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EXECUTIVE SUMMARY  
 
The objective of this project was ñTo assist the Asian Productivity Organisation (APO) and 
National Productivity Organizations (NPOs) undertake a Needs Assessment to enable effective 
productivity-related strategies and programs to be developed and implemented at a National 
and APO-wide levelò. 
 
The research was commissioned by the APO Secretariat and officially started on 18 February 
2014 and concludes with the publication of this report on 5 June 2015. 
 
This report had the input of 16 NPOs (Bangladesh, Cambodia, Fiji, India, Indonesia, Iran, Lao, 
Malaysia, Mongolia, Nepal, Pakistan, Philippines, Republic of China, Sri Lanka, Thailand and 
Vietnam). A Chief Expert (supported by 7 researchers) and 16 National Experts coordinated the 
research and analysed the data provided by 372 staff, 390 customers and 130 NPO partners.  
 
Data was obtained on Country Trends, NPO Strategy, Systems and Services, NPO Performance 
Results, NPO SWOT Analysis and APO Strategy and Assistance.  
The results reflect the diversity of APO members. For example, the number of staff employed 
by NPO members varied from 16 in Nepal and Mongolia to 670 people in Sri-Lanka. Malaysia 
had the most training course attendees in 2013 with 130,517 people trained whilst some 
countries recorded less than 20 people trained. Some NPOs were almost 100% government 
funded whilst others received no government funding.  Whilst the NPOs all had specific 
challenges and opportunities there was agreement with the APOôs current vision and mission, 
and most indicated that ñTraining courses, Technical expert services, Development of 
demonstration companies / organizations and In-country programsò had the most impact.   
 
The report provides many recommendations to assist the APO and NPOs such as encouraging 
more best practice sharing on institutional strengthening  and capability building (to share 
strategies, organizational  structure, infrastructure, funding models, staffing levels/ratios  and 
approaches to governance, leadership, human resources, customer focus, operations and 
systems, and measurement, analysis and knowledge management) and on service delivery (to 
share success stories on how productivity-related services are being delivered).  For both the 
APO and NPOs more needs to be done to raise the profile of productivity including simple steps 
such as the improved use of social media and improving the design and content of NPO 
websites.  
 
The report endorsed the need for an APO Roadmap which has a clear strategy and targets. 
Currently, 3 or more APO members are in the top 20 countries for 10 of 18 reputable 
international performance metrics but none were in the top 20 for Labour Productivity . Clear 
stretch targets for key performance metrics can help the APO to develop appropriate strategies 
and obtain alignment of NPO strategies. Some NPOs require help in developing their own 
National Plans and Roadmaps.  
 
This report contains a wealth of information which can be used as a reference guide and for 
benchmarking purposes for many years to come.  
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1. Introduction  
 
This report shares the research data obtained from a project to assist the APO and NPOs 
undertake a needs assessment.  
 
The official objective was:  
 
To assist the Asian Productivity Organisation (APO) and National Productivity 
Organizations (NPOs) undertake a Needs Assessment to enable effective 
productivity -related strategies a nd programs to be developed and implemented at a 
National and APO -wide level ò. 
 
With a scope of:  
 

a. To develop a methodology for a Needs Assessment taking into consideration the 
mission, objectives, and mandates of NPOs and the purpose of the APO; 

b. Review of APO programs for NPO capability building and institutional strengthening; 

c. Review of the performance of each NPO including profiling of resources and 
programs; 

d. Identifying the core competencies of each NPO including strengths, weaknesses, 
opportunities, and threats;  

e. Identifying the emerging roles and challenges of NPOs resulting from 
sociopolitioeconomic changes; and 

f. Identifying the organizational development, capacity building, and institutional 
support needs of NPOs to lead productivity-related initiatives. 

 
The research was commissioned by the APO Secretariat and officially started on 18 February 
2014 with the appointment of the Chief Expert and concludes with the publication of this report 
on 5 June 2015.  
 
The body of this report describes t he Research Methodology, Findings, Recommendations and 
Conclusions. The Appendices show the full set of research data obtained from NPO members.   
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2. Research Methodology  
 
A chief expert and 15 national experts were appointed to undertake the research. The 

National Experts were from: Bangladesh, Cambodia, Fiji, India, Indonesia, Iran, Lao, 

Malaysia, Mongolia, Nepal, Pakistan, Philippines, Sri Lanka, Thailand and Vietnam. The 

Republic of China (ROC) joined the study at a later date, making a total of 16 countries.  

The project commenced with the chief expert devising the research methodology with input 

from the APO. This was followed by a coordination meeting on 28/29 May 2014 involving all 

National Experts to finalise the methodology and the design of the research to ols. Each national 

expert was responsible for carrying out the research in his/her country following the proposed 

methodology. The chief expertôs role, in addition to devising the research methodology, was to 

provide technical support to the national exper ts, review current APO programs, and prepare a 

final research report with specific recommendations for the APO and NPOs.  

To ensure consistency of data for comparison and aggregation purposes a National Expert 

Survey and four Stakeholder Surveys were developed with clear guidelines on how the data 

should be collected. These were accompanied by a mapping spreadsheet to show how the 

questions from the Stakeholder Surveys were linked to the National Expert Survey. The 

Stakeholder Surveys were designed so that they could be sent by email or posted to 

respondents for completion or used as a basis for a one to one structured interview .  

The four Stakeholder Surveys and the number of surveys that were targeted for completion are 

described in Figure 1.   

Figure 1 ï Types of stakeholder surveys and survey completion guidelines  
 

Stakeholder Surveys  Minimum number of surveys to be 
completed  

NPO CEO/Directors At least 75% of CEO/Directors should 
complete this survey. 

NPO Staff (Professional & Technical only) At least 20 surveys completed in total or at 
least 50% of staff should complete this 
survey 

NPO Customers (Enterprises) At least 20 surveys completed in total or at 
least 50% of customers should complete 
this survey 

NPO Partners  (Funders/ Training Providers/ 
Consultants/ Employer Groups/ Institutions of 
Higher Learning/Trade Union/ NPO Council 
Members/Governing Board and the APO) 

At least 3 surveys completed or at least 
50% of key partners should complete this 
survey 

 
National Experts were also encouraged to review: 

­ The NPOôs and APOôs vision, mission and strategy  
- Services provided by the NPO/APO described on websites/documents 

- Policies and procedures 

- Feedback received by clients (customer surveys, training assessment forms) 
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- Employees engagement/satisfaction survey reports  

- Project reports 

- Audit reports 

- Correspondence/agreements with Partners 

- 2007 Needs Assessment Report 

- A slide set provided by the Chief Expert showing country performance on over 20 

international performance metrics.  

 

In addition, for Section 4 of the National Experts Survey the National Expert coordinated a 

strengths, weaknesses, opportunities and threats (SWOT) analysis with senior executives from 

the NPO. This meeting involved a review of the collected data and a discussion to identify the  

NPOôs key strengths, weaknesses, opportunities and threats in relation to the 

government/partners, private sector and public sector .  

 

Information gleaned from the Stakeholder Surveys and the above sources assisted the National 

Experts to complete the National Expert Survey which was then sent to the Chief Expert for 

analysis. Of prime importance was that the National Experts Survey was completed accurately, 

bearing in mind potential translation issues, and represented the views of NPO stakeholders 

rather than the National Expertsô personal views. To check project progress and the accuracy of 

survey completion there was regular reporting between the National Experts and the Chief 

Expert.  Figure 2 describes the research plan and level of reporting.  

   
Figur e 2 ï Research activities and timetable  
 

Completion 

date 

Activity Responsibility 

10 March 2014 Outline of the role/ 

responsibilities of National 

Experts and issue of the 

preliminary SWOT Analysis 

exercise for completion.  

Chief Expert/APO 

1 April 2014  National experts appointed and 

role/responsibilities are 

assigned.  

NPOs/APO 

1 May 2014 Identification and review of 

currently available 

data/information relevant to 

the SWOT Analysis and Needs 

Assessment.  

National Experts 

15 May 2014  Completion of a preliminary 

SWOT Analysis by each 

country. Completed SWOT 

Tables sent to the APO in 

preparation for the 

National Experts 
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Coordination Meeting.  

15 May 2014 Draft design/outline of Needs 

Assessment Survey/Stakeholder 

Surveys/Report Template to be 

reviewed/improved at the 

Coordination Meeting 

Chief Expert  

28/29 May 

2014 

Coordination Meeting, Tokyo, 

Japan.  

APO, Chief Expert, 

National Experts 

23 June 2014 Final version of Needs 

Assessment Survey/Stakeholder 

Surveys/Report Template 

provided to National Experts 

APO, Chief Expert 

1 July 2014  Development of a strategy for 

the collection of data relevant 

to the Needs Assessment. This 

to include who to 

contact/survey and by when 

and which Stakeholder 

Survey(s) to use. 

National Experts 

8 August 2014  Preliminary completion of the 

National Experts Survey based 

on current data availability. 

Submitted to the Chief Expert  

National Experts 

27-29 August 

2014 

APO Liaison Officersô meeting, 

Tokyo, Japan. Initial 

findings/data from the Needs 

Assessment will be reviewed.  

APO, APO Liaison 

Officers, Chief Expert  

1 December 

2014 

(extended until 

26 December) 

Final completion of the National 

Experts Survey. Submitted to 

the Chief Expert. 

National Experts 

5 January 

2015 

Review of survey data, 

checking for correct completion  

Chief Expert 

20 January 

2015 

Resubmission of surveys National Experts. 

2 February 

2015 

Compilation of data in 

spreadsheets ready for 

checking by National Experts 

Chief Expert 

28 February 

2015 

Resubmission of data  National Experts 
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9 March 2015 Compilation of information into 

Appendices for review by APO 

Chief Expert 

15 April 2015  Draft Version of APO Needs 

Assessment Analysis Report 

issued to the APO and National 

Experts for review 

Chief Expert 

5 June 2015  Final Version of APO Needs 

Assessment Analysis Report 

issued to the APO and all APO 

members. 

Chief Expert 

 

Colour 

Code 

 

 Meetings 

 Work completed by National Experts 

 Work completed by the APO/Chief Expert 
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3.    Findings   
 
This section summarises the findings from the research. The full set o f findings are shown in 
the Appendices.  
 
Within each Appendix the survey questions are shown, followed by the aggregated responses in 
data and graphical format.   
 
From the 16 NPOs that participated 372 CEO/Directors/Staff, 390 customers and 130 partners 
contributed their opinions.  
 
A summarised selection of findings from each Appendix are presented below: 
 
Appendix  1:  Country Data and Trends .  
 
What does it show? 
 
This Appendix shows: 
 
a) the performance of each country with respect to 22 economic and societal metrics with data 

provided by reputable independent sources: 
.  

1. Population 
2. Population growth rate 
3. Population aged 65 and above (% of total)  
4. Labour productivity 
5. Gross domestic product (GDP) 
6. GDP per capita 
7. Global Competitiveness, 
8. Ease of doing business, 
9. Information Technology ï Networked Readiness Index 
10. Education of 15 year old students 
11. Human development index 
12. Innovation 
13. Perceived corruption in the public sector 
14. Political stability and Absence of Violence 
15. Government effectiveness 
16. Wellbeing of older people 
17. Happiness index 
18. Homicide rates 
19. Life expectancy 
20. Environmental performance 
21. Energy sustainability index 
22. The Global Energy Architecture Performance Index  

 
b) the megatrends that the CEOs/Directors of NPOs selected as likely to have the most impact 
on productivity in their  country over the next five years.  
 
How should the data be used by NPOs? 
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¶ The data shared on the 22 economic and societal impacts should be reviewed by NPOs 
to assist with their SWOT analysis and for setting of future targets. NPOs are 
encouraged to contact countries with higher l evels of performance to learn from them.   

¶ NPOs should ensure that they have strategies in place to address or take advantage of 
the 5 mega trends they have identified  as having most impact on productivity over the 
next 5 years. In addition, NPOs may wish to re-assess their 5 most important mega 
trends based on the opinions provided by other countries.  

 
How should the data be used by the APO? 
 
¶ The APO may wish to calculate the average performance of NPOs with respect to the 22 

economic and societal measures, and set future targets and strategies for those 
measures it aims to have an impact on.  

¶ The APO should ensure it has strategies in place to address or take advantage of the 5 
mega trends that have been identified as having most impact on productivity over the 
next 5 years.   

 
Selected Findings (View the Appendix for full findings)  
 
¶ 3 or more APO members were in the top 20 countries for 10 of 18 reputable 

international performance metrics (the 18 metrics referred to were from the  above list of 
22 metrics, the 4 measures excluded were population, population growth rate, 
population aged 65+ and GDP as these are not productivity based and/or were 
encompassed in the other measures). 

¶ No APO members were in the top 20 for Lab our Productivity, Happiness Index, Energy 
Sustainability Index or the Global Energy Architecture Performance Index.  

¶ The mega-trends identified as having most impact on productivity over the next 5 years 
were:  

- Liberalisation of global trade and financial markets (indicated by 63% of NPOs) 
- Convergence of technologies and research fields (indicated by 63% of NPOs) 
- Increasing energy consumption (indicated by 50% of NPOs) 
- Green productivity: scarce resources and increasing commodity prices lead to 

techniques that increase energy and resource productivity (indicated by 38% of 
NPOs) 

- Decreasing costs for communication and transportation (due to technical 
innovations such as the internet) enabling more international trade (indicated by 
38% of NPOs) 

- Government accountability due to a more informed electorate (indicated by 38% 
of NPOs) 
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Appendix 2:  NPO Strategy, Systems and Services  
 
What does it show? 
 
This Appendix provides information on each NPOôs strategy, systems and services. Data and 
opinions of the NPOôs CEO/directors, staff, customers and partners were sought on 32 
questions.  
 
How should the data be used by NPOs? 
 
¶ The data provides a good overall assessment of each NPOôs strategy, systems and 

services from the perspectives of stakeholders. Differences in opinion by stakeholder 
groups should be investigated to find out why there is this difference as it could mean 
the strategy, system or service or communication channels with the stakeholder group 
should be improved.    

¶ The data will assist NPOs in benchmarking their strategies, systems and services with 
other NPOs. NPOs are encouraged to contact higher performing NPOs to learn from 
them in areas such as the provision of high quality services and revenue generation.  

 
How should the data be used by the APO? 
 
¶ The data will enable the APO to have a clearer understanding of each NPOôs strategy, 

systems and services. This will enable the APO to provide a tailored approach to meet 
each countryôs needs. 

¶ The data will enable the APO to identify the comparative strengths and opportunities for 
improvement for each NPO. This will enable the APO to facilitate the sharing of 
knowledge between high and low performers.  

 
Selected Findings (View the Appendix for full findings) 
 
¶ All NPOs have a stated vision and mission. Three NPOs (Nepal, Pakistan and Vietnam) 

do not have stated organisational values.   
¶ There is a large variation in the number of people employed by each NPO from 16 in 

Nepal and Mongolia to 670 people in Sri-Lanka.  
¶ There is a large variation in the ratio of sup port staff to professional/technical staff 

between NPOs with Sri-Lanka reporting it has 82.75 professional/technical staff to 1 
support staff and Thailand reporting it has 0.48 professional/technical staff to 1 support 
staff.  

¶ There is a large variation in the number of part -time staff used by NPOs with Fiji 
employing 131 part-time staff and 9 countries employing no part-time staff.    

¶ The most popular training for professional/technical staff was Presentation Skills 
Training (67%) followed by Business Excellence Training (50%) with the least popular 
being Governance Training (33%).   

¶ Based on budget spend most NPO work was conducted in the Manufacturing Sector 
(26%) and Information and Communications Sector (11%).   

¶ On average NPOs assisted the Private Sector 45% of the time followed by the Public 
Sector 41% of the time .  

¶ Fiji has 65 training rooms that can accommodate up-to 1350 people while 4 NPOs have 
no training rooms.  

¶ Fiji owns 9 buildings while 4 countries own none.  
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¶ 7 NPOs (Fiji, Lao, Malaysia, Philippines, ROC, Thailand and Vietnam) are certified to 
ISO9001 (Quality Management System) 

¶ 2 NPOs (Nepal and Mongolia) do not have any Professional/Technical staff that have 
been given a computer that is less than 5 years old for their individual use. 8 NPOs have 
91-100% of their Professional/Technical staff using computers for their individual use of 
less than 5 years old.  

¶ Customers of NPOs indicated that the most important Training, Workshop, and/or e-
learning Courses for raising the performance of organisations was on Customer focus 
(understanding customers, building customer relationships, managing customer 
complaints), with 43% indicating this.   

¶ The Training, Workshop, and/or e-learning Course provided by the most number of 
NPOs (14) was on Productivity Tools (Problem solving, 5S-Ind. Housekeeping, Lean, Six 
Sigma).  

¶ Customers of NPOs indicated that the most important Conference and/or Forum for 
raising the performance of organisations was on Productivity, with 21% indicating this.   

¶ The Conference and/or Forum given by the most number of NPOs (11) was on 
Productivity.  

¶ Customers of NPOs indicated that the most important Mentoring, Coaching and/or 
Consultancy Services for raising the performance of organisations was ñDeveloping 
organizational capability ï SMEsò and on ñHuman Resourcesò, with 25% indicating this.   

¶ The Mentoring, Coaching and/or Consultancy Services provided by the most number of 
NPOs (11) was on ñDeveloping organizational capability ï SMEsò and ñMeasurement, 
analysis and knowledge managementò. 

¶ Customers of NPOs indicated that the most important Information Dissemination 
Services for raising the performance of organisations was a ñBenchmarking 
Database/Websiteò, with 9% indicating this.   

¶ The Information Dissemination Service provided by the most number of NPOs (10) was 
ñStudy Missionsò. 

¶ Customers of NPOs indicated that the most important Toolkits/Assessment Tool for 
raising the performance of organisations was a ñSME start up assessment toolò with 
14% indicating this.   

¶ The Toolkit/Assessment Tools provided by the most number of NPOs (8) were Business 
Excellence Assessment Tools and Productivity Assessment Tools.  

¶ Customers of NPOs indicated that the most important Award/Standard for raising the 
performance of organisations was an ñISO 9001 (Quality Management System)ò with 
12% indicating this.   

¶ The Award/Standard provided by the most number of NPOs (8) was a Business 
Excellence Award. 

¶ Customers of NPOs indicated that the most important Research for raising the 
performance of organisations was ñProductivityò with 14% indicating this.   

¶ The Research provided by the most number of NPOs (10) was on Productivity. 

¶ Customers of NPOs indicated that the most important Networking and Support Groups 
for raising the performance of organisations were ñCommunity of productivity 
practitionerôs networksò and ñConsultant networksò with 4% indicating this.   

¶ The Networking and Support Groups provided by the most number of NPOs (5) was a 
Business Excellence Award winners network 

¶ Customers of NPOs indicated that the most important Financial Assistance for raising the 
performance of organisations were ñSubsidized training and workshopsò with 11% 
indicating this.   

¶ The Financial Assistance provided by the most number of NPOs (2) was Subsidized 
Consultancy and Advice. 
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¶ The level of customer satisfaction across all NPO countries was highest for ñTraining, 
Workshops and e-learningò and lowest for ñResearchò 

¶ NPO customers rated the following as the top 10 most important NPO services (from a 
list of 74) for raising the performance of organisations in their country:  
1. Training, Workshop, and/or e-learning on ñCustomer focus (understanding 

customers, building customer relationships, managing customer complaints)ò 
(43.4%)  

2. Training, Workshop, and/or e-learning on ñLeadership (vision, values, developing 
leaders, ethics, governance) Training, Workshop, and/or e-learningò (41%)  

3. Training, Workshop, and/or e-learning on ñStrategic planning and deployment 
(balanced scorecard, performance management)ò (38.7%)  

4. Training, Workshop, and/or e-learning on ñProductivity Tools (Problem solving, 5S ï 
Industrial Housekeeping, Lean, Six Sigma)ò (38.1%)  

5. Mentoring, Coaching and/or Consultancy Services on ñDeveloping organizational 
capability ï SMEsò (37.5%)  

6. Training, Workshop, and/or e-learning on ñBusiness excellence assessments, 
awards and modelsò (36.2%)  

7. Training, Workshop, and/or e-learning on ñQuality Management System/Standardsò 
(31%)  

8. Training, Workshop, and/or e-learning on ñPersonnel development (facilitation skills, 
presentation skills, communication skills)ò (29%)  

9. Training, Workshop, and/or e-learning on ñImprovement Teams (including Quality 
Circles)ò (24.8%)   

10. Training, Workshop, and/or e-learning on ñStaff empowerment, motivation, and 
satisfactionò (23.0%)  

¶ NPOsô performance as assessed by customers was highest for ñNPO flexibility in meeting 
customer needsò and ñQuality of project outputò and equal lowest for ñDesign of NPO 
websiteò, ñContents in NPO websiteò, ñDesign of NPO newsletterò, and ñUse of Social 
Mediaò. 

¶ Customer satisfaction with th e NPO was reported as highest in Bangladesh and Lao.  
¶ CEO/Directors and Staff on average across all NPOs rated their organisationôs greatest 

strength as their Leadership and prime opportunit y for improvement as Measurement, 
Analysis and Knowledge Management. The statement ñOur leadership team is always 
seeking new ways to sustain and grow the organizationò had the highest level of 
agreement and the statements ñWe develop succession plans for leadership and 
management positions, and career progression plans for employeesò and ñWe track daily 
operations and overall organizational performance using a full range of information (e.g. 
financial, customer satisfaction, employee satisfaction, environmental, suppliers, and key 
processes)ò had the lowest levels of agreement.  

¶ On average 85% of NPO employees indicated employee satisfaction levels of satisfied or 
very satisfied. Employee satisfaction levels were reported as highest in Iran.  

 
Appendix 3 : NPO Performance Results  
 
What does it show? 
 
This Appendix shows the performance of each NPO with respect to a balanced set of 
performance measures, see below. The measures were selected by the Chief Expert and 
National Experts as the most important result/outcome measures for NPOs to use.   
 

1.  Product and Process Outcomes  
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¶ Training course attendees 
¶ Conference/exhibition attendees  
¶ Consultancy/research projects private sector  
¶ Consultancy/research projects government sector 
¶ Consultancy/research projects total 
¶ Publications sold 

¶ New publications published  
¶ QCC participation rates 
¶ BE award applications 
¶ BE award winners 

2.  Customer Focused Outcomes  
¶ Customer complaints 
¶ Customer satisfaction overall 
¶ Customer satisfaction with training courses 
¶ Customer satisfaction with conferences/exhibitions 
¶ Customer satisfaction with consultancy projects 

3.  Workforce Focused Outcomes  
¶ Education ï doctorates 
¶ Education ï MSc/MBA 
¶ Education ï Degree 
¶ Staff training 
¶ Staff experience  
¶ Employee satisfaction 
¶ Employee turnover 
¶ Employee absenteeism 

4.  Leadership and Governance Focused Outcomes  
¶ Leadership/governance training 
¶ Community projects/activities 

5.  Financial and Market Outcomes  ( Indirect outcomes ï national outcomes 

NPOs contribute to but it is difficult to measure the ir  impact on. Some 
measures are repeated from Appendix 1)  

¶ Labor productivity in 2010 and 2011 
¶ Labor productivity 2012 and 2013  
¶ Ease of Doing Business 

¶ Innovation  
¶ Perceived corruption in the public sector 
¶ Environmental performance 

6.  Financial and Market Outcomes (Direct outcomes ï outcomes NPO s can 
directly measure)  

¶ Total income  
¶ Total expenditure 
¶ Income from education  
¶ Income from training  
¶ Income from conferences 

¶ Income from consultancy 
¶ Income from books/publications 
¶ Income from other  
¶ Government funding 

 
How should the data be used by NPOs? 
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¶ These are measures that were considered to be important for NPOs to be using on a 
regular basis to monitor their performance.  

¶ The data enables NPOs to benchmark their performance with other NPOs. NPOs are 
encouraged to contact higher performing NPOs to understand how they are achieving 
higher levels of performance.  
 

How should the data be used by the APO? 
 
¶ The APO may wish to calculate the average performance of NPOs with respect to a 

number of the measures provided, and set future targets and strategies for those 
measures it aims to have an impact on.  

¶ The data will enable the APO to identify the comparative strengths and opportunities for 
improvement for each NPO. This will enable the APO to facilitate the sharing of 
knowledge between high and low performers.  

 
Selected Findings (View the Appendix for full findings) 
 
¶ Malaysia had the most training course attendees in 2013 with 130,517 people trained 

and the most attendees at its conferences/exhibitions with 9,435 attendees. 
¶ ROC has the highest number of consultancy/research projects for the private sector in 

2013 with 369 and Sri-Lanka had the highest number for the government sector with 
445. 

¶ ROC sold the highest number of publications in 2013 with 37,348 sold.  
¶ Sri Lanka had the highest number of BE Award Applications in 2013 with 1376 and the 

highest number of BE Award Winners at the highest level with 500. (Note assessment 
methods used for BE Awards in different countries do differ).  

¶ Malaysia, Mongolia and Vietnam recorded 100% customer satisfaction levels (of satisfied 
or very satisfied) from t heir clients that completed the Stakeholder Survey. 

¶ Iran had the highest % of professional/technical staff with a doctorate in 2013 at 30%.  
¶ 100% of professional/technical staff working at the NPOs of Malaysia, Mongolia and 

Vietnam in 2013 had at least a bachelorôs degree qualification. 
¶ Thailand had the highest % of professional/technical staff which had worked at its 

organisation for 5 or more years, at 91%.  
¶ Malaysia and Mongolia recorded 100% employee satisfaction levels (of satisfied or very 

satisfied) staff that complet ed the Stakeholder Survey. 
¶ Thailand recorded the lowest employee turnover rate of its professional/technical staff in 

2013 of 2%.  
¶ 100% of  directors from the NPOs in Bangladesh, Sri-Lanka and Vietnam have attended a 

leadership or governance related training course in the last two years.  
¶ Sri-Lanka has led or supported the most community projects in 2013 with 238 projects.   
¶ Singapore rated best overall for Productivity, Ease of Doing Business, Innovation, Least 

level of Corruption and Environmental Performance in 2013 of all APO members. 
¶ ROC had the highest revenue for 2013 at USD$39.9 million. 
¶ Pakistanôs proportion of revenue from training was the highest in 2013 at 60%.  
¶ Philippinesôs proportion of revenue from consultancy was the highest in 2013 at 44%.  
¶ Sri-Lankaôs proportion of revenue from government funding w as the highest in 2013 at 

98.5%. 
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Appendix 4:  NPO SWOT Analysis  
 
What does it show? 
 
This Appendix shows each NPOôs most important strengths, weaknesses, opportunities and 
threats (SWOT) in relation to Government/Partners, Private Sector and Public Sector. The 
SWOT analysis was undertaken by the senior executive team of each NPO. 
 
In addition, nine countries (Sri Lanka, Indonesia, Fiji, Malaysia, Nepal, Lao, Thailand, India and 
Bangladesh) ranked their t hree most important strengths, weaknesses, opportunities and 
threats with the most important strength , weakness, opportunity or threat  ranked as ñ1ò, the 
second most important as ñ2ò and the third most important as ñ3ò.  This data is summarised at 
the end of the Appendix.  
 
How should the data be used by NPOs? 
 
¶ NPOs should review their SWOT to consider how they can better serve their 

stakeholders through improvements to their strategies, systems and services. NPOs 
should consider how they can build on their strengths and take advantage of 
opportunities, while minimising weaknesses and avoiding threats. 

 
How should the data be used by the APO? 
 
¶ The SWOT analysis of each NPO should be reviewed by the APO to have a clearer 
understanding of each NPOôs strengths, weaknesses, opportunities and threats . This will 
enable the APO to provide a tailored approach to meet each countryôs needs. 

¶ The APO should analyse all the SWOTs to see if there are common issues that can be 
addressed.  

 
Selected Findings (View the Appendix for full findings)  
 
Common strengths among NPOs were: 
  
Å Strong connections with key government ministries and employer bodies. 
Å Reputable productivity specialist organization. 
¶ Ability to d isseminate the latest information through strong networks of international 

cooperation. 
 

Common weaknesses among NPOs were:  
 
¶ Need to increase visibility of the NPO and the importance of productivity . 
¶ Lack of clear national productivity agenda and/or roadmap on how productivity gains will 

be achieved.  
¶ Staff issues such as low employee motivation, wrong mix of technical to support staff , 

and the technical competence of staff  need to be addressed.  
¶ Consultants are limited in number and often the required skills are lacking. 
¶ Budget is not enough to have a major impact.     

 
Common opportunities among NPOs were: 
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¶ Opportunities for greater international sharing and learning through the APO (and other 
institutions such as APEC and ASEAN). In particular, opportunities for sharing 
international expertise/experts.  

¶ The public sector is open to productivity concepts and requires programs tailored to its 
needs, for instance on governance.  

¶ With the opening of international trade there is a need to focus on export-orientated 
SMEs.  

¶ Possibilities for expanding services into national issues such as environment, energy, 
water, transportation and sustainability and to new sectors  

 
Common threats among NPOs were: 
 

¶ Lack of support from Government in terms of man date and funding for productivity 
planning and implementation. 

¶ Outdated or unnecessary regulations and bureaucratic procedures affecting productivity 
improvements. 

¶ Lack of critical mass of subject experts. 
¶ Competition from foreign consultants and training and consultancy service providers 

potentially replacing some of the work of N POs. 
 
Appendix 5 : APO Strategy and Assistance  
 
What does it show? 
 
This Appendix shows how the APOôs strategy and services are viewed by the NPOôs 
CEO/directors and staff.  12 questions were asked.  
 
How should the data be used by NPOs? 
 
¶ NPOs may use the data to provide feedback and ideas on how the APO can better meet 

their needs.  
 

How should the data be used by the APO? 
 
¶ The data will assist the APO in strategy development and in improving its services.  

 
Selected Findings (View the Appendix for full findings) 
 
¶ All NPOs agreed with the APOôs vision and mission.  
¶ Almost all NPOs agreed with the APOôs strategic direction and key roles. Small changes 

to the wording for improved clarity were suggested.  
¶ The APOôs performance for each of its 5 key roles was assessed as ñGoodò to ñVery 
Goodò on average with the APOôs roles as a Regional Advisor rating lowest. There were 
large variations in ratings between countries.   

¶ 86% of NPO CEO/Directors/Staff , on average, assessed the impact of APO 
events/projects as ñGood" or better.  

¶ 75% of NPO CEO/Directors/Staff , on average, assessed their level of understanding of 
the APOôs role and its programs as high or very high.  

¶ There was a large variation in the % of NPO CEO/directors/staff that had visited the 
APO website and/or read a newsletter in the last two months from 5% to 100% with the 
median for both between 65 to 70%.  
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¶ NPO satisfaction ratings for the APO was highest in ñHuman Resourcesò in particular for 
ñCommunication skills of APO staffò although two items (from a to tal of 43)  relating to 
ñOperations Focusò had the highest satisfaction rating overall, these were the ñWork of 
Industry Departmentò and the ñWork of the Agriculture Departmentò. The APO rated 
lowest for ñAPOôs work to attract new membersò, ñVisibility of the APO and promotion of 
APO worldwideò, ñAPOôs use of social media channels such as Facebook and Mobile 
applicationsò, ñReporting on the overall impact of the APO across Asiaò, and ñAssistance 
provided to develop the capabilities of  APO Liaison Officersò. 

¶ Of the 17 services provided by the APO the following were considered by NPO members 
to equally have the highest impact:  
- Training courses 
- Technical expert services 
- Development of demonstration companies / organizations 
- In-country programs/projects  

Å Of the 17 services provided by the APO ñProductivity Researchò was considered by some 
distance to have the lowest impact with it averaging as having slightly higher than a 
ñmoderate impactò.  

¶ 14 of 16 APO members recorded a level of satisfaction of ñsatisfiedò or ñvery satisfiedò 
with being an APO member. 2 members indicated that they were neither  satisfied or 
dissatisfied.  
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4. Recommendations   
 
Data from this report can be used to assist NPOs and the APO in: 
 

¶ strategy development 
¶ institutional capacity and capability development;  
¶ delivery of effective productivity related services to stakeholders;  
¶ visibility as leading productivity organizations. 
¶ attracting new members 

 
Advice and recommendations on how to use the data from the report has been provided in the 
section titled ñFindingsò 
 
Further recommendations for the APO are provided below: 
 
1. The APO may wish to calculate the average performance of NPOs with respect to the 

economic and societal measures shown in Appendix 1 and the balanced set of performance 
measures shown in Appendix 3, and set future targets and strategies for those measures it 
is striving to have an impact on. In particular, targets for key performance measures such 
as Productivity should be set.   

2. 3 or more APO members were the in the top 20 countries for 10 of 18 reputable 
international performance metrics. However, no Asian countries were in the top 20 for 
Labour Productivity, Happiness Index, Energy Sustainability Index or the Global Energy 
Architecture Performance Index. This indicates these areas should be considered for 
addressing by the APO.  

3. The APO should ensure it has strategies in place to address or take advantage of the 5 
mega trends that have been identified as having the most impact on productivity over the 
next 5 years. These were: 

¶ Liberalisation of global trade and financial markets (indicated by 63% of 
NPOs) 

¶ Convergence of technologies and research fields (indicated by 63% of NPOs) 
¶ Increasing energy consumption (indicated by 50% of NPOs) 
¶ Green productivity: scarce resources and increasing commodity prices lead to 

techniques that increase energy and resource productivity (indicated by 38% 
of NPOs) 

¶ Decreasing costs for communication and transportation (due to technical 
innovations such as the internet) enabling more international tr ade (indicated 
by 38% of NPOs) 

¶ Government accountability due to a more informed electorate (indicated by 
38% of NPOs) 

4. It is recommended that the APO develops a program that provides advice and encourages 
the sharing of best practices between NPOs on institutional strengthening and capability 
building. This program could assist NPOs on strategy, organizational  structure, 
infrastructure, funding models, staffing levels/ratios, governance, leadership, human 
resources, customer focus, operations and systems, and measurement, analysis and 
knowledge management.   

5. It is evident that some NPOs are having tremendous success in the delivery of some 
productivity related services whilst others are not. It is recommended that the APO 
develops a program that provides advice and encourages the sharing of best practices on 
the delivery of productivity services.  
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6. From a list of 74 NPO services the 3 that NPO customers rated as the most important for 
raising organizational performance were Training, Workshop, and/or e-learning on 
ñCustomer focus (understanding customers, building customer relationships, managing 
customer complaints)ò (43.4%),   ñLeadership (vision, values, developing leaders, ethics, 
governance)ò (41%) and ñStrategic planning and deployment (balanced scorecard, 
performance management)ò (38.7%). It is recommended that the APO reviews whether 
these topics are adequately covered in its programs.  

7. NPO customers assessed the NPOs on 18 characteristics related to Leadership, Customer 
Focus, Measurement, Analysis and Knowledge Management, Human Resources and 
Operations Focus. NPOs rated lowest for Customer Focus and in particular for ñDesign of 
NPO websiteò, ñContents in NPO websiteò, ñDesign of NPO newsletterò, and ñUse of Social 
Mediaò. It is recommended that the APO r uns a program to assist NPOs with these issues 
to enhance the image of NPOs, the take-up of productivity programs  and the ability of 
NPOs to attract government funding.  

8. NPO CEO/directors/staff on average rated their greatest opportunities for improvement in 
the areas of ñSuccession plans for leadership and management positions, and career 
progression plans for employeesò and for ñPerformance measurement to track daily 
operations and overall organizational performance using a full range of information (e.g.  
financial, customer satisfaction, employee satisfaction, environmental, suppliers, and key 
processes)ò. It is recommended that the APO runs programs to assist NPOs in these areas. 

9. The SWOT analysis revealed that many NPOs have budgetary concerns with a need to do 
more with less. The APO could run a program to assist NPOs in growing their revenue 
stream and/or help them work effectively with partners that can deliver productivity 
services. Advice can be given on securing government funding or increasing revenue 
through, training, conferences or consultancy projects.   

10. The SWOT analysis indicated that raising the visibility of productivity was of key 
importance. The APO and NPOs should work together on visibility programs to improve 
APO/NPO branding and websites and undertake initiatives to foster stronger relationships 
with governments and key institutions.  

11. A number of APO members require assistance in developing or coordinating the 
development of National Plans for Productivity and/or a Roadmap. A sharing of current 
National Productivity Plans would be of value (it is the  chief expertôs opinion that business 
excellence frameworks could be used to generate national plans as they touch on all 
aspects of importance related to productivity). There is the potential to develop an Asian-
wide Productivity Plan and/or Roadmap which all National Productivity Plans feed into. This 
could be an opportunity to raise the profile of productivity across Asia especially if APO 
member governments sign off on the plan.     

12. The SWOT analysis indicated that consultants and/or subject matter experts are limited in 
number and often lack the required skill set. Work should be undertaken by the APO to 
identify this need more clearly and provide prog rams to address this shortfall. One 
potential solution is greater sharing of consultant expertise between countries.  

13. A number of common opportunities were identified through the SWOT analysis:  
- the public sector is becoming more open to productivity concepts. 
- with the opening of international  trade there is a need to focus on export -orientated 

SMEs.  
- national issues such as environment, energy, water, transportation and sustainability 

provide opportunities for NPOs to play a leadership role. 
It is recommended that the APO considers if t hese opportunities are currently adequately 
addressed. 

14. APO members voiced many opinions and suggestions on the APOôs strategy and services. 
A snapshot of these is provided below:  
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Å Green Productivity should be considered in a broader scope of ñsustainable productivityò which covers not only 
environmental impact but also issues such as communicable diseases, road accidents, social security and work 
life balance 

Å There needs to be more in-country projects to help with MCs needs on ground and this will lead to a better  
customization of services to the members; thus a better allocation of resources to Category C projects is 
required 

Å APO should make efforts to generate revenue in order to be self ï sustainable in long term 
Å APO renewed its Vision and Mission in 2011 but there is no roadmap to achieve them. In view of the same, it 

should develop a detailed roadmap with clear indication of output and outcome besides resource requirement  
Å It is submitted that APO and inter NPOs related linkages must be deepened beyond liaison officers and other 

top management officials serving essentially as gate keepers. Indeed little engagement has been seen between 
NPOs / NPCs across countries beyond tokenism or some expert services being facilitated as per APO and liaison 
officer and management wishes, which too happening occasionally. Accordingly, a seamless inter- NPO linkage 
at all levels is the need of the hour such that the APO / NPO system becomes dynamic with prospects of 
knowledge creation and exchange and experience sharing and expertise identification and application (with ICT 
support and on the ground action) and project execution across countries  

It is recommended that all com ments shown in Appendix 5 are read and considered by 
the APO. 

15. There were large variations in response to a number of questions in Appendix 5. It is 
recommended that the APO spends time with all countries over the coming year to discuss 
the feedback and take action where necessary.  

16. NPO satisfaction ratings for the APO were lowest for ñAPOôs work to attract new 
membersò, ñVisibility of the APO and promotion of APO worldwideò, ñAPOôs use of social 
media channels such as Facebook and Mobile applicationsò, ñReporting on the overall 
impact of the APO across Asiaò, and ñAssistance provided to develop the capabilities of  
APO Liaison Officersò. It is recommended that the APO addresses these issues. 

17. Of the 17 services provided by the APO the following were considered by NPO members to 
equally have the highest impact:  

Å Training courses 
Å Technical expert services 
Å Development of demonstration companies / organizations 
Å In-country programs/projects  

The APO should consider providing additional resource for these services.  
18. The APOôs ñProductivity Researchò was considered by some distance to have the lowest 

impact of 17 services with it averaging as having slightly higher than a ñmoderate impactò. 
The APO should investigate the level of resource invested in this activity and whether it 
should be reduced and/or consider how APO members can obtain more value from this 
service.  
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5. Conclusion  
 
This report has had the input of 16 NPOs with the participation of 372 staff, 390 customers and 
130 NPO partners.  
 
It is envisaged that this report will be great assistance to the APO and NPOs for planning 
purposes and for assisting the APO community to understand how each NPO operates and the 
challenges faced. This report contains a wealth of information which can be used as a reference 
guide and for benchmarking purposes for many years to come. 
 
It is recommended that every 3 years the research is repeated so that the data remains 
relevant to the APO/NPOs.  
 
If the research is repeated it is strongly recommended that all countries participate so that the 
data will be representative of the whole APO community.   
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APPENDICES  
 

 

The Appendices show the data collected from the National Expert Survey. There is an Appendix 
for each section of the survey.  
 
The Appendices are as follows: 
 
Appendix 1 ï Country Data and Trends.  
 
Shows the performance of each country with respect to 22 economic and societal metrics and 
the perceived impact of megatrends within each country.  
 
Appendix 2 ï NPO Strategy, Systems and Services 
 
Provides data and opinions of NPO CEO/Directors, staff, customers and partners on 32 
questions relating to NPO strategy, systems and services.  
. 
Appendix 3 ï NPO Performance Results 
 
Shows the performance of each NPO with respect to a balanced set of performance measures 
covering: 
1. Product and Process Outcomes 
2. Customer Focused Outcomes 
3. Workforce Focused Outcomes 
4. Leadership and Governance Focused Outcomes 
5. Financial and Market Outcomes (Indirect outcomes ï national outcomes NPOs contribute 

to but it is difficult to measure their impact on. Some measures are repeated from 
Appendix 1)  

6. Financial and Market Outcomes (Direct outcomes ï outcomes NPOs can directly 
measure) 

 
Appendix 4 ï NPO SWOT Analysis 
 
Shows each NPOsô most important strengths, weaknesses, opportunities and threats (SWOT) in 
relation to Government/Partners, Private Sector and Public Sector. The SWOT analysis was 
undertaken by the senior executive team of each NPO. 
 
In addition, nine countries (Sri Lanka, Indonesia, Fiji, Malaysia, Nepal, Lao, Thailand, India and 
Bangladesh) ranked their three most important strengths, weaknesses, opportunities and 
threats with the most important strength, weakness, opportunity or threat ranked as ñ1ò, the 
second most important as ñ2ò and the third most important as ñ3ò.  This data is summarised at 
the end of the Appendix. 
 
Appendix 5 ï APO Strategy and Assistance 
 
Shows how the APOôs strategy and services are viewed by the NPOôs CEO/directors and staff.  
12 questions were asked.  
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APPENDIX 1: COUNTRY DATA AND TRENDS 

This Appendix shows the performance of each country with respect to 22 economic and societal 
metrics and the perceived impact of megatrends within each country. 
 
 
1.1 Names of Countries participating in the National Expert Survey: 
 
1. Bangladesh 
2. Cambodia 
3. Fiji 
4. India 
5. Indonesia 
6. Iran 
7. Lao 
8. Malaysia 
9. Mongolia 
10. Nepal 
11. Pakistan 
12. Philippines 
13. Republic of China (ROC) 
14. Sri Lanka 
15. Thailand 
16. Vietnam 
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1.2 Country Profile Data 

1.2.1 Population  

Country Population 
Millions 

APO 
Ranking 

World 
Ranking 

India 1,267 1 2 
Indonesia 252 2 4 
Pakistan 186 3 6 
Bangladesh 158 4 8 
Japan 127 5 10 
Philippines 100 6 12 
Vietnam 92.5 7 14 
Iran 78.4 8 17 
Thailand 67.2 9 20 
Korea, Republic 49.2 10 27 
Malaysia 30.1 11 43 
Nepal 28.1 12 46 

Republic of China 23.3 13 NA 

Sri Lanka 21.4 14 57 
Cambodia 15.4 15 68 
Hong Kong 7.2 16 101 
Lao PDR 6.8 17 105 
Singapore 5.5 18 113 
Mongolia 2.9 19 139 
Fiji 0.88 20 158 

 
 

Source: 2014 estimates, Countries in the world (ranked by 2014 population)  
http://www.worldometers.info/world-population/population-by-country/ 

http://www.indexmundi.com/taiwan/demographics_profile.html 
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1.2.2 Population growth rate 
 

Country Rate % APO 
Ranking 

World 
Ranking 

Singapore 1.96 1 55 

Philippines 1.84 2 64 

Nepal 1.81 3 66 

Cambodia 1.67 4 73 

Lao PDR 1.63 5 74 

Bangladesh 1.59 6 76 

Pakistan 1.52 7 77 

Malaysia 1.51 8 80 

Mongolia 1.44 9 85 

India 1.28 10 92 

Iran 1.24 11 95 

Vietnam 1.03 12 113 

Indonesia 0.99 13 117 

Sri Lanka 0.89 14 126 

Fiji 0.73 15 141 

Thailand 0.52 16 150 

Hong Kong 0.39 17 157 

Republic of China 0.27 18 171 

Korea Republic 0.18 19 179 

Japan -0.10 20 205 
 
 

Source: CIA World Factbook 2014 
http://www.photius.com/rankings/population/population_growth_rate_2014_0.html 

 

 
 
 

http://www.photius.com/rankings/population/population_growth_rate_2014_0.html
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1.2.3 Population ages 65 and above (% of total) 

Country  
% of 
Total  

APO Ranking  
World 
Ranking  

Japan 24.8 1 2 

Hong Kong  14.4 2 49 

Korea Republic  12.3 3 63 

Republic of China  11.6 4 68 

Thailand  9.8 5 80 

Sri Lanka  8.4 6 92 

Singapore  8.1 7 98 

Indonesia  6.4 8 122 

India  5.7 9 133 

Fiji  5.6 10 134 

Vietnam  5.6 11 136 

Malaysia  5.3 12 139 

Iran  5.1 13 144 

Bangladesh  4.9 14 148 

Nepal  4.5 15 155 

Philippines  4.4 16 156 

Pakistan  4.3 17 157 

Mongolia  4.0 18 169 

Cambodia  3.9 19 172 

Lao PDR  3.7 20 182 

 
Source: CIA World Factbook 2013 

http://www.nationmaster.com/country-info/stats/People/Age-structure/65-years-and-over 

http://www.nationmaster.com/country-info/stats/People/Age-structure/65-years-and-over
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1.2.4 Labour productivity in 2012 
 

Country  Thousands 
Of US$ APO Ranking 

World Ranking  

Singapore 114.4 1 22 

Hong Kong 96.9 2 No data 

Republic of China 83.8. 3 
No data 

Iran 67.1 4 No data 

Japan 66.9 5 No data 

Korea, Republic 54.8 6 No data 

Malaysia 46.6 7 No data 

Sri Lanka 23.3 8 No data 

Thailand 22.9 9 No data 

Indonesia 20 10 No data 

Mongolia 19 11 No data 

Fiji 17.4 12 No data 

Philippine 14.7 13 No data 

Pakistan 13.9 14 No data 

India 11.9 15 No data 

Vietnam 7.9 16 No data 

Lao PDR 7.9 17 No data 

Bangladesh 6.0 18 No data 

Nepal 4.6 19 No data 

Cambodia 4.6 20 No data 

 
 
 

Source: APO Productivity Databook 2014,Conference Board Org data of GDP per person employed 
http://www.apo-tokyo.org/publications/files/APO_Productivity_Databook_2014.pdf 
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1.2.5 Gross domestic product (GDP)  

 

Country Billion US$ APO 
Ranking 

World 
Ranking 

India 7,277.2 1 3 

Japan 4,788.0 2 4 

Indonesia 2,554.3 3 9 

Korea, Republic 1,789.7 4 13 

Iran 1,283.6 5 18 

Republic of China 1,021.6 6 21 

Thailand 990.0 7 22 

Pakistan 884.2 8 26 

Malaysia 746.8 9 28 

Philippines 694.6 10 29 

Bangladesh 535.6 11 35 

Vietnam 509.4 12 36 

Singapore 445.10 13 39 

Hong Kong 400.60 14 44 

Sri Lanka 217.0 15 62 

Nepal 66.90 16 94 

Cambodia 50.2 17 103 

Lao PDR 34.48 18 109 

Mongolia 29.71 19 121 

Fiji 7.29 20 156 
 
Source: International Monetary Fund,World Economic Outlook Database 2014 
http://www.imf.org/external/pubs/ft/weo/2014/02/weodata/weoselgr.aspx 
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1.2.6 GDP per capita 

Country US$ APO 
Ranking 

World 
Ranking 

Singapore 78,763 1 4 

Hong Kong 53,216 2 9 

Japan 36,449 3 26 

Korea, Republic 33,140 4 30 

Malaysia 23,328 5 47 

Iran 15,590 6 71 

Thailand 14,394 7 76 

Sri Lanka 9,738 8 98 

Indonesia 9,561 9 100 

Mongolia 9,435 10 102 

Fiji 7,750 11 110 

Philippines 6,536 12 118 

India 5,412 13 124 

Vietnam 5,294 14 126 

Lao PDR 4,822 15 129 

Pakistan 4,602 16 132 

Cambodia 3,041 17 144 

Bangladesh 2,948 18 148 

Nepal 2,245 19 154 

Republic of China NA NA NA 
 
Source ï World bank 2013, based on actual data 
http://data.worldbank.org/indicator/NY.GDP.PCAP.PP.CD?order=wbapi_data_value_2013+wbapi_data_v
alue+wbapi_data_value-last&sort=desc 
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1.2.7 Global Competitiveness 

Country APO Ranking World Ranking 

Singapore 1 2 

Hong Kong 2 7 

Japan 3 9 

Republic of China 4 12 

Malaysia 5 24 

Korea, Republic 6 25 

Thailand 7 37 

Indonesia 8 38 

Philippine 9 59 

India 10 60 

Sri Lanka 11 65 

Vietnam 12 70 

Lao PDR 13 81 

Iran 14 82 

Cambodia 15 88 

Mongolia 16 107 

Bangladesh 17 110 

Nepal 18 117 

Pakistan 19 133 

Fiji No Data 

 
Source: The Global Competitiveness Report 2013 - 2014, World Economic Forum 

Page 15, WEF_GlobalCompetitivenessReport_2013-14.pdf 
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1.2.8 Ease of doing business 

 

Country 
APO 

Ranking 
World 

Ranking 

Singapore  1 1 

Hong Kong 2 3 

Korea Republic 3 5 

Malaysia 4 18 

Republic of China 5 19 

Thailand 6 26 

Japan 7 29 

Mongolia 8 72 

Vietnam 9 78 

Fiji 10 81 

Philippines 11 95 

Sri Lanka 12 99 

Nepal 13 108 

Indonesia 14 114 

Pakistan 15 128 

Iran 16 130 

India 17 142 

Lao PDR 18 148 

Bangladesh 19 173 

Cambodia NA NA 

 
Source: Doing Business 2015, World Bank 

Page 5, DB15-Full-Report.pdf 
http://www.doingbusiness.org/~/media/GIAWB/Doing%20Business/Documents/Annual-

Reports/English/DB15-Full-Report.pdf 
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1.2.9 Information Technology ï Networked Readiness Index 

Country  APO Ranking  World Ranking  

Singapore 1 2 

Hong Kong 2 8 

Korea, Republic  3 10 

Republic of China  4 14 

Japan 5 16 

Malaysia 6 30 

Mongolia 7 61 

Indonesia 8 64 

Thailand 9 67 

Sri Lanka 10 76 

Philippine 11 78 

India 12 83 

Vietnam 13 84 

Iran 14 104 

Cambodia 15 108 

Lao PDR 16 109 

Pakistan 17 111 

Bangladesh 18 119 

Nepal 19 123 

Fiji No Data  

 
Source: The Global Information Technology Report 2014, World Economic Forum 

Page xxi, WEF_GlobalInformationTechnology_Report_2014.pdf 
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1.2.10 Education of 15 Year Old Student - Student Performance in Mathematics, Reading 
and Science 

Country  Math Score  
Reading 
Score  

Science 
Score  

Singapore 573 542 551 

Hong Kong 561 545 555 

Republic of China  560 523 523 

Korea, Republic 554 536 538 

Japan 536 538 547 

Vietnam 511 508 528 

Thailand 427 441 444 

Malaysia 421 398 420 

Indonesia 375 396 382 

 
Source: PISA 2012 Results in Focus, OECD PISA 

Page 5, pisa-2012-results-overview.pdf 
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1.2.11 Human development index 

Country  HDI 
Value 

APO 
Ranking 

World 
Ranking 

Singapore 0.901 1 9 

Hong Kong 0.891 2 15 

Korea, Republic 0.891 3 15 

Japan 0.890 4 17 

Malaysia 0.773 5 62 

Sri Lanka 0.750 6 73 

Iran 0.749 7 75 

Fiji 0.724 8 88 

Thailand 0.722 9 89 

Indonesia 0.684 10 108 

Philippines 0.660 11 117 

Vietnam 0.638 12 121 

India 0.586 13 135 

Cambodia 0.584 14 136 

Lao PDR 0.569 15 139 

Bangladesh 0.558 16 142 

Nepal 0.540 17 145 

Pakistan 0.537 18 146 

Mongolia NA NA NA 

Republic of China NA NA NA 
 

Source: Human Development Index 2013-2014 Human Development Report, released on 24 July 
2014 

http://hdr.undp.org/en/content/table-1-human-development-index-and-its-components 
 

http://hdr.undp.org/en/content/table-1-human-development-index-and-its-components
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1.2.12 Innovation
 

 
Source: The Global Innovation Index Organisation 2014 results,  

https://www.globalinnovationindex.org/content.aspx?page=data-analysis 
 
 
 
 
 
 

 
Country 

APO 
Ranking 

World 
Ranking 

Singapore 1 7 

Hong Kong 2 10 

Korea, Republic 3 16 

Japan 4 21 

Malaysia 5 33 

Thailand 6 48 

Mongolia 7 56 

Vietnam 8 71 

India 9 76 

Indonesia 10 87 

Fiji 11 95 

Philippines 12 100 

Sri Lanka 13 105 

Cambodia 14 106 

Iran 15 126 

Bangladesh 16 129 

Pakistan 17 134 

Nepal 18 136 

Lao PDR No Data 

Republic of China No Data 
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1.2.13 Perceived corruption in the public sector  

Country APO 
Ranking 

World 
Ranking 

Singapore 1 7 

Japan 2 15 

Hong Kong 3 17 

Republic of China 4 35 

Korea, Republic 5 43 

Malaysia 6 50 

Mongolia 7 80 

India 8 85 

Philippines 9 85 

Sri Lanka 10 85 

Thailand 11 85 

Indonesia 12 107 

Vietnam 13 119 

Nepal 14 126 

Pakistan 15 126 

Iran 16 136 

Bangladesh 17 145 

Lao PDR 18 145 

Cambodia 19 156 

Fiji No Data 
 

Source: Corruption Perceptions Index 2014, Transparency International Org. 
https://www.transparency.org/cpi2014/results#myAnchor1 

 
 



Page 38 of 387 

 

 

1.2.14 Political stability and Absence of Violence 

Country 
Percentile  

Rank 
APO 

Ranking 
World 

Ranking 

Singapore 95.7 1 10 

Japan 81.5 2 40 

Hong Kong 74.4 3 55 

Republic of China 72 4 60 

Mongolia 63.9 5 77 

Korea Republic 56.8 6 92 

Vietnam 55.9 7 94 

Lao PDR 49.2 8 108 

Malaysia 47.8 9 111 

Fiji 45.9 10 115 

Cambodia 40.2 11 127 

Indonesia 28.9 12 151 

Sri Lanka 26.0 13 157 

Philippines 16.5 14 177 

Nepal 14.2 15 182 

India 12.3 16 186 

Iran 10.4 17 190 

Thailand 9.0 18 193 

Bangladesh 7.5 19 198 

Pakistan 0.95 20 210 
 

Source: Political stability and Absence of violence  2013,Worldbank data 
http://info.worldbank.org/governance/wgi/index.aspx#home 
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1.2.15 Government effectiveness 

Country Percentile 
Rank 

APO 
Ranking 

World 
Ranking 

Singapore 99.52 1 2 

Hong Kong 95.69 2 10 

Japan 93.78 3 14 

Republic of China 83.73 4 35 

Korea Republic 82.30 5 38 

Malaysia 81.82 6 39 

Thailand 61.24 7 82 

Philippines 55.94 8 91 

India 47.37 9 111 

Sri Lanka 45.93 10 114 

Indonesia 44.45 11 115 

Vietnam 44.02 12 118 

Mongolia 34.93 13 137 

Iran 28.23 14 151 

Lao PDR 24.88 15 158 

Pakistan 23.44 16 161 

Bangladesh 22.49 17 163 

Cambodia 18.66 18 171 

Nepal 18.18 19 172 

Fiji 16.75 20 175 
 
 
 

Source: World Bank 2013 data for Government effectiveness 
http://info.worldbank.org/governance/wgi/index.aspx#home 

 
 

http://info.worldbank.org/governance/wgi/index.aspx#home
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1.2.16 Wellbeing of older people 
 

Country APO 
Ranking 

World 
Ranking 

Japan 1 9 

Thailand 2 36 

Sri Lanka 3 43 

Philippines 4 44 

Vietnam 5 45 

Korea Republic  6 50 

Bangladesh 7 59 

India 8 69 

Nepal 9 70 

Indonesia 10 71 

Mongolia 11 72 

Cambodia 12 79 

Lao PDR 13 84 

Pakistan 14 90 

Hong Kong No Data No Data 

Republic of China No Data No Data 

Malaysia No Data No Data 

Singapore No Data No Data 

Iran No Data No Data 

Fiji No Data 
 

Source: Global Age Watch Index 2014, Helpage International Report 
http://www.helpage.org/global-agewatch/reports/global-agewatch-index-2014-insight-report-summary-
and-methodology 

http://www.helpage.org/global-agewatch/reports/global-agewatch-index-2014-insight-report-summary-and-methodology
http://www.helpage.org/global-agewatch/reports/global-agewatch-index-2014-insight-report-summary-and-methodology
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1.2.17 Happiness index 
 

Country  Score APO 
Ranking 

World 
Ranking 

Singapore 6.546 1 30 

Thailand 6.371 2 36 

Korea Republic 6.267 3 41 

Japan 6.064 4 43 

Malaysia 5.76 5 56 

Vietnam 5.533 6 63 

Hong Kong 5.523 7 64 

Indonesia 5.348 8 76 

Pakistan 5.292 9 81 

Philippines 4.985 10 92 

Republic of China 4.978 11 93 

Mongolia 4.834 12 102 

Bangladesh 4.804 13 108 

Lao PDR 4.787 14 109 

India 4.772 15 111 

Iran 4.643 16 115 

Nepal 4.156 17 135 

Sri Lanka 4.151 18 137 

Cambodia 4.067 19 140 

Fiji   No Data 
 

 
Source: World Happiness Report 2013  

http://unsdsn.org/wp-content/uploads/2014/02/WorldHappinessReport2013_online.pdf 
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1.2.18 Homicide rates 

Country Rate APO 
Ranking 

World 
Ranking 

Singapore 0.2 1 2 

Hong Kong 0.4 2 4 

Indonesia 0.6 3 6 

Malaysia 2.3 4 43 

Bangladesh 2.7 5 43 

Vietnam 3.3 6 54 

India 3.5 7 55 

Fiji 4.0 8 60 

Iran 4.1 9 61 

Lao PDR 5.9 10 73 

Cambodia 6.5 11 77 

Pakistan 7.7 12 88 

Philippine 8.8 13 99 

Japan No Data 

Republic of China No Data 

Korea, Republic No Data 

Thailand No Data 

Sri Lanka No Data 

Mongolia No Data 
Nepal No Data 

 
Source: Global Study on Homicide 2013, UNODC 

GSH2013_Homicide_count_and_rate1.xlsx 
http://www.unodc.org/gsh/ 

http://www.unodc.org/gsh/
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1.2.19 Life expectancy 
 

Country Years APO 
Ranking 

World 
Ranking 

Japan 84.5 1 3 

Singapore 84.4 2 4 

Hong Kong 82.8 3 6 

Republic of China 79.8 4 38 

Korea, Republic 79.8 5 39 

Sri Lanka 76.4 6 84 

Malaysia 74.5 7 111 

Thailand 74.2 8 116 

Vietnam 72.9 9 130 

Philippines 72.5 10 135 

Indonesia 72.2 11 138 

Fiji 72.2 12 140 

Iran 70.9 13 149 

Bangladesh 70.7 14 150 

Mongolia 69.0 15 158 

India 67.8 16 164 

Nepal 67.2 17 166 

Pakistan 67.1 18 168 

Cambodia 63.8 19 180 

Lao PDR 63.5 20 183 
 
 

Source: CIA.gov,The World Fact Book, 2014 
https://www.cia.gov/library/publications/the-world-factbook/rankorder/2102rank.html 

 

https://www.cia.gov/library/publications/the-world-factbook/rankorder/2102rank.html
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1.2.20 Environmental performance 

Country  Score APO 
Ranking 

World 
Ranking 

Singapore 81.78 1 4 

Japan 72.35 2 26 

Korea Republic 63.79 3 43 

Republic of China 62.18 4 46 

Malaysia 59.31 5 51 

Sri Lanka 53.88 6 69 

Fiji 53.08 7 76 

Thailand 52.83 8 78 

Iran 51.08 9 83 

Mongolia 44.67 10 111 

Indonesia 44.36 11 112 

Philippines 44.02 12 114 

Lao PDR 40.37 13 127 

Vietnam 38.17 14 136 

Nepal 37.00 15 139 

Cambodia 35.44 16 145 

Pakistan 34.58 17 148 

India 31.23 18 155 

Bangladesh 25.61 19 169 

Hong Kong 
 

No Data 
 Source: Environmental Performance Index 2014 

http://epi.yale.edu/epi/country-rankings 
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1.2.21 Energy sustainability index 

Country  Score APO 
Ranking 

World 
Ranking 

Japan ABB 1 23 

Malaysia ABC 2 26 

Hong Kong ABD 3 27 

Republic of China ACC 4 34 

Singapore BBD 5 41 

Korea, Republic BCD 6 55 

Philippines BBC 7 58 

Indonesia ACD 8 69 

Sri Lanka BCC 9 80 

Vietnam BDD 10 87 

Iran BCD 11 89 

Thailand CDD 12 90 

Mongolia BDD 13 98 

Nepal BDD 14 109 

Cambodia CDD 15 117 

Pakistan BDD 16 118 

India CDD 17 122 

Bangladesh CDD 18 125 

Fiji 
 

No Data 
 

Lao PDR 
 

No Data 
 

 
Source: World Energy Council, Energy Sustainability Index 2014 

http://www.worldenergy.org/data/trilemma-index 
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1.2.22 The Global Energy Architecture Performance Index 2015 

Country  Per. 
Index 

APO 
Ranking 

World 
Ranking 

Japan 0.67 1 32 

Singapore 0.65 2 44 

Korea Republic 0.63 3 53 

Philippines 0.60 4 59 

Thailand 0.60 5 60 

Sri Lanka 0.58 6 68 

Indonesia 0.54 7 76 

Vietnam 0.54 8 77 

Malaysia 0.54 9 80 

India 0.51 10 95 

Pakistan 0.47 11 111 

Bangladesh 0.45 12 116 

Nepal 0.45 13 117 

Iran 0.44 14 118 

Cambodia 0.43 15 121 

Mongolia 0.41 16 124 

Republic of China NA NA NA 

Hong Kong NA NA NA 

Fiji NA NA NA 

Lao PDR NA NA NA 
 

Source: Global Energy Architecture Report 2015 
http://www3.weforum.org/docs/WEF_GlobalEnergyArchitecture_2015.pdf 
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1.3 Select the 5 MegaTrends that you think will have the most impact on productivity 
(good or bad) in your country in the next 5 years?  
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Decreasing costs for 
communication and 
transportation (due to 
technical innovations 
such as the internet) 
enabling more 
international trade 

1 
    

1 
  

1 1 1 
    

1 6 

3
8
%

 

D
e
m

o
g

ra
p

h
y
 

Shrinking Society in the 
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Rates in Developing 
Countries 
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Population 
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Changes in energy mix 
from fossil fuel to clean 
technology 
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Rising Health Costs 
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industrialized countries 
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health prevention) 
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From Keeping Well to 
Health Style ï new 
markets: nutrition 
(novel food), 
pharmaceuticals, 
cosmetics 
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Total Megatrends 
(for each 
country) 

 5  5  5  5  5  5  5  5  5  5  5  5  5  5  5  2 
 

  

 
Notes: * 3 additional mega trends were included by Iran: 

¶ Environment ï Large reduction in absolutely clean energy costs (Major change in the 
concept of energy and hence energy productivity) 

¶ Health - Medical Genetics (no medicine, structural change in health care and labor 
productivity) 

¶ Government - Change in the structure of government to just an operator with 
minimum mandate from population (people use computerized systems to announce their 
preferences and do not refer to the governments to waste time and resources) 
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MegaTrends that the NPOs think will have the most impact on productivity (good or bad) 
on their country in the next 5 years? 
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APPENDIX 2: NPO STRATEGY, SYSTEMS AND SERVICES 

This Appendix provides data and opinions of NPO CEO/directors, staff, customers and partners 
on 32 questions relating to NPOsô strategy, systems and services.  
 

Within the Appendix the survey questions are shown, followed by the aggregated responses in 
data and graphical format. If a ñNo responseò or ñNo dataò has been recorded it means that the 
NPO has not responded to the question. ñNaò refers to the question being ñNot applicableò for 
the NPO.  
 

2.1 Name of NPO 

Malaysia Malaysia Productivity Corporation 

Lao 
Department of SMEôs Promotion/Lao National Productivity Organization 
(DOSMEP/LNPO)  

Cambodia National Productivity Organization of Cambodia 

Indonesia Directorate of Productivity and Entrepreneurship 

Mongolia Mongolian Productivity Organization 

Fiji National Training and Productivity Centre 

Vietnam Vietnam National Productivity Institute 

Bangladesh National Productivity Organisation 

Thailand Thailand Productivity Institute 

Sri Lanka National Productivity Secretariat 

Nepal National Productivity and Economic Development Centre (NPEDC) 

India National Productivity Council 

Philippines Development Academy of The Philippines 

ROC China Productivity Center 

Pakistan NPO Pakistan 

Iran National Iranian Productivity Organization 
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2.2 Year of establishment 

 

Year of establishment Number of years established 

Malaysia 1962 52 

Lao 2003 11 

Cambodia 2006 8 

Indonesia 1968 46 

Mongolia 1992 22 

Fiji 1973 41 

Vietnam 1997 17 

Bangladesh 1989 25 

Thailand 1995 19 

Sri Lanka 1994 20 

Nepal 1994 20 

India 1958 56 

Philippines 1973 41 

ROC 1955 59 

Pakistan 2006 8 

Iran 1992 22 

Mean   29.19 
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2.3 Type of institution 

 

Statutory Body Government Department 

Malaysia 1   

Lao   1 

Cambodia   1 

Indonesia   1 

Mongolia 1   

Fiji 1   

Vietnam 1   

Bangladesh   1 

Thailand 1   

Sri Lanka   1 

Nepal 1   

Philippines 1   

ROC 1   

Pakistan   1 

Iran 1   

Total 9 6 

 
NoteΣ LƴŘƛŀ ǊŜǎǇƻƴŘŜŘ άƴƻƴŜ ƻŦ ǘƘŜ ŀōƻǾŜέ ŘŜǎŎǊƛōƛƴƎ bt/ ŀǎ άŀƴ ŀǳǘƻƴƻƳƻus, multipartite, non ς 
ǇǊƻŦƛǘ ƻǊƎŀƴƛȊŀǘƛƻƴΣ ŜǎǘŀōƭƛǎƘŜŘ ōȅ aƛƴƛǎǘǊȅ ƻŦ LƴŘǳǎǘǊȅΣ DƻǾŜǊƴƳŜƴǘ ƻŦ LƴŘƛŀΣ ƛƴ мфруέ 
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2.4 Year joined APO 
 

 

Year joined APO Number of years joined APO 

Malaysia 1983 31 

Lao 2002 12 

Cambodia 2004 10 

Indonesia 1968 46 

Mongolia 1992 22 

Fiji 1984 30 

Vietnam 1996 18 

Bangladesh 1982 32 

Thailand 1961 53 

Sri Lanka 1966 48 

Nepal 1961 53 

India 1961 53 

Philippines 1961 53 

ROC 1961 53 

Pakistan 1961 53 

Iran 1965 49 

Mean   38.5 
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2.5 Organizational Chart 

2.5.1  Malaysia: Malaysia Productivity Corporation 
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2.5.2  Lao: Department of SMEôs Promotion/Lao National Productivity Organization 
(DOSMEP/LNPO) 
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2.5.3  Cambodia: National Productivity Organization of Cambodia 
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2.5.4  Indonesia: Directorate of Productivity and Entrepreneurship 
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2.5.5  Mongolia: Mongolian Productivity Organization 
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2.5.6  Fiji: National Training and Productivity Centre 
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2.5.7  Vietnam: Vietnam National Productivity Institute 
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2.5.8  Bangladesh: National Productivity Organisation 

 



Page 62 of 387 

 

 

2.5.9  Thailand: Thailand Productivity Institute 
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2.5.10  Sri Lanka: National Productivity Secretariat 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
N.B 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
No of Regional Offices 
Divisional Secretariats - 327 
District Secretariats -   25  PDOs ï Productivity Development Officers 
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(PDOs -02) 

 

Secretary 

Additional Secretary 
 

Director General 
Department of Manpower & Employment 

 

Director  
National Productivity Secretariat (NPS) 

Assistant Director 
Training 

 

Assistant Director 
Administration 

 

Assistant Director 
Planning 

 

Admin.Finance 
& Media 

(PDOs - 08) 

Progress 
Monitoring 
(PDOs - 07) 

 
 

Planning  
R & D 

(PDOs - 05) 
 

Training & 
Consultancy 
(PDOs -08) 

 

Productivity 
Promotion 
(PDOs -07) 

 

Management 
Assistants (04) 

Office Assistants 
(02) 

 

Drivers (02) 

Regional 
Offices 

(PDOs - 606) 
nt Officers 



Page 64 of 387 

 

 

2.5.11  Nepal: National Productivity and Economic Development Centre (NPEDC) 

NTPC Organisational Structure 
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2.5.12  India: National Productivity Council 
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2.5.13  Philippines: Development Academy of The Philippines 
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2.5.14  ROC: China Productivity Centre 
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2.5.15  Pakistan: NPO Pakistan 
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2.5.16  Iran: National Iranian Productivity Organization 

Organization chart 1 
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Organization chart 2 
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2.6 NPO main partners that assist in delivering strategy and/or services 

 
Partners 

Malaysia 

 Board of Directors  Universities/ Government Agencies 

 Consultative Panels  NGOs  

Working Groups/Task Force  International Agencies  

 Training /System Development Service 
Providers 

  
  

Lao 

Difference Lines Of Ministries Technical Schools 

Lao National Chamber Of Commerce And 
Industry 

International Organizations Like GIZ, ADB, 
JICA and BAF 

Enterprises Local & International Ngo Organizations 

Universities    

Cambodia Ministry of Industry and Handicraft 
 

Indonesia 
National Productivity Board Education and Training Providers 

Line Ministries and Provincial Government 
Employers Association/Chamber of 
Commerce 

Mongolia 
 Ministry of Labor 

Mongolian University of Science and 
technology 

Government Office 
Ministry of Environment and Green 
Development 

Fiji 

NTPC Advisory Board (Board) University Senate/Vice Chancelloer 

FNU Council Fiji Commerce and Employers Federation 

Ministry of Employment, Productivity and 
Industry Relations Industry Associations 

Ministry of Education Fiji Trades Union Congress 

Vietnam 

Ministry of Science and Technology, 
Directorate for Standards and Quality 
(STAMEQ) and Local Department of 
Science and Technology 

Ministries such as Ministry of Industry and 
Trade, Ministry of Natural Resources and 
Environment, Ministry of Agriculture and 
Rural Development 

APO, NPOs   

Universities, Institutions of research and 
training 

Productivity and quality service providers 
(including Certification Bodies, companies, 
trainers, consultants and professional 
network) 

Bangladesh 
Ministry of Industries National Productivity Executive Committee 

National Productivity Council Productivity Advisory Committee 

Thailand 

Institute for small and medium Enterprise 
development Thai-German institute 

National innovation agency 
National science and technology 
development agency 

Sri Lanka 

All Government institutions Freelance Trainers and NPS trainers 

Chambers Parallel Training institutes 

Private sector institutions 
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Nepal 

Government agencies particularly, sectoral 
ministries and public  corporations 

United Nations Bodies and Agencies like 
UNIDO, UNCTAD, ILO, WIPO etc 

Enterprise established within Industrial 
Estates (Estates established by 
Government but enterprise are private 
owned) 

Academic institutions particularly 
institutes for higher learning in 
management and marketing and 
technological capability building areas 

Intergovernmental Organizations like 
Technonet Asia, Int. Training Institute, 
WTO and ICC 

Private Sector Organizations, industry 
associations and business/commerce 
associations 
  Asian Productivity Organization  (APO) 

India 
Organizations with whom NPC has signed 
MOUs Dept of Industrial Policy & Promotion 

Philippines 

Office of the President Asian Productivity Organization 

National Economic Development Authority Department of Agriculture 

Department of Budget and Management Department of Energy 

Commission on Higher Education Department of Trade and Industry 

 University of the Philippines  
Productivity Improvement Circles 
Association of the Philippines 

Philippine Productivity & Quality 
Movement 

Department of Science and Technology 

Consultants 

ROC  No data  No data 

Pakistan 

Ministry of Industries & Production Development Sector Organizations 

All Federal Ministries Private Sector Organizations 

Academia   

Iran 

Vice Presidency in Human Resource and 
Management Development 

Team of Consultants 

Group of Project-based Employees   

2.7 NPOôs main customers 

 
Customers 

Malaysia Public and government agencies  Private sector  

NGO   

Lao 
Ministry Of Education University 

Lao Chamber Of Commerce & Industry Technical Institution 

Various Enterprises Vocational School 

Cambodia 
Cambodian Micro, Small and Medium 

Enterprises from various associations and 

federations 

Public officers from concerned ministries 

of the Government of Cambodia 

Indonesia 
Enterprises Communities 

Education and Training Providers 

Technical Sectoral Government 

Institutions and Provincial Government 

Mongolia 
Thermal power plants /Darkhan Shunkhlai LLC 

Erdenet mining industry Interactive LLC 

Golomt Bank   

Fiji Employers that pay us a Levy Franchise partners 
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Government agencies Internal customers 

Private students NTPC Advisory Board 

Vietnam 
Enterprises Hospitals, Universities 

Public Administration Organizations and 

Agencies   

Bangladesh 
Public Industries, Bank, Hospital School. Collage 

Private Industries SME, MSME 

Thailand 
Government agency Private enterprise 

State enterprise   

Sri Lanka 

All government institutions Communities 

Schools and Universities Pre schools(Kindergarten) 

Private sector   

Nepal 

Government and its affiliates like public 

corporations 

Private sector enterprises particularly 

SMEs 

Training institutes in areas of management, 

marketing, technology information, 

standardization, quality control, WTO 

Agreements 

Potential entrepreneurs for business and 

SME set-ups, Technology seekers 

Enterprises in the services sector like  

tourism, financial sector Engineering and Consultancy firms 

India 

Reputed organizations in Manufacturing in 

Private Sector, Public Sector international 

organizations 

Reputed organizations in Services sector 

viz Govt Depts, Enterprises, International 

organizations 

Constitutional Bodies Legislature & Judiciary 

Government Corporations International Organizations, funding 

institutions, private firms including small 

and medium enterprises, non-government 

organizations and academe 

Philippines 

National Line Agencies (NLAs) Local Government Units (LGUs) 

Constitutional Bodies Legislature & Judiciary 

Government Corporations 

Others (International Organizations, 

funding institutions, private firms 

including small and medium enterprises, 

non-government organizations and 

academia) 

ROC 
Government agencies Public 

Private sector Related associations and organizations 

Pakistan 

Private Sector Organizations Enterprises / Development Organizations 

Public Sector Organizations Professionals / Individuals 

Academia   

Iran Public sector and governmental 

organizations through their productivity 

offices 

Industrial and Development 

Organizations in the public sector 

responsible for promotion of industrial 

activities 

Industrial organizations, public or private Service and Utility organizations in the 

country 

Any individual or Group Organization in the 

private sector who may demand NIPO 

services 

Agricultural organizations responsible 

for agricultural production units 
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2.8 Does the NPO have a stated vision? 

 
Yes No 

Malaysia 1 0 

Lao 1 0 

Cambodia 1 0 

Indonesia 1 0 

Mongolia 1 0 

Fiji 1 0 

Vietnam 1 0 

Bangladesh 1 0 

Thailand 1 0 

Sri Lanka 1 0 

Nepal 1 0 

India 1 0 

Philippines 1 0 

ROC 1 0 

Pakistan 1 0 

Iran 1 0 

Total 16 0 
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2.8 a) If yes, do your staff and CEO/directors agree with the vision: 

  n 
Strongly 
Disagree Disagree 

Tend to 
Disagree 

Tend 
to 
Agree Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 20 0% 0% 0% 5% 60% 35% 5.30 

Lao 20 0% 0% 4% 9% 30% 57% 5.40 

Cambodia 15 0% 0% 0% 20% 60% 20% 5.00 

Indonesia 18 0% 0% 4% 34% 34% 29% 4.88 

Mongolia 15 0% 0% 0% 13% 60% 27% 5.13 

Fiji 22 0% 0% 0% 0% 32% 68% 5.68 

Vietnam 27 0% 0% 0% 4% 74% 22% 5.18 

Bangladesh 21 0% 0% 0% 0% 10% 90% 5.90 

Thailand 28 4% 4% 7% 29% 43% 14% 4.47 

Sri Lanka 30 0% 0% 0% 13% 57% 30% 5.17 

Nepal 6 0% 0% 20% 80% 0% 0% 3.80 

India 18 0% 0% 0% 22% 28% 50% 5.28 

Philippines 39 2% 5% 8% 36% 33% 16% 4.41 

ROC 70 0% 0% 0% 0% 100% 0% 5.00 

Pakistan 20 0% 10% 20% 60% 10% 0% 3.70 

Iran 30 0% 0% 0% 0% 0% 100% 6.00 

Mean 24.9 0% 1% 4% 20% 39% 35% 5.02 

Total Respondent 399 
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2.8 b) If yes, do your partners agree with the vision: 

  n 
Strongly 
Disagree Disagree 

Tend to 
Disagree 

Tend 
to 
Agree Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 7 0% 0% 0% 14% 43% 43% 5.29 

Lao 3 0% 0% 5% 15% 28% 52% 5.27 

Cambodia 3 0% 0% 0% 0% 100% 0% 5.00 

Indonesia 5 0% 0% 0% 0% 40% 60% 5.60 

Mongolia 3 0% 0% 0% 33% 33% 33% 5.00 

Fiji 4 0% 0% 0% 0% 25% 75% 5.75 

Vietnam 5 0% 0% 0% 0% 20% 80% 5.80 

Bangladesh 3 0% 0% 0% 0% 33% 67% 5.67 

Thailand 3 0% 0% 0% 0% 67% 33% 5.33 

Sri Lanka 20 0% 0% 0% 10% 65% 25% 5.15 

Nepal 5 0% 0% 0% 60% 40% 0% 4.40 

India 2 0% 0% 0% 50% 50% 0% 4.50 

Philippines 20 0% 5% 0% 20% 55% 20% 4.85 

ROC 30 0% 0% 0% 0% 100% 0% 5.00 

Pakistan 10 0% 10% 30% 50% 10% 0% 3.60 

Iran 10 0% 0% 0% 11% 33% 56% 5.45 

Mean 8.3 0% 1% 2% 16% 46% 34% 5.10 

Total Respondent 133 
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2.8 c) Suggested changes to the vision by staff and ceo/directors: 

¶ The NPCC Vision 2030 should be broken into contingencies that would be based on 
reality of each stages (Cambodia). 

¶ Some respondents would like to see a stronger focus on business excellence and 
productivity in the vision (Fiji). 

¶ Others would like a separate vision statement for the NPO (as the NPO now is located 
within the Fiji National University) (Fiji). 

¶ Vision statement is not inspiring (Fiji). 
¶ Should be represented with a short word that is able to create inspiration to employee 

mindset (Thailand). 
¶ Should specify how can use organization competency to obtain the vision (Thailand). 
¶ Should include corporate governance (Thailand). 
¶ Productive and Prosperous nation through Excellence (Sri Lanka). 
¶ Establish as an excellent nationally and internationally recognized national productivity 

organization promoting productivity, quality and competitiveness of national products 
and services and perform the role of national focal point for productivity improvement 
campaign (Nepal). 

¶ An internationally recognized institution producing top notch managers in the public and 
private sectors as well as innovative and strategic research in enhancing national 
productivity overall, defined as public sector effectiveness and private sector efficiency 
(Philippines). 

¶ Vision needs to be revised. Should be more precise and relevant reflecting a specific 
long term vision (Pakistan). 

¶ The only change suggested was in the nature of NIPO. One person said he is not sure if 
NIPO should be a government organization, or as suggested a state-based organization 
independent of government (like a central bank) (Iran). 
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2.8 d) Suggested changes to the vision by partners: 

¶ Partners agree that a shorter and crispier vision statement would be fitting, and one that 
is measurable (Fiji). 

¶ Also that the university has the higher education agenda as well as TVET and 
productivity so itôs difficult to give same attention to all (Fiji). 

¶ Sri Lanka to become the centre of excellence for Productivity Promotion in Asiaò by the 
year 2020 (Sri Lanka). 

¶ Sri Lanka to become the hub of excellence for the productivity promotion in Asia by 
empowering workforce (Sri Lanka).. 

¶ The Vision appears to be too broad based ï could be more focused on improving 
productivity in all sectors ( with focus of SMEs) without compromising on quality and in 
line with national priorities ( like how can NPC contribute to ñ Make in Indiaò Vision) 
(India). 

¶ Simplify the vision.  Please make it short, direct to the point and concise.  Here is a bold 
suggestion ï ñA globally recognized institution in public sector productivity and 
innovation.ò (Philippines). 

¶ An internationally recognized institution which enhances national productivity by 
producing top-notch public managers, generate innovative and strategic research in 
public sector effectivity (Philippines). 

2.9 Does the NPO have a stated mission? 

2.9 a)  If yes, do your staff and ceo/directors agree with the mission: 

  n 
Strongly 
Disagree Disagree 

Tend to 
Disagree 

Tend 
to 
Agree Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 20 0% 0% 0% 0% 55% 45% 5.45 

Lao 20 0% 0% 4% 9% 30% 57% 5.40 

Cambodia 15 0% 0% 0% 20% 60% 20% 5.00 

Indonesia 18 0% 0% 1% 11% 51% 38% 5.25 

Mongolia 15 0% 0% 0% 13% 67% 20% 5.07 

Fiji 22 0% 0% 0% 0% 40% 60% 5.60 

Vietnam 27 0% 0% 0% 0% 20% 80% 5.80 

Bangladesh 21 0% 0% 0% 0% 15% 85% 5.85 

Thailand 28 0% 2% 6% 22% 48% 22% 4.82 

Sri Lanka 30 0% 0% 0% 0% 70% 30% 5.30 

Nepal 6 0% 0% 0% 100% 0% 0% 4.00 

India 18 0% 0% 0% 12% 28% 60% 5.48 

Philippines 39 1% 1% 4% 14% 51% 31% 5.04 

ROC 70 0% 0% 0% 0% 100% 0% 5.00 

Pakistan 20 0% 0% 10% 10% 80% 0% 4.70 

Iran 30 0% 0% 0% 3% 3% 93% 5.90 

Mean 24.9 0% 0% 2% 13% 45% 40% 5.23 

Total Respondent 399 
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2.9 b) If yes, do your partners agree with the mission: 

  
n 

Strongly 
Disagree 

Disagree 
Tend to 
Disagree 

Tend 
to 

Agree 
Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 7 0% 0% 0% 0% 43% 57% 5.57 

Lao 3 0% 0% 5% 15% 28% 52% 5.27 

Cambodia 3 0% 0% 0% 0% 100% 0% 5.00 

Indonesia 5 0% 0% 0% 0% 40% 60% 5.60 

Mongolia 3 0% 0% 0% 0% 33% 67% 5.67 

Fiji 4 0% 0% 0% 0% 25% 75% 5.75 

Vietnam 5 0% 0% 0% 0% 0% 100% 6.00 

Bangladesh 3 0% 0% 0% 0% 33% 67% 5.67 

Thailand 3 0% 0% 0% 17% 50% 33% 5.17 

Sri Lanka 20 0% 0% 0% 0% 65% 35% 5.35 

Nepal 5 0% 0% 0% 0% 100% 0% 5.00 

India 2 0% 0% 0% 0% 50% 50% 5.50 

Philippines 20 0% 0% 0% 6% 53% 41% 5.35 

ROC 30 0% 0% 0% 0% 100% 0% 5.00 

Pakistan 10 0% 0% 0% 20% 80% 0% 4.80 

Iran 10 0% 0% 0% 0% 44% 56% 5.56 

Mean 8.3 0% 0% 0% 4% 53% 43% 5.39 

Total Respondent 133 
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2.9 c) Suggested changes to the mission by staff and ceo/directors 

¶ Strong effort should be put by NPCC to be attaining the above mission (Cambodia). 

¶ Productivity (and quality) needs to be highlighted in the mission statement of the NPO 
(Fiji). 

¶ Since the main business of the university is providing higher education, training, 
research and creation of knowledge, the ñNPOò function (which is comparatively as 
lesser function) is not highlighted in the mission (Fiji). 

¶ After the merger with higher education institutions under the Fiji National University, it 
has lost its autonomy in the sense that all its processes come under the University 
policies and procedures, and these tend to slow the speed of the business and define 
the character of NPO, and all its visions and directions are expressed within and under 
the university umbrella (Fiji). 

¶ Some respondents feel a greater autonomy and expression for the NPO is more 
desirable (Fiji). 

¶ To ensure career advancement and welfare of all personnel should not put in mission 
(Thailand). 

¶ No 8 mission: To promote a productivity-based work culture is covered in mission No 2 
(Thailand). 

¶ No.1 mission: To collaborate with the public sector to propel target organizations forward 
and to introduce productivity concept on a broader scale: shall not only cover public 
sector but also private sector (Thailand). 

¶ To enable Sri Lanka to face the International Competitiveness through the promotion of 
Productivity and contribute to the National Development and enhancing standard of life 
(Sri Lanka). 

¶ To contribute to productivity improvement and economic development in the country by 
launching productivity campaign at national level and offering training and consultancy 
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and services as per the needs of the clients and its own institutional competency 
(Nepal). 

¶ May be revised and updated according to new initiatives taken by NPO Pakistan over 
recent years (Pakistan). 

2.9 d) Suggested changes to the mission by partners: 

¶ There is no mention of quality or productivity in the mission statement. This dilutes the 
NPO agenda of productivity promotion a bit (Fiji). 

¶ By energizing all stakeholders to overcome international competition and to uplift the 
quality and the living standard of our people through national development (Sri Lanka). 

¶ Enhance Sri Lankan productivity by energizing the sector to face international 
competition and to uplift living standard of our people through national development and 
contribute more to GDP (Sri Lanka). 

2.10 Does the NPO have a stated strategic direction/goals? 

 
Yes No 

Malaysia 1 0 

Lao 1 0 

Cambodia 1 0 

Indonesia 1 0 

Mongolia 1 0 

Fiji 1 0 

Vietnam 1 0 

Bangladesh 1 0 

Thailand 1 0 

Sri Lanka 1 0 

Nepal 0 1 

India 1 0 

Philippines 1 0 

ROC 1 0 

Pakistan 1 0 

Iran 1 0 

Total 15 1 
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2.10 a) If yes, do your staffs agree with the strategic direction/goals: 

  
n 

Strongly 
Disagree 

Disagree 
Tend to 
Disagree 

Tend 
to 

Agree 
Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 20 0% 0% 0% 0% 55% 45% 5.45 

Lao 3 0% 0% 6% 12% 23% 59% 5.35 

Cambodia 15 0% 0% 0% 5% 85% 10% 5.05 

Indonesia 18 0% 0% 0% 6% 64% 30% 5.23 

Mongolia 15 0% 0% 0% 11% 65% 24% 5.13 

Fiji 22 0% 0% 0% 0% 8% 93% 5.93 

Vietnam 27 0% 0% 0% 0% 53% 47% 5.47 

Bangladesh 21 0% 0% 0% 0% 70% 30% 5.30 

Thailand 28 3% 8% 21% 36% 24% 8% 3.93 

Sri Lanka 30 0% 0% 0% 3% 63% 33% 5.30 

Nepal 0 0% 0% 0% 0% 0% 0% 0.00 

India 18 0% 0% 7% 19% 63% 11% 4.78 

Philippines 39 0% 0% 0% 22% 38% 40% 5.18 

ROC 70 0% 0% 0% 6% 79% 15% 5.09 

Pakistan 20 0% 0% 0% 0% 0% 100% 6.00 

Iran 30 0% 0% 0% 4% 7% 89% 5.84 

Mean 23.5 0% 1% 2% 8% 43% 40% 4.80 

Total Respondent 376 
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2.10 b) If yes, do your partners agree with the strategic direction/goals: 

  
n 

Strongly 
Disagree 

Disagree 
Tend to 
Disagree 

Tend 
to 

Agree 
Agree 

Strongly 
Agree 

Weighted 
Mean 

Malaysia 7 0% 0% 0% 0% 72% 28% 5.28 

Lao 20 0% 0% 5% 14% 27% 54% 5.30 

Cambodia 3 0% 0% 0% 0% 100% 0% 5.00 

Indonesia 5 0% 0% 0% 0% 53% 47% 5.47 

Mongolia 3 0% 0% 0% 22% 44% 33% 5.11 

Fiji 4 0% 0% 0% 0% 0% 100% 6.00 

Vietnam 5 0% 0% 0% 0% 0% 100% 6.00 

Bangladesh 3 0% 0% 0% 0% 100% 0% 5.00 

Thailand 3 0% 0% 3% 67% 27% 3% 4.30 

Sri Lanka 20 0% 0% 4% 4% 36% 56% 5.45 

Nepal 0 0% 0% 0% 0% 0% 0% 0.00 

India 2 0% 0% 0% 0% 33% 67% 5.67 

Philippines 20 0% 0% 3% 7% 52% 38% 5.25 

ROC 30 0% 0% 0% 10% 69% 21% 5.11 

Pakistan 10 0% 0% 0% 10% 80% 10% 5.00 

Iran 10 0% 0% 0% 7% 7% 85% 5.78 

Mean 9.1 0% 0% 1% 9% 44% 40% 4.92 

Total Respondent 145 
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2.10 c) Suggested changes to the strategic direction /goals by staff and ceo/directors: 

¶ To add SMEôs development issue and Knowledge building institutions (Mongolia). 

¶ In todays context, TVET is of strategic importance to the development of the country and 
the government has also emphasized this significant role (Fiji). 

¶ TVET (and technical training in the trades areas) need to be separately emphasized. We 
are doing this though our activities, but it may not be expressed in the strategic 
directions as such (Fiji). 

¶ Develop new products /services/improve professional /knowledge of 
consultants/technical officers (Thailand). 

¶ Undertake research, trainings and consultancy in priority areas for manufacturing, 
agriculture services for productivity improvements and quality assurance (Nepal). 

¶ Assist in building technological capability for SMEs through information sharing, 
negotiation and technological adaptations and diffusions (Nepal). 

¶ Provide technical and managerial services for promotion of rural agro-based enterprises 
and value-chain creation through efficient resource utilization and networking (Nepal). 

¶ Strengthen NPEDC capacity for technical, managerial and market enhancing services 
for export oriented rural enterprises (Nepal). 

2.10 d) Suggested changes to the strategic direction /goals by partners: 

¶ The NPO has too many functions and activities and they cannot be expressed in the 
strategic directions (Fiji). 

¶ The directions of the university and the directions of the NTPC side may not be same as 
they serve different clients and purposes (Fiji). 
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¶ In the last strategic direction, the term ñSustainable Developmentò could replace part of 
the text starting with óenvironmentô (India). 

¶ New goals as per latest industrial needs and initiatives of NPO can be added. Previous 
goals may be modified accordingly (Pakistan). 

2.11 Does the NPO have stated values? 

 

Yes No 

Malaysia 1 0 

Lao 1 0 

Cambodia 1 0 

Indonesia 1 0 

Mongolia 1 0 

Fiji 1 0 

Vietnam 0 1 

Bangladesh 1 0 

Thailand 1 0 

Sri Lanka 1 0 

Nepal 0 1 

India 1 0 

Philippines 1 0 

ROC 1 0 

Pakistan 0 1 

Iran 1 0 

Total 13 3 
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2.11 a) If yes, do your staff and ceo/directors agree with the values of the NPO: 

  
n 

Strongly 
Disagree 

Disagree 
Tend to 
Disagree 

Tend to 
Agree 

Agree 
Strongly 
Agree 

Weighted 
Mean 

Malaysia 20 0% 0% 0% 2% 22% 75% 5.68 

Lao 3 0% 0% 2% 12% 30% 56% 5.40 

Cambodia 15 0% 0% 0% 12% 55% 33% 5.19 

Indonesia 18 0% 0% 0% 13% 63% 25% 5.13 

Mongolia 11 0% 0% 0% 0% 75% 25% 5.25 

Fiji 22 0% 0% 0% 0% 11% 89% 5.89 

Vietnam 0 0% 0% 0% 0% 0% 0% 0.00 

Bangladesh 21 0% 0% 0% 0% 25% 75% 5.77 

Thailand 28 2% 4% 7% 29% 45% 13% 4.50 

Sri Lanka 30 0% 0% 0% 0% 27% 73% 5.73 

Nepal 0 0% 0% 0% 0% 0% 0% 0.00 

India 18 0% 0% 8% 11% 70% 11% 4.83 

Philippines 39 0% 0% 1% 13% 44% 43% 5.29 

ROC 70 0% 0% 0% 5% 87% 9% 5.04 

Pakistan 20 0% 0% 0% 0% 0% 0% 0.00 

Iran 30 0% 0% 0% 3% 3% 93% 5.90 

Mean 21.6 0% 0% 1% 6% 35% 39% 4.35 

Total 
Respondent 

345 
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2.11 b) Suggested changes to the values by staff and ceo/directors: 

¶ There were suggestions for 1) Innovation, 2) Respect and Trust, and 3) 
Entrepreneurship (Fiji). 

¶ Should consider the definition that support strategic objective rather than use FTPI 
without unique with vision (Thailand). 

¶ Competitiveness through quality and fair business practices: Open and fair playing fields 
(Nepal). 

¶ High technical and professional standards of Staffs. Competency and reward on merit 
based system (Nepal). 

¶ Efficient and good working conditions at NPEDC (Nepal). 

¶ New enhancements could include work ethics and work culture (India). 

¶ Values can only be met if work comes from varied fields, but as for now it is only into 
industrial sector (India). 



Page 92 of 387 

 

 

2.12 Total number of staff (employed and paid by the NPO): 
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Professional/technical (full-time) 
201 43 10 20 10 60 39 33 43 662 6 111 217 443 50 30 1978 124 

Professional/technical (part-time) 
36 2 0 0 4 83 0 0 0 0 0 0 0 1 0 0 126 8 

Support (full time) 
137 2 13 10 0 33 12 34 87 8 10 156 72 87 20 7 688 43 

Support (part time) 
17 0 0 4 2 48 0 0 5 0 0 0 0 80 0 0 156 10 

Total number of staff  
391 47 23 34 16 224 51 67 135 670 16 267 289 611 70 37 2948 184 

Total full time staff (Professional + 
Support) 

338 45 23 30 10 93 51 67 130 670 16 267 289 530 70 37 2666 167 

Total number of professional/technical 
staff assuming part-time staff are 0.5FTEs  

219 44 10 20 12 102 39 33 43 662 6 111 217 444 50 30 2041 128 

Total number of support staff assuming 
part-time staff are 0.5FTEs  

146 2 13 12 1 57 12 34 90 8 10 156 72 127 20 7 766 48 

Ratio of Professional/Technical staff to 
Support staff (assuming support are 
0.5FTEs) 

1.51 22.0
0 

0.77 1.67 12.0
0 

1.78 3.25 0.97 0.48 82.7
5 

0.6
0 

0.71 3.01 3.49 2.50 4.29 2.66 2.66 
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2.13 Total number of seconded or sponsored staff (therefore their salaries are 
paid by another organization):  
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Professional/technical (full-time) 1 0 0 0 0 2 1 0 0 0 0 0 0 0 2 0 6 0 

Professional/technical (part-
time) 

0 0 0 0 4 4 0 0 0 0 0 0 0 0 0 0 8 1 

Support (full time) 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

Support (part time) 0 0 0 0 2 0 0 0 0 0 0 0 0 0 0 0 2 0 
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Total number of seconded or 
sponsored staff  

1 0 0 0 6 6 1 0 0 0 0 0 0 0 2 0 16 1 

Total full time staff (Professional 
+ Support) 

1 0 0 0 0 2 1 0 0 0 0 0 0 0 2 0 6 0 
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2.14 What percentage (%) of your professional/technical staff have received at 
least half a dayôs training on the following topics in the last 3 years:   
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Governance 
45% 65% 20% 38% 43% 60% 12% 85% 12% 33% 0% 6% 10% 2% 5% 85% 33% 

Leadership 
60% 76% 60% 46% 43% 40% 16% 90% 3% 67% 0% 11% 3% 17% 10% 80% 39% 

Project Management 
45% 87% 47% 23% 43% 40% 20% 80% 16% 23% 75% 6% 19% 30% 30% 50% 40% 

Communication / Public Relation 
Skills 45% 58% 40% 31% 57% 40% 24% 75% 4% 47% 80% 0% 19% 15% 45% 60% 40% 
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Presentation Skills 
40% 78% 67% 38% 43% 95% 36% 85% 15% 57% 75% 0% 14% 18% 50% 90% 50% 

Productivity Tools such as TQM, Six 
Sigma, Lean & 5S 75% 87% 73% 92% 100% 85% 96% 90% 27% 77% 80% 11% 27% 25% 70% 50% 67% 

Business Excellence 
75% 0% 53% 31% 29% 70% 32% 90% 56% 17% 0% 11% 1% 13% 20% 50% 34% 
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2.15 What percentage (%) of your NPOôs work (based on budget spend) was spent 
at improving the following sectors in the last year? (Please ensure the overall 
total = 100%) 

 

M
a

la
y
s
ia

 

L
a

o
 

C
a
m

b
o

d
ia

 

In
d

o
n

e
s
ia

 

M
o

n
g

o
lia

 

F
iji 

V
ie

tn
a
m

 

B
a
n

g
la

d
e

s
h

 

T
h

a
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n
d

 

S
ri L

a
n

k
a
* 

N
e
p

a
l 

In
d

ia
 

P
h

ilip
p

in
e

s
 

R
O

C
 

P
a
k
is

ta
n

 

Ira
n

 

M
e

a
n
 

Real estate activities 0% 5% 0% 0% 0% 1% 0% 0% 1% 0% 0% 
No 

data 
No 

data 
0% 0% 3% 1% 

Mining and quarrying 0% 5% 0% 0% 5% 3% 0% 0% 0% 0% 0% 
No 

data 
No 

data 
0% 0% 3% 1% 

Arts, entertainment and 
recreation 

0% 5% 0% 0% 4% 1% 0% 0% 0% 0% 0% 
No 

data 
No 

data 
5% 0% 3% 1% 

Activities of extraterritorial 
organizations and bodies 

0% 5% 0% 0% 2% 1% 0% 0% 0% 2% 0% 
No 

data 
No 

data 
5% 0% 3% 1% 

Construction 0% 5% 0% 0% 4% 3% 2% 0% 1% 2% 0% 
No 

data 
No 

data 
2% 0% 3% 2% 

Transportation and storage 0% 5% 0% 0% 2% 2% 1% 0% 5% 2% 0% 
No 

data 
No 

data 
0% 5% 3% 2% 

Wholesale and retail trade; 
repair of motor vehicles 
and motorcycles 

0% 5% 0% 0% 5% 12% 1% 0% 3% 0% 0% 
No 

data 
No 

data 
1% 0% 3% 2% 

Water supply; sewerage, 
waste management and 
remediation activities 

10% 5% 0% 0% 1% 4% 0% 0% 0% 5% 0% 
No 

data 
No 

data 
0% 5% 3% 2% 

Electricity, gas, steam and 
air conditioning supply 

0% 5% 0% 0% 10% 4% 5% 0% 7% 5% 0% 
No 

data 
No 

data 
0% 0% 3% 3% 

Human health and social 
work activities 

0% 5% 0% 0% 5% 1% 0% 0% 4% 15% 0% 
No 

data 
No 

data 
5% 5% 3% 3% 

Activities of households as 
employers; undifferentiated 
goods- and services-
producing activities of 
households for own use 

0% 5% 0% 30% 2% 1% 1% 0% 0% 5% 0% 
No 

data 
No 

data 
0% 0% 3% 3% 

Financial and insurance 
activities 

10% 5% 0% 0% 3% 6% 5% 10% 5% 10% 0% 
No 

data 
No 

data 
1% 0% 3% 4% 

Accommodation and food 
service activities 

0% 5% 0% 0% 10% 16% 1% 0% 0% 5% 0% 
No 

data 
No 

data 
20% 0% 3% 4% 

Administrative and support 
service activities 

10% 5% 0% 15% 2% 2% 0% 0% 0% 10% 0% 
No 

data 
No 

data 
0% 10% 8% 4% 

Professional, scientific and 
technical activities 

10% 5% 0% 0% 7% 2% 0% 5% 9% 2% 0% 
No 

data 
No 

data 
0% 10% 

17
% 

5% 

Other service activities 0% 5% 0% 5% 5% 5% 32% 10% 0% 5% 0% 
No 

data 
No 

data 
5% 0% 3% 5% 

Public administration and 
defense; compulsory social 
security 

20% 5% 0% 0% 3% 1% 10% 0% 17% 16% 0% 
No 

data 
No 

data 
0% 5% 3% 6% 

Agriculture, forestry and 
fishing 

0% 5% 25% 0% 3% 2% 0% 10% 0% 5% 30% 
No 

data 
No 

data 
2% 10% 6% 7% 

Education 0% 5% 0% 20% 15% 3% 5% 5% 8% 17% 0% 
No 

data 
No 

data 
17% 10% 3% 8% 

Information and 
communication 

10% 5% 0% 10% 7% 12% 2% 0% 1% 2% 70% 
No 

data 
No 

data 
7% 10% 

17
% 

11% 

Manufacturing 30% 5% 75% 20% 5% 18% 35% 60% 37% 9% 0% 
No 

data 
No 

data 
30% 30% 8% 26% 
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2.16 What percentage (%) of your NPOôs work (based on budget spend) is spent 
at improving the following sectors? (Please ensure the overall total = 100%):  
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A
ve
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g
e 

Public Sector 50% 44% 20% 20% 30% 19% 10% 70% 54% 40% 40% 
No 

data 
90% 15% 20% 90% 41% 

Private Sector 40% 56% 80% 60% 40% 80% 35% 20% 45% 15% 60% 
No 

data 
10% 65% 70% 1% 45% 

Not for Profit or Community 10% 0% 0% 20% 30% 0% 5% 10% 1% 15% 0% 
No 

data 
0% 20% 10% 0% 8% 

Others 0% 0% 0% 0% 0% 1% 50% 0% 0% 30% 0% 
No 

data 
0% 0% 0% 9% 6% 
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2.17 Does the NPO own any training facilities?   

 
Yes No 

Malaysia 1 0 

Lao 1 0 

Cambodia 0 1 

Indonesia 1 0 

Mongolia 0 1 

Fiji 1 0 

Vietnam 1 0 

Bangladesh 1 0 

Thailand 1 0 

Sri Lanka 1 0 

Nepal 0 1 

India 1 0 

Philippines 1 0 

ROC 1 0 

Pakistan 1 0 

Iran 1 0 

Total 13 3 
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2.17 a) How many training rooms do you have? 

 

No 

Lao 0 

Cambodia 0 

Mongolia 0 

Nepal 0 

Bangladesh 1 

Thailand 1 

Iran 1 

Vietnam 2 

Sri Lanka 2 

Pakistan 3 

Indonesia 4 

India 7 

Malaysia 18 

Philippines 23 

ROC 50 

Fiji 65 

Total 112 
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2.17 b) What is the total number of people that can be trained if all training rooms are 
used?   

 

No 

Cambodia 0 

Mongolia 0 

Nepal 0 

Lao 25 

Thailand 30 

Vietnam 60 

Bangladesh 60 

Pakistan 100 

Indonesia 120 

Sri Lanka 140 

India 190 

Iran 300 

Malaysia 550 

Fiji 1350 

Philippines 1466 

ROC 1500 

Total 5891 
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2.18 NPO buildings and outreach/presence in the country 

2.18 a) How many separate offices/sites does the NPO work from in your country? These 
may be owned or rented 

 
 Number 

Nepal 0 

Lao 1 

Sri Lanka 1 

Cambodia 1 

Mongolia 1 

Bangladesh 1 

Thailand 1 

Iran 1 

Vietnam 3 

Philippines 3 

ROC 5 

Pakistan 6 

Malaysia 9 

India 12 

Fiji 16 

Indonesia 23 

Total 61 
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2.18 b) How many buildings does the NPO own? 

  Mongolia 0 

Thailand 0 

Nepal 0 

Pakistan 0 

Sri Lanka 1 

Lao 1 

Cambodia 1 

Vietnam 1 

Bangladesh 1 

Iran 1 

Malaysia 2 

Philippines 2 

Indonesia 3 

India 3 

ROC 5 

Fiji 9 

Total 21 
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2.18 c) How much are the NPOôs buildings worth in US dollars? 

 

USD 
(Million) 

ROC No data 

Indonesia No data 

Mongolia No data 

Bangladesh No data 

Thailand No data 

Pakistan No data 

Cambodia No data 

India No data 

Nepal 0 

Sri Lanka 0.022 

Lao 0.3 

Vietnam 1 

Philippines 3.63 

Iran 10 

Malaysia 20 

Fiji 35 

Total 69.952 
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2.19 What standards are the NPO certified to? 
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T
o
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ISO 9001 (Quality Management System) 1 1       1 1   1       1 1     7 

ISO 14001 (Environmental Management 
System)    1                             1 

ISO 26000 (Social Responsibility)                                  0 

Investors in People Standard   1                             1 

Others (5S / National Quality Award)     1     1               1     3 

Others (OHS / QCC / TTQS)           1               1     2 
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2.20 Did the NPO enter any awards in 2013? 

 

Innovation Service 
Excellence 

People 
Development 

Governance Environmental Business 
Excellence 

Others 1 
(For the 
good of 
Mongolia, 
QCC) 

Others 
2 

Malaysia 1 1 1 1 1 
   

Lao         
Cambodia         
Indonesia         
Mongolia       

1 
 

Fiji       
1 

 
Vietnam         
Bangladesh         
Thailand         
Sri Lanka         
Nepal         
India         
Philippines         
ROC   

1 
     

Pakistan         
Iran         
Total 1 1 2 1 1 0 2 0 
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2.20 a) Did the NPO received awards recognition in 2013? 

 

In
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c
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P
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c
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E
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a
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B
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E
x
c
e
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n
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O
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e
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(Q
C

C
, IS

O
 

Im
p

lem
e
n

ta
ti

o
n
) 

O
th

e
rs 2

 

(A
S

E
A

N
 2

0
1

3
)

 

Malaysia 1 1 1 1 1 
   

Lao        
1 

Cambodia         
Indonesia         
Mongolia         
Fiji       

1 
 

Vietnam       
1 

 
Bangladesh         
Thailand         
Sri Lanka         
Nepal         
India         
Philippines         
ROC         
Pakistan         
Iran         
Total 1 1 1 1 1 0 2 1 
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2.21 What is the percentage (%) of Professional/Technical staff that has been 
given a computer for their individual use and it is less than 5 years old? 

 
0% 1-10% 11-20% 21-30% 31-40% 41-50% 51-60% 61-70% 71-80% 81-90% 91-100% 

Malaysia           
1 

Lao         
1 

  
Cambodia       

1 
    

Indonesia           
1 

Mongolia 1 
          

Fiji           
1 

Vietnam     
1 

      
Bangladesh           

1 

Thailand           
1 

Sri Lanka         
1 

  
Nepal 1 

          
India           

1 

Philippines           
1 

ROC          
1 

 
Pakistan      

1 
     

Iran           
1 

Total 2 0 0 0 1 0 1 0 2 1 7 



Page 119 of 387 

 

 

 
 
 
 

2.22 What productivity improvement services has your NPO provided in the last 
year and which ones are most important? 

Productivity services 

A. What 
productivity 
improvemen
t services 
has  your 

NPO 
provided in 

the last 
year? (Data 

source: 
Obtained from 
CEO/directors 

and/or 
relevant 

personnel) 

B. For those that you 
have placed an X 

against: what was the 
level of interest in 

these services?  Low 
(L) ï used by less 

than 20 
organizations, 

Medium (M) ï used 
by 21 to 100 

organizations, or High 
(H) ï used by 100ôs of 

organizations 
(Data source:  obtained 

from CEO/directors 
and/or relevant 

personnel) 

C. For each of the 
services below  
record the % of 
customers that 
indicated the 

service as one of 
their top 10 

choices (Data 
source: from 

customer survey 
data show the top 5 

services) 

D. For each of the 
services below  record 
the % of partners that 
indicated the service 
as one of their top 10 
choices. (Data source: 
from partner surveys) 

E.. From the whole list 
of services which 10 

services did your 
CEO/directors think 

are the most important 
for the future for your 
country?. (Data source: 

obtain the consensus 
view of CEO/directors at 

a meeting or use 
CEO/director survey 

data) 

Training, Workshop, and/or e-learning  

Developing Organisational Capability  

Business excellence 
assessments, 
awards and models 

       
% % 

      

Leadership Training, Workshop, and/or e-learning 

Leadership (vision, 
values, developing 

       % %       
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leaders, ethics, 
governance) 

Risk management/ 
disaster recovery 

       % %       

Social and 
environmental 
responsibility 
(surpassing 
regulatory 
requirements/ 
engaging with the 
local community) 

       

% % 

      

Strategy Training, Workshop, and/or e-learning 

Strategic planning 
and deployment 
(balanced 
scorecard, 
performance 
management) 

       

% % 

      

Customer and Market Focus Training, Workshop, and/or e-learning 

Customer focus 
(understanding 
customers, building 
customer 
relationships, 
managing customer 
complaints) 

       

% % 

      

Marketing         % %       

Measurement, Analysis and Knowledge Management Training, Workshop, and/or e-learning 

Performance 
measurement 
(selecting 
measures, analysis, 
reporting, triple 
bottom-line) 

       

% % 

      

Benchmarking 
(performance and 
best practice 
benchmarking) 

       

% % 

      

Knowledge 
management  

       % %       

Information 
technology 

       % %       

Human Resource Focus Training, Workshop, and/or e-learning 

Personnel 
development 
(facilitation  skills, 
presentation skills, 
communication 
skills) 

       

% % 

      

Training needs 
analysis  

       % %       

Health and safety        % %       

Staff empowerment, 
motivation, and 
satisfaction 

       
% % 

      

Process Management Training, Workshop, and/or e-learning 

Project 
Management 

       % %       

Productivity Tools 
(Problem solving, 
5S ï Industrial 
Housekeeping, 

       

% % 
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Lean, Six Sigma) 

Improvement Teams 
(including Quality 
Circles) 

       
% % 

      

Quality 
Management 
System/Standards 

       
% % 

      

Supply chain 
management 

       % %       

Green Productivity         % %       

Other (specify): 
         

       % %       

Conference and/or Forum 

Productivity        % %       

Business Excellence        % %       

Best Practice 
Sharing 

       % %       

Other (specify): 
         

       % %       

Mentoring, Coaching and/or Consultancy Services 

Developing 
organizational 
capability ï SMEs 

       
% % 

      

Developing 
organizational 
capability ï public 
sector 

       

% % 

      

Business excellence        % %       

Leadership         % %       

Strategic planning         % %       

Customer and 
market focus 

       % %       

Measurement, 
analysis and 
knowledge 
management 

       

% % 

      

Human resources        % %       

Process 
management 

       % %       

Other (specify): 
         

       % %       

Information Dissemination  

Benchmarking 
Database/Website 

       % %       

Blogs or case 
studies of best 
practices on your 
website 

       

% % 

      

Study Missions (In-
Country and 
International) 

       
% % 

      

Productivity or Best 
Practice Sharing 
Newsletter 

       
% % 

      

Publications on 
Productivity/Best 
Practices  

       
% % 

      

Best Practice 
Sharing 
Seminars/roadshow
s 

       

% % 

      

Other (specify): 
         

       % %       
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Other (specify): 
         

       % %       

Other (specify): 
         

       % %       

Toolkits/assessment tools 

Business Excellence 
assessment tool 

       % %       

People developer 
assessment tool 

       % %       

Innovation 
assessment tool 

       % %       

Service excellence 
assessment tool 

       % %       

Governance 
assessment tool 

       % %       

Marketing 
assessment tool 

       % %       

Productivity 
assessment tool 

       % %       

Financial 
management 
assessment tool 

       
% % 

      

SME start up 
assessment tool 

       % %       

SME growth 
assessment tool 

       % %       

Other (specify): 
         

       % %       

Other (specify): 
         

       % %       

Other (specify): 
         

       % %       

Awards and standards 

Business Excellence 
Awards 

       % %       

Business Excellence 
certification  

       % %       

People Developer 
Award 

       % %       

Innovation Awards        % %       

Service Excellence 
Awards 

       % %       

5S Awards 
       

% % 
      

Quality Control 
Circle Awards        

% % 
      

ISO 9001 (Quality 
Management 
System)  

       
% % 

      

ISO 14001 
(Environmental 
Management 
System) 

       

% % 

      

ISO 26000 (Social 
Responsibility) 

       % %       

Investors in People 
Standard        

% % 
      

Other (specify): 
         

       % %       

Research 

Productivity        % %       

Business excellence         % %       
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SME development        % %       

Public sector 
development 

       % %       

Other (specify): 
         

       % %       

Networking and support groups 

Community of 
productivity 
practitioners 
network 

       

% % 

      

Training provider 
network 

       % %       

Consultant network        % %       

Business Excellence 
Award winners 
network 

       
% % 

      

Business Excellence 
Assessors network 

       % %       

CEO roundtable        % %       

Other (specify): 
         

       % %       

Financial assistance to encourage organisations to participate in NPO programs 

Tax incentives         % %       

Grants        % %       

Loans        % %       

Subsidized training 
and workshop    

       % %       

Subsidized 
consultancy and 
advice    

       
% % 

      

Other (specify): 
         

       % %       

 

2.22.1 Training, Workshop, and/or e-learning 

Elements 

N
o

. o
f N

P
O 

The number of NPOs that 
provided the service and 

indicated the level of interest 
as Low (L) ς used by less than 

20 orgs, Medium (M) ς used by 
21 to 100 orgs, or High (H) ς 
ǳǎŜŘ ōȅ мллΩǎ ƻŦ ƻǊƎǎΦ 
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M
e
d
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H
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Business excellence assessments, awards and 
models 11 0 6 3 36.19 45.54 9 1.31 

Leadership (vision, values, developing leaders, 
ethics, governance) 11 0 8 1 40.98 41.48 12 1.19 

Risk management/disaster recovery 6 2 2 0 16.20 15.21 4 0.38 

Social and environmental responsibility (surpassing 
regulatory requirements/ engaging with the local 
community) 6 1 3 0 12.75 16.08 4 0.44 

Strategic planning and deployment (balanced 
scorecard, performance management) 13 1 7 3 38.69 43.63 11 1.50 
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Customer focus (understanding customers, building 
customer relationships, managing customer 
complaints) 11 0 5 3 43.43 41.21 10 1.19 

Marketing  2 0 2 0 18.07 17.54 2 0.25 

Performance measurement (selecting measures, 
analysis, reporting, triple bottom-line) 7 2 1 2 13.58 22.12 5 0.63 

Benchmarking (performance and best practice 
benchmarking) 8 0 5 1 20.51 20.64 3 0.81 

Knowledge management  12 0 7 3 31.33 26.79 14 1.44 

Information technology 6 1 1 1 21.75 19.46 3 0.38 

Personnel development (facilitation  skills, 
presentation skills, communication skills) 9 0 4 3 28.95 26.37 4 1.06 

Training needs analysis 7 1 4 1 16.28 11.19 1 0.75 

Health and safety 7 2 2 1 14.37 8.50 0 0.56 

Staff empowerment, motivation, and satisfaction 8 1 3 1 23.02 25.83 5 0.63 

Project Management 8 1 3 2 20.05 19.64 4 0.81 

Productivity Tools (Problem solving, 5S ς Industrial 
Housekeeping, Lean, Six Sigma) 14 0 2 10 38.11 43.81 9 2.13 

Improvement Teams (including Quality Circles) 10 0 2 7 24.79 21.89 1 1.56 

Quality Management System/Standards 11 0 4 5 30.97 26.58 5 1.44 

Supply chain management 5 2 2 0 9.52 6.46 3 0.38 

Green Productivity  13 2 6 2 19.71 32.29 4 1.25 

Other (specify):  1 0 0 1 0.00 0.00 1 0.19 
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Business excellence 
assessments, awards and 

models 

Leadership (vision, values, 
developing leaders, ethics, 

governance) 

Risk management/disaster 
recovery 

Social and environmental 
responsibility (surpassing 
regulatory requirements/ 
engaging with the local 

community) 
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 Country 

Malaysia 1 M 35 71 1 1 M 42 28 1 0 na 32 0 1 0 na 10 0 0 

Lao 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 1 M 30 52 1 

Cambodia 0 na 62 100 1 0 na 85 100 1 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 38.8 40 1 0 na 61.1 60 1 0 na 5.5 20 0 0 na 33.3 20 0 

Mongolia 1 M 31.25 33.3 1 1 M 62.5 33.3 1 0 na 18.75 0 0 0 na 18.75 33.3 1 

Fiji 1 M 58 75 1 1 M 0 50 1 1 L 0 0 0 1 L 0 0 0 

Vietnam 0 na 11 60 0 1 M 11 0 0 0 na 21 20 1 1 
No 

response 0 60 0 

Banglades
h 

1 M 80 67 1 1 M 75 67 1 1 M 20 100 0 1 M 10 67 0 

Thailand 1 H 50 33.3 0 1 M 35 33.3 1 1 M 55 33.3 0 1 M 15 0 1 

Sri Lanka 1 H 0 40 1 1 H 52 75 1 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 
No 

response 10 0 0 1 
No 
response 30 0 1 1 

No 
response 10 0 0 1 

No 
response 40 0 0 

Philippines 1 
No 

response 53 55 1 1 
No 
response 47 60 1 1 

No 
response 47 30 0 0 na 47 25 0 

ROC 1 H 80 94 0 1 M 85 97 0 0 na 0 0 1 0 na 0 0 1 

Pakistan 1 M 70 60 1 1 M 70 60 1 1 L 50 40 0 0 na 0 0 0 

Iran 1 M 0 0 0 0 na 0 0 1 0 na 0 0 1 0 na 0 0 0 

Total 11 
   

9 11 
   

12 6 
   

4 6 
   

4 

Mean 
  

36.19 45.54 
   

40.98 41.48 
   

16.20 15.21 
   

12.75 16.08 
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Strategic planning and 

deployment (balanced scorecard, 
performance management) 

Customer focus (understanding 
customers, building customer 

relationships, managing customer 
complaints) 

Marketing 
Performance measurement 

(selecting measures, analysis, 
reporting, triple bottom-line) 
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Malaysia 1 M 45 28 1 1 M 39 29 1 0 na 10 0 0 0 na 19 14 0 

Lao 1 M 32 50 1 0 na 0 0 0 1 M 27 48 1 0 na 0 0 0 

Cambodia 1 M 77 100 1 0 na 77 100 1 0 na 0 0 0 0 na 0 100 1 

Indonesia 0 0 55.5 20 1 0 na 61.1 20 1 0 na 16.6 0 0 1 M 27.7 20 0 

Mongolia 1 H 62.5 33.3 1 1 H 43.75 33.3 1 0 na 12.5 33.3 0 1 H 37.5 66.6 1 

Fiji 1 M 54 50 1 1 H 50 75 1 0 na 0 0 0 1 L 0 0 1 

Vietnam 1 M 16 40 0 0 na 21 0 0 0 na 0 0 0 0 na 21 20 0 

Banglades
h 

1 L 30 100 0 1 M 70 100 1 0 na 0 0 0 0 na 30 0 0 

Thailand 1 H 55 66.7 1 1 H 60 100 1 0 na 30 33.3 0 1 L 45 33.3 1 

Sri Lanka 1 H 52 60 0 0 na 43 0 0 0 na 0 0 0 1 H 0 0 0 

Nepal 0 0 0 0 0 1 
No 
response 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 
No 

response 30 50 0 1 
No 
response 20 0 0 0 na 0 0 0 1 

No 
response 10 50 0 

Philippines 1 
No 

response 40 40 1 1 
No 
response 33 35 1 0 na 27 10 0 1 

No 
response 27 50 1 

ROC 1 M 0 0 1 1 M 97 97 1 0 na 96 96 0 0 na 0 0 0 

Pakistan 1 M 70 60 1 1 M 80 70 1 1 M 70 60 1 0 na 0 0 0 

Iran 0 na 0 0 1 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 13 
   

11 11 
   

10 2 
   

2 7 
   

5 

Mean 
  

38.69 43.63 
   

43.43 41.21 
   

18.07 17.54 
   

13.58 22.12 
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Benchmarking (performance and 

best practice benchmarking) 
Knowledge management Information technology 

Personnel development 
(facilitation  skills, presentation 

skills, communication skills) 
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Malaysia 1 M 26 0 1 1 M 19 14 1 0 na 10 14 0 0 na 42 14 0 

Lao 1 M 30 42 0 1 M 30 40 1 1 M 22 17 0 0 na 0 0 0 

Cambodia 0 na 81 100 0 1 M 58 0 1 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 44.4 0 0 0 na 55.5 20 0 0 na 22.2 0 0 0 na 27.7 20 1 

Mongolia 0 na 18.75 0 0 1 M 18.75 33.3 0 0 na 43.75 0 0 1 M 37.5 66.6 0 

Fiji 1 M 0 0 0 1 M 0 0 1 1 H 0 0 1 1 H 0 0 0 

Vietnam 0 na 5 20 0 0 na 0 20 0 0 na 16 40 0 1 M 37 60 0 

Banglades
h 

0 na 10 0 0 0 na 60 33 1 0 na 40 67 0 0 na 80 34 1 

Thailand 1 M 20 33.3 1 1 H 45 33.3 1 0 na 15 33.3 0 1 H 40 33.3 0 

Sri Lanka 1 H 0 0 0 1 H 0 35 0 0 na 0 0 0 1 H 0 0 0 

Nepal 0 na 0 0 0 1 
No 
response 0 0 0 1 

No 
response 0 0 0 0 na 0 0 0 

India 1 
No 
response 20 50 0 1 

No 
response 30 0 0 1 

No 
response 0 0 0 1 

No 
response 20 0 0 

Philippines 1 
No 
response 13 35 0 0 na 20 45 5 1 

No 
response 33 15 1 1 

No 
response 13 40 0 

ROC 0 na 0 0 0 1 H 95 95 1 0 na 96 95 1 1 M 96 94 1 

Pakistan 1 M 60 50 1 1 M 70 60 1 1 L 50 30 0 1 M 70 60 1 

Iran 0 na 0 0 0 1 M 0 0 1 0 na 0 0 0 0 na 0 0 0 

Total 8 
   

3 12 
   

14 6 
   

3 9 
   

4 

Mean 
  

20.51 20.64 
   

31.33 26.79 
   

21.75 19.46 
   

28.95 26.37 
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 Training needs analysis Health and safety 
Staff empowerment, motivation, 

and satisfaction 
Project Management 
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Malaysia 1 M 16 0 0 0 na 16 0 0 1 na 29 0 0 1 H 10 43 0 

Lao 1 M 35 14 0 1 M 37 21 0 0 na 0 0 0 1 M 32 22 1 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 100 1 
No 

response na 0 0 0 

Indonesia 0 na 0 20 0 0 na 11.1 0 0 0 na 33.3 20 0 0 na 16.6 0 0 

Mongolia 0 na 12.5 0 0 0 na 18.75 0 0 1 L 25 33.3 0 0 na 6.25 33.3 0 

Fiji 1 H 0 0 1 1 H 0 0 0 1 M 0 0 0 1 L 38 0 0 

Vietnam 0 na 0 0 0 1 L 0 0 0 0 na 21 20 0 0 na 5 0 0 

Banglades
h 

0 na 0 0 0 0 na 20 0 0 0 na 70 100 0 0 na 0 0 1 

Thailand 0 na 5 0 0 1 L 5 0 0 1 M 20 0 0 1 H 35 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 1 H 60 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 
No 

response 15 0 0 1 
No 
response 15 50 0 1 

No 
response 20 50 1 1 

No 
response 10 50 1 

Philippine
s 

0 na 27 10 0 1 
No 
response 47 15 0 1 

No 
response 20 30 1 1 

No 
response 7 20 1 

ROC 1 M 90 95 0 0 na 0 0 0 0 na 0 0 1 1 M 91 96 0 

Pakistan 1 L 60 40 0 1 M 60 50 0 1 M 70 60 1 1 M 70 50 0 

Iran 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 7 
   

1 7 
   

0 8 
   

5 8 
   

4 

Mean 
  

16.28 11.19 
   

14.37 8.50 
   

23.02 25.83 
   

20.05 19.64 
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Productivity Tools (Problem 

solving, 5S ï Industrial 
Housekeeping, Lean, Six Sigma) 

Improvement Teams (including 
Quality Circles) 

Quality Management 
System/Standards 

Supply chain management 
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Malaysia 1 H 35 57 1 1 H 3 14 0 1 H 26 29 0 0 na 3 0 0 

Lao 1 M 10 13 1 0 na 0 0 0 1 M 22 15 1 1 M 12 20 1 

Cambodia 1 H 92 0 0 0 na 0 0 0 0 na 50 100 1 0 na 0 0 0 

Indonesia 1 H 22.2 20 1 0 na 27.7 0 0 0 na 38.8 20 0 0 na 33.3 0 1 

Mongolia 1 H 37.5 66.6 0 1 H 25 0 0 1 H 43.75 0 1 0 na 0 0 0 

Fiji 1 H 0 50 1 1 H 0 0 0 1 M 0 50 1 1 L 0 0 0 

Vietnam 1 H 84 80 1 1 H 32 0 0 1 H 58 0 0 0 na 11 0 0 

Banglades
h 

1 H 60 33 1 1 H 85 100 0 0 na 30 0 0 0 na 0 0 0 

Thailand 1 H 30 33.3 0 1 H 25 33.3 0 1 H 30 33.3 0 1 M 30 33.3 1 

Sri Lanka 1 H 48 70 1 1 H 0 0 0 1 H 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 
No 
response 10 100 0 1 

No 
response 0 50 0 1 

No 
response 10 0 0 1 

No 
response 0 0 0 

Philippines 1 
No 
response 13 20 1 0 

No 
response 33 5 0 1 

No 
response 20 20 0 0 na 13 20 0 

ROC 1 H 98 98 0 1 M 96 98 0 1 M 97 98 0 0 na 0 0 0 

Pakistan 1 M 70 60 0 1 M 70 50 0 1 M 70 60 0 1 L 50 30 0 

Iran 0 na 0 0 1 0 na 0 0 1 0 na 0 0 1 0 na 0 0 0 

Total 14 
   

9 10 
   

1 11 
   

5 5 
   

3 

Mean 
  

38.11 43.81 
   

24.79 21.89 
   

30.97 26.58 
   

9.52 6.46 
 

 

 Green Productivity Other (specify): 
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Malaysia 1 M 27 14 0 0 na 0 0 1 

Lao 1 M 0 10 1 0 na 0 0 0 

Cambodia 1 L 0 0 0 0 na 0 0 0 

Indonesia 0 na 33.3 40 0 0 na 0 0 0 

Mongolia 1 M 0 66.6 1 0 na 0 0 0 

Fiji 1 M 0 50 0 0 na 0 0 0 

Vietnam 1 L 11 40 1 1 H 0 0 0 

Bangladesh 1 M 60 33 0 0 na 0 0 0 

Thailand 0 na 15 0 0 0 na 0 0 0 

Sri Lanka 1 H 0 40 0 0 na 0 0 0 

Nepal 1 No response 0 0 0 0 na 0 0 0 

India 1 No response 0 50 0 0 na 0 0 0 

Philippines 0 na 0 15 0 0 na 0 0 0 

ROC 1 H 99 98 1 0 na 0 0 0 

Pakistan 1 M 70 60 0 0 na 0 0 0 

Iran 1 No response 0 0 0 0 na 0 0 0 

Total 13 
   

4 1 
   

1 

Mean 
  

19.71 32.29 
   

0.00 0.00 
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2.22.1 A) What Training, Workshop, and/or e-learning services has your NPO provided in 
the last year?  

Training, Workshop, and/or e-learning services No. of NPO 

Productivity Tools(Problem solving, 5S-Ind. Housekeeping, Lean, Six Sigma) 14 

Strategic planning and deployment (balanced scorecard, performance management) 13 

Green Productivity  13 

Knowledge management  12 

Business excellence assessments, awards and models 11 

Leadership (vision, values, developing leaders, ethics, governance) 11 

Customer focus (understanding customers, building customer relationships, managing 
customer complaints) 11 

Quality Management System/Standards 11 

Improvement Teams (including Quality Circles) 10 

Personnel development (facilitation  skills, presentation skills, communication skills) 9 

Benchmarking (performance and best practice benchmarking) 8 

Staff empowerment, motivation, and satisfaction 8 

Project Management 8 

Performance measurement (selecting measures, analysis, reporting, triple bottom-line) 7 

Training needs analysis 7 

Health and safety 7 

Risk management/disaster recovery 6 

Social and environmental responsibility (surpassing regulatory requirements/ engaging 
with the local community) 6 

Information technology 6 

Supply chain management 5 

Marketing  2 

Other (specify):  1 
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2.22.1 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Training, Workshop, and/or e-learning services 

W
e

ig
h

te
d

 

O
rg

a
n

iza
tio

n
s 

In
te

re
st L

e
ve

l 

Productivity Tools (Problem solving, 5S ς Industrial Housekeeping, Lean, Six Sigma) 2.13 

Improvement Teams (including Quality Circles) 1.56 

Strategic planning and deployment (balanced scorecard, performance management) 1.50 

Knowledge management  1.44 

Quality Management System/Standards 1.44 
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Business excellence assessments, awards and models 1.31 

Green Productivity  1.25 

Leadership (vision, values, developing leaders, ethics, governance) 1.19 

Customer focus (understanding customers, building customer relationships, managing customer 
complaints) 1.19 

Personnel development (facilitation  skills, presentation skills, communication skills) 1.06 

Benchmarking (performance and best practice benchmarking) 0.81 

Project Management 0.81 

Training needs analysis 0.75 

Performance measurement (selecting measures, analysis, reporting, triple bottom-line) 0.63 

Staff empowerment, motivation, and satisfaction 0.63 

Health and safety 0.56 

Social and environmental responsibility (surpassing regulatory requirements/ engaging with the local 
community) 0.44 

Risk management/disaster recovery 0.38 

Information technology 0.38 

Supply chain management 0.38 

Marketing  0.25 

Other (specify):  0.19 
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2.22.1 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Training, Workshop, and/or e-learning services 

% Customer 
indicated as 

top 10 

Customer focus (understanding customers, building customer relationships, managing customer 
complaints) 43.43 

Leadership (vision, values, developing leaders, ethics, governance) 40.98 

Strategic planning and deployment (balanced scorecard, performance management) 38.69 

Productivity Tools (Problem solving, 5S ς Industrial Housekeeping, Lean, Six Sigma) 38.11 

Business excellence assessments, awards and models 36.19 

Knowledge management  31.33 

Quality Management System/Standards 30.97 

Personnel development (facilitation  skills, presentation skills, communication skills) 28.95 

Improvement Teams (including Quality Circles) 24.79 

Staff empowerment, motivation, and satisfaction 23.02 

Information technology 21.75 

Benchmarking (performance and best practice benchmarking) 20.51 

Project Management 20.05 

Green Productivity  19.71 

Marketing  18.07 

Training needs analysis 16.28 

Risk management/disaster recovery 16.20 

Health and safety 14.37 

Performance measurement (selecting measures, analysis, reporting, triple bottom-line) 13.58 

Social and environmental responsibility (surpassing regulatory requirements/ engaging with the 
local community) 12.75 

Supply chain management 9.52 

Other (specify):  0.00 

 



Page 134 of 387 

 

 

2.22.1 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Training, Workshop, and/or e-learning services 

% Partner 
indicated as top 

10 

Business excellence assessments, awards and models 45.54 

Productivity Tools (Problem solving, 5S ς Industrial Housekeeping, Lean, Six Sigma) 43.81 

Strategic planning and deployment (balanced scorecard, performance management) 43.63 

Leadership (vision, values, developing leaders, ethics, governance) 41.48 

Customer focus (understanding customers, building customer relationships, managing 
customer complaints) 41.21 

Green Productivity  32.29 

Knowledge management  26.79 

Quality Management System/Standards 26.58 

Personnel development (facilitation  skills, presentation skills, communication skills) 26.37 
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Staff empowerment, motivation, and satisfaction 25.83 

Performance measurement (selecting measures, analysis, reporting, triple bottom-line) 22.12 

Improvement Teams (including Quality Circles) 21.89 

Benchmarking (performance and best practice benchmarking) 20.64 

Project Management 19.64 

Information technology 19.46 

Marketing  17.54 

Social and environmental responsibility (surpassing regulatory requirements/ engaging with 
the local community) 16.08 

Risk management/disaster recovery 15.21 

Training needs analysis 11.19 

Health and safety 8.50 

Supply chain management 6.46 

Other (specify):  0.00 
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2.22.1 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country?  

Training, Workshop, and/or e-learning services 

NPO CEO 
indicated as top 

10 

Knowledge management  14 

Leadership (vision, values, developing leaders, ethics, governance) 12 

Strategic planning and deployment (balanced scorecard, performance management) 11 

Customer focus (understanding customers, building customer relationships, managing 
customer complaints) 10 

Business excellence assessments, awards and models 9 

Productivity Tools (Problem solving, 5S ς Industrial Housekeeping, Lean, Six Sigma) 9 

Performance measurement (selecting measures, analysis, reporting, triple bottom-line) 5 

Staff empowerment, motivation, and satisfaction 5 

Quality Management System/Standards 5 

Risk management/disaster recovery 4 

Social and environmental responsibility (surpassing regulatory requirements/ engaging with 
the local community) 4 

Personnel development (facilitation  skills, presentation skills, communication skills) 4 

Project Management 4 

Green Productivity  4 

Benchmarking (performance and best practice benchmarking) 3 

Information technology 3 

Supply chain management 3 

Marketing  2 

Training needs analysis 1 

Improvement Teams (including Quality Circles) 1 

Other (specify):  1 

Health and safety 0 
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2.22.2 Conference and/or Forum 

Elements No. of NPO 

The number of NPOs that 
provided the service and 

indicated the level of 
interest as Low (L) ς used 

by less than 20 orgs, 
Medium (M) ς used by 21 
to 100 orgs, or High (H) ς 
ǳǎŜŘ ōȅ мллΩǎ ƻŦ ƻǊƎǎ  

% 
Customer 
indicated 
as top 10 

% Partner 
indicated 
as top 10 

NPO CEO 
indicated 
as top 10 

Weighted 
Organizations 
Interest Level Low Medium High 

Productivity 11 0 3 6 21.38 25.27 2 1.50 

Business Excellence 8 0 2 4 12.51 10.56 1 1.00 

Best Practice Sharing 7 1 0 5 10.47 22.92 2 1.00 

Other (specify):  1 0 0 1 0.00 0.00 0 0.19 
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Productivity Business Excellence Best Practice Sharing Other (specify): 
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Malaysia 1 H 26 14 0 1 H 10 0 1 1 H 26 0 0 0 na 0 0 0 

Lao 1 M 10 12 1 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 100 1 0 na 0 0 0 

Indonesia 1 M 11.1 20 0 1 M 22.2 0 0 0 na 38.8 20 1 0 na 0 0 0 

Mongolia 1 H 0 33.3 0 0 na 0 0 0 1 H 18.75 0 0 0 na 0 0 0 

Fiji 1 H 0 0 0 1 H 0 0 0 1 L 0 75 0 0 na 0 0 0 

Vietnam 1 H 47 20 0 0 na 0 0 0 1 H 11 40 0 1 H 0 0 0 

Bangladesh 0 na 40 33 0 0 na 50 67 0 0 na 40 0 0 0 na 0 0 0 

Thailand 1 H 10 0 0 1 H 10 0 0 1 H 20 66.7 0 0 na 0 0 0 

Sri Lanka 0 na 0 35 0 1 H 0 0 0 1 H 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No response 0 50 0 1 No response 0 0 0 1 No response 0 50 0 0 na 0 0 0 

Philippines 0 na 13 10 0 1 No response 13 5 0 0 na 13 15 0 0 na 0 0 0 

ROC 1 M 95 97 0 1 M 95 97 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 1 H 90 80 1 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 1 No response 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 11 
   

2 8 
   

1 7 
   

2 1 
   

0 

Mean 
  

21.38 25.27 
   

12.51 10.56 
   

10.47 22.92 
   

0.00 0.00 
 

2.22.2 A) What Conference and/or Forums has your NPO provided in the last year? 

 Conference 
and/or Forum No. of NPO 

Productivity 11 

Business Excellence 8 

Best Practice Sharing 7 

Other (specify):  1 
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2.22.2 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Conference and/or 
Forum 

Weighted 
Organizations 
Interest Level 

Productivity 1.50 

Business Excellence 1.00 

Best Practice Sharing 1.00 

Other (specify):  0.19 

 

 

2.22.2 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Conference and/or 
Forum 

% Customer 
indicated as top 

10 

Productivity 21.38 

Business Excellence 12.51 

Best Practice Sharing 10.47 

Other (specify):  0.00 

 



Page 140 of 387 

 

 

2.22.2 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Conference and/or 
Forum 

% Partner 
indicated as top 

10 

Productivity 25.27 

Best Practice Sharing 22.92 

Business Excellence 10.56 

Other (specify):  0.00 
 

 
 

2.22.2 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country?  

Conference and/or 
Forum 

NPO CEO 
indicated as top 

10 

Productivity 2 

Best Practice Sharing 2 

Business Excellence 1 

Other (specify):  0 
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2.22.3 Mentoring, Coaching and/or Consultancy Services 

Mentoring, Coaching and/or 
Consultancy Services 

N
o

. o
f N

P
O 

The number of NPOs that 
provided the service and indicated 

the level of interest as Low (L) ς 
used by less than 20 orgs, Medium 

(M) ς used by 21 to 100 orgs, or 
High (H) ς ǳǎŜŘ ōȅ мллΩǎ ƻŦ ƻǊƎǎ 
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H
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Developing organizational 
capability ς SMEs 

11 3 2 4 24.68 37.48 5 1.19 

Developing organizational 
capability ς public sector 

9 2 5 1 19.14 16.38 3 0.94 

Business excellence 6 1 3 1 13.55 12.71 1 0.63 

Leadership 7 2 3 1 17.51 9.69 1 0.69 

Strategic planning 7 0 4 2 17.11 12.88 0 0.88 

Customer and market focus 5 0 3 2 13.38 10.50 0 0.75 

Measurement, analysis and 
knowledge management 

11 2 2 4 13.69 16.50 1 1.13 

Human resources 7 3 1 2 24.67 15.13 1 0.69 

Process management 8 1 4 2 14.75 16.25 0 0.94 

Other (specify): 2 0 0 1 0.00 0.00 1 0.19 
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Developing organizational 
capability ς SMEs 

Developing organizational 
capability ς public sector 

Business excellence Leadership 
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Malaysia 1 L 13 57 0 0 na 6 0 0 0 na 6 29 0 0 na 23 0 0 

Lao 1 M 18 48 0 1 M 20 30 0 0 na 0 0 0 1 M 11 9 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 38.8 40 0 0 na 22.2 20 0 0 na 16.6 0 0 0 na 11.1 0 0 

Mongolia 1 L 0 0 0 1 L 0 0 1 0 na 6.25 33.3 0 0 na 25 0 0 

Fiji 1 L 0 0 0 0 na 0 0 0 1 M 0 0 0 1 M 0 0 0 

Vietnam 1 M 47 40 1 1 M 0 0 0 0 na 5 0 0 0 na 11 0 0 

Banglades
h 

0 na 60 33 1 1 M 80 67 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 H 0 36.7 0 1 M 5 0 0 1 M 15 0 1 1 L 25 0 0 

Sri Lanka 1 H 0 35 1 1 H 0 0 1 1 H 0 0 0 1 H 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 20 100 1 1 No 

response 0 0 1 1 No 
response 15 0 0 1 No 

response 10 0 0 

Philippine
s 

1 
No 
response 20 45 0 0 na 40 20 0 0 na 13 15 0 0 na 13 10 0 

ROC 1 H 98 95 0 1 M 93 95 0 1 M 90 96 0 1 M 91 96 0 

Pakistan 1 H 80 70 1 1 L 40 30 0 1 L 50 30 0 1 L 60 40 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 1 

Total 11 
   

5 9 
   

3 6 
   

1 7 
   

1 

Mean 
  

24.68 37.48 
   

19.14 16.38 
   

13.55 12.71 
   

17.51 9.69 
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Strategic planning 

Customer and market 
focus 

Measurement, analysis 
and knowledge 
management 

Human resources 
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Malaysia 0 na 13 0 0 0 na 19 0 0 1 H 16 14 0 0 na 6 0 0 

Lao 1 M 11 9 0 0 M 0 0 0 1 M 5 3 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 54 0 0 

Indonesia 0 na 38.8 20 0 0 na 0 0 0 0 na 11.1 40 0 0 na 22.2 20 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 1 H 0 0 1 0 na 12.5 0 0 

Fiji 1 M 0 0 0 1 H 0 0 0 1 M 0 0 0 1 H 54 0 1 

Vietnam 0 na 5 0 0 0 na 11 0 0 0 na 5 20 0 1 L 21 40 0 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 40 0 0 

Thailand 1 M 20 0 0 0 na 5 0 0 1 L 25 0 0 1 L 15 0 0 

Sri Lanka 1 H 0 0 0 1 H 0 0 0 1 H 0 0 0 1 H 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 0 0 0 1 No 

response 0 0 0 1 No 
response 0 50 0 1 No 

response 0 0 0 

Philippine
s 

0 na 13 10 0 0 na 13 5 0 1 
No 
response 7 5 0 0 na 0 15 0 

ROC 1 H 93 97 0 1 M 96 98 0 1 H 95 97 0 1 L 95 97 0 

Pakistan 1 M 80 70 0 1 M 70 65 0 1 L 55 35 0 1 M 75 70 0 

Iran 0 na 0 0 0 0 na 0 0 0 1 No 
response 0 0 0 0 na 0 0 0 

Total 7 
   

0 5 
   

0 11 
   

1 7 
   

1 

Mean 
  

17.11 12.88 
   

13.38 10.50 
   

13.69 16.50 
   

24.67 15.13 
 

 
 Process management 

Other (specify):(Vietnam,Productivity and Quality 
improvement tools) 
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Malaysia 1 H 0 29 0 0 na 0 0 0 

Lao 1 M 0 10 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 5.5 0 0 0 na 0 0 0 

Mongolia 0 na 37.5 0 0 0 na 0 0 0 

Fiji 1 M 0 50 0 0 na 0 0 0 

Vietnam 0 na 11 20 0 1 H 0 0 1 

Bangladesh 0 na 30 0 0 0 na 0 0 0 

Thailand 1 M 5 0 0 0 na 0 0 0 

Sri Lanka 1 H 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 

India 1 No response 0 0 0 1 No response 0 0 0 

Philippines 0 na 0 15 0 0 na 0 0 0 

ROC 1 M 97 96 0 0 na 0 0 0 

Pakistan 1 L 50 40 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 

Total 8 
   

0 2 
   

1 

Mean 
  

14.75 16.25 
   

0.00 0.00 
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2.22.3 A) What Mentoring, Coaching and/or Consultancy Services has your NPO provided in 
the last year? 

Mentoring, Coaching and/or Consultancy Services No. of NPO 

Developing organizational capability ς SMEs 11 

Measurement, analysis and knowledge 
management 11 

Developing organizational capability ς public sector 9 

Process management 8 

Leadership 7 

Strategic planning  7 

Human resources 7 

Business excellence 6 

Customer and market focus 5 

Other (specify):  2 
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2.22.3 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Mentoring, Coaching and/or Consultancy Services 

Weighted 
Organizations 
Interest Level 

Developing organizational capability ς SMEs 1.19 

Measurement, analysis and knowledge management 1.13 

Developing organizational capability ς public sector 0.94 

Process management 0.94 

Strategic planning  0.88 

Customer and market focus 0.75 

Leadership 0.69 

Human resources 0.69 

Business excellence 0.63 

Other (specify):  0.19 
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2.22.3 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Mentoring, Coaching and/or Consultancy Services 

% 
Customer 
indicated 
as top 10 

Developing organizational capability ς public sector 19.14 

Leadership 17.51 

Strategic planning  17.11 

Business excellence 13.55 

Customer and market focus 13.38 

Other (specify):  0.00 

Measurement, analysis and knowledge management 13.69 

Process management 14.75 

Human resources 24.67 

Developing organizational capability ς SMEs 24.68 
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2.22.3 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Mentoring, Coaching and/or Consultancy Services 

% 
Partner 

indicated 
as top 10 

Developing organizational capability ς SMEs 37.48 

Measurement, analysis and knowledge management 16.50 

Developing organizational capability ς public sector 16.38 

Process management 16.25 

Human resources 15.13 

Strategic planning  12.88 

Business excellence 12.71 

Customer and market focus 10.50 

Leadership 9.69 

Other (specify):  0.00 
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2.22.3 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Mentoring, Coaching and/or Consultancy Services 

NPO CEO 
indicated 
as top 10 

Developing organizational capability ς SMEs 5 

Developing organizational capability ς public sector 3 

Business excellence 1 

Leadership 1 

Measurement, analysis and knowledge management 1 

Human resources 1 

Other (specify):  1 

Strategic planning  0 

Customer and market focus 0 

Process management 0 
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2.22.4 Information Dissemination 

Information Dissemination 

N
o

. o
f N

P
O 

The number of NPOs that 
provided the service and 

indicated the level of 
interest as Low (L) ς used 

by less than 20 orgs, 
Medium (M) ς used by 21 
to 100 orgs, or High (H) ς 
ǳǎŜŘ ōȅ мллΩǎ ƻŦ ƻǊƎǎ 
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Benchmarking Database/Website 5 3 2 0 9.95 6.44 1 0.44 

Blogs or case studies of best practices on your 
website 4 1 1 0 1.03 5.08 0 0.19 

Study Missions (In-Country and International) 10 1 4 1 5.30 7.63 0 0.75 

Productivity or Best Practice Sharing Newsletter 7 3 2 2 5.63 6.81 1 0.81 

Publications on Productivity/Best Practices  7 1 3 2 2.16 1.25 1 0.81 

Best Practice Sharing Seminars/roadshows 6 1 2 2 3.20 3.89 1 0.69 

Others 3 1 0 1 0.00 0.00 0 0.25 
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Benchmarking 
Database/Website 

Blogs or case studies of best 
practices on your website 

Study Missions (In-Country 
and International) 

Productivity or Best 
Practice Sharing 

Newsletter 
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Malaysia 1 L 16 0 0 0 na 6 43 0 1 M 13 14 0 0 M 3 14 0 

Lao 0 M 0 0 0 0 na 0 0 0 1 M 5 8 0 0 na 0 0 0 

Cambodia 0 na 46 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 
22.
2 

0 0 0 na 5.5 0 0 0 na 
38.
8 

20 0 0 na 0 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 1 M 0 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 1 L 0 0 0 1 L 0 0 0 

Vietnam 0 na 5 20 0 1 M 5 0 0 1 M 11 20 0 1 H 37 20 0 

Bangladesh 0 na 0 0 1 0 na 0 0 0 0 na 0 0 0 0 na 10 0 0 

Thailand 1 M 20 33 0 0 na 0 33.3 0 1 M 0 0 0 1 H 0 0 0 

Sri Lanka 1 L 0 0 0 1 L 0 0 0 1 H 0 0 0 1 L 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 

No 
resp
ons
e 

0 0 0 1 

No 
resp
onse 0 0 0 1 

No 
respon
se 10 50 0 1 

No 
resp
onse 

0 50 0 

Philippines 0 na 0 10 0 1 
No 
resp
onse 

0 5 0 1 
No 
respon
se 

7 10 0 0 na 0 5 0 

ROC 0 na 0 0 0 0 na 0 0 0 1 
No 

respon
se 

0 0 0 0 na 0 0 0 

Pakistan 1 L 50 40 0 0 na 0 0 0 0 na 0 0 0 1 L 40 20 0 

Iran 0 na 0 0 0 0 na 0 0 0 1 
No 

respon
se 

0 0 0 0 na 0 0 1 

Total 5 
   

1 4 
   

0 
1
0    

0 7 
   

1 

Mean 
  

9.9
5 

6.44 
   

1.0
3 

5.08 
   

5.3
0 

7.6
3    

5.6
3 

6.81 
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 Publications on Productivity/Best 
Practices 

Best Practice Sharing 
Seminars/roadshows 

others(SriLanka, social media) 

 P
ro

vid
e
 th

e
 s

e
rvic

e 

O
rg

a
n
iz

a
tio

n
s 

in
te

re
st 

%
 C

u
sto

m
e
r 

in
d
ic

a
te

d
 a

s to
p
 1

0 

%
 P

a
rtn

e
r in

d
ic

a
te

d
 

a
s to

p
 1

0 

N
P

O
 C

E
O

 in
d
ic

a
te

d
 

a
s to

p
 1

0 

P
ro

vid
e
 th

e
 s

e
rvic

e 

O
rg

a
n
iz

a
tio

n
s 

in
te

re
st 

%
 C

u
sto

m
e
r 

in
d
ic

a
te

d
 a

s to
p
 1

0 

%
 P

a
rtn

e
r in

d
ic

a
te

d
 

a
s to

p
 1

0 

N
P

O
 C

E
O

 in
d
ic

a
te

d
 

a
s to

p
 1

0 

P
ro

vid
e
 th

e
 s

e
rvic

e 

O
rg

a
n
iz

a
tio

n
s 

in
te

re
st 

%
 C

u
sto

m
e
r 

in
d
ic

a
te

d
 a

s to
p
 1

0 

%
 P

a
rtn

e
r in

d
ic

a
te

d
 

a
s to

p
 1

0 

N
P

O
 C

E
O

 in
d
ic

a
te

d
 

a
s to

p
 1

0  

Malaysia 0 M 3 0 0 1 M 3 29 0 0 na 0 0 0 

Lao 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 16.6 20 0 0 na 22.2 0 0 0 na 0 0 0 

Mongolia 1 M 0 0 0 1 M 0 33.3 0 0 na 0 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 1 H 5 0 0 1 H 16 0 1 1 H 0 0 0 

Bangladesh 0 na 10 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 H 0 0 0 1 H 0 0 0 0 na 0 0 0 

Sri Lanka 1 L 0 0 0 1 L 0 0 0 1 L 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No response 0 0 1 1 No response 10 0 0 1 No response 0 0 0 

Philippines 1 No response 0 0 0 0 na 0 0 0 0 na 0 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 7 
   

1 6 
   

1 3 
   

0 

Mean 
  

2.16 1.25 
   

3.20 3.89 
   

0.00 0.00 
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2.22.4 A) What Information Dissemination services has your NPO provided in the last 
year? 

Elements No. of NPO 

Study Missions (In-Country and International) 10 

Productivity or Best Practice Sharing Newsletter 7 

Publications on Productivity/Best Practices  7 

Best Practice Sharing Seminars/road shows 6 

Benchmarking Database/Website 5 

Blogs or case studies of best practices on your website 4 

others 3 
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2.4 B) For those that you have placed an X against: what was the level of interest in these 
services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 to 100 
organizations, or High (H) ï used by 100ôs of organizations 
 

Elements 

Weighted 
Organizations 
Interest Level 

Productivity or Best Practice Sharing Newsletter 0.81 

Publications on Productivity/Best Practices  0.81 

Study Missions (In-Country and International) 0.75 

Best Practice Sharing Seminars/road shows 0.69 

Benchmarking Database/Website 0.44 

others 0.25 

Blogs or case studies of best practices on your website 0.19 
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2.22.4 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Information Dissemination 

% 
Customer 
indicated 
as top 10 

Benchmarking Database/Website 9.95 

Productivity or Best Practice Sharing Newsletter 5.63 

Study Missions (In-Country and International) 5.30 

Best Practice Sharing Seminars/road shows 3.20 

Publications on Productivity/Best Practices  2.16 

Blogs or case studies of best practices on your website 1.03 

others 0.00 
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2.22.4 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Information Dissemination 

% 
Partner 

indicated 
as top 10 

Study Missions (In-Country and International) 7.63 

Productivity or Best Practice Sharing Newsletter 6.81 

Benchmarking Database/Website 6.44 

Blogs or case studies of best practices on your website 5.08 

Best Practice Sharing Seminars/road shows 3.89 

Publications on Productivity/Best Practices  1.25 

others 0.00 
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2.22.4 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Information Dissemination 

NPO CEO 
indicated 
as top 10 

Benchmarking Database/Website 1 

Productivity or Best Practice Sharing Newsletter 1 

Publications on Productivity/Best Practices  1 

Best Practice Sharing Seminars/road shows 1 

Blogs or case studies of best practices on your website 0 

Study Missions (In-Country and International) 0 

others 0 
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2.22.5 Toolkits/assessment tools 

Toolkits/assessment tools 

N
o

. o
f N

P
O 

The number of NPOs that 
provided the service and 

indicated the level of interest 
as Low (L) ς used by less 

than 20 orgs, Medium (M) ς 
used by 21 to 100 orgs, or 
High (H) ς ǳǎŜŘ ōȅ мллΩǎ ƻŦ 

orgs 
%

 C
u

sto
m

e
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te

d
 a

s to
p

 1
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%
 P

a
rtn

e
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d
ica
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d
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0
 

N
P
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p
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0

 

W
e
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te
d
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a
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n
s In
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re

st 

L
e

v
e
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L
o

w
 

M
e
d

iu
m

 

H
ig
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Business Excellence assessment tool 8 2 3 2 9.02 14.77 1 0.88 

People developer assessment tool 2 0 1 0 8.02 6.56 0 0.13 

Innovation assessment tool 4 1 1 1 11.72 7.31 1 0.38 

Service excellence assessment tool 3 1 1 0 5.35 0.31 0 0.19 

Governance assessment tool 3 1 1 0 3.95 0.31 0 0.19 

Marketing assessment tool 3 0 2 0 6.96 4.06 0 0.25 

Productivity assessment tool 8 0 3 2 13.26 21.71 3 0.75 

Financial management assessment tool 2 0 1 0 1.31 0.31 1 0.13 

SME start up assessment tool 3 0 2 1 13.72 12.56 1 0.44 

SME growth assessment tool 4 0 2 1 5.66 7.71 0 0.44 

Other (specify):       0 0 0 0 0.00 0.88 0 0.00 
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Business Excellence 
assessment tool 

People developer 
assessment tool 

Innovation assessment 
tool 

Service excellence 
assessment tool 
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Malaysia 1 H 16 29 0 0 na 0 0 0 0 na 23 0 0 1 No 
response 6 0 0 

Lao 1 M 7 5 0 0 na 0 0 0 1 M 11 0 0 0 M 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 1 M 11.1 0 0 0 na 0 0 0 0 na 22.2 0 0 0 na 33.3 0 0 

Mongolia 0 na 6.25 33.3 0 0 na 31.25 0 0 0 na 6.25 0 0 0 na 6.25 0 0 

Fiji 1 L 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 16 0 0 0 na 5 40 0 0 na 0 20 0 0 na 5 0 0 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 M 15 33 1 0 na 15 0 0 1 L 5 0 0 1 L 15 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 0 na 0 0 0 1 No 
response 0 0 0 0 na 10 0 0 1 No 

response 0 0 0 

Philippine
s 

1 No 
response 13 10 0 0 na 7 0 0 1 No 

response 13 0 0 0 na 20 5 0 

ROC 1 H 0 96 0 0 na 0 0 0 1 H 97 97 0 0 na 0 0 0 

Pakistan 1 L 60 30 0 1 M 70 65 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 1 0 na 0 0 0 

Total 8 
   

1 2 
   

0 4 
   

1 3 
   

0 

Mean 
  

9.02 14.77 
   

8.02 6.56 
   

11.72 7.31 
   

5.35 0.31 
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 Governance assessment 

tool 
Marketing assessment 

tool 
Productivity assessment 

tool 
Financial management 

assessment tool 
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Malaysia 1 na 0 0 0 0 na 3 0 0 1 H 3 0 0 0 na 3 0 0 

Lao 0 M 0 0 0 1 M 4 0 0 1 M 0 67 0 1 M 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 27.7 0 0 0 na 11.1 0 0 1 M 16.6 0 1 0 na 5.5 0 0 

Mongolia 0 na 12.5 0 0 0 na 6.25 0 0 0 na 12.5 33.3 0 0 na 12.5 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 60 67 1 0 na 0 0 0 

Thailand 1 L 0 0 0 0 na 10 0 0 1 M 10 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 35 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 10 0 0 1 No 

response 0 0 0 1 No 
response 10 50 1 1 No 

response 0 0 0 

Philippine
s 

0 na 13 5 0 0 na 7 0 0 1 
No 
response 0 0 0 0 na 0 5 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 1 M 70 65 0 1 H 100 95 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 1 No 
response 0 0 0 0 na 0 0 1 

Total 3 
   

0 3 
   

0 8 
   

3 2 
   

1 

Mean 
  

3.95 0.31 
   

6.96 4.06 
   

13.26 21.71 
   

1.31 0.31 
 

 
 SME start up assessment tool SME growth assessment tool Others (SME Diagnostic tool) 
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Malaysia 0 na 3 0 0 0 na 0 0 0 0 na 0 14 0 

Lao 1 M 0 2 0 1 M 0 5 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 22.2 20 0 0 na 5.5 0 0 0 na 0 0 0 

Mongolia 0 na 6.25 0 0 0 na 0 0 0 0 na 0 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Bangladesh 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 0 na 0 0 0 1 M 0 33.3 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 0 na 0 0 0 1 No response 0 0 0 0 na 0 0 0 

Philippines 0 na 0 5 0 0 na 0 10 0 0 na 0 0 0 

ROC 1 M 98 94 1 0 na 0 0 0 0 na 0 0 0 

Pakistan 1 H 90 80 0 1 H 85 75 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 3 
   

1 4 
   

0 0 
   

0 

Mean 
  

13.72 12.56 
   

5.66 7.71 
   

0.00 0.88 
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2.22.5 A) What Toolkits/assessment tools has your NPO provided in the last year? 

Elements No. of NPO 

Business Excellence assessment tool 8 

Productivity assessment tool 8 

Innovation assessment tool 4 

SME growth assessment tool 4 

Service excellence assessment tool 3 

Governance assessment tool 3 

Marketing assessment tool 3 

SME start up assessment tool 3 

People developer assessment tool 2 

Financial management assessment tool 2 

Other (specify):       0 
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2.22.5 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Toolkits/assessment tools 

Weighted 
Organizations 
Interest Level 

Business Excellence assessment tool 0.88 

Productivity assessment tool 0.75 

SME start up assessment tool 0.44 

SME growth assessment tool 0.44 

Innovation assessment tool 0.38 

Marketing assessment tool 0.25 

Service excellence assessment tool 0.19 

Governance assessment tool 0.19 

People developer assessment tool 0.13 

Financial management assessment tool 0.13 

Other (specify):       0.00 
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2.22.5 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Toolkits/assessment tools 

% 
Customer 
indicated 
as top 10 

SME start up assessment tool 13.72 

Productivity assessment tool 13.26 

Innovation assessment tool 11.72 

Business Excellence assessment tool 9.02 

People developer assessment tool 8.02 

Marketing assessment tool 6.96 

SME growth assessment tool 5.66 

Service excellence assessment tool 5.35 

Governance assessment tool 3.95 

Financial management assessment tool 1.31 

Other (specify): 0.00 
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2.22.5 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Toolkits/assessment tools 

% 
Partner 

indicated 
as top 10 

Productivity assessment tool 21.71 

Business Excellence assessment tool 14.77 

SME start up assessment tool 12.56 

SME growth assessment tool 7.71 

Innovation assessment tool 7.31 

People developer assessment tool 6.56 

Marketing assessment tool 4.06 

Other (specify):       0.88 

Service excellence assessment tool 0.31 

Governance assessment tool 0.31 

Financial management assessment tool 0.31 
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2.22.5 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Toolkits/assessment tools 

NPO CEO 
indicated 
as top 10 

Productivity assessment tool 3 

Business Excellence assessment tool 1 

Innovation assessment tool 1 

Financial management assessment tool 1 

SME start up assessment tool 1 

People developer assessment tool 0 

Service excellence assessment tool 0 

Governance assessment tool 0 

Marketing assessment tool 0 

SME growth assessment tool 0 

Other (specify):       0 
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2.22.6 Awards and standards 

Awards and standards 

N
o

. o
f N

P
O 

The number of NPOs that 
provided the service and 

indicated the level of 
interest as Low (L) ς used 

by less than 20 orgs, 
Medium (M) ς used by 21 
to 100 orgs, or High (H) ς 
ǳǎŜŘ ōȅ мллΩǎ ƻŦ ƻǊƎǎ 
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Business Excellence Awards 8 0 5 3 10.66 17.44 0 1.19 

Business Excellence certification  3 0 2 1 8.85 6.06 0 0.44 

People Developer Award 1 0 1 0 6.58 5.88 0 0.13 

Innovation Awards 2 0 1 0 8.16 8.56 1 0.13 

Service Excellence Awards 3 0 2 1 8.94 6.06 0 0.44 

5S Awards 5 1 2 1 10.26 7.25 0 0.50 

Quality Control Circle Awards 4 0 3 3 7.17 12.25 1 0.94 

ISO 9001 (Quality Management System)  3 1 3 1 11.95 11.38 0 0.63 

ISO 14001 (Environmental Management System) 2 1 2 0 1.70 0.00 0 0.31 

ISO 26000 (Social Responsibility) 1 0 1 0 1.08 0.31 0 0.13 

Investors in People Standard 0 0 0 0 0.00 0.00 0 0.00 

Other (specify):       2 0 0 0 0.00 0.00 2 0.00 
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Business Excellence 
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Malaysia 1 H 6 57 0 1 H 10 0 0 0 na 0 0 0 0 na 3 0 0 

Lao 0 M 0 0 0 0 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 1 M 5.5 20 0 0 na 16.6 0 0 0 na 0 0 0 0 na 16.6 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 0 na 6.25 0 0 0 na 0 0 0 

Fiji 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 16 0 0 0 na 0 0 0 0 na 5 0 0 0 na 0 40 0 

Banglades
h 

1 M 20 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 H 15 0 0 0 na 0 0 0 0 na 0 0 0 0 na 5 0 0 

Sri Lanka 1      H 0 35 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 0 50 0 1 No 

response 0 0 0 0 na 0 0 0 1 No 
response 10 0 1 

Philippine
s 

0 na 13 20 0 0 na 20 0 0 0 na 0 0 0 0 na 0 0 0 

ROC 1 M 95 97 0 1 M 95 97 0 1 M 94 94 0 1 M 96 97 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 8 
   

0 3 
   

0 1 
   

0 2 
   

1 

Mean 
  

10.66 17.44 
   

8.85 6.06 
   

6.58 5.88 
   

8.16 8.56 
 

 
 Service Excellence 

Awards 
5S Awards 

Quality Control Circle 
Awards 

ISO 9001 (Quality 
Management System) 
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Malaysia 0 na 10 0 0 1 H 10 0 0 0 H 0 0 0 0 H 10 0 0 

Lao 0 M 0 0 0 0 na 0 0 0 0 M 0 0 0 0 M 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 100 1 0 na 0 0 0 

Indonesia 0 na 11.1 0 0 0 na 22.2 20 0 0 na 11.5 0 0 0 na 22.2 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 1 H 6.25 0 0 0 na 25 0 0 

Fiji 0 na 0 0 0 1 M 0 0 0 1 M 0 0 0 1 M 0 0 0 

Vietnam 0 na 5 0 0 1 L 37 0 0 0 na 0 0 0 0 na 5 0 0 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 20 0 0 

Thailand 0 na 10 0 0 0 na 0 0 0 0 na 0 0 0 1 L 10 0 0 

Sri Lanka 1 H 0 0 0 0 na 0 0 0 1 H 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 na 10 0 0 1 No 
response 0 0 0 0 na 0 0 0 0 na 0 50 0 

Philippines 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 7 35 0 

ROC 1 M 97 97 0 1 M 95 96 0 1 M 97 96 0 1 M 92 97 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 3 
   

0 5 
   

0 4 
   

1 3 
   

0 

Mean 
  

8.94 6.06 
   

10.26 7.25 
   

7.17 12.25 
   

11.95 11.38 
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ISO 14001 
(Environmental 

Management System) 

ISO 26000 (Social 
Responsibility) 

Investors in People  
Standard 

Other (specify): 
Malaysia,Lean Recognition: 
Vietnam,Productivity and 

Quality improvement tools 
Awards: India, Productivity 

awards 
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Malaysia 0 na 3 0 0 0 na 0 0 0 0 na 0 0 0 1 No 
response 0 0 0 

Lao 0 M 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 0 0 0 0 na 11.1 0 0 0 na 0 0 0 0 na 0 0 0 

Mongolia 0 na 6.25 0 0 0 na 6.25 0 0 0 na 0 0 0 0 na 0 0 0 

Fiji 1 L 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 5 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 1 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 M 0 0 0 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 1 No 
response 0 0 1 

Philippines 0 na 13 0 0 0 na 0 5 0 0 na 0 0 0 0 na 0 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 2 
   

0 1 
   

0 0 
   

0 2 
   

2 

Mean 
  

1.70 0.00 
   

1.08 0.31 
   

0.00 0.00 
   

0.00 0.00 
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2.22.6 A) What Awards and standards has your NPO provided in the last year? 

Awards and standards No. of NPO 

Business Excellence Awards 8 

5S Awards 5 

Quality Control Circle Awards 4 

Business Excellence certification 3 

Service Excellence Awards 3 

ISO 9001 (Quality Management System) 3 

Innovation Awards 2 

ISO 14001 (Environmental Management System) 2 

Other (specify): 2 

People Developer Award 1 

ISO 26000 (Social Responsibility) 1 

Investors in People Standard 0 
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2.22.6 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Awards and standards 

Weighted 
Organizations 
Interest Level 

Business Excellence Awards 1.19 

Quality Control Circle Awards 0.94 

ISO 9001 (Quality Management System)  0.63 

5S Awards 0.50 

Business Excellence certification  0.44 

Service Excellence Awards 0.44 

ISO 14001 (Environmental Management System) 0.31 

People Developer Award 0.13 

Innovation Awards 0.13 

ISO 26000 (Social Responsibility) 0.13 

Investors in People Standard 0.00 

Other (specify):       0.00 
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2.22.6 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Awards and standards 

% 
Customer 
indicated 
as top 10 

ISO 9001 (Quality Management System)  11.95 

Business Excellence Awards 10.66 

5S Awards 10.26 

Service Excellence Awards 8.94 

Business Excellence certification  8.85 

Innovation Awards 8.16 

Quality Control Circle Awards 7.17 

People Developer Award 6.58 

ISO 14001 (Environmental Management System) 1.70 

ISO 26000 (Social Responsibility) 1.08 

Investors in People Standard 0.00 

Other (specify):       0.00 
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2.22.6 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Awards and standards 

% 
Partner 

indicated 
as top 10 

Business Excellence Awards 17.44 

Quality Control Circle Awards 12.25 

ISO 9001 (Quality Management System) 11.38 

Innovation Awards 8.56 

5S Awards 7.25 

Business Excellence certification 6.06 

Service Excellence Awards 6.06 

People Developer Award 5.88 

ISO 26000 (Social Responsibility) 0.31 

ISO 14001 (Environmental Management System) 0.00 

Investors in People Standard 0.00 

Other (specify): 0.00 
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2.22.6 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Awards and standards 

NPO CEO 
indicated 
as top 10 

Other (specify):       2 

Innovation Awards 1 

Quality Control Circle Awards 1 

Business Excellence Awards 0 

Business Excellence certification  0 

People Developer Award 0 

Service Excellence Awards 0 

5S Awards 0 

ISO 9001 (Quality Management System)  0 

ISO 14001 (Environmental Management System) 0 

ISO 26000 (Social Responsibility) 0 

Investors in People Standard 0 
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2.22.7 Research 

Research 

N
o

. o
f N

P
O 

The number of NPOs 
that provided the 

service and indicated 
the level of interest 
as Low (L) ς used by 
less than 20 orgs, 

Medium (M) ς used 
by 21 to 100 orgs, or 
High (H) ς used by 
мллΩǎ ƻŦ ƻǊƎǎ 
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Productivity 10 0 4 1 14.16 22.83 4 0.69 

Business excellence  4 1 0 1 3.97 4.38 0 0.25 

SME development 3 0 2 0 7.27 17.08 0 0.25 

Public sector development 6 0 3 0 6.29 5.00 0 0.38 

Other (specify):       3 1 1 0 0.00 0.00 0 0.19 
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Productivity Business excellence SME development 
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Malaysia 1 H 6 29 0 1 H 3 0 0 0 na 3 0 0 

Lao 1 M 0 0 0 0 na 0 0 0 1 M 3 20 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 
0 na 33.3 40 1 0 na 5.5 0 0 0 na 

33.
3 

0 0 

Mongolia 1 No 
response 6.25 33.3 1 0 na 0 0 0 0 na 0 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 1 M 63 20 1 0 na 5 0 0 0 na 0 20 0 

Banglades
h 

1 M 30 33 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 No 
response 5 0 0 0 na 10 0 0 0 na 0 33.3 0 

Sri Lanka 0 na 0 40 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 0 100 1 1 No 

response 0 50 0 1 No 
response 0 100 0 

Philippine
s 

1 
No 
response 13 10 0 1 

No 
response 0 0 0 0 na 7 35 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 1 M 70 60 0 1 L 40 20 0 1 M 70 65 0 

Iran 1 No 
response 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 10 
   

4 4 
   

0 3 
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Mean   
14.1

6 
22.8

3    
3.9
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4.3
8    

7.2
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17.0
8  

 
 Public sector development Other (specify:SriLanka,KnowledgeManagement) 
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Malaysia 1 M 3 0 0 0 na 0 0 0 

Lao 1 M 0 5 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 27.7 0 0 0 na 0 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 

Fiji 0 na 0 0 0 0 na 0 0 0 

Vietnam 0 na 0 0 0 1 M 0 0 0 

Bangladesh 0 na 0 0 0 0 na 0 0 0 

Thailand 0 na 0 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 1 L 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 

India 1 No response 0 0 0 1 No response 0 0 0 

Philippines 1 No response 0 10 0 0 na 0 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 
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Pakistan 1 M 70 65 0 0 na 0 0 0 

Iran 1 No response 0 0 0 0 na 0 0 0 

Total 6 
   

0 3 
   

0 

Mean 
  

6.29 5.00 
   

0.00 0.00 
 

2.22.7 A) What Research services has your NPO provided in the last year? 

Research  No. of NPO 

Productivity 10 

Public sector 
development 

6 

Business excellence  4 

SME development 3 

Other (specify):       3 
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2.22.7 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Research 

Weighted 
Organizations 
Interest Level 

Productivity 0.69 

Public sector 
development 

0.38 

Business excellence  0.25 

SME development 0.25 

Other (specify):       0.19 
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2.22.7 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Research 

% Customer 
indicated as 

top 10 

Productivity 14.16 

SME development 7.27 

Public sector 
development 

6.29 

Business excellence  3.97 

Other (specify):       0.00 
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2.22.7 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Research 

% Partner 
indicated as 

top 10 

Productivity 22.83 

SME development 17.08 

Public sector 
development 

5.00 

Business excellence  4.38 

Other (specify):       0.00 
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2.22.7 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Research 

NPO CEO 
indicated as 

top 10 

Productivity 4 

Business excellence  0 

SME development 0 

Public sector 
development 

0 

Other (specify):       0 
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2.22.8 Networking and support groups 

Elements 

N
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. o
f N

P
O 

The number of NPOs 
that provided the 

service and indicated 
the level of interest 
as Low (L) ς used by 
less than 20 orgs, 

Medium (M) ς used 
by 21 to 100 orgs, or 
High (H) ς used by 
мллΩǎ ƻŦ ƻǊƎǎ 
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Community of productivity practitioners network 4 1 1 0 4.09 9.21 0 0.19 

Training provider network 3 1 1 0 2.94 3.69 1 0.19 

Consultant network 4 2 1 0 4.48 1.25 0 0.25 

Business Excellence Award winners network 5 2 3 0 0.97 2.13 0 0.50 

Business Excellence Assessors network 4 0 3 1 0.31 0.31 0 0.56 

CEO roundtable 3 1 2 0 1.59 5.56 1 0.31 

Other (specify):       1 0 0 0 0.69 0.00 0 0.00 
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Community of 
productivity practitioners 

network 
Training provider network Consultant network 

Business Excellence 
Award winners network 
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Malaysia 1 No 
response 19 29 0 0 na 6 29 0 0 na 3 0 0 1 M 3 14 0 

Lao 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 1 M 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 22.2 40 0 0 na 5.5 20 0 0 na 16.6 0 0 1 L 5.5 0 0 

Mongolia 0 na 6.25 0 0 0 na 12.5 0 0 1 M 0 0 0 0 na 0 0 0 

Fiji 1 L 0 0 0 1 M 0 0 0 1 L 0 0 0 1 M 0 0 0 

Vietnam 0 na 11 40 0 1 L 16 0 1 1 L 37 20 0 0 na 0 20 0 

Banglades
h 

0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 0 na 0 33.3 0 0 na 0 0 0 0 na 5 0 0 1 L 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No 
response 0 0 0 1 No 

response 0 0 0 1 No 
response 10 0 0 0 na 0 0 0 

Philippine
s 

0 na 7 5 0 0 na 7 10 0 0 na 0 0 0 0 na 7 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 4 
   

0 3 
   

1 4 
   

0 5 
   

0 

Mean 
  

4.09 9.21 
   

2.94 3.69 
   

4.48 1.25 
   

0.97 2.13 
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 Business Excellence Assessors 

network 
CEO roundtable Other (specify): 
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Malaysia 0 M 0 0 0 0 M 0 14 0 0 na 0 0 0 

Lao 1 M 0 0 0 1 M 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 1 0 na 0 0 0 

Indonesia 0 na 0 0 0 0 na 5.5 0 0 0 na 11.1 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Fiji 1 M 0 0 0 1 L 0 75 0 0 na 0 0 0 

Vietnam 0 na 0 0 0 0 na 5 0 0 0 na 0 0 0 

Bangladesh 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 H 5 0 0 0 na 5 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 0 na 0 0 0 1 No response 10 0 0 1 No response 0 0 0 

Philippines 1 No response 0 5 0 0 na 0 0 0 0 na 0 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 4 
   

0 3 
   

1 1 
   

0 

Mean 
  

0.31 0.31 
   

1.59 5.56 
   

0.69 0.00 
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2.22.8 A) What Networking and support groups has your NPO provided in the last year? 

Networking and support groups No. of NPO 

Business Excellence Award winners network 5 

Community of productivity practitioners 
network 4 

Consultant network 4 

Business Excellence Assessors network 4 

Training provider network 3 

CEO roundtable 3 

Other (specify):       1 
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2.22.8 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Networking and support groups 

Weighted 
Organizations 
Interest Level 

Business Excellence Assessors network 0.56 

Business Excellence Award winners network 0.50 

CEO roundtable 0.31 

Consultant network 0.25 

Community of productivity practitioners 
network 0.19 

Training provider network 0.19 

Other (specify):       0.00 
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2.22.8 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Networking and support groups 

% 
Customer 
indicated 
as top 10 

Consultant network 4.48 

Community of productivity practitioners 
network 4.09 

Training provider network 2.94 

CEO roundtable 1.59 

Business Excellence Award winners network 0.97 

Other (specify):       0.69 

Business Excellence Assessors network 0.31 
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2.22.8 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Networking and support groups 

% 
Partner 

indicated 
as top 10 

Community of productivity practitioners 
network 9.21 

CEO roundtable 5.56 

Training provider network 3.69 

Business Excellence Award winners network 2.13 

Consultant network 1.25 

Business Excellence Assessors network 0.31 

Other (specify):       0.00 
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2.22.8 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Networking and support groups 

NPO CEO 
indicated 
as top 10 

Training provider network 1 

CEO roundtable 1 

Community of productivity practitioners 
network 0 

Consultant network 0 

Business Excellence Award winners network 0 

Business Excellence Assessors network 0 

Other (specify):       0 
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2.22.9 Financial assistance to encourage organisations to participate in NPO 
programs 

Financial assistance 

N
o

. o
f N

P
O 

The number of NPOs 
that provided the 

service and indicated 
the level of interest 
as Low (L) ς used by 
less than 20 orgs, 

Medium (M) ς used 
by 21 to 100 orgs, or 
High (H) ς used by 
мллΩǎ ƻŦ ƻǊƎǎ 
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Tax incentives  5 1 1 1 1.47 5.14 0 0.38 

Grants 4 0 0 1 5.40 0.00 0 0.19 

Loans 1 0 0 0 1.44 0.00 0 0.00 

Subsidized training and workshop    5 0 2 2 11.46 10.77 1 0.63 

Subsidized consultancy and advice    5 0 1 3 10.29 5.88 2 0.69 

Other (specify):       0 0 0 0 0.19 0.00 0 0.00 
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Tax incentives Grants Loans 
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Malaysia 1 No response 6 14 0 1 No response 6 0 0 0 na 0 0 0 

Lao 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 5.5 20 0 0 na 44.4 0 0 0 na 11.1 0 0 

Mongolia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Fiji 1 L 0 0 0 1 H 0 0 0 0 na 0 0 0 

Vietnam 0 na 0 0 0 0 na 16 0 0 0 na 5 0 0 

Bangladesh 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 1 H 5 33.3 0 0 na 0 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 0 na 0 0 0 1 No response 0 0 0 1 No response 0 0 0 

Philippines 1 No response 7 15 0 1 No response 20 0 0 0 na 7 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 5 
   

0 4 
   

0 1 
   

0 

Mean 
  

1.47 5.14 
   

5.40 0.00 
   

1.44 0.00 
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Malaysia 0 na 13 14 0 0 na 3 14 0 0 na 3 0 0 

Lao 1 M 0 0 0 1 M 0 0 0 0 na 0 0 0 

Cambodia 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Indonesia 0 na 11.1 20 0 0 na 11.1 0 0 0 na 0 0 0 

Mongolia 0 na 6.25 0 0 0 na 12.5 0 1 0 na 0 0 0 

Fiji 1 M 0 0 0 0 na 0 0 0 0 na 0 0 0 

Vietnam 1 H 16 20 1 1 H 21 0 0 0 na 0 0 0 

Bangladesh 0 na 20 0 0 0 na 0 0 0 0 na 0 0 0 

Thailand 0 na 10 33.3 0 1 H 10 0 0 0 na 0 0 0 

Sri Lanka 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Nepal 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

India 1 No response 0 0 0 0 na 0 0 1 0 na 0 0 0 

Philippines 0 na 27 10 0 1 No response 27 10 0 0 na 0 0 0 

ROC 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Pakistan 1 H 80 75 0 1 H 80 70 0 0 na 0 0 0 

Iran 0 na 0 0 0 0 na 0 0 0 0 na 0 0 0 

Total 5 
   

1 5 
   

2 0 
   

0 

Mean 
  

11.46 10.77 
   

10.29 5.88 
   

0.19 0.00 
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2.22.9 A) What Financial assistance has your NPO provided in the last year? 

Financial assistance No. of NPO 

Tax incentives  5 

Subsidized training and workshop    5 

Subsidized consultancy and advice    5 

Grants 4 

Loans 1 

Other (specify):       0 
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2.22.9 B) For those that you have placed an X against: what was the level of interest in 
these services?  Low (L) ï used by less than 20 organizations, Medium (M) ï used by 21 
to 100 organizations, or High (H) ï used by 100ôs of organizations 

Financial assistance 

Weighted 
Organizations 
Interest Level 

Subsidized consultancy and advice    0.69 

Subsidized training and workshop    0.63 

Tax incentives  0.38 

Grants 0.19 

Loans 0.00 

Other (specify):       0.00 
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2.22.9 C) For each of the services below record the % of customers that indicated the 
service as one of their top 10 choices 

Financial assistance 

% 
Customer 
indicated 
as top 10 

Subsidized training and workshop    11.46 

Subsidized consultancy and advice    10.29 

Grants 5.40 

Tax incentives  1.47 

Loans 1.44 

Other (specify):       0.19 
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2.22.9 D) For each of the services below record the % of partners that indicated the 
service as one of their top 10 choices. 

Financial assistance 

% 
Partner 

indicated 
as top 10 

Subsidized training and workshop    10.77 

Subsidized consultancy and advice    5.88 

Tax incentives  5.14 

Grants 0.00 

Loans 0.00 

Other (specify):       0.00 
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2.22.9 E) From the whole list of services which 10 services did your CEO/directors think 
are the most important for the future for your country? 

Financial assistance 

NPO CEO 
indicated 
as top 10 

Subsidized consultancy and advice    2 

Subsidized training and workshop    1 

Tax incentives  0 

Grants 0 

Loans 0 

Other (specify):       0 
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2.22.10 Number of Respondents for Productivity Improvement Services Questions 

 
Customers Partners 

Staff and 
CEO/Directors 

Malaysia 31 7 20 

Lao 36 5 46 

Cambodia 26 3 15 

Indonesia 18 5 18 

Mongolia 16 3 14 

Fiji 26 4 22 

Vietnam 19 5 2 

Bangladesh 20 3 21 

Thailand 20 3 7 

Sri Lanka 21 20 30 

Nepal 0 0 0 

India 10 2 18 

Philippines 30 20 39 

ROC 60 30 70 

Pakistan 20 10 20 

Iran 37 10 30 

Mean 24.4 8.1 23.3 

Total 390 130 372 
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2.23 Level of customer satisfaction with the NPOôs services in the following areas: 

2.23 a) Level of customer satisfaction with the NPOôs Training, workshops and e-learning 
related to productivity 

 
  n 

Very 
Dissatisfied Dissatisfied Neither Satisfied 

Very 
Satisfied 

Weighted 
Mean 

 
Malaysia 24 0% 4% 0% 58% 38% 4.30 

 
Lao 15 0% 0% 5% 57% 38% 4.33 

 
Cambodia 21 0% 0% 14% 67% 19% 4.05 

 
Indonesia 16 6% 0% 0% 31% 63% 4.44 

 
Mongolia 16 0% 0% 13% 63% 25% 4.13 

 
Fiji 26 0% 0% 19% 46% 35% 4.16 

 
Vietnam 19 0% 0% 0% 32% 68% 4.68 

 
Bangladesh 20 0% 0% 0% 60% 40% 4.40 

 
Thailand 12 0% 0% 25% 50% 25% 4.00 

 
Sri Lanka 19 0% 5% 5% 53% 37% 4.21 

 
Nepal 0 0% 0% 0% 100% 0% 4.00 

 
India 7 0% 0% 0% 60% 40% 4.40 

 
Philippines 22 0% 0% 4% 91% 4% 3.96 

 
ROC 60 0% 0% 5% 83% 12% 4.07 

 
Pakistan 20 0% 10% 0% 80% 10% 3.90 

 
Iran No data No data No data No data No data No data No data 

 
Mean  20 

     
4.20 
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2.23 b) Level of customer satisfaction with the NPOôs Conferences and Forums 

  n 
Very 
Dissatisfied Dissatisfied Neither Satisfied 

Very 
Satisfied 

Weighted 
Mean 

Malaysia 27 0% 0% 4% 63% 33% 4.29 

Lao 20 0% 0% 10% 60% 30% 4.20 

Cambodia 21 0% 0% 7% 86% 7% 4.00 

Indonesia 9 0% 0% 11% 78% 11% 4.00 

Mongolia 16 0% 0% 19% 69% 12% 3.92 

Fiji 26 0% 0% 8% 50% 42% 4.34 

Vietnam 17 0% 0% 6% 82% 12% 4.06 

Bangladesh 20 0% 0% 0% 70% 30% 4.30 

Thailand 10 0% 0% 60% 40% 0% 3.40 

Sri Lanka 16 0% 6% 38% 44% 13% 3.63 

Nepal No data No data No data No data No data No data No data 

India 4 0% 0% 25% 25% 50% 4.25 

Philippines 19 0% 0% 0% 89% 11% 4.11 

ROC 60 0% 0% 5% 92% 3% 3.98 

Pakistan 20 0% 70% 20% 10% 0% 2.40 

Iran No data No data No data No data No data No data No data 

Mean  20.36 
     

3.92 
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2.23 c) Level of customer satisfaction with the NPOôs Mentoring, coaching and 
consultancy services in productivity 

  n 
Very 
Dissatisfied Dissatisfied Neither Satisfied 

Very 
Satisfied 

Weighted 
Mean 

Malaysia 23 0% 0% 8% 57% 35% 4.27 

Lao 25 0% 0% 13% 68% 22% 4.21 

Cambodia 14 0% 0% 14% 64% 21% 4.03 

Indonesia 9 0% 0% 22% 67% 11% 3.89 

Mongolia 16 0% 6% 13% 56% 25% 4.00 

Fiji 26 0% 0% 19% 50% 31% 4.12 

Vietnam 15 0% 0% 7% 93% 0% 3.93 

Bangladesh 20 0% 0% 0% 40% 60% 4.60 

Thailand 13 0% 0% 23% 46% 31% 4.08 

Sri Lanka 15 0% 7% 20% 53% 20% 3.87 

Nepal No data No data No data No data No data No data No data 

India 5 0% 0% 0% 20% 80% 4.80 

Philippines 20 0% 0% 10% 80% 10% 4.00 

ROC 60 0% 0% 3% 80% 17% 4.13 

Pakistan 20 0% 15% 5% 70% 10% 3.75 

Iran No data No data No data No data No data No data No data 

Mean  20.07 
     

4.12 
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2.23 d) Level of customer satisfaction with the NPOôs Information dissemination on 
productivity through publications and websites 

  n 
Very 
Dissatisfied Dissatisfied Neither Satisfied Very Satisfied 

Weighted 
Mean 

Malaysia 20 0% 0% 5% 70% 25% 4.20 

Lao 23 0% 0% 13% 47% 40% 4.27 

Cambodia 14 0% 0% 50% 50% 0% 3.50 

Indonesia 8 0% 0% 25% 50% 25% 4.00 

Mongolia 16 0% 13% 19% 63% 6% 3.63 

Fiji 26 0% 0% 19% 54% 27% 4.08 

Vietnam 15 0% 0% 7% 86% 7% 4.00 

Bangladesh 20 0% 0% 0% 80% 20% 4.20 

Thailand 12 0% 0% 25% 50% 25% 4.00 

Sri Lanka 14 0% 14% 21% 64% 0% 3.50 

Nepal No data No data No data No data No data No data No data 

India 6 0% 0% 17% 33% 50% 4.33 

Philippines 8 0% 0% 50% 50% 0% 3.50 

ROC 60 0% 0% 5% 87% 8% 4.03 

Pakistan 20 5% 10% 10% 70% 5% 3.60 

Iran No data No data No data No data No data No data No data 

Mean  18.71 
     

3.92 
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2.23 e) Level of customer satisfaction with the NPOôs Toolkits/assessment tools  

  n 
Very 
Dissatisfied Dissatisfied Neither Satisfied 

Very 
Satisfied 

Weighted 
Mean 

Malaysia 22 0% 0% 4% 64% 32% 4.28 

Lao 15 0% 1% 3% 68% 28% 4.23 

Cambodia 13 0% 15% 23% 62% 0% 3.47 

Indonesia 10 0% 0% 10% 80% 10% 4.00 

Mongolia 16 0% 13% 44% 38% 6% 3.38 

Fiji 26 0% 0% 35% 57% 8% 3.73 

Vietnam 14 0% 0% 7% 93% 0% 3.93 

Bangladesh 20 0% 0% 0% 70% 30% 4.30 

Thailand 9 0% 0% 44% 44% 11% 3.66 

Sri Lanka 12 0% 0% 17% 75% 8% 3.92 

Nepal No data No data No data No data No data No data No data 

India 3 0% 0% 0% 66% 33% 4.29 

Philippines 8 0% 0% 25% 75% 0% 3.75 

ROC 60 0% 0% 7% 77% 17% 4.10 

Pakistan 20 0% 10% 10% 70% 10% 3.80 

Iran No data No data No data No data No data No data No data 

Mean  17.71 
     

3.92 

 

 


