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MPs in Parliament following the 2023 General Election (falling from 51% in 2020 to 44% in 
2023).  Similar to the global study, we found scant reporting of gender-based violence in our 
local media, despite New Zealand recently adopting a National Strategy and Action plan to 
Eliminate Family Violence and Sexual Violence (Te Aorerekura).   
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major news topics compared to only 13.5% in 2025 (see infographic 1). This difference is 
likely connected to the 2020 monitoring day falling during a general election campaign.  
 
A breakdown of news topics by media type (Graph 3) shows that science and health focused 
stories were not present in the television broadcast but were observed predominantly in print 
media. Sports stories were the most reported topic on radio and television news, but no 
sports stories made it into the main news pages of any newspapers on monitoring day.   
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Infographic 1 
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Women as news sources.  Results show that not only are men more likely to feature in 
stories and be spoken about, but they are also more likely to be used as news sources. 
Infographic 5 shows that women are under-represented as news sources in three of the four 
news formats, with radio being the least inclusive of women as sources (23%) and television 
performing best (55% women sources).  On monitoring day, Three News reported on 
significant legislation changes to the Equal Pay Act in Aotearoa New Zealand, capturing the 
live protests and interviewing affected female workers. As this legislative change was 
announced in the afternoon, it was not reported by morning radio broadcasts or print media 
which may in part explain the greater visibility of female sources in television on monitoring 
day. This proposition is supported by the concurrent finding that 26% of television stories 
had women as a central focus (compared to just 15% of print and 16% of radio items) on 
monitoring day. 

Infographic 4 
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the 2020 monitoring day likely reflects the shift towards male leadership in national politics 
and slight drop in female representation in Parliament. It should be noted that 2020 was an 
election year, with Jacinda Ardern holding the role of Prime Minister, and Judith Collins 
holding the primary leadership role in the opposition party, whilst 2025 was not an election 
year and the Prime Minister, deputy Prime Minister, and primary opposition leader were 
male. Interestingly though, female sources increased as a proportion of businessperson 
(from 24% in 2020 to 31% in 2025). 
 

 
Table 3: Female sources as proportion of main occupational groups in NZ sample. 2025 

compared to 2020 
 

Occupation Sources: 2025 Sources: 2020 
Percentage of 

female  
Overall number 

of sources 
Percentage of 

female  
Overall number 

of sources 

Science/technology 
professional 

25% 4 56% 9 

Politician/MP 22% 72 54% 56 

Activist/civil society 
member 

44% 9 50% 4 

Academic expert, 
teacher 

43% 14 45% 11 

Not stated 42% 33 41% 22 
Lawyer, judge, 

magistrate 
17% 12 33% 6 

Health worker, 
social worker 

100% 4 29% 7 

Government 
employee 

20% 15 24% 17 

Businessperson 31% 26 24% 17 

Sportsperson, 
athlete, coach 

17% 12 17% 18 

Villager or resident 43% 7 17% 6 

Agriculture, mining, 
fishing 

0% 2 14% 7 

Police, military 0% 14 6% 16 

Child or young 
person 

0% 0 4% 4 

Tradesperson 25% 4 0% 6 

Media professional, 
journalist, 

filmmaker, etc. 

60% 10 Not reported  Not reported 

Celebrity, artist, 
actor, writer, 
singer, TV 
personality 

50% 10 Not reported  Not reported 

Homemaker, 
parent (male or 

female), only if no 
other occupation is 

given 

100% 5 Not reported  Not reported  
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News subjects as victims and survivors.  In stories that identified a subject as a victim, 
there was an almost even split between males (n=7) and females (n=8). Similarly, the data 
reporting on male (n=7) and female (n=8) survivors shows an almost even split. The 
generally small number of victims and survivors limits meaningful analysis of gender 
patterns.    
 

JOURNALISTS AND REPORTERS  

The 2025 findings point to the continued feminisation of newswork in Aotearoa New 
Zealand, particularly in the broadcast sector where at least 70% of the sampled radio and 
television presenters were women on monitoring day.  There is a more mixed picture when 
focusing on newspapers and online news: 42% of print and 60% of online news reporters 
were women in 2025, down from 59% (print) but up from 55% (online) in 2020.  There were 
no discernible differences in the geographic scope of news stories written by male and 
female reporters.  
  

Where the gender of reporter was identified, female reporters (across print and television) 

were most likely to report on the Economy and Crime & Violence, whereas male reporters 

were most likely to report on Social & Legal topics, Politics & Government, and the 

Economy. Just one identified male and one identified female journalist reported on gender-

based violence stories.  No women reported on sports topics on monitoring day. 

 
 

Infographic 6 







https://itbrief.co.nz/story/breaking-barriers-paving-the-way-for-women-in-tech
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Example 2: 3D printing of firearms. From One News (6pm television broadcast) 
 
This is provided as an example of blatant gender stereotyping of men.  Quality of 3D printers 
are improving, challenges of regulating 3D printed and noting the need to review gang law. 
The story opens by showing an American man being removed from a police car by two male 
police officers. The arrested man is accused of murder after allegedly using a 3D printed 
gun. The story progresses to capturing a public press release by the police speaking to the 
crime and shows a full male police team before the broadcast cuts to security camera 
footage of the shooting. 1% of all firearms secede by police are 3D printed, but police warn 
this is rising. A New Zealand male police office speaks on the issue to male interviewer. Al 
Gillespie, from the University of Waikato speaks to the issue as an expert on 3D 
manufacturing of firearms. Printing expert Olaf Diegel from the University of Auckland is 
consulted, shown as operating a 3D printer. The only female voice is Associate Justice 
Minister Nicole McKee who expressed concern of the rise and need to stamp out criminal 
misuse of 3D printed guns whilst supporting innovation. The story leans into blatant 
stereotyping by showing men as those who are using 3D firearms, as having the expert 
knowledge on the technology to develop them and only including male police officers. The 
article does, however, offer a partially balanced perspective on the topic by including the 
example of legal production of 3D firearms through a local registered business where serial 
numbers for gun registration are included.   

 
  





https://www.rnz.co.nz/news/national/560012/msd-doesn-t-know-if-benefit-sanctions-leading-people-into-work-says-aim-is-compliance
https://www.rnz.co.nz/news/national/560012/msd-doesn-t-know-if-benefit-sanctions-leading-people-into-work-says-aim-is-compliance
https://www.msd.govt.nz/documents/about-msd-and-our-work/publications-resources/statistics/monthly-reporting/2024/sep/a3-monthly-benefits-update-september-2024.pdf
https://www.msd.govt.nz/documents/about-msd-and-our-work/publications-resources/statistics/monthly-reporting/2024/sep/a3-monthly-benefits-update-september-2024.pdf
https://www.msd.govt.nz/documents/about-msd-and-our-work/publications-resources/statistics/monthly-reporting/2024/sep/a3-monthly-benefits-update-september-2024.pdf
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Example 6: Leaked documents say kahui ako school programme set to be disestablished. 
From Radio New Zealand (aired on RNZ and RNZ online). 
https://www.rnz.co.nz/news/national/560019/leaked-documents-say-kahui-ako-school-
programme-set-to-be-disestablished)  
 
In another education story, we noted a similar absence of gendered consideration, this time 
with respect to the unequal impacts of a proposed policy change to discontinue funding for a 
professional development programme for school teachers.   Although the story does not 
explicitly highlight gender inequality, there is a gendered outcome for the cuts proposed as 
these would disproportionately affect the professional development (and therefore potential 
earning and promotion potential) of educators and teachers, a female dominated profession 
in NZ.  
  
  

 

 
  

https://www.rnz.co.nz/news/national/560019/leaked-documents-say-kahui-ako-school-programme-set-to-be-disestablished
https://www.rnz.co.nz/news/national/560019/leaked-documents-say-kahui-ako-school-programme-set-to-be-disestablished
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Case Study 4. Stories that are gender-aware and challenge gender stereotypes  
  

Example 7: Duck shooting opening weekend a constant, from Otago Daily Times 
(Newspaper).  
 

 
  
  
This article challenges stereotypes by positioning women as active hunters in the open 
weekend for the duck-shooting season. The women are standing slightly forward of the men. 
The article reports on their long history duck hunting together as two families, and the wives 
are involved in the shooting. Traditionally hunting is associated with constructs of masculinity 
and understood as a long held male role for providing for the family, with the role of the 
woman limited to food preparation and cooking, however, this article challenges such 
stereotype. Picture: The article is accompanied by an image of two women and two men 
(heterosexual married couples) standing next to their ute (truck) with the ducks shot over the 
weekend. The image includes their dog, Bella.  
 
  
 
 
  



https://www.rnz.co.nz/news/national/560015/film-industry-anxiously-awaits-details-on-trump-s-100-percent-movie-tariff
https://www.rnz.co.nz/news/national/560015/film-industry-anxiously-awaits-details-on-trump-s-100-percent-movie-tariff
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quantitative data with insights that help explain patterns and trends in gender representation 
in the media.  

 
While teams were not limited in the number of outlets they could monitor, guidance 

was provided on the recommended minimum through the GMMP media bands chart. The 
media bands system, first introduced in 2005, was designed to promote a more balanced 
distribution of data and to provide each country with guidance on the minimum number of 
media outlets to monitor. The bands were determined by the overall number of each type of 
media in each country.  Over the years, desktop research has formed the basis for compiling 
these numbers, which were then validated with country teams. For this edition, many of the 
media research databases previously relied upon were outdated, prompting us to turn inward 
and draw on historical GMMP databases as a reference for nationally relevant outlets. This 
list was reviewed and confirmed by country and regional coordinators.  

 
In several countries, the number of media outlets relevant to this study has declined 

since 2020, reflecting shifts in the media landscape. Subsequently, the number of media 
bands was reduced; for instance, broadcast media bands were scaled down from five to three. 
For internet news, countries were ranked according to internet usage rates published by the 
International Telecommunication Union (ITU) and grouped into corresponding media bands.   

Conclusion  
From classrooms and offices to shared virtual spaces, the GMMP network turned a 

single ordinary news day into a globally representative snapshot of gender in the media. This 
achievement would not have been possible without the dedication of thousands of volunteers, 
whose careful and diligent monitoring of media outlets worldwide sustains this important 
tradition of media monitoring.  
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Annex 2. List of Monitors 
 

Katheryn Margaret Pascoe, Otago University (co national coordinator) 
Jordan Dougherty, Otago University  
Niamh McLean, Otago University 
Susan Fountaine, Massey University (co national coordinator)  
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Annex 3. One News Television Data 
 
 

Television coding sheet. 

Basic Information 

Country code New Zealand 

Monitor code KMP1 

Channel  TV 1 news  

Newscast start time 6pm 

Number of female 
anchors 

 0 

Number of male anchors Simon Dallow 
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              (2) 
Reporter 

(1) 
Fe
mal
e 

(4) 
Mid
dle 
age 
(31-
50) 

(1) 
Fe
mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(16) Activist 
Or Worker 
In Civil 
Society 
Organisatio
n, Non-
Governmen
tal 
Organisatio
n, Trade 
Union, 
Human 
Rights, 
Consumer 
Issues, 
Environme
nt, Aid 
Agency, 
Peasant 
Leader, 
United 
Nations 

(2) 
Spokes
person 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

    L arge 
panoram
ic  
im ages 
o f 
p roteste
rs,  
p redomi
n an t ly  
w omen.   

              (3) Other 
journalist 

(1) 
Fe
mal
e 

(4) 
Mid
dle 
age 
(31-
50) 

(1) 
Fe
mal
e 

(3) 
Youn
g 
adult 
(20-
30) 

(16) Activist 
Or Worker 
In Civil 
Society 
Organisatio
n, Non-
Governmen
tal 
Organisatio
n, Trade 
Union, 
Human 
Rights, 
Consumer 
Issues, 
Environme
nt, Aid 
Agency, 
Peasant 
Leader, 
United 
Nations 

(4) 
Person
al 
experie
nce 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

    Bein g 
p u sh ed  
u n d er  
u rgenc y  
so  t h at  
t h ere is 
no  public 
c o nsulta
t io n .   

                    (2) 
Mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(2) 
Politician / 
Member Of 
Parliament, 
President, 
Governmen

(2) 
Spokes
person 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 
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Youtuber, 
Instagram
mer ... 

                                                

3 (59) Media, 
(including 
internet, 
social 
networks), 
portrayal of 
women/me
n 

(2) National (2) No (2) 
No 

(2) 
Disag
ree 

(2) 
Disagr
ee 

(1) 
Anchor/an
nouncer 

(2) 
Mal
e 

(5) 
You
ng 
old 
(51-
64) 

(2) 
Mal
e 

(2) 
Teen
ager 
(13-
19) 

(21) Child, 
young 
person no 
other 
occupation 
given 

(4) 
Person
al 
experie
nce 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

  (2) 
No 

Restric t  
so c ial 
m ed ia 
u se fo r  
yo u t h :  
National 
policy  

              (2) 
Reporter 

(1) 
Fe
mal
e 

(0) 
Do 
not 
kno
w 

(1) 
Fe
mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(20) 
Homemake
r, parent 
(male or 
female) 
only if no 
other 
occupation 
is given e.g. 
doctor/mot
her=code 6 

(4) 
Person
al 
experie
nce 

(1) 
Yes 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (1) 
Fe
mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(5) 
Academic 
Expert, 
Lecturer, 
Teacher 

(3) 
Expert 
or 
comme
ntator 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (1) 
Fe
mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(22) 
Villager or 
resident no 
other 
occupation 
given 

(6) 
Popular 
opinion 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(5) 
Youn
g old 
(51-
64) 

(22) 
Villager or 
resident no 
other 
occupation 
given 

(6) 
Popular 
opinion 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (1) 
Fe
mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(22) 
Villager or 
resident no 
other 
occupation 
given 

(6) 
Popular 
opinion 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 
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                    (2) 
Mal
e 

(6) 
Olde
r 
adult 
(65-
79) 

(9) Media 
Professiona
l, Journalist, 
Video Or 
Film-
Maker, 
Theatre 
Director. 
Social 
Media 
Influencer, 
Youtuber, 
Instagram
mer ... 

(2) 
Spokes
person 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(5) 
Youn
g old 
(51-
64) 

(9) Media 
Professiona
l, Journalist, 
Video Or 
Film-
Maker, 
Theatre 
Director. 
Social 
Media 
Influencer, 
Youtuber, 
Instagram
mer ... 

(2) 
Spokes
person 

(2) 
No 

(2) 
No 

    (1) 
Yes 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(9) Media 
Professiona
l, Journalist, 
Video Or 
Film-
Maker, 
Theatre 
Director. 
Social 
Media 
Influencer, 
Youtuber, 
Instagram
mer ... 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(5) 
Youn
g old 
(51-
64) 

(2) 
Politician / 
Member Of 
Parliament, 
President, 
Governmen
t Minister, 
Political 

(2) 
Spokes
person 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 
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p art ies,  
c o ncerts 
an d  
p arades. 
Fir st  
p erso n  
c o ded is 
a 1 0 0  
year old  
veteran
.  1 3 0 0  
m ilitary  
p ersonal 
m arc h .  
Male 
Ukraini

an 
so ld ier  
m arc h  
in cluded 

              (2) 
Reporter 

(1) 
Fe
mal
e 

(0) 
Do 
not 
kno
w 

(2) 
Mal
e 

(6) 
Olde
r 
adult 
(65-
79) 

(1) Royalty, 
Ruling 
Monarch, 
Deposed 
Monarch, 
etc 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(1) 
Child 
(12 
and 
unde
r) 

(1) Royalty, 
Ruling 
Monarch, 
Deposed 
Monarch, 
etc 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(1) 
Child 
(12 
and 
unde
r) 

(1) Royalty, 
Ruling 
Monarch, 
Deposed 
Monarch, 
etc 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                    (2) 
Mal
e 

(4) 
Midd
le 
age 
(31-
50) 

(1) Royalty, 
Ruling 
Monarch, 
Deposed 
Monarch, 
etc 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

      

                                                

13 (58) Arts, 
entertainm
ent, leisure, 

(4) 
Foreign/Int
ernational 

(2) No (2) 
No 

(2) 
Disag
ree 

(2) 
Disagr
ee 

(1) 
Anchor/an
nouncer 

(2) 
Mal
e 

(4) 
Mid
dle 

(1) 
Fe
mal

(3) 
Youn
g 

(17) 
Celebrity, 
Artist, 

(1) 
Subject 

(2) 
No 

(2) 
No 

    (2) 
No 

(2) 
No 

(2) 
No 

  (2) 
No 

Reportin
g o n th e 
m et  
















