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ABSTRACT 
Given the increasing phenomenon of couples in business and prevalence of SM E's in 

New Zealand, this study contributes to the limited extant literature on couples in 
business by providing a New Zealand perspective . It also addresses a gap in the 
research by presenting a step towards building a profile of New Zealand couples in 
business for interested parties such as New Zealand business, the government and 
other research projects. The key research aim in this thesis was to examine the 
dynamics at play within this business lifestyle as couples simultaneously manage both 
their work and home relationships. 

Data were collected using a two-phased research methodology. The first phase of 
the study was exploratory and employed a qualitative methodology (Focus Groups and 
Case Studies) . Phase One of the study established what key themes were relevant to 
New Zealand couples. This exploratory phase then guided the construction of a survey 
instrument. 

The second phase of the study utilised a survey and employed quantitative data 
analysis techniques. The survey investigated whether factors such as gender and 
dependents living at home defined differences in the characteristics profiles of 
entrepreneurial couples in New Zealand. The study also investigated satisfaction and 
tension levels in the sample . Using summary statistics, cluster analysis, and 
multivariate techniques, this research found that a couple's personal relationship 
impacted on all facets of their lives, including their work and life satisfaction levels. 
Couples who were satisfied with their relationship also experienced less business 
tension . In essence, the relationship was the fulcrum on which the business and the 
home balanced . 

The findings of this research were compared with the limited international data and 
a degree of similarity was found. The findings also have built on these similarities by 
offering a unique New Zealand perspective and focusing on the relationship as the 
keystone to the copreneurial lifestyle. The findings were also examined for relevance 
to the New Zealand context and it was found that predominant cultural factors affect 

the couples' lifestyles, home, and work decisions. Further potential for future research 
was highlighted, for example, investigating eastern cultures, same sex relationships, 
and industry or targeting specific demographics. 

Key words: Couples in Business, Entrepreneurial Couples, Copreneurship, 
Relationship Satisfaction, Business Tension, Cluster Analysis, Multivariate Analysis, New 
Zealand Business, Home, Work, Family, Dependents, Gender. 
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