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Abstract
The project is an enquiry into a cultural approach to branding. It 
utilises a holistic process inspired by a Balinese moral compass, the 
Tri Hita Karana, which is a balance between humans, nature, and 
spiritual aspects. The project explores through branding a solar 
organisation that seeks to promote sustainability and the bene�ts of 
solar energy through a visual communication design system.

Bali, an island in Indonesia, is currently experiencing a power 
shortage due to its high electricity demand and being the last in the 
transmission line from Java island. Solar power is a viable 
substitute for fossil fuels to address the issue, as Bali receives 
plenty of sunlight. However, the need for more public awareness 
about solar energy and sustainability hinders the solar movement. 
This research aims to communicate its purpose and meaning 
e�ectively by adopting a cultural branding approach emphasising 
the rich cultural aspects of Bali through visual language and graphic 
elements. The goal is to encourage a shift in behaviour and attitude 
towards clean energy technologies as part of the energy transition 
movement. 

The project uses cultural brand theories and energy transition 
frameworks to approach Balinese culture empathetically. The 
objective of this master's project is to explore the narratives of 
Balinese culture and �nd ways to create a brand identity system that 
synergises with these elements. A website, out-of-home QR codes, 
and social media are part of the visual communication design 
research outcomes. The narrative of the outcomes intends to 
increase awareness and support positive initiatives for rebuilding 
sustainability in Bali. It emphasises the connection between 
humans, nature, and spirituality while highlighting solar panels' 
bene�ts and their connection to the brand.
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Life Experience in Bali

I am originally from Indonesia and have lived in several big 

cities, including Denpasar in Bali. Growing up in a 

culturally rich country, I encountered various art forms, 

such as theatre, dance, and paintings, conveying stories 

and messages about life and our surroundings. Through 

this exposure, I have been inspired to become a graphic 

designer. I began my path as a graphic designer, 

concentrating on genuineness, creativity, and intention to 

motivate and connect with the audience. Drawing from 

diverse cultures, I aim to create aesthetically pleasing and 

functional designs. Hence, revisiting a place �lled with 

beautiful memories with my family brings me happiness, 

which is why I have selected it as the topic for my Master 

of Design project. 

My experience of living in Bali and thereafter visiting the 

island almost every year inspired me to start this project. 

While there, I noticed that the people are very proud of 

their island and share their rich, sacred culture with the 

world. Most people there follow the Hindu religion, making 

Bali well-known as the ‘Island of Gods’. 
My Childhood Pictures in Bali.
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