who stopped briefly for one or two purchases,
would be deterred by large off-street parking lots which separated the
shops from the road frontage. The few minor centres which depended to
any great extent on passing cars were not large enough to need pedestrian
malls, althougn a small off-street parking lot at the end of the row of
shops would probably bring in some of the potential customers who now
drove on when the present on-street parking places were full. Fut major
centres such as ighbury, could, in future, be planned around small,
sheltered pedestrian malls for more pleasant, safe and relaxed shopping.

Planning
Planniyn: controls have been used to avoid repeating past mistakes.

The ordinance roculring the provision of parking sites and service lanes
is a good exaxple of this, although it will need revising as traffic
increases, A minor example of the lack of planning control cccurred in
one centre vhen a new storeroom was added to a shop. Permission was
given for the storeroom to be built adjacent to the front of the shop
although a service lane was provided at the back. Trucks then had to
park on the road winile unloading goods across the pavement, interfering
with shoppers. / garage-type door which lifted up over the pavement
added to the difficulties.

Contrel could perhaps have been used to prevent poor planning in
Avapuni shopping centre. In order to build College Court, the developing
company had to apply to have the land rezoned commercial, and this could
have been refused, But a conflict arises here, for although it is in
the public inmterest to have well-planned shopping centres, it is also inm
the public interest to have the seven new shops, which could not have
been built in the Avapuni centre if rezoning permission had been refused,

A similar conflict arises over the location of shopping centres.

In the interests of safety and easy traffic flows shops are better awvay
from main streets and busy corners. But a shop has to make a profit
and therefore must attract customers. If sites are set aside only on
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minor streets and away from intersections, and entrepreneurs refuse to
build, the public interest is certainly not served, unless there are
plenty of other shops nearby. Yet it seems likely that if no other
sites are available inm a populated and expanding area less than optimum
sites will be used. If such sites are located in the centre of housing
areas and spaced to aveid damaging competition, both profitable businesses
and safe, convenient sanopping should be possible, As the centre grows,
and the range of goods increases, these would provide sufficient attraction
in themselves, regardless of the site. This does not apply to shops
relying on passing traffic - these need to be located in single or double
units on main roads so that sufficient angle parking is available, but

not necessarily at junctions.

Layout
External layout

There were three main types of shopping centre - the simple

linear centre, the "interrupted" centre, and the planned centre.

The linear ccntre,3 (Figure ca, llates 2, 4, and 5) was the most
common and oldest form of shopping centre, and it had three main features:
continuous shop fronts, shops on one side of the street only, and no off-
street parking lots. The shops formed a continuous strip with only very
minor interrupi.cas, such as a service lane entrance. All were on one
side of the joad, although in some centres tney continued around the
corner into a small side street, No planning was involved; one shop
was added to another as the need arose. A basic food shop, often the
original shop, was usually situated on the favoured corner site where
a main or minor suburban road joined a side street, and a row of other
shops extended from the food shop along the main street. No special
parking lots were preovided, although some of the newer centres had the
shops set back frem the road to allow angle parking in front of them.
Sizes varied from 16 shops in the largest linear ¢entre, Roslyn, to four
in Albert Street., All the minor centres, except Milson, wvere of this
type, as well as two of the major centres.

The "imterrupted” centre,® (Figures 8b, Sb and 11, Plates 7, 8
and 15) had three main features: shops vere "interrupted” by service
stations, they were on both sides of the road and there vere no off-
street parking lots.
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Groups of shops were separated from each other by a service station,
and some sheops were across the road from the main block. The lack of
planning was obvious., As in linear centres, the first shop built was
usually a basic fosd shop on one cormer, usually at a junction or cross-
roads where a main suburban street was crossed by another road. Instead
of coatinuing next door to the original shop or shops on the main street,
development had " jumped" an iatervening street and continued on the other
side., [Each centye alse had a service station built between two groups
of shops. Parking was as before - kerb-side or angle. B8izes varied
from ten shops at lHokowhitu to six at Milson and there were two major and
one minor ceamire of this type. Awapuni shopping centre (Figure Bp) was
partly an "iaterrupted" centre, but the new block of shops, College Court,
was also an exanple of the third type of centre, which had been planned
as a wvhole.

Planned centres.s (Figures &b and ja, Plates 6 and 9) had
continuous shop ironts, were on one side of the road only, and had off-
gtreet parking.

The earliest planned centre, the four shops in Hodgens Place, built
by the State in 1541 to serve a LHtate housing area, had only a small
parking area, but this was separated from the street by a samall band of
grass. Highbury shopping centre, (Figure 3a), built by the State in
1564 to serve another State housing area, was on a much larger scale.

It had a large parking lot which was separated from the street by a
long strip of grass and had twe entrances (or exits).

The College Court area of Awapuni shopping centre (Figure 8b, Plate 9)
was an interesting example of private plamning, apparently forced on the
developers by the lack of land for expansion parallel to the street.
Rezoning was obtained for a small section of land, and in order to fit
in seven premises and parking, the shops had to be built at right angles
to the road, with a parking lot in front of them.

Weather and Design _
Greater consideration of the weather could improve the design
of some shopping centres., Restricted verandah rocfs in one centre
alloved the prevailing wind and sometimes the rain to drive in the doors
of the shops. Vind, often very cold, was an unpleasant feature in
Palmerston Nerth: In some centres it howled along the street past the
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Plate 3

College Court, part of the Awapuni major shopping centre,
set at right angles to the road. The Atlantic sign

marks the ed e of the service station vhich separates
College Court from the older shops. Kote the post office,
a secondary atiractor, which helps to draw customers past
the other shops, and the small off-street parking strip.
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shops, bloving rubbish and dust in spirals round the shoppers. One
retailer said that wholesalers' vehicles always used the rear access
for unloading except when the wind made it too difficult. But in the
College Court section of Avapuni, the shops were built across the
prevailing wind, forming a sheltered court, which was warm and pleasant
and encouraged lingering even when a strong, cold wind was blowing.
Some shopkeepers welcomed the sun, but some butchers had a unique
problem. They preferred the shady side oi the street, even when it

meant beinyg separated from the wmain body of shops as in Hokowhitu.

Internal layout
Criticism of the internal layout of shops, although not

specifically asked for in the questionnaire, was quite common, and of
greater comcern o th& shopkeeper than externral layout. Several shops,
usually dairies, were too small, or had windows too small for the displays
needed for modern trading. Dairies in four centres had taken over the
next-door preaises and some were overcrowded with a very wide range of
mercnandise, . greater variety of shop sizes was sometimes needed,
aﬁésgrovision in future centres for an originally small dairy to expand
and perhaps »ove Lo larger premises added later, vhile the original shop
became a specializl atore. In hoslyn centre, for instance, a new
building was erecied when the T.A.B. needed larger premises, and the
post office tool over the old T.A.B. building. Later, a larger shop,
originally built as larger premises for the dairy, was occupied by the
Foslyn Branch of ta¢ Public Library when its previous Fangiora fvenue
premises were condenned, Alternatively, a large Co-operative store or
Save-more was necded instead of a dairy as a primary attractor of
customers in a nev centre, with smaller premises added later to attract
specialist stores and services as the population grev.

Storage space was also important, with varying needs for different
business types, while living accommodation was needed in dairies with
their long hours and weekend opening.

Order of shops
Sophisticated ideas relating to the arrangement of different
types of shops in "such a manner that the greatest possible number of
customers are attracted to the shopping centre and fumnelled through it,
thereby creating the maximum amount of pedestriam traffic and inter-store
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shopping oppaxtunitiﬁu“a have been established overseas during the study
and development of large, planned centres. Although Palmerston North
centres were much smaller and usually unplanned, some of the same
principles could be applied. Gruen and Smith discussed some of these

in detai1.7 "Frimary customer attructars"8 - shops capable of attracting
a customer to a contre - were usually, in Palmerston Nerth, the basic
food shops, and especially the dairies or grocers, which formed the

basis of all the shopping centres. There was no centre without at

least one grocer or dairy, and mest of them had two. The same was true
even of the small groups of only two or three shops.

Ideally, Gruen and Smith felt that primary attractors should be
arranged on the “single-pull plan"9 where the primary attractor was in
the centre and domizated the group, cr, where there were several main
attractors, on thz "triple-pull plan" with three main shops distributed
throughout the centre and the less important shops placed in between them.
The “"single-pull »la2n™ was common in most minor centres in Palmerston
¥orth, where the nrinary attractor wag a dairy or grocery, and usually
the largest store. “ut only in Ascot Street was the primary attractor
situated in the ceantre of the block. AKlthough most of the major centres
had two or morc orimary attractors, these were not usually well spaced,
as they were usually amengst the first stores established, and therefore
vere grouped at one end with the other shops added on later. But this
cccurred alse in the plamned centre, Hignbury, (Figure 9a) where the
sections were put up for tender and private ownerg built on them, within
specifications laid down by the architect in charge. The post office
and Consumers [o-gperative store attracted customers to turn the corner
into Pembroke “treet but there was no primary attractor at the playground
end of the centre. {The playground iteelf was a secondary attractor

for mothers with young children).
10

Once people had been drawn to a centre, "secondary customer attractors"
shops capable of pulling customer traffic through the centre - vere needed.
Some primary attracters performed this function, as well as other shops
and services which varied with the location and character of the shopping
centre. In Palmerstom North post offices were important as secondary
attractors, as well as sometimes generating primary traffic. The post
office at Cellege Court im Awapuni shopping centre, for instance, (Figure
8b, Plate 9) recently decorated with an attractive (and attracting)
striped awning, and situated at the far end of the rov of shops set at
right angles to the road, was appreciated by the other shopkeepers in
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the row as a secondary attractor, drawing people into the court from the
road frontage, and helping to offset the disadvantage of not being seen
from the road. The two specialist shops situated around the corner from
the main Hokowhitu shops (Figure 9b) and separated from them by the
service station would have benefited from having a primary attractor,
such as the grocer across Albert Street, located beyond them in Te Awe
Ave Ctreet.

The location of services was considered by Gruen and Smith11 to be
less critical with respect to customer traffic than that of other
business types, because once a clientele had been built up, services
generated enough business to operate successfully regardless of location.
This seemed to be true of services in Palmerston North. Most service
stations were single units on main roads, and the three in shopping
centres seemed a2ble to attract customers independently of the shops.
Some Milson people used only the service station and one of the food
shops out of the wihole Milson shopping centre. Half the hairdressers,
also, were lecated in single units, and those in shopping centres were
often located in a small shop at the end of the row, as in Higanbury
(Figure 9a), or in an inconspicuous position as in Awapuni (Figure &b).
The hairdresserc tiemselves expressed no dislike of this situation
(having cnosen it! and one stated specifically that it did not matter
to her where aer shop Was. A clientele was built up by the recommen-
dations of satisiied customers, and some even followed a hairdresser
to new premises in another area. The two doctors in shopping centres
were also located at the end of a row of shops, as were the kKoslyn
centre's library and T.A.B., (uhicn had been added after the original
shops), and the Flunket kooms in Highbury and Milson centres. An
advantage of having services, vhich generated less traffic than many
shops, at the end of the row, was that then they did not interrupt a
busy line of shops with a "dead area“.

This sometimes occurred on Friday nights, as with a specialist
shop vhich wvas located between two food shops vhich closed early,
-leaving it in a "dead" area., But a fish and chip shop in another
centre was regarded as a useful Friday evening primary customer
attractor for a neighbouring specialist shop. On the other hand,
saells wvere a problem for one shopkeeper situated next door to a fish
and chip shop. Ferhaps they should be located at the eastern end of
a rov of shops S0 that the prevailing westerly vinds would carry away
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the smells and the rubbish often dropped outside.

Grouping of facilities
Eeynold:12 has described urban development in Pakuranga, where a
large shopping centre was built with schools, reserves, shops and

13 in an article in the Town

services integrated with housing. ¥hite,
and Country Flamning Journal, suggested that as labour-saving kitchens
were nov accepted, women should be encouraged to interest themselves
in planning so that towns could be designed to meet their needs.,

"1t is they who have to escort children to school, and then go in the
opposite directicn for their shopping. They are the ones who suffer
when the only playground for their children is the street. It is
those who push prams and carry heavy shopping baskets who know how far
it is to the shopping centre -~ a fact which is mercifully disguised
from officials whe always seem to have motor cars. It is women who
are the worst victims of loneliness, boredom and frustration on the
great dormitory estates where social life is so sadly lacking.“14
A similar situation, on a much smaller scale, occurred in some suburbs

in Palmerston Nortih. In Milson (Figure 11), although the Flunket

Fooms were located behind the shops, there was no park nearby, the Flay
Centre was in the next street, and the kindergarten site was some

distance away although conveniently next door to the primary school.

In Roslyn the snopping centre vas half a mile from the Plunket Rooms

and even further from the kindergarten which was over a quarter of a

mile from the "lunket Fooms. Young mothers without a car would find

this very incoanvenient.

Some of the problems could perhaps be alleviated by grouping
facilities such as children's playgrounds, kindergartens, primary schools
and Plunket Eooms next to the shopping centre in the middle of new
residential areas. Vith imaginative planning so that the shops faced
onto the playground, and the provision of seats, the shopping centre
could become a meeting-place for mothers, where they could talk wvhile
the children played, Careful design would be needed to ensure safety
through the separation of the shopping traffic from children.

Already ia Palmerston North there was some grouping of facilities.
Ascot Street shopping centre had a small playground, adjacent to the
Plunket Rooms amd the kindergarten, but unfortunately they were situated
across the road from the shops. The planned centre, Highbury, (Figure %a,
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Plate 10) provided the main example. The Plunket Rooms and the shops
wvere situated next door to a small park and children's playground.
The arrangement benefitted shopkeepers, mothers and children, as the
children could play while their mothers shopped without interruption.
Some of the Highbury vomen found it convenient to leave their children
in the playground while they had their hair done in the nearby hairdressers.
The Parks and ‘eserves Department found that this playground was one of
the most popular in the c¢city, even when compared with others in similar
areas with large purbers of children, and thought this a good arrangement
for future shopping centres; they had set aside land for a playground
in one of the shop sites at Hilson.

The higher cost of land near shops kept major park areas of
18 - 20 acres away from the shopping centres, although the Parks and
Reserves Departmont was not against the idea in principle. The sports
ground, for instance, (Figure 10) which was developed during 1963 in
Milson, was about three quarters of a mile away from the shops, at the
other end of the suburb, where it formed a green barrier between
residential and industrial areas. Hajor parks were usually located
as near to a school as possible, s0 this would keep schools too, away
from shopping centres. Siting shops on the same side of the road as
schools (or vice versa) would be an improvement, as children using the
shops would mot have to cross the road, as they often did now. Numbers
of children from Terrace End and Milson schools, for instance, had to
cross lunch-time traffic to reach the shops to buy their lunches.

One disadvantage of the central grouping of many facilities would
be that people living some distance from the shops would have to travel
that distance for all services, whereas with haphazard siting of kinder-
gartens, Plumket Sooms and parks, there was a chance that at least one
of them might be reasomably near, The different total numbers of the
different facilities would also present problems - all major centres
could not, for instance have Plunket Rooms, as there vere only five in
the suburbs and ¢ne was in an outlying minor centre. Unified, forward
planning and co-ordination could probably swmount any such difficulties.

Most sheopkeepers favoured the idea of grouping facilities. Three
quarters of them thought it would suit mothers of young children, and
62 percent thought it would affect their businesses favourably, while
the others thought it would have no effect on business. A very small
minority doubted the wisdom of having playgrounds near shops wvhere
traffic vas concentrated.
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Flate 10

The children': playground adjacent to the Highbury shopping
centre. ine left-hand building is the Plunket Rooms, with

a docter's surgery next door. The mobile library stands
in fromt of thke shops.
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An interesting additional feature, provided by the builder of Foslyn
shopping centre, was a small glass-enclosed notice board set on the wall
between shops, where residents could advertise goods for sale, articles
lost, or other messages by obtaining the key to the case from one of the
shopkeepers.,

The lack of teoilets in shopping centres was an embarrassment to
22 percent of shopkeepers, as customers asked if their children could
use the shop's facilities, especially in Highbury centre where only
two shopkeepers did not mention the problem. A possible solwtion,
in new centres in arcas where there were likely to be large numbers of
young children, would be the provision of toilets in small neighbouring
playgrounds. But it may be that it was the proximity of the playgrounds,
wnich, by encourajging longer stays in the Highbury centre, engendered
the need for toiletsl

Summary
Increased cax ownership is of increasing importance to shopping

centres. Lack of parking space at peak periods was a problem in parts
of all but two centres, although provision of some parking space is now
compulsory for buildings in commercial zones. The original kerb-side
parking in early sicpping centres gave vay to angle parking and finally
to the large cff-sireet car parks which are now being provided in
supermarkets and will in time be needed in all major centres where
people stop to buy o considerable oumber of articles, and are therefore
willing to walk a short distance from their carse. Shops catering for
a considerable nunber of passing car travellers who stop only briefly
will probably be better served by being located in pairs or as single
units, so that sufficient angle parking is available immediately outside.
Employees' cars need special parking areas so that they do not block the
spaces outside the shopse

The provision of service lanes was adequate, at the moment, as most
shops had a lane, most of them used the lane, and fev shopkeepers had any
loading problems. Shopping centres, being situated on main street
corners to attract the maximum pnumber of customers vere sometimes
potentially dangercus and the situation was further complicated in
three of the centres where the shops were "interrupted” by a service
station. The possibility of locating future centres off the main roads
is vorth comsideration, as are pedestrian malls, and the idea of designing
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centres for particular weather conditions.

There vere three different types of shopping centre layout: linear
centres consisted of a short strip of shops with kerb-side or angle
parking, in "iaterrupted" centres the shops were on two sides of the
road and were further interrupted by service stations, while only two
centres, both built by the Gtate, had been planned with off-street parking.

Overseas principles for the location of different functions within a
shopping centre to attract the greatest number of customers throughn it
had not been applied in Falmerston Rorth, although it was possible to
identify primary customer attractors (dairies and groceries) and scme
secondary customer attractors such as post offices, while the location
of services was found to be of less importance than that of shops.

The grouping of facilities such as playgrounds, Plunket iooms, and
kindergartens near shopping centres nad occurred in dighbury where it
was of benefit to both shoppers and shopkeepers and also, in part, in
a fewv other centres, but in many areas such facilities were inconveniently

scattered, especially for mothers without cars.
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IV. SUBURBAN GSHOPPING CENTRES:s MISCELLANEOUS ASPECTS

Appearance

Shop-building in Falmerston North was utilitarian., Except at
Highbury, no attempt had been made to provide more than shops, services
and parking. some of the more modern shops, such as those in College
Court were attragtive in themselves, and other blocks such as those at
Roslyn and Hokowhitu had a unified appearance, but there was no attempt
at landscaping, apart from a few trees in supermarket car parks.

Shopkeepers soaw shopping centres largely in utilitarian terms.
Their primary iunction was to make money and as longy as a centre was
reasonably modern and well-cared-for they were satisfieds “Plain,
nothing frilly or fancy" summed up their attitudes., No-one saw shopping
centres as places for landscaping. This was not to say that shopkeepers
necessarily disapproved of such extras - it wvas rather a lack of
imagination, as wost people need to see things and become used to them
before they cun sccept thems. The somewhat more advanced design of
lilghbury was recc,nised by shopkeepers,one of whom thought it was

“ag good as anytning in the country."

Kuisances

Shopkeepers were asked if they had any trouble from children, dogs,
bicycles, rubbish or shoplifting (Tables IX and X). Four main features
emerged. first, complaints were common with very few shopkeepers having
no trouble at all. Gecond, different centres suffered to different
degrees, Third, bicycles and shop-lifting were the main problems, and
fourth, different business types suffered from different problems and
to different degrees. All complaints for each shopping centre were
totalled, and the percentage of mentions scored out of the total possible
number was worked cut. Major centres headed the list, all but Awapuni
occupying either first or second place. Highbury wvas well in the lead
with 60 percent of pessible mentions, but the high number of children
in the Highbury area (a group of State houses built in the 1950's)
would contribute to this, as children would influence the scores in
three of the colums - “children", "bicycles" and "shop-lifting."
The group with the next highest score, Takaro, Hokowhitu, Roslyn and
Manawvatu Street ceantres all had between 42 and 50 percent of possible
mentions, and Milson and Hodgens Place had the least trouble, with only
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20 percent of possible mentions.

Although each possible trouble was mentioned by at least a quarter
of the shopkeepers, bicycles vere by far the greatest nuisance, being
mentioned by half of the interviewees, with Foslyn, Highbury and Takaro
the worst areas. There were two aspects - bicycles dropped on the
footpath (the main problem) and bicycles ridden on the footpath-which
vere aggregated in the tables. Children tended to drop their bicycles
on the path instcad of leaning them against a rail or post, thus blocking
the path and samctlies shop entrances as well. The problem was most
serious during ti¢ peak hours - lunch time, after school and Friday
nights. PRicycles Jropped by the customers of a fish and chip shop
regularly blecled tic entrance to 2 neighbouring shop, and one barber's
shop often atirocted a Friday evening collection of over 15 bicycles
spread on the paiti. In most centres some rails and occasionally racks
were provided, bui opinions on their use varied. 7Two shopkeepers said
bicycles werc still : problem in spite of their efforts to get children
to use the bicycle rails, but ten (out of €¢I) said spontanecusly that
children used (o roils provided, and some had noted a great improvement
in the position after the rails had been erected, so that bicycles were
no lenger a nuisance, Three said they could contrcl the nuisance by
asking chlldren 1o pick up their bicycles, and one sent the culprits to
the end of the lunch queue. Thus the remedy may be in the shopkeepers'
own hands. Sut control depends partly on the shopkeeper's personality
(bis willingness and ability to control children) and partly on the type
of business, as 2 very busy person, such as a fish and chip shop owner
or employee, may have no time to notice or deal with the problem.
Provision of rails seemed to depend on the landlord; some provided them,
but one, when asked to do so by the shopkeeper, said that the latter
would have to pay. CGroup effort, with the costs shared between landlerd
and several shopkeepers would perhaps help. _

Riding om footpaths was mentioned by only eleven shopkeepers, wfih
children the main ¢ulprits, although one respondent said that "it was
not only Children." [Reslyn and Highbury were the worst areas. Only
Ascot Street had no problem, perhaps because it had an unusually wide
footpath and no barber or fish and chip shop. The problem vas difficult
to solve and shopkecpers had had varying responses to their efforts.
Seven found that childrea responded when spoken to, but others found
that this vas g0 eoaly if the children vere small, and another found that
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his requests elicited only “cheek." Again, the shopkeeper's personality
and method of speaking to the children (as well as the children's
attitudes and background) were probably important. One shopkeeper

felt that the problem was insuperable, as even when a Traffic Officer
dealt with it parents often paid the fine and did not reprimand the
children. Some parents offended themselves and the paper boys also

gset a bad example. But in one ceatre where six shopkeepers found
bicycles a nuisance, another shopkeeper said that the children vere
"very good®" - the personality difference again.

Shop-lifting was a serious problem in Highbury and Takare wvhere
over 60 percent of the shopkeepers mentioned it, Only Albert Street
had no problesm, partly because it had fewer child customers, being in
an old-establishcd area of flat-dwellers and elderly people, Some
children wvent on bLicycle rides, calling in at shops and stealing goods
on the way. Others, vhen on errands for their mother, removed the
original marked price on an article, increased the price, and speat the
extra change on sweets. Catching offenders was difficult. 1t was
"difficult to 1l:y your hands on them.," One owner who said shop-lifting
was prevalent iad caugnt only one person in two and a half years and he
expressed what any implied - that he did not like having to speak to
people. Some tonded to excuse children, who were often the culprits,
on the groumds t.at they had not been taught any better (some had been
taught to steal ) or that they were hungry, or that as teenagers they
stole something that they wanted badly but could not afford, and ceased
to offend as they crew older. These shopkeepers needed to be avare of
the Juvenile Crime irevention Officer of the Police Department, whose
job was to try to preveant such children from continued offences by
constructive methods rather than punishment, so that they would not
necessarily be charged with an offence.

Dogs and rubbish were a nuisance teo about one-third of the shopkeepers.
Manavatu Street, Poslym and Hokowhitu had the vorst dog problems with
60 percent or more of the shopkeepers mentioning them. Dogs vere not
supposed to come within 50 feet of a shop, but it was up to the public
to catch strays or have them impounded. But sometimes it was one or
tvo dogs brought to wvork by shopkeepers themselves which caused most of
the trouble. Again, shopkeepers differed in their attitudes. In one
centre, three out of four shopkeepers objected to the dogs, but the
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fourth thought that they were not really a nuisance, as there wvere no
strays, dogs were part of the community and one could ask the owners to
look after them properly and receive co-operation. The dog problem
seemed to have been alleviated in one centre, where 70 percent of the
shopkeepers said they had had a lot of trouble in the past. Apparently
the Health Inspector nad had a notice erected forbidding dogs, unless
on a leash, and this had had considerable effect, although its influence
on stray doge is doubtful, unless they can readl

There were three aspects to the rubbish problem, and unfortunately
they vwere not recounised at the beginning of the survey, so that the
questionnaire did not adequately discriminate amongst them. They were
the collection of the shopkeepers' own rubbish, the provision of litter
bins on the strect, and the emptying of the bins. Some owners took
their owa rubbish (o the dump, or paid for it to be taken, but in other
cases the landlord dealt with it. Litter bins were a necessity,
especially outside fish and chip, ice cream and sweet shops. Although
some people did not use them, the problem was lessened when bins vere
provided. iegular emptying was essential, as othervise rubbish was
blown out of the bins. The problem was greatest in Ascot Street, but
no centre was entirely free from it, in some form.

Children werce problems for about one quarter of the shopkeepers,
but the nuisance wvas exaggerated because it included some shop-lifting.
Eighty percent of !iighbury shopkeepers had trouble with children, but
this was to be expected in an area with a large number of children.

The only other centres where the problem vas important were Albert Street
(50 percent of possible mentions) and Takaro (35 percent of possible
mentions ).

Different types of shops had different problems and to different
degrees. Dairics had by far the most problems, with 58 percent of total
possible mentions (Table X) and high counts for bicycles, rubbish and
shop-lifting. All the other shops ranged between 51 perceant and
22 percent of possible meantions, but fish and chip shops had the
unusually low score of only seven percent. Fish and chip shops,
along with hairdressers, barbers and butchers were the only shops
which did not suffer from shop-lifting, because of the nature of their
businesses and lack of goods on open display. But even when the fish
and chip figures were adjusted to allow for this, the total vas still
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only eight percent of possible mentions. It may be that fish and chip
shop workers were tod busy to be aware of nuisances, as wvell as the
fact that the greatest nuisance, bicycles dropped on the footpath, was
often caused by figh and chip shop customers.

Ownership and ‘mployment

Tables XiI and XII show the number of family businesses (shops owned
and managed by the same person, with other employees, often members of
the family) and shops with managers (shops owned by companies or private
owners who ¢id wot work in the shop themselves, but employed a manager)
situated in subwiban shopping centres. Table X1 shows that by far the
greatest number of suops were family businesses - 56 out of a total of 71.
Nearly all s:zopping centres and especially the major centres, had either
more family businesses or equal numbers of family and managed businesses.
The more even Lalance between the two in several minor centres vas
explained by the fowr Kanawatu Meat Company butchers situated there,
usually with a conpany-owned grocer's shope. A1l the major centres had
a much greater proportion of family businesses than managed ones, except
for Hokowhitu where the two were somewhat more evenly balanced, partly
because one of Lhe shops only just qualified as "managed", as the private
owner still cld tie accounts and general overseeing, but, because he
served behind the counter in a second shop he had opened in another
centre, he had to employ a manager in his original shop.

A total of 13. full-time and 52 part-time employees (including the
owner and his family or the manager) was spread evenly throughout all
the shopping centres, with an average of just over one and a half to
nearly tiaree in cach business, and twvice as many or more full as part-
time wvorkers in ecach centre. Employment of part-time workers vas very
common ~ only oune centre had none. There were no differences in
employment patterns between major and minor centres. Table XII shows
the same figures, but listed according to the different functions
instead of by shopping centres. It shows that nearly all the managed
businesses were butchers or grocersj all but one were either Consumers
Co-operative Seociety or Vatson Brothers' groceries, or Manawatu Meat
Company butchers. Only two other businesses had managers. Differences
in the number of cmployees, and the proportion of full to part-timers
wvere also revealed in Table XII. The average number of employees per
business ranged from ome to five. Grocers, with an average of five,
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minor centres

mumber of Type of ownership Fmployment
interviews

av. no.

total enployed
foamily number - yer

business manager full-time jart-time employed business
Roglyn 10 10 0 15 6 18 1.8
Highbury 1C 8 2 21 12 27 - |
Awapuni 1 10 1 24 g 28 2.5
Hokowhitu 8 3 1% 8 23 2.8
Takaro 8 0 17 6 20 2.5
sub=-total 47 41 6 96 40 115 2.4
{1son 4 3 1 9 0 9 2.2
‘1bert Street 5 3 2 8 2 9 1.8
Vanawatu Ctreet 4 2 2 6 1 6.5 1.6
Ascot Street 4 3 1 T 3 8.5 2.1
"uahine Street 3 1 2 g 3 7.5 2.5
Hodgens ! lace 4 3 1 6 3 15 1.8

sub=-total 24 15 G 42 12 43 2

Total T 56 15 138 52 164 2.3

® Mull-time = 1, part-time = 3



basic

General
services food shops

Special
shops

Table XIT

Owpership and "mployment in Suburban “usinesses.
Total
number of Type of business mployment
interviews
av. no.
total employed
fomily number - per
business type bugireas manager full-time rart-time employed business
cairies 12 12 Q 23 10 28 2.3
butchers 9P 4 5 16 5 18.5 2
groceries 9 1 e n g 35 5
hairliressers T 7 (o} 13 4 15 2:1
barbers 2 2 0 2 C 2 1
drapers 6 4 0 10 £ 13 2.1
fish and chips [ 5 1 g 3 1C.5 T T
frui terers 6 8 C 12 2 13 2.1
chemists 5 5 4} 14 5 1£.5 3.3
bookshopa 5 5 0 4 1 1.5 1.5
miscellanecus® 4 3 1 4 2 5 1.2
Total i 56 15 138 52 164 2.3

2 mll-time = 1, part-time =

‘m-munoﬁemwunmwhm. who were not interviewed.

® Garden supplies, home cockery, footwear, cycles.
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employed by far the greatest numbers, usually including a manager, three
full-time workers aand a boy after school to deliver goods by bicycle.
Chemists employed the next greatest number, usually including the owner,
one or two assistants and a part-time bicycle-delivery boy. All other
businesses employed an average of just over one to just over two people,
except for the barbers, both of whom vorked alone. All shops employed
more full-time than part-time workers, except for bookshops which had
seven part-time esmployees. The bookshop figures were biassed by one
unusual situation where the shop owner did all the administration
herself, but esmploved two part-time workers, one in the merning and

one in the aftermoon, as well as occasionally serving behind the counter
herself, so the shop had three part-time and no full-time workers.

Hest shops nad about two or three full-time to cne part-time employee,
but barbers had no part-time assistance, and fruiterers very little
(six full-time to one part-time), Two groups employed a greater
proportion of part-~time workers: in dairies nearly half of the staff
worked part-times, usually a husband who helped his wife, or other people
employed as extra assistance at busy times, and drapers had a higher

than average proporiion of three part-time to five full-time workers.

Buildings
Mmly 12 busivscses out of a total of é¢i owned their own premiges,

Five of the eight vroceries, all belonging to the Consumers Co-cperative
Seciety or ¥Watsen rothers owned their own buildings, and cne butcher's
shop was owned by the Manawatu Meat Company, although the same company
rented three other vsremises. Amongst the specialist shops half of the
chemists and two fruiterers owned their own shops, the latter having
built their own shops in developing centres, one after first renting
other premises there for three and a half years. Of the other special
shops, only ene draper and the home cookery owned their premises,
All ef the hairdressers and barbers rented their buildings, as did all
the dairies, booksheps and miscellanecus shops and all fish and chip
shops except for ore vhich vas built as an adjunct to a fruiterers.
Shops were nearly always built in blocks, with several premises
owned by one person or company, s0 that although there were 63 ghops
there vere only 22 geparate shop owners, and in four centres all the
shops were under a single ovner. None of the minor centres had more
than twvo owners, and only two of the major centres had more than four
owners.
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Thirty shepkecpers out of the 56 who did not own their premises said
that they would like to, 20 being prevented by lack of capital, four by
sub-division difficulties (a whole block had to be bought, not just one
shop), three because the owner would not sell, and a further three for
other, miscellaneous reasons. Forty-three of the shopkeepers who rented
their premises thought the rent reasonable, one even saying it was very
reasonable, although several qualified their satisfaction by saying that
the rent was reasounable for a particular building of poor quality, or
for one in 2 particular area. Only one of the 13 who thought the rent
too high would net prefer to own his own building.

Very few siopkeepers mentioned amy difficuities over renting shops
in the suburbs, and several thought that there vere too many premisges
available, some referring to the vacant shops at Highbury centre.1
In one case the gwner implied that he had taken over the next-door
premises ratner thun leave it empty, although four other expansions to
neighbouring zaops had occurred because of lack of space in the original
building. Tue Jour cases waere difficulty had been experienced in
finding a shop ic rent were all different; one shopkeeper could not
find sultable proadses, another could not find a place in the right
area, a third [ocund the goodwill too high, and a fourth found rents
too iighe.

High rents in the suburbs were mentioned only six times, four of
these beinyg in counectien witi Pioneer liighway shopping centre where
some premises werte empty throughout 13963, BEut the area, which was
intermecdiate betweon the city centre and the suburbs, and with many
pensioners liviag near, as well as high rents, may have contributed

to the vacancies.

Delivery
Forty sheps out of the €£ interviewed delivered goods, 14 every day,

seven regularly but mot every day, and 19 only when they were asked,
All the basic food sheps, but only some of the special shops delivered.
All the grocers except the Save-more (a special cut-price, cash oaly,
shop) delivered every day, usually by van on Friday, and vith a boy on
a bicycle, after school, on the other days. GSeven out of the nine
butchers alse delivered, three every day and four several times a week,
and eight out of the eleven dairies, most of them only when they were
asked. Of the special shops, all chemists and fruiterers delivered,
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most of them when they were asked. Two of the bookshops also delivered,
(one mostly at Christmas when parents wanted toys delivered on Christmas
Eve), one of the drapers, and two of the miscellaneous home cookery and
garden supply shops, all only when they wvere asked. An unusual feature
was the fish and chip shop which daily supplied pre-ordered school
lunches to an Intermediate School. One of the hairdressers also had

an unusual arrangesent - twice a year she collected elderly women and
returned them to their homes after a permanent vave,

Goods te be delivered were loaded both in service lanes by 1¢ people
and on the road by eleven people, while three used both places, six used
a bicycle and one delivered on foot. (Three did not answer the question).
Only three had any difficulty in loading goods.

Swamary

The appearance of shopping centres was entirely utilitarian, with
no attempt at landscaping. Various nuisances were common, especially
in Highbury shopping centre with its large numbers of children.

Bicycles were tic createst problem, followed by dogs, rubbish, shop-
lifting and children. Dairies had the greatest trouble, while drapers
and especially . i:z: and chip shops nad few problems.

In all cenires family businesses were far more common than shops
run by a manager, nearly all of which were company-owned grocers and
butchers. Most shops employed one or two people, but grocers had an
average of five employees each, qpqrbarbers only one. About one part=-
time worker was employved for nvez;y. full-time ones being most common in
dairies, groceries and chemists, the latter two using boys ior deliveries.

Shop buildings were usually owned in blocks, so that 62 shops had
only 22 owners. lMost businesses rented their shop premises, and those
vho owned them were mostly company groceries. Although most pecple
thought their remt was reasonable, over half of those renting shops would
like to own them, but wvere often prevented by lack of capital. The
present shopkeepers had had little difficulty im finding suitable
suburban shops te reat.

1+« The shops vere occupied later in the year, one by an expansion of
the drapery which opened a fabric shop, and one as a charitable
second-hand clothing shop.
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V. MILSON: A CASE _STUDY

Settigg
Milson is an iseclated suburb. It is situated on the north-west

boundary of Palmerston North and cut off on all sides from other
settlements (Figure 2). To the north lies Falmerston North's airportj
to the south-east the railway flanked by farmland and industry; to the
north-west and south-west park and farmland (Figure 10); all of which
not only gives a physical separation but a suggestion of isolation
as well,

The isolation is accentuated by the limited access to Milson by means
of only two main roads, Milson Line and Rangitikei Line (Figure 10).
Since both roads cross the railway line by overhead ramps, the feeling
of isolation is reinforced, although the actual distance from other
settlements is short.

The suburb was built around a crossroads on Milson Line, the more
direct route from the city. All the shops are at the crossroads,
most of the limited community activities are nearby (Figure 11) and
settlement began tnere, later spreading outwards, mainly to the north-
east and south-west.

Settlement

Milson, although small, was not a homogeneous suburb. Historical
circumstances and communications have sub-divided it into four distinctive
areas, called here Airport, Eailway, Fairs, and the new area, Sunny
Heights (Figure 10).

Airport, the north-east area, included McGregor and Seaforth Streets,
and the non-Railvay houses in Milson Line (Plate 11). There were many
older houses, including some very old cottages near the shops with more
recent dwellings interspersed, mainly at the outer edges of the area.
Three groups of flats and three state houses were included, and one
farmhouse.

The Railway houses were a distinctive, rather unattractive group.
Built by the governmeant before World Var II to house railway workers,
they had a standardized appearance, all being set square on to the road
vith a tiny perch flanked by two windows, and no garage (Plate 12).

In many cases, presumably because people were often transferred and
rented rather than owned their houses, gardens vere rudimentary or
non-existent. But the Railways Department kept the houses painted,
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Plate 12

The Railway arca, Milson, showing standardized railway
housing for railway workers.
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and the never ones wvere of a much better standard, very similar to State
houses. There was one pair of modern railway flats near the school,
and a Railway hall near the centre of the area.

The Fairs subdivision, being much more recent, and of private homes,
was, on the whole, much more attractive. As most of the area vas
developed at the same time, most of the houses were of much the same,
reasonably medern appearance, without the old homes found in the Airport
area (Plate 13).

The Sunny lLeights area was only a few years old, so that all the
houses were new. Although it was a group housing area, with standardized
plans provided for people with limited finance, the houses were individually
owned and attractive and varied enough to produce a pleasant environment.
Some areas were not yet settled, or had only one or two houses (Plate 14).

There was little non-residential development in Milson, and most of
it was near the shops, in the earliest-settled parts. Apart from the
airport and railway line, there was one industry, a commercial dry-
cleaners next to tie service station in McGregor Street. An old house
just along the road irom the shops served as a church, and further along
Milson Line an old farmhouse on the former McKenzie estate had become
a period-styled licensed restaurant. Plunket EKooms were situated behind
the shops, and the rPlay Centre used a hall in Seaforth Road. Milson
Primary was tue only school, but sites were set aside for future educational
and recreational needs, including a big park which was being developed on
the south-west edge of Milson. There vere still considerable areas of
open space between and beyond the settled areas, even in the old McGregor's

Road area.

The Shopping Centre

All the shops in Milson were in one minor centre (Figures 10 and 11,
Plate 15), which was situated on Milson Line, the main road leading from
Palmerston North, at its junction with two other impertant roads -
McGregor Road leading to the airport and north-east Milson, and Fairs
Road leading to south-west Milson. About a quarter of the suburb lay
to the north-east of the shops and three quarters to the south-west,
At the end of 1969 there were eight shops and services, including three
basic food shops (butcher, grocer and dairy), one specialist shop (a
drapery), twe gemeral services (hairdresser and service station), and
tvo special services (post office and Plunket Rooms). The post office
had previously been a limited service rum in conjunction with a bookshop.




Plate 13

The Fairs area, Milsen
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Plate 14

Sunny Heights, Milson,

the new group housing area,
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Over the years there have been various changes in the type and
position of shops. Only two existed in the 1320s. A baker sold
bread from a small shop in front of his bakery in McGregor koad, (the
street vas then called Mckenzie koad and the bakery is now occupied
by the commercial dry-cleaning factory) and a grocer occupied the two
small shops which are nov the post office and the drapery. The centre
was extended im the early 1940s to serve the growing number of motorists -
a dairy wvith two roadside petrol pumps was opened on the corner now
occupied by the service station. The Consumers Co-operative Society
bought the grocer's business in 1945, but continued in the old premises,
and in the 1950s the dairy moved to its present site. Towards the end
of the 19508 a large new subdivision, Sunny Heights, was opened up
(Figure 10), and settlement spread to the south-west., Up to that time
all the houses had had easy and direct access to the shops which formed
the nucleus of the suburb, but the new settlement, operated by a group
housing company, had very poor access to the shops, for the only road
into the area was at the furthest possible point from the shops.
& temporary but ratner unsatisfactory foot track through the school
grounds provided a closer link with the shops than by road, but there
was a tendency for shoppers in cars to travel into the city via Fangitikei
Street, since it was not much further than travelling to the Milson shops.
Fortunately, tenders were called in 1969 for the extension to Langley
Avenue which will give direct access to the shops via Fairs koad.

In 1960 the Co-gperative store moved to new corner premises and
the old shop became a dairyy shortly aftervards the hairdressing salon
opened. Although the new dairy added drapery, bookshop and some post
office functions,tirec food shops were too many for the area, and it
finally cleosed early in 1969. This was a year of change. The Consumers
Co-operative Society built a butcher's shop behind the grocer in McGreger
Ecad, and the dairy was divided into two shops, one of which became the
present drapery and the other a bookshop and partial post office.
But with too little capital to build up a large stock, and competition
from the dairy and grocer, the bookshop was forced to close and the Post
and Telegraph Department took over the shop as a full post office.

In 1969 the Consumers Co-operative grocery, typical of many located
throughout Palserstom Nerth, wvas the largest and only modern store.
It vas situated in the favourable corner position on Milson Line, and
provided a service similar to that of a supermarket, selling a wide
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Plate 15

Milson, a minor shopping centre,"interrupted" by the road
to the airport and a service station. Note the "jay-
walkers" and the empty pedestrian crossing.
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range of groceries, fruit and vegetables, stationery, hardware, garden
supplies and meat. A manager and four full-time assistants ran the shop.

The dairy, or Yini-market, was also typical of many in Palmerston
Northy it was owned and operated by a husband and wife who lived on the
premises - an old house with the shop built on the front. The shop was
crowded with a2 vide range of goods - dairy products, groceries, fruit
and vegetables, magazines and stationery, some hardware and garden
supplies, home cookery, toiletries, cosmetics and sewing accessories.

The drapery shop was rented and the business run by a mother-in-law -
daughter-in-law team. It opened in renovated premiges at the beginning
of 199 and by .eptesmber stock had been built up and business was doing
well. "Bread and butter" lines were stocked; they ranged from wool
and sewing accessories, hosiery and other small articles, through
children's clothing and shoes, to men's jumpers and wvomen's dresses,
Prices were comparable with city prices, with a small profit and quick
turnover.

Although the hairdressing salon was eight years old, there had been
five ovners in that time. The present one had begun in 1969 and wvas
building up business at the time of the survey. The post office opened
as a full service Lowards the end of 1969, after the demise of the book=-
gshope The nine-ycars-old Plunket Fooms were situated behind it, but
entered from Mcireqgor Road.

Because it was the only one in an area somewhat isclated from the
rest of Palmerston Lorth (thc central square was over two miles away),
the shopping centre served the whole suburb, in spite of difficulties
of access from Sunuoy Heights. Only two percent of the households did
not use any of the Milsom shops, and these lived in Sunny Heights with
its poor road access. A further eight percent used Milson only for
odd extra needs and mever as a main source of goods or services.

Apart from country customers living near Milson, and passing through
on their way to town, the shops served Milson suburb and a small area
just over the Milsom Line railvay ramp (Figure 10). The draper and the
hairdresser attracted a fev customers from Tremaine Avenue and Tyndall
Street, including factory verkers who came to the post office to collect
family benefit money in their lunch hour and spent some of it in the
Milson shopsi Country customers were important. Because it was on
the main road, and om the outskirts of the city, Milson shopping centre
attracted country people for vhom it was the nearest centre and who had
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to pass it en their way to town, or when bringing their children to
Milson school. It served the same function for local country people
as the major cemtres of Roslyn, Hokowhitu and Takaro did for those from
other outlying areas. Eighteen percent of the grocer's credit customers
were country people, many of whom had a weekly order delivered.
Typically, it was the road patterns which influenced the catchment
area, although }Nilson differed from other centres in having no local
competition irom ctuer centres.

Milson was an "interrupted" centre, with the shops separated by
the service station and lcGregor Road which led to Palmerston North's
airport (Figure 11). It was an excellent example of lack of planning
and overall desijn, and potentially dangerous. In 1963 there were tvo
accidents invelving injury - a child was killed on the pedestrian crossing
and a cyclist twning from Fairs koad across Milson Line was hit by a car.
Only one other sihopping centre had two accidents involving injury in 1968,
Three factorg coutributed to the lack of safety. First, the road pattern.
The busy main ro. ¢ irom Palmerston North passed the Milson shops and the
open speed limit Legan just beyond the centre, so that trafiic which sped
up to cross tae roamp did not slow down as it passed the shops. Jecond,
the "interrupted” siopping centre. Shops were located on either side of
the road teo the 2irport, and additicnal traffic was generated by the
shopping centrc itself. Third, mest of Milson's houses were situated
across the road tc the south-west of the centre, so that 71 percent of
the shoppers and school children had to cross Milson Line to reach the
shops. Althougi. there was a pedestrian crossing from the end of Fairs
Road, it led to the smaller shops and not to the most frequently used
Consuners Co-gperative store, so that few pedestrians used it, preferring
to "jay-walk" directly to the grocery (Plate 15).

Parking space was inadequate, a typical situation at peak periods.
The only special parking provision vas the small number of angled spaces
in front of the tvo food shops. This vas adequate for the dairy,
according te the owner, mtmomrm:dmmmmmm
at busy times. The fev spaces outside the draper and post office tended
to be occupied for two hours at a time by women who vere at the hair-
dressers, blocking other potential customers. Some wvho had intended
to call in at NMilson shops probably did all their business in town or at
Terrace End instead, when easy parking vas not available at Milson.
The three employees who brought their cars to the centre also parked on
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the road and took up needed space. IMilson centre was unusual in that
only the dairy had a service lane vhich about half of the wholesale
trucks used, without difficulty. The grocer, being on the corner, wvas
able to use the side street for loading, as did the butcher.

Population
The sample used in this study was a random one. All the 403 inhabited

houses were mapped and numbered, and the 104 to be interviewed were chosen
from a table of randem numbers. By repeated revisiting all but one of
the main shoppers iu each household (who was away at the time) wvere
contacted, but four refusals apnd four temporarily eapty railway houses
left a total of 95 completed interviews.

Milson's population in 1969 was about 1400, The sample included
Y4 men and 91 wosmen, including three adult dependants and seven children
working and livin; 2t home., Dependent children numbered 156, including
70 pre-schoel chiicren and 06 at primary or secondary school. Twenty-
seven households nad no caildren at homej in the rest of the homes there
was an average o. oseiveen two and three children per household, and a
range of none ic seven children, Kearly half of the nomes had a pre-
school chniléd, or =iildren, wita a concentration in the area of new
housing, Sunay ie¢ij.is. The average housechold contained from three to
five people and .. ianyge vas from one to ten. [our was the most comnon
household number, and two thirds of the homes had between three and five
members.

Ages of intervievees' ranged from 21 to over 70 years (Table XI1I)
with no very young sarried couples, who presumably spent a few years in
flats, moving later to their own homes. The youngest group (20 - 29
years) was the largest, with 45 percent under 30 years, while numbers
in each older group decreased steadily after a rapid fall to the 30 -

39 year old greoup.

Within Milson there were significant demographic differences
(Table XIII)s Adrport was partly an "older" area, and Sunny Heights
"young" both adstorically and in the present age of the population.

Fairs and Railway were in between. Airport had an evenly balanced
population - hali were over 40 years old and half younger, and most of
the few people in Milson aged 60 years and over lived there. In Railvay
and Fairs the young outnumbered the old, a ratio of about 11 : 7 in the
Railvay area, while in the Fairs area there were twice as many aged under
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Table XIII

Mi t Sample Population

Age of Total Total Airport Railway Fairs Sunny
Interviewees Number FPercentage Heights
no. X% no. % no. 1% no. %

20 - 29 43 45 10 35 7 39 7 30 19 76

30 - 33 1 22 4 14 4 a2 ¥ 4 16
40 - 43 12 13 3 10 4 22 4 18 1 4
50 - 59 11 12 5 17 3 N 2 9 1 4
€0 - €9 5 3 4 14 0 0 1 & 0o 0
70 plus 3 .- 310 9 0 o0 0o 9.0
Total 35 100 29 100 18 100 23 100 25 100

forty years as there were older people. Sunny Heights had an overwhelmingly
young populaticn - mostly young married couples with pre-school children.
Ninety-two percent of the population was under 40 years old and 76 percent
vere aged less than 30 years. No-one was older than 52 years.

Size of households is partly related to the age of the parents, and
therefore followed a similar pattern. The range was from one to ten
people to a houscihold, while most had four people. Most Sunny Heights
homes had the average of four people, but over one third of the Airport
homes had only two peeple, usually a husband and wife whose children had
left home. All except one of the single people also lived there. Some
wvere widows, with a marked concentration in the old houses near the shops
in McGregor Street, but a few were batchelors.

Over one third of the women in Milson worked, half of them full-time
and half part-time,

Sho P

Table XIV shows where Milson pecple shopped. Milson households
used a variety of shops and services, vith the local shopping centre and
the city centre being the most important. Milson was the main source
of foodstuffs, while Milson and the city centre shared in providing the
commonly used goods and services which vere available locally. The city
centre wvas the main source of most of the specialized goods and services,
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although the Milson post office and mobile library were well used and
Terrace End and “oslyn had some significance. Age, place of residence
within Milson, and the availability of a car for shopping were the main
factors which were found to influence people's buying habits.

Milson Shopping Centre and Supermarkets

Nearly all Milson households used the local shopping centre.
Most people visited it at least once a week, and only two percent of the
households nmever used it., Over half of the households visited the
Milson shops daily, although the number of functions used varied
considerably; some used only one shop, occasionally, for extra goods,
while others used all seven functions, most of them as a main sowrce of
goods or services. Nearly half used at least three shops and/or
services as main sources. Although every service and shop was used
by at least one third of the households, it wvas the basic foodstuffs
and fruit and vesctables which were the most important goods provided
locally. Half @i the nouseholds had their main foodshop, where they
bought most of tieir groceries, meat, fruit and vegetables, in Milson,
and one third of tuc households used Milson only for food and petrol
(at the service siation)., Food was a convenience good which had to
be bought regularly and in relatively large quantities. For many
people, thereiocre, and particularly for the 37 percent of shoppers who
did not have a car for shopping whenever they wanted it, local shops
were needed. Bread in particular, was bought fresh daily by 58 percent
of households, and several times a week by a further 30 percent}
71 percent of households bought it at Milson. [Nearly one third
collected it on foet or occasionally by bicycle, and another half by
car; some of the latter vomen walked if it vere fine and if they felt
like it. Although most of the bread vas collected by the women, in a
quarter of the households a man collected it, often on his way home to
lunch. In mine percent of the cases, children collected it, sometimes
before schoel to have it fresh for lunch. The dairy was the most
popular bread shop, supplying 42 percent of the houses, including some
vho bought tihelr main groceries from the Co-operative grocer. Some
liked the fresh Saturday bread the dairy stocked, and some the fact that
it vas usually available from the dairy vithout ordering. Although 44
percent of households bought their main groceries from the Co-operative
grocer, only 29 perceant bought their bread there. A few people bought
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bread in the city centre, only two percent used a supermarket, and nearly
nine percent had no particular place but used several shops.

Groceries were the main item of basic food in any household, and two
thirds were bought locally, with twice as many people using the grocer
(44 percent) as the dairy (22 percent) and supermarkets (23 percent).
But the dairy, because of its longer hours and week end service, vas
widely used for extra goods, 80 tnat althougn fewer than one quarter of
the households used it for main groceries, over two thirds used it for
some goods.

Only <21 percent oi the people bought groceries less often than once
a week. The weekly order om Thursday or Friday was common, and 43
percent bpught enly ocnce a week, while one quarter bought several times
a week, and one fifth bought somethning besides the bread daily,
particularly those who lived near. 1Two thirds of groceries were
collected by car, sometimes by men, but sostly by women.

It was oriyginaily intended to ask people, "Where do you buy your
bread, groceries, uagazines, etc." and then to ask "Why?" for each
categorys. But many people found it diftficult to give amn answer - some
struggled and said "I just do" - and it was realized that they would
find it tedious and probably embarrassing to have to answer the question
repeatedly, and it was therefore abandoned except for groceries.

No probing was done, as the list of possible reasons (price, nearness,
range, quality, parking, service or friendliness, loyalty, one stop,
because the shop was passed, or the person worked there, were the main
ones, but there were also eleven otners) was too long to read out each
time, and it would have suggested ideas to people. Frice was by far
the most important reason given for buying groceries at a particular
shop: 42 percent of the shoppers menticned it, sometimes with other
reasons. Even the mext most important reason, nearness, was menticned
by only 14 perceat of the shoppers, while seven percemt used a shop
because they passed it in the car on their vay home and six perceat
because of the service, All other reasons had only four perceat or
fever mentioms. Jlearly all for whom price was the most important
consideration went teo a supermarket or the Co-operative shop, and no-one
gave price as a reason for shopping at the dairy. OFf the 27 percent of
the households who used the dairy for their main groceries, eleven vere
unable to give any reason, vhile nearness and service vere the main
reasons givem, Farking, surprisingly, was mentioned by only two percent
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of all grocery buyers. Therefore the trend to supermarket shopping -
23 percent of Milson households bought their main groceries there -
would seem to be based more on lower prices than on easy parking.
Because there wvas always parking space available at the supermarkets,
people seemed unaware of its importance. liowever, lower prices vere
partly dependant on the number of customers attracted, and the latter
probably depended on ample parking space, as well as increased car
ownership, which enabled many people to travel to a particular shop to
take advantage of cut prices. A detailed survey of supermarket
customers is needed.

Cnly about iialf the Milson supermarket users bought their main meat
there, although there was no local butcher, Perhaps this was partly
because most regular supermarket users visited them only once a week
(and three only once a fortnight) so that some meat had to be bought
elsevhere or kept in a freezer. Fifteen percent bought fruit and
vegetables and 13 percent stationery at the supermarket, while eight
percent bought cosmetics and toiletries, and only a few bread, cakes,
books, clothing, woel, sewing accessories or hardware. Only four
percent of the houscholds visited a supermarket more often than once a
week, including one woman who worked there.

Meat, altiouuh a basic food, was bought locally by only 11 percent
of the househelds because, at the time of the survey, there was no full
butcher's shop at FKilson. The Co-operative grocer provided meat three
times a week for those who ordered it, and a special arrangement with the
dairy provided oue family with meat. The supermarkets and city centre
provided for a further 32 percent, but because there was no really
suitable shop, over half used a source other than Milson or the city
centre. Seventeen percent went direct to the freezing works, (either
Borthwicks in Feilding or Longburn), secause of cheaper prices or because
they owned freezers for bulk storage as well as because of the lack of
a local butchery and others used a wide range of shops with some
tendency to use these nearest to Milson.

Fruit and vegetables came from a wide variety of places. They could
be considered locally as a basic food, as 43 percent were bought in Milsem,
although there was ne specialised shop. Equal numbers (17 percent) used
the dairy and the grocer as their main source and a further nine percent
used the tvo travelling fruiterers who each went round once a week,

The garden was a main source for a further 18 percent. Only 15 perceat
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used a supermarket for fruit and vegetables, although 23 percent used it
for their main groceries.

Cakes were bought by only 56 percent of Hilson households. About
a third of these used Milson and another third the city centre, but very
few used a supermarkets Magazines were bought by over half the house-
holds, and mere than twe thirds used a local shop, nearly as many using
the dairy as the beckshop, which probably contributed to the latter's
early demise. A service station was used by all but 12 percent of
housenolds, and half of these used Milson as their main petrol source,
while some also had repairs done locally.

Milson shepping Centre and the City Centre
Cnly the fgod shops and the service station at Milson were

used by more than half of the Milson households which used a particular
service or bougst & particular good. But the other shops, (the bookshop
and drapery), and the services (post office and hairdresser), vere all
used by at least a taird of tae households which needed such services,
while most of tue rest used the city centre. Thirty-seven percent of
stationery requircicnts were met by tne dairy (17 percent), local book-
shop (11 percent), and the grocer (nine percent). Again competition
from the dairy, auc the grocer as well, meant that the bookshop had too
little trade t¢ survive, although otner housenolds bought books, toys,
presents or magazines there.

Milson alsc provided one third of the vool and sewing goods for the
suburb, again sharing with the city centre (37 pemcnt) and a auwber of
other places, nlthough the dairy competed nere as well, supplying
seving accessories, it teok only six percent of the local trade, leaving
27 percent for the drapery. Many people used the local shops when
something vas needed in a hurry, such as cotton for dressmaking, or
children's school beooks, and for which they did mot want to go to town,
but if the item could wvait until the next veekly or fortaightly trip to
town, it wvould be bought then.

The three local services, hairdresser, post office and service statiom,
also shared Milson customers with town, many people using both places.
Only the service statiom served half of Milson users, the library and
the vomen's hairdresser being less popular. The Public Library had a
mobile caravam which brought a vide range of books to Milson twice a
week, parking once near the shops and once in the Sunny Heights area.
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0f the 71 percent of households who used a library, 40 percent used the
van, and a similar number the main library, while a further 15 percent
used both sources. A promising trend was that children from nine homes
used the mobile van although their parents were not library users.
Another Z9 percent of households used other libraries, including clubs,
private lending libraries and the RFoslyn branch of the Public Library.
Sixty-nine percent of the women used a hairdresser, and 41 percent of
these went to tae lllson salon, while most of the rest went to the city
centre. some nad followed the previous Milson hairdresser to ner new
salon, and otaers cnose suburban hairdressers in other areas because
they liked thelir skill. Hearly one third of Milson users wewxt to the
local post cifice, but 44 percent used the main post oifice, and 23
percent otaer posi ciilces, including Terrace ind, or nad no main source,
The city centre was the main source of all specialist goods and
services which were not available at Milson. For ¢4 percent of house-
holds the city cealre was the main non-local shopping place - the others
used Terrace .nd more oiften trnan the city centre. Only one person, who
wag crippled, never used the city ceantre. Two thirds went to the city
centre regularly, once a fortaignt or more oitten, with a weekly shopping
trip the most cowwon, and 15 percent shopped tnere more often than once
a week including soue wno worked in town. Most people (64 percent) went
to the city centr¢ Uy car, the only other significant transport methods
being buses and as a passenger in someone else's car, whicn totalled

almost a quarteér, wiilh eégqual numbers in each group.

Terrace ind, .oslya, Rangitikeli Street

Althouga Milson (for food) and the city centre (for specialised
goods and services) were by far the most important shopping places, a few
other centres had gome importance. Visits to the freezing works for
meat have been mentioned, The other main centres used, Terrace End,
noslyn.z and Rangitikei Street, were all near Milson and tended to be
used mostly for one-purpese trips for special goods or services, in
contrast to the suopping done on regular trips to town. Terrace End
vas an alteranative Lo the city ceatre as a main shopping centre for
11 perceat of Milson households. Sixty percent of the households used
it sometimes, the regular users (once a veek or more), always travelling
by care A wide range of Terrace End shops and services were visited
by small numbers of Milson people - 11 percent or fewer used the bank,
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(often as well as one in the city centre), post office, hairdresser or
barber; or bought meat, hardware, garden supplies or wool and sewing
goods there. A few people also used Terrace End for bread, groceries,
fruit and vegetables, fish, stationery or clothing., But it wvas for
prescriptions that Terrace End vas most important. Twenty-nine percent
of interviewees went there for prescriptions, although only five percent
bought other chemist's goods regularly at Terrace End. Vhen a doctor
was called to Milson, and a prescription had to be made up straight
away, Terrace ind provided the nearest service. But cosmetics and
toiletries were commonly bought in the city centre or at Milson, mostly
at the Co-operative store. Professional services at Terrace End were
also used by some ¥Milson people: 20 percent of those who used a dentist
(17 percent did not) went to Terrace iEnd, and 14 percent also had their
doctor there, Proximity was not the only reason, however, as in two
cases the doctor had moved to Terrace End from another area and the
patients had moved with him. Cf the 61 percent of people who bought
fish and chips, 20U percent bought them from a shop in Terrace End
neighbourhood, as this was the nearest place for those making a special
trip. Some people bought them from wherever they happened to be when
the occasion areose, but a number always went to a particular shop
because they liked the quality of the product.

Roslyn was used by 2¢ percent of Milson households, mainly for
betting on the races through the T.A.B., because it had the nearest
branch. Two thirds of the 31 percent of households using a T.A.B.
went to Roslyn and a few people alsc used Roslyn for the doctor,
chemist or barber,

Rangitikeli Street, situated between Milson and the city centre for
some Milson people, attracted some custom from at least 29 percent of
households. Although the numbers vere counted in the totals of city
centre shoppers, a special count was also made, vhere possible, once
Rangitikei Street's significance was discovered. Fish and ckips, bread
and meat were the main goods bought there, and the service station wvas
also used, although the numbers for any one item would probably mot
exceed 40. households., Often the husband called in at Rangitikei Street
on his vay home to Sumny Heights.

A specific study, vith a larger sample is needed to establish
vhether the reasomn for use of Terrace End, Roslyn and Rangitikei Street
is mainly preximity., Other factors are likely to be involved.

LIBRARY
MASSEY UNIVERSITY
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Special Influences

An attempt vas made to assess the influence of various factors
on shopping patterng in Milson. Age, place of residence, and the
availability of a car for shopping seemed to be the most significant
factors, but to separate their specific influences, a larger sample
would be needed. Gecause most of the youngest age group also lived
in 8unny Heights and therefore a long and roundabout way from the Milson
shops, their shopping patterns, which were often different from those
of some of the other Milson residents, could be attributed to either age
or locality.

Age appeared to influence the number of women working, the ownership
of freezers, and the use of cars for shopping. The percentage of women
working, both full and part-time, vas lowest in the youngest age group
(20 - 29 years), most of whom had small children. It increased steadily
up to the age of 59 years and then declined. This would influence
people's buying tabits, especially those of the wvomen who worked in town
or had time to buy goods on their way home from work or at lunch time,
All but one percent of the households owned either a refrigerator or a
freezer, and three quarters regularly nad the use of a car [or shopping,
but the 30 - 39 year old group had the highest use of cars for shopping,
and owned the createst percentage of freezers. The percentages amongst
the older groups was lower, so that if the present trend continues, it
seeams likely that more people in future will own freezers and regularly
have cars for shopping and will therefore be free to choose their shopping
place, with less reliance on local shopse. Already fewer of those who
had and used a car regularly did their shopping at Milson than did those
without a car and nearly half of the Sunny Heights women, nearly all of
vhom were under 30 years, had a car vhenever they wvanted it for shopping.
As they grew older, and their husband's incomes increased, the number of
cars vas alse likely to increase. But this will not necessarily mean
more non-local shopping, as 72 percent of railvay households had a car
for shopping vhem they wanted it, yet most of them visited the city centre
only once a fortnight (partly because they were paid fortnightly) and only
17 percent of them used a supermarket regularly, compared vith over half
of Sunny Heights women, Further research is needed. Sunny Heights
people may have bought cars and freezers because of their distance from

the shops.
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Age at first appeared to be the main influence on use of supermarkets,
as more under 30 year olds used them than older shoppers. Although oaly
half of each group ever visited a supermarket, about one third of the
younger women did so regularly, compared with only about one fifth of
older wvomen, and younger women tended to use the supermarket for their
main groceries, while older women bought mainly extra groceries there.
This seemed to indicate a greater willingness by younger women to change
their habits and to try new shops. Put when use of a supermarket was
related to place of residence as well as to age, a different pattern
emerged. The young people living near the Milson shops used theaj
those living at a distance in Sunny Heights, who had to use an inconvenient
foot track or a car to reach the shops preferred to take advantage of the
lower supermarket prices. None of the young (under 30 years) Failway
households, and only 20 percent of the young Airport ones used a super-
market at all, althcugh a high proportion of Railway houses had a car
available for shopping because the men worked in shifts. Unfortunately
the sample from each group was much too small to provide conclusive
evidence, but it scened that it was the lack of convenient local shops
as well as age whic: were related to the regular use of the supermarkets.

Cars had some influence on the use of the city centre and Terrace
End. Although no-one used Terrace End regularly without a car,

17 percent of thgse visiting the city centre regularly went by bus or
as passengers in others' cars.

Summary
Milson was an isolated suburb, which grew up around a small railway

settlement on the outskirts of the city. All the seven shops and
services and most of the other non-residential facilities wvere located
on or near a creossroads om Milson Line, the main direct route to Milson
from the other parts of the city. DNearly all of those who used the
shopping centre either lived or worked in Milson, and because of the
suburb's isolation, almost all the households used the shopping centre,
as vell as many country people.

The shopping ceatre vas an "interrupted" one, with the shops
separated by a service station and the road to the airport. Parking
was not adegquate during peak periods, except outside the dairy, but
although only the dairy had a service lane, no loading or unloading
difficulties were experienced as the Consumers Co-operative Society



102,

grocer and butcher used a side street, Because of its position just
within the 30 miles per hour restriction, its "interrupted nature,"

its position at the crossroads, and the number of customers living

across Nilson Line to the south-west, the shopping centre was potentially
dangerous.

The 1400 people living in Milson were mainly married couples and
pre-school children, with a concentration of the latter in the Sunny
Heignts area while most of the older married couples and single people
lived in the oiher areas, and especially Airport.

The local siops previded most of the basic foodstuffs and fruit and
vegetables for Lhe Milsonm households, although most of the meat came
from outside the suburb because there was no full butcher's shop at the
time of the survey. The grocer was the main source of groceries, but
the dairy supplicd 208t of the bread. Supermarkets were used by nearly
a quarter of the pcople for groceries, but a much smaller percentage
bought other joods Lhere. The service station, post office, mobile
library, hairdresacr, draper and bookshop were all used by one third or
more of the houscholds, while most of the remainder used the city centre,
which was the sain zource for all the specialised goods and services not
available at Milsoun. Other places which were of some importance to
Milson people werc the freezing works, Terrace End (cspccially the
chemist) Roslyn (tie T.A.B.) and Rangitikei Street for a variety of
goods.

Although aye, place of residence, and the availability of a car for
shopping all iniluenced people's shopping patterns, the small size of the
sample when subdivided amongst the four settlement areas made it difficult
to establish sone of the facts. Age influenced the number of women
working (the perceatage increased steadily from the 20 year olds to those
aged 59 years), the use of cars for shopping and the ownership of freezers
as distinct from refrigerators (the highest percentages of both were in
the 30 - 39 year old group), so that as the suburb, and especially the
Sunny Heights area, age, more vomen are likely to be free to shop away
from the local shopsjy although the factors which influenced this were
not clearly established, age and place of residence vere both important.
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REFEREKCES

1« The person wihe did the household's main shopping and therefore
usually the wife.

2. Only two ioslyn shopkeepers (a chemist and a barber) included
Milson in their catchments when interviewed, and it was therefore
not mapped in Figure 5 as part of Roslyn's main catchment area.
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CONCLUSION

The influence of transport is of basic importance in understanding
suburban shopping centres. Suburban shops are provided by business men
as a means of making money and therefore depend on a sufficient
concentration of people who have easy access to them and a need for the
goods they sell. In the past, this meant a number of basic food shops
situated within walking distance of residential areas. A few other
functions such as a draper or a hairdresser were added to some of the
basic food sheps to form a band of minor shopping centres about a mile
and a quarter or less from the city centre vhich provided most of the
specialised goods and services.

As population and car ownership increased, settlement extended into
suburbs situated further from the city centre and the major shopping
centres which grew up around the original basic food shops were able to
compete with the city centre in the provision of some specialised goods
and services such as bookshops and post offices.

More recently, the increasing number of people who are able to shop
by car has enabled the supermarkets, with their wide range of goods, cash
sales, large car parks and some lower prices to attract enough people from
a sufficiently wide area to make the lower prices an economic proposition.

Transport has influenced shopping centres in many other ways. Access
to centres is of great importance; most of the major and minor centres
are situated on the main roads leading from the city centre to the suburbs,
and the supermarkets are located on the even busier central city streets
and main arterials. Shopping centre catchments are also influenced by
the road patterns. None of the average catchments of the shopping
centres studied in detail crossed the four main arterial roads, and nor
did the catchments of more than a few individual shops or services.

The shape of catchments vas also related to road patterns; minor centre
catchments usually extended in an oblong shape along the main suburban
roads on which they were situated, while major catchment boundaries vere
usually the next main roads parallel to the ones on which the shopping
centre vas located. Main roads leading from outlying areas brought
country customers to their nearest shopping centre and many car travellers
shopped at major or mimor centres, dairies and service stations which they
passed on their way into or out of the city ceatre.



105«

The layout of shopping centres has also been strongly influenced by
traffic trends., At first traffic was limited and shops needed no special
provision for the parking of cars. As traffic increased, angle parking
wvas provided, but when saturation point is reached special off-street
parking, as at Highbury centre and the supermarkets, is needed. The
realisation that traffic and pedestrians now need to be separated for
safety and convenience may lead to more relaxed shopping in suburban
pedestrian malls, pernaps with attractive landscaping.

The present trend towards a greater emphasés on planning for people's
social as well as physical needs has not yet made much impact on
Palmerston North's suburban shopping centres, although the Highbury
centre was planned as a whole with a Plunket Rooms and children's play-
ground adjacent to the shops. But it may be possible to pay greater
attention in future teo co-ordinated overall, planning so that facilities
such as shops, “lunket fooms, kindergartens, play centres, halls, schools,
parks, playgrounds and churches may be grouped as conveniently and

attractively as possible.
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APPENDIX A

HOUSEHOLDER'S  SHOPPING _ QUESTIONNAIRE

CONFI1DENTIAL JUNE 1569

CLASSIFICATION

AQAressS.ccescccesssssanssvvsrsssssssssscnes HOUSEWif@uenoooooonssnsconsons
DO yOu WOrk7eessessssese ¥NCTre sovececvscessse PeTocossssssss FeTossonsnns
Do you have Li€ usc Of @ Cal7esscssccsccees HOW OfTCNTeessccvcscescccvennse
Have you a refriJeratoriesessssssceireezing Compartmenteececeeireezerieee
How many people in household (Permanent) Children (Preschool)esesccccess

Children (Scho0l) .eececsccces

Children (Working) seecsecesss
AJCsssssssssssssnsssnnnsanse Cther Dependants ssssscsvees
INCOMCassssesvcsnsssvvssnsnnse Adults - Male sesssnsenss

Female esscenncens




WHAT wio | wueze | sow orren| pay| vay| sowles
FOOD bread sececdoesverssedocsnccsccsndocosgrocodecondecse
Vhere do you groceries main|eseseqdesccsssssdecreccrcsnndossoqdecosduorngdeone
usually buy EXTra |essoodeccscsscengdesvscccnnsodocccdsocoduovoadoccs
your food: cakes sssseqessesssssgecnsnsssecssaqesseqocssagecnngenes
Milson Yq:t“l.’.it‘., veges sesccvdeessconvsedecrnsrsoscosdecssoduesagensngonese
Supermarket MALN [esesequsssssnssgdsssvccnsnssdssasqossndoassdecss
Other 5.C. extra *ssssdesscccocsqecssonsnsssngesengosrgurnogeces
Town meat main sssssdesssssssrdesrncrssssrdenssdesssgossndeces
£fish ssssedesssvsscromecnssssssvssdecsendoensgessanases
Fish « Chipl o-o-odoao..-cooq-no.o-ocooo*.o.. sesemocssnaisnes
BXS, STAT. statimry (R R R R R IR LYY (R 'R
where do you .n-:,-&z.iwas l.l..ll.l....llIO.I....'..Iﬁ.!Q'*!l.l sessmenns
usuall.y buy books, Y R T T T R R R Y (AR TN STy (e
your books presents, ----oqont-oo-.----.---..-ctq---.]o--' scsedesns
& stationer} LOVS ercessslessessnnemiscsvcssnessalsssenescssfovsanianns
DRAPERY clething OUYI'S lseasrsscsenjesscsrnsssoajecssniossonisnnsnienss
Yhere do you usbDe ELLELEREE AL R RAL (RARE AT EY AL L (XL L)
USMlly bu.yl Ch o sssssscssolsseccesonstsjocsnejenonnjosvanionne
wocl and sssssnlsescsssssnjssssssssseonsssnsjescenisnncsfanse
Sewinyg needs sevooevevsovsrslevsnssnnnee OCIO?OUIQOOOO see
HAIR
vhere do you ou -oo-----a.aco-c-aoaoo-cooolucoo.ro.o T
uually h.w aughql...l'.'.......'-....-..........h... LER
your hair USDs fesssscssasfsssssssssnsofocssofsnsncfocasn see
done? on msosscssovelesscssesscncjsnssclsvscofocssnsipens
CHEMIST
¥hich chemist yre:;criptiom sesavsfsecscsssncsfosscssnnsssssfpocssfsccnsibesssirone
do you cosmetics ANd |fevecefrccseccoshreccsencrschoecschecschosccloce
usually go teiletries pescsscheccssccssspescesscscsshocsoipesachosocpone
to for
MISCELL.
where do you aardware messosopesssssssspecsssvscssopassnpboscopeses
usually buy garden r
the follwing SGPPH“ lt...lI...l.....h.l.ll.l....‘;‘.. seae
SERVICES Pels Poscossprsssvoccshoscenncesscapanes
Where “ you Bank pPosscspessnscestpossscssnsnscprcee
usually go Service
for the statien peessspecssncssshossssscscsasepescs
following: Library pesssshossasnssssposnsssssssnhonce
TeABe pesnsshecssssansprssnsnscsssspocss
‘i_-_i_otel penosnaprossssssssbhossssnsnneshonee
Do you have Dentist pesenchrcsnsssncsshonssnsssssnphrnne
a “ﬂ!_l“ Etor passssbosnsscsvssbovnvssscsensbonssbhocas
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AFPPENDIX B
EETAILEE'S QUESTIONNAIRE
OBSERVATION®
Rame of 5.C.
Tyee of Shop
HISTORYs 1« o you know when this particular shop openedT.cesssssnces

5 as it ever in any other building?

“a

De waen?

Ue

Was it ever in any other area?

«as there ever any other type of shop
in this building?

Other shops under same owner

(AR ER R R R RN Y ]

OWRERSHIP, EMFLOYMENT: Are you the owner or do you manage this business?
7+ MANAGER FAMILY BUSINESS
she .:',TO Cdr FlT. PCT. C‘r
Cwner koosoahovonane Owner eeceoshrcoveshpoccccel)
Manager hosasfrenvocen Helpers [oooooo[o-oo.o[oo.-otl
Employees hessshscsscns E@Pl@yee._'IOOlao ssossnpoosvaceh
I 4
e e Asle peme | =22 A.8, pem.
de M sssesavesssfecsascsese Je besscsssssssneprssnnsssssccononp
T sssssssssssfenssncaen bssssssssnsssehssssesssssssonaap
W AR ER NN LE R E NN ] SALEEEEEEEREERES] AEER RS RERESNRERE X ]
Th ssssssissesessnasese R T
F ( EEE RN RR AR R RSN ..I.DI..II..lQL.‘..............
sat ssssscsnsasfeccansns weesssssscsnsshessesosrsnisnnen
oun sscasssnscslasscnvee toc...-n..--a[o.-oc.co..oo-ooo

BUILDIRG 13,
11.
1<,
13.
14+

Prevented

by

1s the rent reascnable?

vifficulties over renting?

dnsns

00 you own the building or is it renteds Ovned... Fented s.s..

AR R R R RS R R R R R RN

iould you prefer to own the building? T T

SRRSO IRBIRRRNGIRENS

BARSERBNNRRBNRNENS




109.

15 Do you think it would suit Mothers of young children to have kindergartens,
schools, Plunket and a park next door to the shopping centre? ccescecssse
16. VWould this affect your DUSINESST sotscersstsionsssvecastssnenessnsossensss
17. How do you feel about this shopping centre? Vhat things do you like or
di.like? (AR R R R R R R R R R R R R R R R R R A R R R R R R R R N P R N P RN R RN ]
1d. L‘!Quto noW ¢o you feel about the layout of this S5.Ce7 sesecsvcesconss
(RN R R e R R A N R R Y R R N NN
19. Do you like the position of your shop in relation tO Others?..csscsceses
(R R RN N R R L R Y R R ]
20. Appearance. “ow do you feel about the appearance of this S.Cefocessens

(B X R R R R R R A R R R R R R R R R R R R R R R R R R R RN N R

£l fﬂlklaﬂ. Is (here enough parking space fOr CUStOMErsS? seesessesssseses
22, ¥Yhere do you znd your employees PATrkT seceescscetocscsecssocsscccocnssenne
23. Accidents. Jave there been any accidents in the 8.C7 ssenvasscacnsacan

T T T Tt TTTTTDhTTDhDTDThThTDMDDTh
¢4. Pedestrian-. Zave you heard of pedestrian precincCts? seceecesecsesvsee

Would they be a good idea in a centre like tnis? seessescsssesecsssocsee

254 L\eliverz. W vou deliverisseseetiow often? Every Day Me tO Fessessseces
Regularly. not every day ssssvssvass

“hen asked sssvssponnse

26as 'Where do you load LRE VANT sesessesssssssessssssssnssssssssesssssssnsnse
27« Do you have any ‘ifficulty in loading 17 cacescevscscsvscncsrancnensane
20 e Servicing. 0 you have the use of a service lane? .ecscsecscscnsscssssss
29« Do you usge it for unluding GOOAS7 s 0ese00ss0000000000000000000000000008
30. Are there any Gifficulties? .eesessessnssecssssssssanssasssscssnsssscensene

I A AR AR RN AN R R R R R R R R R R R A A A A R R R R R R R R A R R R R R AN A N R RN RN NN

3. Do you nave any crouble from Children e Tt
DOQS R Y RN
Bicycles R N R
Hubbi,n LR R R N R R R R R A R R R R N R R A NN

Shop Lifting-.-tl.oo.cco.ooocoo.cooonooo

32, Do you think tnis shopping centre is in a good position? seseeecssscvsse

-
"-’lh)’; (AR R R RS R R R R R I N A N N R NN

33. 1Is there anytning which has a special influence in this 5.C?2
SCHOUOL ssssessscsncsssnssscsscnssnen
Park or !laygjround eseesccccencsccces
Regidentizl area sessssssssssssnnse

F“tarj BsscesssnsaBBERENY
Through Traffic sesssssesssRennns
Other T T

34. Are there iy plans to provide any new goods or services? cesssessscssces

35a. What line oi goods doesn't do well out here? sececsccscsccscsccsscocssnnnse
b. Is anyone going to stop selling it (tMI)? T

36a. Are any of the other services (define) not used very much? ecesesecscesss
b. Are they (i’ 1'!) going to shut dOWNn? ceeevecscscsccceccccssccsccscsnnsne

37. There is/are an empty shop(s) in this 5.C. Do you knov how long it
(tm) have been enpty? eesccsscsccenses

a, Vacaat shop Ye@Sesesosnssnccane NO ssessscccssnsssncns
be Date vacated L T T Y
Ce Do you knov of any plans to use them? esessccsscsscscsssssenseses
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