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“If you give people a better way to share information, it will change people’s lives.”
- Mark Zuckerberg (Kirkpatrick, 2011, p.278).

Abstract

In the past 25 years, international education has grown to become New Zealand'’s fourth
largest export industry, generating around 5.1 billion dollars to its economy (New Zealand
Education, 2018). While Chinese students comprise the largest proportion of consumers
within this sector, research indicates that Chinese international students in New Zealand are
less satisfied than students from all other countries.

This research proposes to design an online social platform to facilitate connections between
these Chinese international students and local New Zealanders, in order to assist them in
adjusting to studying and living in New Zealand. Furthermore, the platform would provide

a channel for local New Zealanders who are interested in the Chinese culture to learn about
and interact with it through contact with Chinese students. This research project aims to add
value to New Zealand’s international education industry, by improving the overall quality of
international students’ experience.
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